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Maesteg - Town Centre Date of survey: 22/01/2019

Uses by category
Category  No. of units % of units UK national 

average 
(units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average 

(floorspace)
Convenience 15 9 10% 5,101 19 19%

Comparison 49 29 37% 7,150 25 43%

Services 96 56 39% 12,595 46 26%

Vacant 10 6 13% 2,596 9 12%

Total 170 100 100% 27,442 100 100%

Foodstores  Tesco, Aldi, Iceland, Asda and Filco. 

Other retail uses 
& markets  

Various, including: florist, toys, greengrocer, independent clothing, jewellery and bathroom 
and kitchen showrooms. 

Other national 
multiples  

Various including: Peacocks, New Look, Argos, Greggs, Specsavers, Thomas Cook, 
Dominos, NatWest, TSB, Ladbrokes and Wetherspoons.  

Leisure uses  Pubs, tea rooms, restaurants, social clubs, hotel, cafés and yoga centre.   
Other services  Retail services include: estate agents, solicitors, photography, post office, repairs and key 

cuttings and hair and beauty salons.  
Accessibility  
Public transport  Central bus station located at the Town Hall with regular services to Bridgend, McArthurGlen 

Designer Outlet, Swansea, Port Talbot and surrounding settlements. Regular bus stops along 
Commercial Street. Train station located within walking distance of the centre which provides 
a direct link to Bridgend train services.  

Car parking  Good level of on-street parking which generally does not appear to affect traffic flow. Large 
multi-storey central car park at Llynfi Road (340 spaces). Out of centre parking provided at 
Maesteg Hospital (75 spaces) and large customer car parks at Asda, Aldi and Tesco.  

Pedestrian 
linkages & 
disabled access  

Streets generally appear well-kept and clean with wide footways and sufficient pedestrian 
crossing points including facilities for the blind. Most units have step free or ramped access 
and the disabled access provided within the pedestrianised market area.  

Environmental quality  
Retail unit size & 
quality  

Most units are small and well-kept. Large scale convenience stores with some comparison 
offer at edge of centre locations. Some vacant units not well-maintained with broken or 
boarded windows, and broken, damaged or vandalised headboards. Large scale vacant 
building at the Talbot Street/Castle Street intersection.   

Access to green 
space 

Informal and private green spaces within walking distance of the centre.  

Townscape & 
street furniture 

Public shelter featuring artwork and benches on Talbot Street.  Frequent benches along 
Commercial Street. Sufficient provision of street bins. Recurring street tree planting and small-
scale landscaped seating area on Commercial Street. Scenic location enhances the town 
scape.   

Perception of 
safety & 
evidence of 
crime 

No evidence of anti-social behaviour. Active ground floor uses along the main commercial 
frontages provide natural surveillance. 



Development 
opportunities & 
recent 
investment  

Recent investment evident at Town Markets including small new open-air units, evidence of 
repairs to the Town Hall, new shelter and public art. Large brownfield site off Ewenny Road 
presents a potential opportunity for new development. Awen Cultural Trust is developing a 
regeneration strategy for Maesteg Town Hall and Markets.  

Commercial 
yields 

5 yr. average yield – 9.4% 

Commercial 
rents  

Source: CoStar 2019 

Customer views 
& behaviour 

NEMS conducted a household survey in February 2019 which asked for respondent’s views 
on town centres in BCBC. The survey received 132 responses about improvements to 
Maesteg town centre. The top five responses are included below.   

Retailer 
requirements 

There are two published retailer requirements for Maesteg (as of 14/01/2019); Marston’s Plc 
and Brighthouse have requirements for premises ranging from 1,500 sqft to 9,000 sqft. 

Recommendations  
Summary 
(SWOT) 

Strengths 
 Good levels of accessibility via public 

transport. 

Weaknesses   
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 High quality and accessible public realm 
with street furniture. 

 Good mix of independent operators and 
national multiples. 

 Strong convenience shopping and retail 
services offer.  

 Prominent vacant units which have fallen 
into disrepair detract from the centre’s 
environmental quality.  

 The evening leisure economy offer is 
limited to bars and restaurants.  

 Limited comparison shopping offer 
compared to larger competing centres.  

Opportunities  
 Potential for mixed use development at 

the large-scale brownfield out of centre 
site on Ewenny Road.  

 Potential to improve the quality and 
expand the range of leisure uses to 
enhance the evening economy.  

Threats   
 New retail units at Ewenny Road could 

direct footfall and spending away from 
existing retailers in the centre.    

 Reliance on the sale of the Ewenny Road 
site to fund Town Hall/Markets 
regeneration.  

 Competition for expenditure from larger 
centres and out of centre retail 
destinations (Bridgend, McArthur Glen 
Designer Outlet, Bridgend Retail Park and 
Cardiff).  

Recommendation  Good health - the centre fulfils its function as a town centre and performs well against 
most indicators of vitality and viability. There is an opportunity to further diversify the 
centre’s offer by providing additional leisure uses. 



Porthcawl – Town Centre Date of survey: 18/01/2019

Uses by category
Category  No. of units % of units UK national 

average 
(units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average 

(floorspace)
Convenience 18 9 10% 4,292 13 19%

Comparison 58 28 37% 7,270 22 43%

Services 118 58 39% 18,423 57 26%

Vacant 11 5 13% 2,484 8 12%

Total 205 100 100% 32,470 100 100%

Food stores  Co-operative Food, One Stop, B&M Express, Spar and Poundland.   

Other retail uses 
& markets  

Various, including: clothing, off licence, charity shop, e-cigarettes, card shops, household 
products, shoe shop, health and beauty, florist and opticians. 

Other national 
multiples 

Various, including: Greggs, New Look, Peacocks, Superdrug, Costa Coffee, Specsavers, 
Clarks, Boots, Lloyds Bank, Barclays and Holland & Barrett.  

Leisure uses  Pubs, restaurants, cafes, theatre, cinema, betting shop, health club, social club, hotels and 
guest houses.   

Other services  Various, including: banks, barbers, bakery, fast food, wealth management, pharmacy, chemist 
and job centre. 

Accessibility  
Public transport 
& PTAL 

Centrally located bus stops on John Street with regular bus services to: Aberkenfig, Pyle, 
Kenfig Hill, McArthurGlen Designer Outlet, Bridgend Retail Park, Bridgend, Cowbridge and 
Cardiff. Bus stops located throughout the centre at Lias Road, Esplanade Hotel and Griffin 
Park.  

Car parking  Large car parks conveniently located close to the centre from the A4106: Hilsboro (263 
spaces), Hillboro South (77 spaces), John street (95 spaces) provide 435 long-stay parking 
space. Good level of free and on-street parking throughout the centre, including on Mary 
Street. Further parking available outside of the centre at Rest Bay Car Parks: (1,180 spaces) 
including summer overflow parking.  

Pedestrian 
linkages & 
disabled access  

Good pedestrian connections to public transport nodes and the seafront. Pedestrian crossing 
on Lias Road connecting to main shopping street (St John Street) equipped with facilities for 
the blind. Pedestrian zone linking St John Street to the seafront. The A4106 creates a clear 
physical barrier between the eastern and western sides of the centre. The underground 
pedestrian connection between John Street and New Road provides a safe link.  

Environmental quality  
Retail unit size & 
quality  

Generally good quality small traditional shop units along John Street and New Street with 
larger units towards edge of the centre. Limited number of vacant units.  

Access to green 
space 

Some access to informal green space towards south of centre on West Drive. Access to 
seafront from south of centre along Esplanade. Large landscaped park with seating, children’s 
play park and bowling green adjacent to New Road (Griffin Park).    

Townscape & 
street furniture 

Well signposted routes. Good provision of street benches and litter bins along John Street and 
the seafront.   



Perception of 
safety & 
evidence of 
crime 

No evidence of crime. Good level of natural surveillance through mix of uses. Narrow 
underground route linking John Street and New Street could be perceived as 
unattractive/unsafe at night time.   

Development 
opportunities & 
recent 
investment  

Evidence of investment along the seafront including public open spaces and new buildings. 
Further opportunities for mixed use development along the seafront with the proposed 
council-led redevelopment of the former Salt Lake car park.  

Commercial 
yields 

5 yr. average yield – 9.0% 

Commercial 
rents  

Source: CoStar 2019 

Customer views 
& behaviour 

 NEMS conducted a household survey in February 2019 which asked for respondent’s views 
on town centres in BCBC. The survey received 123 responses about improvements to 
Porthcawl town centre. The top five responses are included below.    

Retailer 
requirements 

Four retailers are currently seeking space in the centre. The requirements range from 1,500 
sq ft to 15,500 sq ft. The retailers include Aldi, Shoe Zone, and Brighthouse.  
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Recommendations  
Summary 
(SWOT) 

Strengths 
 High quality pedestrianised zone.  
 Accessible green space and seafront 

provide opportunities for leisure and 
recreation.  

 Relatively low vacancy rate compared to 
other Bridgend centres.  

 Good public transport provision.  
 Good variety food and drink outlets.  
 Local visitor economy supports the 

leisure offer and overall viability of the 
centre. 

Weaknesses   
 Poor pedestrian accessibility between the 

eastern and western sides of the centre 
(New Road and John Street). 

 Comparatively low yield indicates weaker 
demand for space compared to other 
Bridgend centres. 

Opportunities  
 Improve above ground connectivity 

between New Road and John Street as 
part of regeneration funding. 

 Improve facilities for visitors to increase 
tourist spending.  

 Opportunity to develop a new 
supermarket on vacant edge of centre 
sites.  

Threats   
 Competition for retail expenditure from 

larger centres and out of centre retail 
destinations (Bridgend, McArthur Glen 
Designer Outlet, Bridgend Retail Park 
and Cardiff).  

 Competition for tourism expenditure from 
other destinations (Port Talbot, The 
Mumbles and Swansea).   

 Potential changes to EU funding streams 
arising from the UK leaving the EU.  

Recommendation Good health - the centre fulfils its function as a town centre and performs a related tourist 
function. The centre performs well against most indicators of vitality and viability and there are 
some opportunities for further improvement 



Aberkenfig (Valleys Gateway) Date of survey: 21/01/19

Uses by category
Category No. of 

units 
% of units UK national 

average (% 
units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average (% 
floorspace)

Convenience 5 9 10 3,478 32 19

Comparison 14 25 37 1,938 18 43

Services 30 35 39 4,516 36 26

Vacant 7 8 13 694 6 12

Total 86 100 100 12,578 100 100

Foodstores Family Shopper, Best One, Lidl, Home Bargains and Farm Foods. 
Other retail uses & 
markets 

DIY, appliances, local crafts, two carpet stores, bikes, charity, kitchen showroom, adult 
shop, hunting shop, florist and mattress sales.   

Other national 
multiples 

Domino’s Pizza. 

Other services Retail services include: accountants, takeaways, public house, buffet, hair and beauty, 
gambling, insurance, pharmacy and taxi office. Other community facilities in the vicinity 
of the centre include: community centre, elderly care and conservative club, police 
station, library, rugby football club, primary school, cricket club, leisure centre, social and 
athletics club and places of worship.  

Accessibility 
Public transport Multiple bus stops on Bridgend Road which provide access to regular bus services to: 

Bridgend, McArthurGlen Designer Outlet, Maesteg and Porthcawl. Tondu rail station 
provides regular services to: Port Talbot, Bridgend, Swansea and Cardiff.  

Car parking Generally good level of car parking across the centre. Centrally located free parking at 
Heol Y Llyfrau (35 spaces) and further edge of centre parking at Hope Avenue (35 
spaces). Large customer car park at Pentre Felin Retail Park and Lidl. Short stay on-
street parking along Bridgend Road. Car parking appeared to be near capacity at the 
time of the site visit.  

Pedestrian linkages 
& disabled access 

Predominantly narrow footways with high kerb lines along Bridgend Road with no formal 
crossing points provide present potential highways risk. Direct pedestrian footway to 
large convenience stores towards edge of centre. 

Environmental quality 
Retail unit size & 
quality 

Predominantly small traditional shop units along the main shopping frontage (Bridgend 
Road) with some larger units north of the railway bridge at Pentre Felin Retail Park and 
Lidl. Shop fronts are generally well kept and clean with evidence of investment in new 
facades and signage. Relatively few vacant units recorded.  

Access to green 
space 

Large central park within a short walking distance from the centre with access from East 
Street, New Street and Bristol Street. Established tree line provides screening to the 
elevated railway route. Landscaped seating area with planting at the corner of Bridgend 
Road and Pandy Road.    

Townscape & street 
furniture 

North of Rock Street the retail frontage along Bridgend Road appears to be removed 
from the rest of the frontage due to the high concentration of non-retail uses which break 
up active frontages. Good provision of bus shelters throughout the centre. Good quality 
centrally located landscaped seating area with planting at the corner of Bridgend Road 
and Pandy Road.     



Perception of safety 
& evidence of crime 

Centrally located police station increases perception of safety. Pedestrian route beneath 
the railway could be perceived as unsafe at night time.   

Development 
opportunities & 
recent investment 

Evidence of investment in landscaped seating area at the centre of Bridgend Road. No 
obvious opportunities for further investment.   

Commercial yields 5 yr. average yield – 10% 
Commercial rents n/a 
Customer views & 
behaviour 

n/a 

Retailer 
requirements 

No retailers have published requirements for space within Aberkenfig (as of 20/02/19). 

Recommendations 
Summary (SWOT) Strengths 

National multiple convenience
retailers.
Good level of access to public
transport (bus and rail services).
Close proximity to attractive green
space.

Weaknesses  
Lack of formal crossing points.
Lack of clear signage to highlight
accessible green space.
Parking appeared near capacity on
day of visit.

Opportunities 
Provision of formal crossing point.
Signposting of parks and open space.

Threats  
Competition from larger centres and
out of centre destinations for
comparison expenditure (particularly
McArthurGlen Designer Outlet and
Bridgend).
Competition from large out of centre
food stores for convenience
expenditure (particularly Sainsbury’s,
Bridgend).

Recommendation Good health - the centre fulfils its function as a district centre and performs well against 
most indicators of vitality and viability although there are some opportunities for further 
improvement. 



Ogmore Vale Date of survey: 22/01/19

Uses by category
Category  No. of 

units 
% of units UK national 

average 
(units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average 

(floorspace)
Convenience 1 3 10 109 2 19

Comparison 3 8 37 441 9 43

Services 25 66 39 3,821 76 26

Vacant 9 24 13 676 13 12

Total 80 100 100 5,047 100 100

Foodstores  Nisa. 

Other retail uses & 
markets  

Local crafts, florists, carpets and furniture.  

Other national 
multiples 

N/A  

Other services  Retail services include: takeaway food, cafes, restaurant, barbers, hair salons, health and 
beauty, pharmacy, post office, optician, estate agents, public house, dentist, financial 
advisors, funeral services and leisure facilities. Other community facilities near the centre 
include: a social club, gym and sports hall and community centre, library, primary school, 
fire station and places of worship. Several guest houses and bed and breakfasts near the 
centre provide visitor accommodation.  

Accessibility  
Public transport  Bus stops at the southern end of the High Street and on Bridge street provide services to 

McArthurGlen Designer Outlet and Bridgend Centre.  
Car parking  Short term on street parking along the High Street and free off-street parking at Station 

Yard (50 spaces). On street parking appears to contribute to congestion along High Street 
and Commercial Street.  

Pedestrian linkages 
& disabled access  

Central zebra crossing on High Street equipped with facilities for the blind. No other formal 
crossing points or dropped curbs. Adequate pedestrian linkages to surrounding residential 
areas.   

Environmental quality  
Retail unit size & 
quality  

Mostly small units with some units showing lack of investment and damage. Concentration 
of large vacant units at the northern end of the High Street and vacant site opposite the   
zebra crossing on the High Street detract from the public realm.  

Access to green 
space 

Good level of access to parks and equipped play spaces (Park Avenue and River Street). 
Mature trees on the western side of the High Street. A green cycleway is accessible  
within the centre (via Blandy Terrace and Commercial Street) linking to Wyndham, Nant-y-
Moel and Pant-yr-Awel. 

Townscape & street 
furniture 

Seating area at the northern end of the High Street is equipped with benches and a litter 
bin. Vacant units detract from visual amenity of High Street and brake up active frontages. 

Perception of safety 
& evidence of crime 

Lack of formal crossing points throughout the centre reduce highways safety for the 
elderly. Good level of natural surveillance throughout most of the centre creates a 
perception of safety. 

Development 
opportunities & 
recent investment  

No evident signs of recent investment. Opportunities could be limited due to lack of 
demand. 



Commercial yields 5 yr. average yield – 9.4% 
Commercial rents n/a 
Customer views & 
behaviour 

n/a 

Retailer 
requirements 

No published retailer requirements for Ogmore Vale as of 20/02/19. 

Recommendations 
Summary (SWOT) Strengths 

Good public transport linkages to
Bridgend.
Good access to open space and
recreation facilities.
Wide range of services for the size of
the centre.

Weaknesses  
High level of vacant retail units.
Poor quality shop fronts in need of
investment.
Retail units are fragmented by vacant
units and residential uses.
Limited convenience offer for a district
centre which means that residents are
likely to travel to other destinations for
convenience shopping.
Lack of street crossings on the High
Street.

Opportunities 
Redevelop the vacant site at the
northern end of the High Street to
improve the centre’s environmental
quality.
Improve facilities for visitors to increase
tourist spending.

Threats  
Poor quality shop fronts could dissuade
private investment.
Increased vacancies and further
fragmentation of retail uses along the
High Street.

Recommendation – the centre does not perform well against some indicators of vitality and 
viability; the convenience offer is very limited, and the quality of the public realm is poor in 
some areas. 



Pencoed District Centre Date of survey: 21/02/19

Uses by category
Category  No. of units % of units UK national 

average (% 
units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average (% 
floorspace)

Convenience 6 8 10 836 9 19

Comparison 10 14 37 1,227 14 43

Services 49 69 39 5,865 66 26

Vacant 6 8 13 962 11 12

Total 71 100 100 8,889 100 100

Foodstores  Co-op Food, Londis, Tesco Express and Premier Express.  

Other retail uses & 
markets  

Butchers, florist, health and beauty, carpets, mobile phones and off licence.  

Other national 
multiples 

Costa Coffee and Greggs.  

Other services  Retail services include: public house, restaurants, fast food, café, estate agents, opticians, 
pharmacy, tattoo parlours, hairdressers and barbers. Other community facilities in and 
close to the centre include: dentist, public toilets, community hall, social club, fire station, 
swimming pool, comprehensive school, primary school, library, vet, rugby club and a place 
of worship.  

Accessibility  
Public transport  Centrally located bus stop on Penybont Road with regular services to: Bridgend, 

McArthurGlen Designer Outlet, Talbot Green and Cardiff. Pencoed Park and Ride and 
Pencoed railway station are both located within walking distance of the centre. Pencoed 
railway station provides regular services to Cheltenham Spa, Maesteg, Swansea and 
Cardiff.  

Car parking  Large centrally located free car parking at Penprysg Road (45 spaces). Customer parking 
provided at Tesco Express and Co-op Food stores.  

Pedestrian linkages 
& disabled access  

Good level of pedestrian accessibility with multiple crossing points on Coychurch Road. All 
crossing points equipped with facilities for the blind. Northern pedestrian link to the train 
station does not provide step free access, however alternative step free access is 
available to the south.  

Environmental quality  
Retail unit size & 
quality  

Mostly small well-kept independent units with some medium modern units occupied by 
national multiples (Co-op Food, Tesco Express).   

Access to green 
space 

Publicly accessible green space with children’s play area located south of Felindre Road 
within a 5-minutes’ walk from the centre. Informal green space and seating at the junction 
of Colychurch Road / Penybont Road enhance the environment and public realm.  

Townscape & street 
furniture 

Adequate provision of benches and rubbish bins. Sheltered bus stop and public toilets 
available. Informal green space and planting throughout the centre enhances the 
environment and public realm.  

Perception of safety 
& evidence of crime 

Active ground floor uses provide natural surveillance which enhances the perception of 
safety. Prominent CCTV monitoring on Penybont Road. No obvious evidence of anti-
social behaviour or crime.  



Development 
opportunities & 
recent investment  

Investment in new residential development and a ground floor commercial unit fronting 
onto Penybont Road (Sheppard’s Pharmacy). It is unclear whether Trinity Church building 
on Ponybront Road is currently vacant and forms a long-term redevelopment opportunity.  

Commercial yields 5 yr. average – 9.4% 
Commercial rents  No data available (Co Star) 
Customer views & 
behaviour 

The NEMS household survey (January 2019) recorded six responses about possible 
improvements to Pencoed district centre:  

 More family orientated facilities (1 response);  
 Improvement to the market (1 response);  
 Better choice of shops in general (2 responses); 
 Improved access for wheelchair and pushchair users (1 response); and  
 More parking (1 response).  

Retailer 
requirements 

  No published retailer requirements for Pencoed as of 20/02/19. 

Recommendations  
Summary (SWOT) Strengths 

 Good range of convenience retailers.  
 Good access to rail and bus routes to 

larger centres.  
 Street furniture and public facilities.  
 Limited number of vacant units.  
 Good level of customer car parking.  

Weaknesses   
 No step free access to the railway 

station from the north.  
 Prominent vacant building on Penybont 

Road.  

Opportunities   
 Improve step free access within the 

centre for wheelchair and pushchair 
users.   

Threats   
 Competition for comparison spending 

from larger centres and out of centre 
retail destinations (Bridgend, McArthur 
Glen Designer Outlet, and Cardiff).  

 Competition for convenience spending 
from large out of centre supermarkets 
south of Bridgend (Lidl and Tesco 
Extra).  

Recommendation Good health - the centre fulfils its function as a district centre and performs well against 
most indicators of vitality and viability. There are opportunities to improve step free access 
within the centre.  



Pontycymer – District Cente Date of survey: 22/01/19

Uses by category
Category  No. of units % of units UK national 

average (% 
units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average (% 
floorspace)

Convenience 2 3 10 542 8 19

Comparison 12 18 37 1,989 30 43

Services 26 39 39 3,416 52 26

Vacant 11 17 13 581 9 12

Total 51 100 100 6,529 100 100

Foodstores  Spar and Co-op Food.  

Other retail uses & 
markets  

Textiles, clothing, charity shop and carpets.  

Other National 
Multiples  

n/a 

Other services  Public house, credit union, building society, barbers, accountants, letting agent, beauty 
salon, dentist surgery, pharmacy, takeaways, post office, constitutional club, leisure 
facilities and a tattoo parlour. Other community facilities in and close to the centre include: 
fire station, police station, primary school and a place of worship.  

Accessibility  
Public transport  Multiple sheltered bus stops with regular services to Bridgend.  
Car parking  Free car park at Oxford Street Car Park (30 spaces). Large customer car park at Co-Op 

Food. Limited amount of on street parking along Oxford Street including disabled bays.  
Pedestrian linkages 
& disabled access  

Single formal crossing point on Oxford Street equipped with facilities for the blind. Some 
pedestrian links to neighbouring residential streets are limited by steep topography of the 
valley. Green cycleway accessible from the edge of centre Co-op Food store. Some 
independent shops do not provide stepped access.  

Environmental quality  
Retail unit size & 
quality  

Mostly small units in reasonably good condition and one new large unit occupied by Co-op 
Food. However high number of vacant units in need of in need of investment. Long term 
vacant units on the edge of the centre on Bridgend Road. Evidence of change of use from 
retail to residential.   

Access to green 
space 

Accessible public green space and play area within walking distance of the centre on 
Meadow Street.  

Townscape & street 
furniture 

Benches available in scenic setting at the south of the centre, further seating available at 
bus stops/shelters. Some street planting at Commercial Place. Village’s setting visible 
throughout centre benefitting visual amenity of the centre. Retail units fragmented by 
vacant units and residential uses.  

Perception of safety 
& evidence of crime 

Active ground floor uses provide natural surveillance which enhances the perception of 
safety. No obvious evidence of anti-social behaviour or crime. 

Development 
opportunities & 
recent investment  

Recent investment in public realm works (including bollards, public art, newer bus 
shelter/seating) at Commercial Place/Co-op Food and in new shop frontages. Opportunity 
to redevelop long term vacant units for alternative uses.  

Commercial yields 5 yr. average yield – 9.4% 
Commercial rents  n/a  



Customer views & 
behaviour 

n/a 

Retailer 
requirements 

No published retailer requirements for Pontycymer as of 20/02/19. 

Recommendations  
Summary (SWOT) Strengths 

 Convenience offer anchored by Co-op 
Food.  

 Pleasant townscape with good 
provision of street furniture. 

 Access to public open space and 
recreational facilities. 

Weaknesses   
 Insufficient street crossings along the 

main road.   
 High percentage of vacant units. 
 Fragmented shopping frontages. 
 Long term vacant units.  

Opportunities  
 Units available along main high street 

frontages.  
 Redevelop long term vacant units for 

alternative uses.  

Threats   
 Limited choice in the convenience 

sector. Co-op Food and Spar are the 
only convenience stores.   

 Further fragmentation of active street 
frontages.  

Recommendation Underperforming - the centre fulfils its function as a district centre but does not perform 
well against some indicators of vitality and viability. There are opportunities to improve the 
environmental quality of the centre by redeveloping long term vacant units for alternative 
uses.    



Pyle - District Centre Date of survey: 21/01/19

Uses by category
Category  No. of units % of units UK national 

average (% 
units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average (% 
floorspace)

Convenience 3 9 10 3,773 29 19

Comparison 14 42 37 5,307 41 43

Services 16 48 39 3,773 29 26

Vacant 0 0 13 0 0 12

Total 33 100 100 12,854 100 100

Foodstores  Asda and Lifestyle Express.  

Other retail uses & 
markets  

Various, including; pet foodstore, carpet store, florist, antiques and vape shop.  

Other national 
multiples  

Greggs.   

Other services  Retail services include: gambling, takeaway, newsagents/post office, barber, hair salon, 
swimming pool, car valeting, cafes and restaurants. Other community facilities in and 
close to the centre include: leisure centre, library, indoor play area, two places of worship, 
Royal British Legion and a primary school.  

Accessibility  
Public transport  Sheltered bus stops on Ffald Road and Pyle Road provide services to Bridgend, Port 

Talbot, Porthcawl, Aberkenfig and MacArthur Glen Designer Outlet. Pyle train station is 
within 10 minutes walking distance of the centre and provides direct services to Bridgend, 
Porthcawl, Port Talbot and Swansea. 

Car parking  On street and off-street car parking on Pyle Road. Large customer car park at Asda 
supermarket.  

Pedestrian linkages 
& disabled access  

Poor pedestrian route to Asda from Ffald Road with no crossing points. Inconsistent 
provision of facilities for the blind at crossing points. Ramped access between Pyle Road 
and bus stops. Wide footways on Pyle Road. Most shops on Pyle Road do not have step 
free access.    

Environmental quality  
Retail unit size & 
quality  

Mostly small well-maintained shop units on Pyle Road occupied by independent 
operators. Large Asda supermarket contains some smaller sub-let units. The retail terrace 
on Marlas Road is rundown and in need of investment.    

Access to green 
space 

Landscaped green space with seating opposite centre at the junction of Pyle Road and 
Ffald Road. Green space and an equipped area of play less than ten minutes’ walk away 
from the centre. Informal green space and private recreational facilities adjacent to the 
centre at Pyle Life Centre.  

Townscape & street 
furniture 

Landscaped green space with seating opposite centre at the junction of Pyle Road and 
Ffald Road. Well-maintained bus shelters along on Ffald Road and Pyle Road.   

Perception of safety 
& evidence of crime 

Active ground floor uses along Pyle Road provide natural surveillance which enhances the 
perception of. Good visibility of surrounding roads. No evidence of crime. 



Development 
opportunities & 
recent investment  

Potential opportunity to refurbish or redevelop the retail terrace on Marlas Road. No other 
clear opportunities for investment. Potential for improved access to Asda from Ffald Road.  

Commercial yields 5 yr. average yield – 8.4% 
Commercial rents  n/a  
Customer views & 
behaviour 

n/a  

Retailer 
requirements 

 Marston Plc is actively seeking units in Pyle between 5,000 sq ft and 9,000 sq ft.  

Recommendations  
Summary (SWOT) Strengths 

 Good level of off-street car parking 
provision.  

 Good access to public transport.  

Weaknesses   
 Smaller range of services and 

community facilities than other district 
centres.  

 Retail frontages are physically 
separated from by main roads and 
traffic.  

 No access to Asda for wheelchair or 
pushchair users from Ffald Road.  

Opportunities  
 Improve pedestrian links to Asda from 

Ffald road.  
 Increase the number of convenience 

stores to improve the diversity of the 
convenience offer.  

Threats   
 Limited choice in the convenience 

sector. Asda and Lifestyle Express are 
the only convenience stores.  

Recommendation Good health - the centre fulfils its function as a district centre and performs well against 
most indicators of vitality and viability. There is an opportunity to improve the 
environmental quality of the centre by refurbishing / redeveloping rundown retail units.   



Kenfig Hill – District Centre Date of survey: 21/01/19

Uses by category
Category  No. of units % of units UK national 

average (% 
units) 

Floorspace 
(sqm) 

Floorspace 
(%) 

UK national 
average (% 
floorspace)

Convenience 2 4 10 318 7 19

Comparison 9 20 37 893 20 43

Services 29 64 39 3,024 66 26

Vacant 5 11 13 324 7 12

Total 45 100 100 4,600 100 100

Foodstores  Spar and Bargain Booze.  

Other retail uses & 
markets  

Various, including: florist, butchers, charity, carpets, dresses, sports, equestrian, home 
heating, and hardware.  

Other national 
multiples   

The Post Office.  

Other services  Retail services include: restaurants, cafes, takeaways, banks, barbers, beauty salons, 
tuition centre, optometrist, chiropodist, laundrette, estate agents, taxi service, general 
practitioner, pharmacies, pet grooming, community centre, building society. Other 
community facilities in the vicinity of the centre include: two primary schools, a labour club, 
public house, rugby club, football club and places of worship. 

Accessibility  
Public transport  Regular bus stops along Commercial Street with services to Porthcawl, McArthur Glen 

Designer Outlet, Bridgend and Port Talbot.  
Car parking  Free off-street car parking at Pisgah Street (55 spaces). Limited on street short term 

parking available along the Bridge Street, Commercial Street and Prince Road.  
Pedestrian linkages 
& disabled access  

No footway linking Bridge Street to Pisgah Car Park. Some shops do not provide step free 
access. Single formal crossing on Commercial Street equipped with facilities for the blind.  

Environmental quality  
Retail unit size & 
quality  

Most retail units are small. Some indication of local investment with new signage and 
frontages along Commercial Street. Limited number of vacant units. Wide range of retail 
and community services available within centre. 

Access to green 
space 

Publicly accessible green space with equipped play area located to the rear of units along 
Commercial Road. Informal green space and landscaped area at the south of the district 
centre opposite Heathbridge House Surgery.  

Townscape & street 
furniture 

Private gardens along Commercial Street add greenery to the street scene.  Other street 
planting and seating is focused in landscaped area to the south of the District Centre. 
Evidence of recent investment in new seating and planting along Pisgah Street opposite 
Heathbridge House Surgery just to the north of the centre boundary.  

Perception of safety 
& evidence of crime 

Good level of street lighting throughout the centre. Active ground floor uses along 
Commercial Street and Prince Road provide natural surveillance which enhances the 
perception of safety.  

Development 
opportunities & 
recent investment  

Evidence of recent investment in new seating and planting along Pisgah Street opposite 
Heathbridge House Surgery just to the north of the centre boundary. Evidence of 
investment in new shop frontages along Commercial Street.    

Commercial yields 5 yr. average yield – 9.4% 
Commercial rents  n/a  



Customer views & 
behaviour 

n/a  

Retailer 
requirements 

 No published retailer requirements for Kenfig Hill as of 20/02/19.  

Recommendations  
Summary (SWOT) Strengths 

 Clean and generally well-presented 
units.   

 Good range of community facilities and 
retail services.  

 Well-served by public transport.  
 Low vacancy rate.  

Weaknesses   
 Retail units at the eastern and western 

end of   Commercial Street are 
fragmented residential uses.  

 Poor pedestrian access to Pisgah Car 
Park.  

Opportunities  
 Additional pedestrian crossing points 

along Commercial Street to provide 
improved pedestrian access to Pisgah 
Car Park and open space.  

Threats   
 Further fragmentation of commercial 

frontages by loss of retail frontages.   
 Competition from large supermarkets 

(particularly Asda, Pyle) for 
convenience spending.  

Recommendation Good health - the centre fulfils its function as a district centre and performs well against 
most indicators of vitality and viability. There are opportunities to improve pedestrian 
accessibility throughout the centre.    



Bettws (North) Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 2 33 

Comparison 1 17 

Services 3 50 

Vacant 0 0 

Total 6 

Foodstores  Lifestyle Express and Premier Express 
Other retail uses & 
markets  

DIY & Home Improvement store 

Other services  Retail services include 2 takeaway units and a hair & beauty salon 
Accessibility  
Public transport & 
PTAL 

Bus stops are provided nearby on Heol Glannant and Heol Richard Price.

Car parking  Free off-street car parking facilities are available immediately in front of 
the row of units on Y Wern, with 1 marked disabled bay.  

Pedestrian linkages & 
disabled access  

Units provide step-free access from the pavement. Dropped kerbs are 
provided at either end of the parking provision and on most approaches. 

Environmental quality  
Retail unit size & 
quality  

Small units ranging in size from 40m2 to 200m2. The units are in good 
condition with uniform, inviting shop fronts and a number of litter bins.  

Access to green 
space 

There is a well maintained playground directly opposite. 

Townscape & street 
furniture 

Street lighting and litter bins are incorporated within the footpath in front 
of the units. Nearby streets are characterised by green verges and there 
is a play facility opposite the units.  

Perception of safety 
& evidence of crime 

Street lamps and a CCTV stanchion overlook the frontage of the units 
which enhance the perception of safety. The area to the rear of the shops 
is more enclosed but overlooked by residential properties.  

Development 
opportunities & 
recent investment  

There are few signs of recent investment in the immediate vicinity but the 
centre is relatively modern and in very good condition. 

Recommendations  
Summary (SWOT) Strengths 

 Clean and well-presented 
units 

 Low vacancy rate 

Weaknesses   
 Lack of seating adjacent to units 
 Potential vehicular conflict when 

parking / exiting 
Opportunities  
 Pedestrian crossing points on 

Y Wern to improve access 
from playground 

Threats   
 Duplication of available services 

in Bettws South 
 Competition from other centres 

with greater range of uses 
Recommendation Good health – provides for the everyday local service needs of the local 

community 



Bettws South Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 17 

Comparison 0 0 

Services 4 66 

Vacant 1 17 

Total 6 

Foodstores  Nisa incorporating a Post Office 
Other retail uses & 
markets  

N/A 

Other services  Takeaway units, GP surgery and a community centre. There are 
additional facilities within close proximity to the centre including a garage 
and a recently constructed youth centre. There is also a new school 
adjacent to the centre that has been rebuilt on the site of the previous 
primary school. 

Accessibility  
Public transport & 
PTAL 

There are sheltered bus stops and facilities on the main Bettws Road 
which connects the centre to Bridgend. 

Car parking  There are ample free car parking facilities provided adjacent to each of 
the units that make up the centre.  

Pedestrian linkages & 
disabled access  

The recent construction of a new school has seen new traffic calming 
measures introduced to aid pedestrian movement and slow vehicular 
traffic immediately to the north of the centre. Approaches to the shops 
are relatively flat with dropped kerbs. 

Environmental quality  
Retail unit size & 
quality  

Mostly small units with a generally run down appearance. Several of the 
units show signs of having been converted from alternative uses. The 
centre has a fragmented appearance interspersed by residential units 
and grass verges.  

Access to green 
space 

The areas surrounding the centre are characterised by quite extensive 
grassed areas, owing to the design of the residential estate.  

Townscape & street 
furniture 

There is little in the way of street furniture other than the occasional litter 
bin. 

Perception of safety & 
evidence of crime 

The physical separation of the various units prevents the creation of an 
active frontage. As such the visual impression of some of the buildings is 
dominated by anti-crime measures (i.e. metal grilles, roller shutters etc.) 

Development 
opportunities & 
recent investment  

The frontage of the convenience store has recently been improved but 
there is little evidence of recent investment in the centre. New 
community facilities have been provided to the north (Bunkhouse and 
school). There have been various regeneration proposals for the area 
which have yet to come to fruition. 

Recommendations  
Summary (SWOT) Strengths 

 Recent improvements to 
traffic calming 

 Easily accessible 

Weaknesses   
 Units do not work in conjunction 

with one another 
 Dispersed appearance  



Opportunities  
 Centre would benefit from 

an aesthetic upgrade 
 Potential to redevelop 

vacant unit 

Threats   
 Further fragmentation of centre 
 Limited choice of convenience 

services 

Recommendation Underperforming – the units reduce the need to travel and the uses 
complement each other, but the centre gives the impression of being 
fragmented and needs an aesthetic upgrade. 



Blackmill Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 20 

Comparison 0 0 

Services 4 80 

Vacant 0 0 

Total 5 

Foodstores  A Londis store that incorporates a post office 
Other retail uses & 
markets  

N/A 

Other services  A petrol station which includes a small convenience store, 2 pubs and a 
café. There is a church within close proximity 

Accessibility  
Public transport & 
PTAL 

There are sheltered bus stops immediately adjacent to the centre on 
either side of the A4061 connecting the Ogmore Valley to Junction 36 of 
the M4 and Bridgend to the south. 

Car parking  There are a limited number of spaces in front of the units, but ample free 
car parking to the rear of the garage and the pubs. 

Pedestrian linkages & 
disabled access  

The units are at a lower level to the main road, but a ramped access is 
provided to the rear of the bus shelter (of limited dimension). The 
immediate environment adjacent to the centre is dominated by the busy 
A4061, which has limited pedestrian crossing facilities. The centre itself 
is physically separated from the road and operates as a pleasant cluster 
focussed around the War Memorial.  

Environmental quality  
Retail unit size & 
quality  

The units are relatively small, ranging from 115 to 310sqm but have a 
pleasant appearance and are tightly clustered to provide an active 
frontage that will appeal to passers-by. The range of uses is limited and 
dominated by the garage and 2 pubs. 

Access to green 
space 

The centre connects to various walking and cycling routes, providing an 
attractive stopping off point. There is also a playground within easy 
walking distance. 

Townscape & street 
furniture 

There are various litter bins and seating provided in close proximity to 
the bus stops. The war memorial makes a pleasant centre piece and 
gives the cluster of units situated around it the feel of an old established 
village centre.  

Perception of safety 
& evidence of crime 

There is a good level of natural surveillance throughout the centre which 
creates a perception of safety and little obvious evidence of crime or 
vandalism. The proximity of the A4061 limits the ease of access for local 
residents. 

Development 
opportunities & 
recent investment  

There is not much evidence of recent investment. Environmental 
improvements may lessen the feeling of vehicular dominance. 

Recommendations  



Summary (SWOT) Strengths 
 Attractive cluster of uses 
 Good cycle links 

Weaknesses   
 Narrow pedestrian link at front of 

convenience store 
 Lack of seating 

Opportunities  
 Environmental improvements 

to soften vehicular 
dominance 

 Strengthen links to cycle 
routes and footpaths 

Threats   
 Proximity to A4061 
 Limited range of uses 

Recommendation Good health – functions well as an attractive small local centre fulfilling 
some of the everyday needs of the local community. 



Blaengarw Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 9 

Comparison 0 0 

Services 6 55 

Vacant 4 36 

Total 11 

Foodstores  Strand News 

Other retail uses & 
markets  

N/A 

Other services  Other services include a post office, pub, health & beauty salon, a community 
building and a takeaway unit. There are several vacant units. 

Accessibility  
Public transport & 
PTAL 

Bus stops are readily accessible within the centre, though services are limited and 
there are a lack of shelters. 

Car parking  On street parking is available throughout the centre, though this contributes to the 
narrow confines of the streets making up the central cluster. 

Pedestrian linkages & 
disabled access  

The centre is characterised by narrow terraced streets that emphasise the nature of 
the topography of the wider settlement. As such some of the pavements are limited 
in width and there are steep climbs at various locations. 

Environmental quality  
Retail unit size & 
quality  

The units are small in nature and are located within the terraced streets 
interspersed by residential units.  

Access to green space There is a pleasant triangular ‘village green’ at the junction of The Strand and 
Herbert Street which acts as a natural focus point and provides a pleasant break in 
the high density terraced streets that surround it. 

Townscape & street 
furniture 

There is plenty of seating provided within the triangle adjacent to The Strand and 
litter bins are also evident. The lack of an active street frontage detracts from this 
otherwise appealing central feature of the centre. 

Perception of safety & 
evidence of crime 

No immediate perception of crime. The units form an active part of the street 
frontage providing a good level of natural surveillance. 

Development 
opportunities & recent 
investment  

There are a number of vacant units throughout the centre. No recent sign of 
investment and opportunities for development are likely to be limited by lack of 
demand and location. 

Recommendations  
Summary (SWOT) Strengths 

 Pleasant environment 
surrounding The Strand 

 Access to open space 

Weaknesses   
 Concentration of vacant units 
 Fragmented nature of centre 

Opportunities  
 Improve facilities to take 

advantage of growth in 
tourism sector 

Threats   
 Vacant units has increased fragmentation 
 Lack of sense of place could dissuade 

future investment 
Recommendation Poor Health – concentration of vacant units with little opportunity for further 

investment 



Brackla Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 4 17 

Comparison 4 17

Services 15 62 

Vacant 1 4 

Total 24 

Foodstores Co-op 
Other retail uses & 
markets  

Pharmacy, charity shops, electrical & other durable goods, bakers, 
newsagents and off licence 

Other services  Takeaways, betting Shop, nursery, estate agents, gym, pub, health & 
beauty salon, community centre, church, surgery and dentist. 

Accessibility  
Public transport & 
PTAL 

Bus stops are located on most approach roads.  

Car parking  Ample free spaces provided in purpose built centrally located car park. 
Units are arranged around this in a courtyard style development. 
Disabled bays are provided immediately adjacent to units. Further 
spaces are provided to the rear, though the desire to park immediately 
adjacent to shops could lead to conflict. 

Pedestrian linkages & 
disabled access  

High level of pedestrian accessibility with shared cyclepaths, dropped 
kerbs and various crossing points. Units are of modern design providing 
step free access.  

Environmental quality  
Retail unit size & 
quality  

Wide variety of units, all in good condition and providing active shop 
frontages. There is good connectivity to the wider community facilities. 

Access to green 
space 

The wider housing estate is characterised by grassed areas and 
vegetation but there is no formal play area in the immediate vicinity 

Townscape & street 
furniture

The central courtyard has a good amount of street lighting and litter bins. 
There are benches, though there may be scope for more. Cycle parking 
is also provided at various locations within the centre. 

Perception of safety & 
evidence of crime 

Active ground floor use provides a natural surveillance which enhances 
the perception of safety. No obvious evidence of anti-social behaviour or 
crime. There is also prominent CCTV monitoring. 

Development 
opportunities & 
recent investment  

A new school has been constructed nearby which has led to highway 
improvements. Given relatively young age of the centre, opportunities for 
further investment are likely to bring environmental improvements.  

Recommendations  
Summary (SWOT) Strengths 

 Central location within high 
density residential area 

 Co-location with various 
community facilities 

Weaknesses   
 Potential for vehicular conflict 

within car parking provision 

Opportunities  
 Improve public realm 
 Increase amount of seating 

Threats   
 Out of centre competition for 

convenience/comparison spend 



Recommendation Good health – the centre fulfils its function as a local centre with wide 
range of units, co-located with other community facilities and is easily 
accessible. 



Broadlands Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 7 

Comparison 1 7 

Services 13 86 

Vacant 0 0 

Total 15 

Foodstores  Tesco Express 
Other retail uses & 
markets  

Pharmacy 

Other services  Various takeaway units, restaurants/cafes, bars, betting shop, tanning 
salon and a nursery. The centre is adjacent to a primary school. 

Accessibility  
Public transport & 
PTAL 

Bus stops are located within short walking distance of the centre, which is 
located within relatively close proximity to the town centre. 

Car parking  Free car parking is provided adjacent to the centre, with additional 
provision on the approach roads. There is evidence of high patronage 
during school drop-off and pick-up times potentially leading to 
congestion/conflict. Disabled bays are incorporated. 

Pedestrian linkages 
& disabled access  

The centre is located on the crown of a ridge, but level access is provided 
with ramps where appropriate. The centre is easily accessible by foot. 

Environmental quality  
Retail unit size & 
quality  

A range of modern well-kept units. The variety of uses is dominated by 
takeaways and food & drink outlets with limited convenience choice. 

Access to green 
space 

An informal green space separates the centre from the B4622 with formal 
play areas within a short walking distance. 

Townscape & street 
furniture 

The wide footpaths serving the centre are well lit with plentiful supply of 
litter bins. Due to the nature of the uses present at the centre, several 
businesses provide outside seating. 

Perception of safety 
& evidence of crime 

There is a high degree of natural surveillance from all approaches, with 
little evidence of crime. The roads serving the centre have been heavily 
traffic calmed to increase safety. 

Development 
opportunities & 
recent investment  

A relatively young centre, there is little scope or need for further 
development other than improvements to the aesthetic quality which is 
currently car dominated.  

Recommendations  
Summary (SWOT) Strengths 

 No vacant units 
 High usage 

Weaknesses   
 Car dominant 
 Narrow range of uses 

Opportunities  
 Environmental 

improvements to increase 
amount of seating 

Threats   
 Potential conflict with school traffic 
 Competing uses in town centre 



Recommendation Good health – functions well as its purpose built intention. The range of 
uses means there is little opportunity to spend much time here for retail 
purposes.  



Bryntirion Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 17 

Comparison 1 17 

Services 4 66 

Vacant 0 0 

Total 6 

Foodstores  Spar 
Other retail uses & 
markets  

Pharmacy 

Other services  A GP surgery, community centre and takeaway 
Accessibility  
Public transport & 
PTAL 

A sheltered bus stop is provided adjacent to the community centre. 

Car parking  Parking is provided free of charge in front of the units, with more formal 
provision in front of the community centre on the opposite side of the 
road. The ‘drive-up’ nature of the spaces could lead to conflict.

Pedestrian linkages & 
disabled access  

The centre is located on a slight gradient, but level access is provided in 
front of the units. There is a lack of formal pedestrian crossing facilities. 

Environmental quality  
Retail unit size & 
quality  

The centre is dominated by a large convenience store which shows 
evidence of having expanded over time and now incorporates a post 
office. The other units are smaller. 

Access to green 
space 

There are various formal and informal recreation spaces located within 
close proximity of the centre. 

Townscape & street 
furniture 

Litter bins are provided close to the units along with benches and a 
community notice board. There is also ample street lighting. 

Perception of safety 
& evidence of crime 

The linear nature of the centre provides sufficient natural surveillance 
and there is little evidence of crime. This is enhanced by the presence of 
residential units above the shops. 

Development 
opportunities & 
recent investment  

The centre could benefit from an aesthetic upgrading of the unit 
frontages and residential units above. A new residential development of 
approximately 200 houses on the former YBC School site could increase 
patronage. 

Recommendations 
Summary (SWOT) Strengths

 Provides a range of 
community uses 

 Drive up parking 

Weaknesses  
 Potential vehicular conflict 
 Lack of crossing facilities 

Opportunities  
 Improvements to frontages 
 Residential development 

nearby 

Threats   
 One dominant retail unit 
 Potential relocation of GP surgery 

Recommendation Good health – fulfils its function as a local service centre. Would benefit 
from upgraded frontages but provides a range of community facilities 
easily accessible by foot. 



Caerau Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 2 11 

Comparison 1 5 

Services 12 67 

Vacant 3 17 

Total 18 

Foodstores  Cost Cutter and a Premier store 
Other retail uses & 
markets  

Pharmacy 

Other services  A credit union, garage, takeaways, taxi hire, a betting office, a hair salon, 
a pub and a club. Other services nearby include a new primary school, 
places of worship and a GP surgery. 

Accessibility  
Public transport & 
PTAL 

Sheltered bus stops are provided on the A4063 Duffryn Road.  

Car parking  Parking provision is on-street on the roads leading away from the A4063. 
There are also spaces provided off-street in front of the Station Hotel 
which has recently been improved. 

Pedestrian linkages & 
disabled access  

The main cluster of units is provided on Caerau Road which is a narrow 
terraced street. Dropped kerbs and crossing facilities on connecting 
roads. 

Environmental quality  
Retail unit size & 
quality  

The units are small in size and in need of visual improvement, but still 
provide a positive impression of a traditional local centre. There a 
number of vacant units that detract from the appeal of the centre. 

Access to green 
space 

The centre is interspersed by small areas of greenery with prominent 
tree planting. 

Townscape & street 
furniture 

The main cluster of units are located in a residential terraced street 
providing little opportunity for street furniture. The traditional focus of the 
centre surrounding the war memorial provides a pleasant environment 
but this area is now characterised by residential units.  

Perception of safety 
& evidence of crime 

No immediate evidence of anti-social behaviour. The centre is broken up 
by residential units which provide natural surveillance. 

Development 
opportunities & 
recent investment  

The recent construction of the new primary school has resulted in 
planning consent for residential units on the old site, close to the centre. 
The units within the centre need investment. 

Recommendations  
Summary (SWOT) Strengths 

 Good range of uses 
 Convenience provision for 

local community 

Weaknesses   
 Cluster of units in tight terraced 

street 
 Few units located near the war 

memorial 



Opportunities  
 Tourism proposals nearby 
 Residential development 

of old school site 

Threats   
 Competition for convenience spend 

elsewhere 
 Further fragmentation of centre 

Recommendation Underperforming – Increased number of vacant units, but centre still 
provides a local function. 



Five Bells Road Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 8 

Comparison 3 25 

Services 7 59 

Vacant 1 8 

Total 12 

Foodstores  Spar 
Other retail uses & 
markets  

Office supplies, textile & soft furnishings and a cycle & repair shop 

Other services  Pubs/bar, coffee shop, financial & business services, rugby club and 
health & beauty salons.  

Accessibility  
Public transport & 
PTAL 

The centre is located adjacent to the junction of the A473 / Ewenny 
Road, both of which have bus stops. The centre is within walking 
distance of the town centre. 

Car parking  There is limited parking provision to the rear of the pub and parking 
restrictions apply to the surrounding streets. 

Pedestrian linkages & 
disabled access  

Level access is provided to most units and there is a layby in front of the 
Spar store. There are dropped kerb and crossing facilities at the main 
junctions. 

Environmental quality  
Retail unit size & 
quality  

The cluster of small to medium size units provide a range of uses to 
serve the local community and remove some of the need to travel into 
the town centre. The units are in generally good condition. 

Access to green space The centre is in a high density residential area and located adjacent to 
the A473. As such there is no immediately accessible green space. The 
trees planted next to the Five Bells pub provide visual appeal. 

Townscape & street 
furniture 

Litter bins are provided adjacent to the units, with pedestrian routes well 
lit. There is little scope for additional street furniture. 

Perception of safety & 
evidence of crime 

The range of units and location next to a main road means there is a 
high level of natural surveillance and little sign of crime.  

Development 
opportunities & recent 
investment  

Recent proposals have been made to convert an empty unit into 
residential accommodation.  

Recommendations  
Summary (SWOT) Strengths 

 Physically divorced from 
town centre by A473 

 Range of units 

Weaknesses   
 Limited car parking 
 Traffic dominant street scene 

Opportunities  
 Environmental 

improvements to grass 
verge 

Threats   
 Increased pressure to convert 

units into residential dwellings 
 Limited convenience choice 



Recommendation Good health – units are visually appealing in the main and physical 
separation from the town centre gives it a function as a local centre 



Laleston Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 12 

Comparison 1 12 

Services 5 63 

Vacant 1 12 

Total 8 

Foodstores  Simply Local incorporating a post office 
Other retail uses & 
markets  

Carpet Shop 

Other services  A dry cleaners, health and beauty salons, community hall and a church. 
There is also a pub and restaurants within walking distance of the 
centre. 

Accessibility  
Public transport & 
PTAL 

The centre is located on the A473, and there are bus stops with shelters 
connecting Laleston to Bridgend. 

Car parking  There is some free off-street parking provided adjacent to a small cluster 
of 3 of the units. Additional on-street parking is available though this is 
restricted by the narrow layout of some of the residential streets. 

Pedestrian linkages & 
disabled access  

The centre is quite dispersed with units and services located on both 
sides of the busy A473. Pedestrian connectivity suffers as a result, with 
the main crossing point located away from the main collection of units. 
The cluster of 3 units is located off the main road, and served by a wide 
footpath. 

Environmental quality  
Retail unit size & 
quality  

Though limited in number, the range of small units complement each 
other and provide services for the local community. The units appear to 
be in good condition and are visually appealing. 

Access to green 
space 

Due to the linear nature of the centre on the A473, there is no immediate 
access to green space. However, there is a rural character to the village 
with several areas of mature trees and pleasant foliage. 

Townscape & street 
furniture 

There is limited provision of street furniture, with bins and some seating 
located adjacent to bus stops. 

Perception of safety & 
evidence of crime 

The centre is fragmented by residential units which provides a level of 
natural surveillance and there is little evidence of crime. 

Development 
opportunities & recent 
investment  

One of the pubs has recently been converted into residential use, along 
with its associated car park. 

Recommendations  
Summary (SWOT) Strengths 

 Attractive centre with local 
village feel 

 Good range of uses 

Weaknesses   
 Dispersal of units 
 Pressure for further fragmentation 



Opportunities  
 The good reputation of 

food/drink uses  
 Improve pedestrian 

connectivity 

Threats   
 Competition from out-of-centre 

units. 
 Limited choice of convenience 

uses 
Recommendation Good health – though the centre is somewhat fragmented in nature, the 

units appear to be in good condition and well used by the local 
community. 



Nantymoel Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 2 14 

Comparison 3 22 

Services 9 64 

Vacant 0 0 

Total 14 

Foodstores  Corner Convenience Store 
Other retail uses & 
markets  

A pharmacy, jewellers, charity shop and fruit & flowers shop. 

Other services  A GP surgery, pub, takeaway, hair salons, community hall, petrol station 
and a photo processing unit. 

Accessibility  
Public transport & 
PTAL 

There are sheltered bus stops on the A4061. 

Car parking  There are no formal off street car parking facilities. On-street parking is 
available on any of the streets leading off the main A4061. 

Pedestrian linkages & 
disabled access  

The centre is linear in nature, due to the traditional street pattern of 
Nantymoel and the topography of the area. Despite this the footpaths are 
relatively flat, though the terraced streets are relatively narrow and there 
are few passing places. 

Environmental quality  
Retail unit size & 
quality  

The main cluster of uses features small units and can be found on Ogwy 
Street. These provide an element of a continuous frontage and has a 
traditional welcoming appearance. The units are more dispersed further 
north towards the clock roundabout. Encouragingly there are few vacant 
units.  

Access to green 
space 

Nantymoel is surrounded by green space and the centre itself is easily 
accessible to formal and informal provision. 

Townscape & street 
furniture 

The narrow terraced streets do not afford many opportunities for street 
furniture but litter bins are provided. 

Perception of safety 
& evidence of crime 

There are elements of graffiti within the centre, though these add an 
interesting visual dynamic. The lack of vacant units helps to remove any 
perception of anti-social behaviour. 

Development 
opportunities & 
recent investment  

There are no signs of recent investment. The Community Centre has 
recently been demolished and the site cleared. 

Recommendations  
Summary (SWOT) Strengths 

 Lack of vacant units 
 Cluster of units on Ogwy 

Street 

Weaknesses   
 Limited choice of convenience 

provision 
 Narrow streetscape 

Opportunities  
 Visual improvements to 

units 

Threats   
 Competition from larger more 

accessible centres elsewhere 



 Benefits from tourism 
proposals in wider area 

 Little scope for additional 
development 

Recommendation Good health – centre could benefit from investment to aesthetic 
appearance, but the lack of vacant units and the clustering of uses 
demonstrates that it fulfils its role to the local community. 



North Cornelly Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 2 20 

Comparison 2 20 

Services 6 60 

Vacant 0 

Total 10 

Foodstores  Filco, One Stop 
Other retail uses & 
markets  

A Pharmacy and a hardware store 

Other services  A café, takeaways, community hall & centre and a GP surgery. There is 
also a school opposite the entrance to some of the units which enhances 
its patronage. 

Accessibility  
Public transport & 
PTAL 

There are bus stops in the immediate vicinity of the centre 

Car parking  Ample free off street car parking is provided at various points within the 
centre, immediately adjacent to the various units.  

Pedestrian linkages & 
disabled access  

The centre is relatively dispersed but there are good pedestrian linkages 
between the component parts, with zebra crossings and dropped kerbs 
providing flat access to the various units and community facilities.  

Environmental quality  
Retail unit size & 
quality  

The units work well in conjunction with one another and provide a range 
of uses and size of shops. The One Stop shop is a relatively new building 
and all units appear to be in good condition. 

Access to green 
space 

Despite being relatively separate from the retail units, the community 
centre and surgery are connected physically and sensorily to the centre 
by an attractive open space area that provides a playground and a 
pleasing element of greenery. 

Townscape & street 
furniture 

The centre has a clean appearance with litter bins and seating adjacent 
to the recreation land which enhances its use. 

Perception of safety 
& evidence of crime 

The centre is well lit and the parking provision to the front of the units 
provide ample visual surveillance.  

Development 
opportunities & 
recent investment  

One of the convenience units is a relatively new facility. There have also 
been a number of housing developments nearby.  

Recommendations  
Summary (SWOT) Strengths 

 Recreation area connects 
the centre 

 Range of units 

Weaknesses   
 Dispersal of units 
 Access appears to be car 

dependent 
Opportunities  
 Strengthen connectivity to 

train station 
 Number of local housing 

proposals 

Threats   
 Competition from out of centre 

locations accessible from M4 
 Risk of further fragmentation. 
 Upkeep of recreation area 



Recommendation Good health – though dispersed, the centre appears to be well used and 
offers a complimentary range of retail and community uses 



Llangynwyd Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 33 

Comparison 0 0 

Services 2 67 

Vacant 0 0 

Total 3 

Foodstores  Premier Store incorporating a post office. 
Other retail uses & 
markets  

N/A 

Other services  A takeaway. A village hall is also located within the centre. 
Accessibility  
Public transport & 
PTAL 

The centre is located on the A4063 providing connections to Maesteg 
and Bridgend. Bus shelters are provided on either side of the road 
adjacent to the small cluster of units. 

Car parking  Free parking is provided in front of the units in the form of a pull-up layby. 
There is off-street parking associated with the village hall. 

Pedestrian linkages & 
disabled access  

The units are served by a wide pavement, though each have a small step 
up to access. There are uncontrolled crossing facilities next to the bus 
stops. 

Environmental quality  
Retail unit size & 
quality  

Though small in size and quantity, the uses within the units complement 
each other providing for the needs of the immediate community and 
reducing some of the need to travel elsewhere. 

Access to green 
space 

The units are located on a busy main road with no immediate access to 
green space.  

Townscape & street 
furniture 

Bins are provided as part of the street scene, and the units are compact 
giving the appearance of a centre. 

Perception of safety 
& evidence of crime 

There is evidence of CCTV monitoring as part of a road safety scheme 
and little evidence of crime. 

Development 
opportunities & 
recent investment  

The recent change of use of a church into a village hall complements the 
centre and could provide further patronage of the units. 

Recommendations  
Summary (SWOT) Strengths 

 Compact row of units 
provides feel of a centre 

 Parking immediately available 

Weaknesses   
 Busy road to perform parking 

manoeuvres onto. 
 Limited range and number of 

units 
Opportunities  
 Village Hall development 

complements units 

Threats   
 Competition from other centres 

offering wider range of uses 



 Loss of any of the units reduces 
role of centre significantly 

Recommendation Good health – limited size but functions well as a centre for local 
community 



Rest Bay Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 17 

Comparison 0 0 

Services 5 83 

Vacant 0 

Total 6 

Foodstores  General Store 

Other retail uses & 
markets  

N/A 

Other services  2 x health & beauty salons, a takeaway unit, a pub and a community hall 
Accessibility  
Public transport & 
PTAL 

There are bus stops on both sides of West Park Drive, which is adjacent 
to the centre and within short walking distance. Covered shelters are 
provided. 

Car parking  Adequate car parking is provided to the rear of the retail units, which is 
shared with the residential units above and the adjacent Community Hall. 
The parking is informally laid out and does not provide a sense of arrival 
at the retail units which are not visible as you approach. The pub, which 
is physically separated by an area of green recreation space, has its own 
ample parking provision. 

Pedestrian linkages & 
disabled access  

The centre is located within a densely populated area and is easily 
accessible by foot. The parade of retail units is on ground floor level and 
is sheltered by an overhang of the residential units above. Ramped 
access and dropped kerbs are provided on approaches. 

Environmental quality  
Retail unit size & 
quality  

The units are small to medium in size, and have a frontage facing onto 
the recreation space but away from passing roads and nearby housing. 
The range of uses is limited, and the built fabric itself would benefit from 
an aesthetic upgrade, but the lack of vacant units is testament to the 
health of the centre. 

Access to green 
space 

A recreation space is located centrally, providing a focal point between 
the retail units and the pub and acting as a connection between the 
various uses. Whilst an attractive feature, the space would benefit from 
environmental upgrades. It is intercrossed by multiple footpaths. 

Townscape & street 
furniture 

Bins and seats are provided in front of the units, which has an active 
frontage. Ample seating is also provided for customers of the pub 
fronting and within the recreation space. 

Perception of safety 
& evidence of crime 

Though not facing the main road, the frontage of the shops is visible from 
surrounding uses and there is no evidence of anti-social behaviour. The 
residential occupation of the floor above the units adds to the visual 
surveillance of the area. 



Development 
opportunities & 
recent investment  

There is no sign of recent investment, but the units appear to be well 
maintained. There is scope for aesthetic improvements, and the 
recreation space would also benefit from environmental improvements 
which would improve the centre given its central location.  

Recommendations  
Summary (SWOT) Strengths 

 Central recreation space 
provides focal point for centre 

 Units and Pub appear to be 
popular amongst local 
residents 

Weaknesses   
 Dated appearance of the units 
 Back to front nature of the shop 

frontages hinders opportunity for 
passing trade. 

Opportunities  
 Environmental improvements 

to the recreation space 
 Aesthetic improvement to 

shop units 

Threats   
 Limited convenience offer; 

potential for competition from 
elsewhere 

 Competition from easily 
accessible out of town 
comparison shopping 

Recommendation Good health – The centre evidently provides a key role for the local 
community, but would benefit from environment and aesthetic 
improvements.  



Sarn Date of survey: 01/10/19

Uses by category
Category  No. of units % of units 
Convenience 1 8 

Comparison 0 0 

Services 11 92 

Vacant 0 0 

Total 12 

Foodstores  A Filco supermarket and a Lifestyle shop incorporating a post office. 
Other retail uses & 
markets  

An ice cream parlour 

Other services  A club, 2 hair salons, a tanning centre, betting shop, opticians, GP 
surgery, a clinic and a community centre 

Accessibility  
Public transport & 
PTAL 

The centre is well served by bus stops on most of the surrounding main 
roads, providing easy access to the range of uses within the centre. 

Car parking  Car parking is provided at the Filco store, the surgery and the club, 
though it is not immediately clear whether this is for general public use. 
There are segregated laybys in front of some of the units and ample on-
street parking in the immediate vicinity.  

Pedestrian linkages & 
disabled access  

Surrounding routes have been traffic calmed with dropped kerbs and 
signalised pedestrian crossings provided at all junctions. Disabled 
parking spaces are provided in front of the Filco store and surgery 
together with ramped access. Most of the retail units have wide 
pavements in front of them, which is used informally for parking in some 
cases.  

Environmental quality  
Retail unit size & 
quality  

The retail units are small in size, other than Filco and the community 
which reflect their purpose built use. Although somewhat dated, the retail 
units in both clusters provide active shop frontages and operate in 
conjunction with one another. The built fabric of the Filco supermarket in 
particular is in need of improvement. Its location acts as the hub of the 
centre, but the shop lacks an identifiable frontage. The access is to the 
side and the rear of the store fronting onto Heol Canola is characterised 
by a lack of window space and roller shutters. It is also adjacent to 
electricity generators. 

Access to green 
space 

The centre is located in physically separate clusters on the road side 
adjacent to various traffic junctions. The surrounding area is 
characterised by high density residential development and as a result 
there is no green open space in the immediate vicinity. 

Townscape & street 
furniture 

The depth of the pavements outside most of the retail units is an 
attractive feature that allows for street furniture associated with individual 
units, but there is also evidence of vehicular conflict. There is little else to 
soften up the streetscene. 

Perception of safety 
& evidence of crime 

The centre’s various uses are operational at various times of the day and 
are located in a high density residential area and adjacent to several 
busy roads. This all ensures there is a constant level of surveillance and 
few evident signs of anti-social behaviour. Some of the community uses 



are characterised by anti-vandal security fencing which detracts from the 
appearance of the centre.  

Development 
opportunities & 
recent investment  

The surrounding highway network has been traffic calmed recently to 
ease pedestrian movements in and around the centre. Aesthetic 
improvements to the built fabric of the units would add to its appeal.  

Recommendations  
Summary (SWOT) Strengths 

 Strong mix of uses reduces 
the need to travel 

 Traffic calming scheme has 
improved pedestrian safety 

Weaknesses   
 Dispersed nature of centre 

encourages vehicular access 
 Vehicular conflict evident due to 

busy approach roads 
Opportunities  
 Aesthetic improvements to 

units 
 Landscaping scheme to 

grass verges 

Threats   
 Competing centres nearby 
 Dispersed nature of centre may 

attract desire to change uses to 
residential 

Recommendation Good health – the centre has a good range of community services and 
no vacancies. Whilst not having the feel of a traditional centre with most 
of the units located in physically separate clusters, the centre is evidently 
well used and worthy of continued allocation as it helps reduce the need 
to travel to larger multiple convenience stores nearby. 



Verlands Court, Pencoed Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 33 

Comparison 0 0 

Services 2 67 

Vacant 0 0 

Total 3 

Foodstores  A Premier supermarket 
Other retail uses & 
markets  

A sandwich shop 

Other services  A pub and a health & beauty salon 
Accessibility  
Public transport & 
PTAL 

Though not immediately located on a main road, the centre is a short 
walk from Mervyn Way, Greenacre Drive and Hendre Road, all of which 
have bus stops.   

Car parking  The area to the rear of the units accommodates residential parking. 
There is a layby on Verland Way and an informal parking area accessed 
of Alyson Way, both of which provide adequate off-street parking for the 
number of units.  

Pedestrian linkages & 
disabled access  

The approaches to the centre are well paved. One row of shops is at a 
higher level than the other but ramped access is provided if accessed 
from Verland Way.  

n 
Retail unit size & 
quality  

The purpose built centre consists of small units located below residential 
accommodation and arranged in 2 linear rows either side of a central 
paved area. Some of the units have been amalgamated together to 
house the Premier shop and the Tavern bar. The units could benefit from 
visual improvements but still provide the function for which they were 
built.  

Access to green 
space 

There is no immediate access to green space as the centre is located in 
a high density residential area.  

Townscape & street 
furniture 

Litter bins, a post box and a phone are provided within the centre. The 
recent bar/restaurant development has led to the provision of seating 
serving its customers.  

Perception of safety 
& evidence of crime 

The positioning of the units on either side of a central paved area affords 
a good level of visual surveillance. The presence of residential units 
above enhances the perception of safety and there is no evidence of 
anti-social behaviour.  

Development 
opportunities & 
recent investment  

2 of the units have been converted into a restaurant/bar in the last few 
years, which appears to be well used. The centre as a whole would 
benefit from visual improvement and planting.  

Recommendations  



Summary (SWOT) Strengths 
 Range of uses provide day 

to day needs 
 Pub ensures visual 

surveillance beyond normal 
opening hours 

Weaknesses   
 Limited visual appearance from 

main routes to attract passing 
trade 

 Limited number of different uses –
further fragmentation will question 
its purpose as a centre 

Opportunities  
 Planting would break up 

urban form 
 Visual improvements to 

buildings 

Threats   
 Previous proposals for additional 

residential development have 
already been refused 

 Competition from bigger centres 
nearby  

Recommendation Good health – The centre still performs the function for which it was built 
i.e. providing for the day to day needs of the local community. The 
number of active uses has reduced in recent years, but this has been a 
result in the change in nature of businesses occupying them rather than 
an increase in vacancies.  



Wildmill Date of survey: 01/10/18

Uses by category
Category  No. of units % of units 
Convenience 1 17 

Comparison 0 0 

Services 5 83 

Vacant 0 0 

Total 6 

Foodstores  Londis 
Other retail uses & 
markets  

N/A 

Other services  A health & beauty salon, community centre, youth centre, community 
hub and a takeaway unit 

Accessibility  
Public transport & 
PTAL 

Bus stops are easily accessible on Quarella Rd/Wildmill Lane and 
Wildmill train station is a short walking distance away.  

Car parking  There are purpose built car parking facilities adjacent to the centre and 
on the approach. 

Pedestrian linkages & 
disabled access  

The centre is well served by pedestrian footpaths and all units have flat 
access on approaches with dropped kerbs at appropriate locations. Due 
to the design of the estate, the footpaths do not always follow the route 
of the roads serving the area.  

Environmental quality  
Retail unit size & 
quality  

The units vary in size due to the different nature of the various uses. 
They would all benefit from aesthetic improvements, with a generally run 
down appearance. There is little by way of active shop frontages that 
would aid the visual appeal of the centre, and there is no sense of arrival 
at most of the units with the buildings being positioned side on or rear 
facing. The Londis store, for example, has a service entrance at the 
forefront of the building and a customer entrance to the side. 

Access to green 
space 

The centre is located within a densely populated residential area that has 
been designed to incorporate communal green areas amongst clusters 
of residential units. There is a small equipped children’s play area to the 
rear of the centre.  

Townscape & street 
furniture 

There is a small planting area, a post box, payphone, litter bins, street 
lamps and limited seating. The centre is dominated however by the 
location of a large electricity pylon which restricts the parking provision.  

Perception of safety & 
evidence of crime 

Most of the units are characterised by roller shutters, which is 
heightened by the fact that the units lack a defined frontage. The centre 
is surrounded by residential units so has a high degree of visual 
surveillance, but the design of the estate means there are narrow 
walkways and enclosed bin stores and garages that can lead to a sense 
of intimidation. 

Development 
opportunities & 
recent investment  

Recent improvements have been made to upgrade the appearance of 
some of the residential units. It is to be hoped similar investment can be 
made to the built fabric of the local centre.  

Recommendations  
Summary (SWOT) Strengths Weaknesses   



 Lack of vacant units 
 Range of community uses 

 Position of pylon limits scope of 
possible improvements 

 Side-on/rear facing buildings 
Opportunities  
 Location of rail station 
 Recent investment in 

housing stock 

Threats   
 Unattractive environment  
 Competition for convenience 

goods from nearby centres 
Recommendation Good health – fulfils its role as a purpose built centre to provide local 

services for residents. The centre does need investment to improve its 
visual appearance. 
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Ç»¿® Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è Ì±¬¿´ 
îðïé ìëôèîð îèôéìî îèôççï íïôëïì ìîôëèï ìéôîçé ïèôçéë ïêôïïì îêðôðíì
îðïè ìêôíîé îçôðïê îçôîèç íïôèíï ìîôèéê ìéôêîç ïçôïðï ïêôîìï îêîôíïð
îðïç ìêôìéì îçôðêç îçôíèé íïôçìí ìîôçêê ìéôéîè ïçôïðê ïêôîëé îêîôçíð
îðîð ìêôêíê îçôïðì îçôìçê íîôðíê ìíôðìì ìéôèìç ïçôïðè ïêôîçï îêíôëêì
îðîï ìêôéçè îçôïìç îçôëèì íîôïíé ìíôïëê ìéôçìç ïçôïîé ïêôíðì îêìôîðì
îðîî ìêôçêè îçôïçí îçôêëë íîôîëï ìíôîëç ìèôðìï ïçôïëï ïêôíìí îêìôèêï
îðîí ìéôïìç îçôîìé îçôêçë íîôíëí ìíôíéð ìèôïìð ïçôïêï ïêôíêé îêëôìèî
îðîì ìéôîèð îçôíðì îçôéèð íîôìëí ìíôëîï ìèôîëé ïçôïìî ïêôíèé îêêôïîì
îðîë ìéôìðè îçôíîí îçôèéî íîôëéì ìíôêîì ìèôíîï ïçôïëë ïêôìíí îêêôéïð
îðîê ìéôëíé îçôíìí îçôçëð íîôêêí ìíôéíì ìèôíçç ïçôïêê ïêôìéð îêéôîêî
îðîé ìéôêíì îçôíéì íðôðîê íîôéëç ìíôèéï ìèôìéí ïçôïëì ïêôëðí îêéôéçì
îðîè ìéôéíç îçôíèí íðôðçé íîôèîï ìíôçèî ìèôëìç ïçôïîè ïêôëêð îêèôîëç
îðîç ìéôèíê îçôíéì íðôïèê íîôèéì ììôðëí ìèôêíí ïçôïîê ïêôëèê îêèôêêè
îðíð ìéôçíé îçôíëè íðôîêî íîôçíï ììôïïê ìèôêçé ïçôïíé ïêôêðê îêçôðìì
îðíï ìèôðìí îçôííç íðôíïí ííôððì ììôïèð ìèôéêð ïçôïìï ïêôêíð îêçôìïð
îðíî ìèôïîí îçôííì íðôíëð ííôðêî ììôîîí ìèôèîì ïçôïíð ïêôêìè îêçôêçì
îðíí ìèôîîð îçôíîî íðôíçë ííôðçð ììôîéç ìèôèçï ïçôïïð ïêôêëê îêçôçêí

Ù®±©¬¸ îðïèóîðíí ïôèçí íðê ïôïðê ïôîëç ïôìðí ïôîêî ç ìïë éôêëí
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Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è
îðïé îôðéî îôîìê ïôçêè îôðçç îôíêð ïôçëì ïôçêë îôðçé

Û¨½ò ÍÚÌ 
îðïé îôððî îôïéð ïôçðï îôðîè îôîèð ïôèèé ïôèçè îôðîë
îðïè îôïìð îôíîð îôðíî îôïêè îôìíè îôðïè îôðîç îôïêë
îðîí îôïëí îôííì îôðìì îôïèï îôìëî îôðíð îôðìï îôïéè
îðîè îôïëí îôííì îôðìì îôïèï îôìëî îôðíð îôðìï îôïéè
îðíí îôïëé îôííç îôðìè îôïèë îôìëé îôðíì îôðìë îôïèí

Ì±¬¿´ ½±²ª»²·»²½» îðïè ó îðíí ø}³÷

Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è Ì±¬¿´ 
îðïè ççòî êéòí ëçòë êçòð ïðìòë çêòï íèòè íëòî ëêçòê
îðîí ïðïòë êèòí êðòé éðòê ïðêòì çéòé íçòï íëòé ëéçòç
îðîè ïðîòè êèòê êïòë éïòê ïðéòç çèòê íçòð íêòï ëèêòð
îðíí ïðìòð êèòê êîòí éîòí ïðèòè ççòì íçòï íêòì ëçðòç

Ì±¬¿´ ½±²ª»²·»²½» ·² ÞÝÞÝ ¿²¼ »´»©¸»®» ·² ¬¸» ¬«¼§ ¿®»¿ îðïèóîðíí ø}³÷
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±«¬·¼» 

ÞÝÞÝ øëó

è÷ Ì±¬¿´ 
îðïè îçëòð îéìòê ëêçòê
îðîí íðïòï îéèòç ëéçòç
îðîè íðìòë îèïòë ëèêòð
îðíí íðéòî îèíòé ëçðòç

Ù®±©¬¸ îðïèóîðíí ïîòî çòï îïòí
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îðïé íôíëê íôêìê îôêðð íôíëð ìôðçç îôêëí îôìîë íôðéî

Û¨½ò ÍÚÌ 

îðïé îôèíë íôðèð îôïçé îôèíð íôìêì îôîìî îôðìç îôëçê

îðïè íôéèí ìôïðç îôçíð íôééê ìôêîï îôççï îôéíí íôìêí

îðîí ìôïìé ìôëðê íôîïí ìôïìð ëôðêé íôîéç îôççé íôéçé

îðîè ìôéçè ëôîïí íôéïè ìôéçð ëôèêî íôéçì íôìêè ìôíçí

îðíí ëôëéç êôðêï ìôíîî ëôëêç êôèïê ìôìïï ìôðíî ëôïðè
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Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è Ì±¬¿´ 

îðïè ïéëòî ïïçòî èëòè ïîðòî ïçèòï ïìîòì ëîòî ëêòî çìçòë

îðîí ïçëòë ïíïòè çëòì ïííòç îïçòé ïëéòç ëéòì êîòï ïôðëíòè

îðîè îîçòï ïëíòî ïïïòç ïëéòî îëéòè ïèìòî êêòí éîòè ïôîíîòë

îðíí îêçòð ïééòé ïíïòì ïèìòí íðïòè îïëòé ééòð èëòï ïôììîòð
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îðîí ëëêòé ìçéòî ïôðëíòè

îðîè êëïòì ëèïòï ïôîíîòë

îðíí éêîòì êéçòê ïôììîòð

Ù®±©¬¸ îðïè ó îðíí îêïòç îíðòë ìçîòë
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Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è

Æ±²» ï ¬±¬¿´ éçòéû ìïòìû ïíòîû ëíòëû ïéòíû ðòîû èòêû ïçòðû
ß´¼·ô Þ®¿½µ´¿ Í¬®»»¬ô Þ®·¼¹»²¼ éòìû ïòèû ïòçû éòèû íòíû ðòðû ðòíû ëòîû
ß¼¿ô Ý±§½¸«®½¸ Î±¿¼ô Þ®·¼¹»²¼ ïèòçû ìòéû îòðû ïçòëû ðòéû ðòðû ðòëû ïòéû
Þ®·¼¹»²¼ ±«¬ ±º ½»²¬®» ðòêû ðòðû ðòëû ïòçû ðòðû ðòðû ðòëû ðòëû
Þ®·¼¹»²¼ Ì±©² Ý»²¬®» éòðû ïòíû ïòîû íòðû ðòðû ðòðû ðòîû ðòêû
×½»´¿²¼ô Þ®¿½µ´»¿ Í¬®»»¬ Í¸±°°·²¹ Ý»²¬®»ô Þ®·¼¹»²¼ ðòïû ðòíû ðòðû ðòëû ðòðû ðòðû ìòîû ðòðû
Ô·¼´ô Þ®·¼¹»²¼ Î»¬¿·´ Ð¿®µô Þ®·¼¹»²¼ éòêû êòçû ïòëû ìòêû ëòêû ðòðû ðòìû ïòíû
Ñ¬¸»®ô ¦±²» ï ðòçû ðòíû ðòðû ðòðû ðòðû ðòðû ðòðû ðòïû
Ì»½± Û¨°®»ô Ü·¬®·½¬ Ý»²¬®» Þ®±¿¼´¿²¼ô Þ®·¼¹»²¼ ïòçû ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû
Ì»½± Û¨¬®¿ô Ý±©¾®·¼¹» Î±¿¼ô Þ®·¼¹»²¼ ïèòïû îðòéû íòíû çòçû éòìû ðòîû ðòðû èòçû
Ì»½±ô Þ®»©»®§ Ô¿²»ô Þ®·¼¹»²¼ ïéòïû ëòëû îòèû êòîû ðòíû ðòðû îòëû ðòèû
Æ±²» î ¬±¬¿´ ðòïû îéòìû ðòðû ðòéû ðòïû ðòðû ðòíû ïòëû
Ý±ó±°ô Ô·¿ Î±¿¼ô Ð±®¬¸½¿©´ ðòðû ïîòêû ðòðû ðòðû ðòðû ðòðû ðòðû ðòîû
Ñ¬¸»®ô ¦±²» î ðòðû ðòçû ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû
Ð±®¬¸½¿©´ ðòïû ïíòçû ðòðû ðòéû ðòïû ðòðû ðòíû ïòíû
Æ±²» í ¬±¬¿´ ðòðû ðòîû éïòîû ïòçû ðòðû ïêòëû ðòçû îòèû
ß´¼·ô Ô´§²º· Î±¿¼ô Ó¿»¬»¹ ðòðû ðòðû îðòëû ðòêû ðòðû ìòðû ðòðû ðòîû
ß¼¿ô Ý¿¬´» Í¬®»»¬ô Ó¿»¬»¹ ðòðû ðòðû ïðòéû ðòðû ðòðû ïòðû ðòçû ðòðû
Ó¿»¬»¹ ðòðû ðòðû ïíòçû ðòëû ðòðû ïòðû ðòðû ðòìû
Ð±²¬§½§³»® ðòðû ðòðû ðòïû ðòðû ðòðû ðòðû ðòðû ðòðû
Ì»½±ô Ý¿¬´» Í¬®»»¬ô Ó¿»¬»¹ ðòðû ðòîû îêòðû ðòèû ðòðû ïðòëû ðòðû îòîû
Æ±²» ì ¬±¬¿´ éòðû çòïû êòëû îçòïû ëòíû ðòîû ðòçû êòîû
Þ®·¼¹»²¼ Ü»·¹²»® Ñ«¬´»¬ øÓ½ß®¬¸«® Ù´»²÷ ðòðû ðòðû ðòðû ðòïû ðòðû ðòðû ðòðû ðòðû
Ô·¼´ô Þ®±¿¼ª·»©ô Ì±²¼«ô Þ®·¼¹»²¼ ðòçû ðòìû íòéû ïìòìû îòïû ðòðû ðòíû ïòèû
Ó½ß®¬¸«®Ù´»² Ü»·¹²»® Ñ«¬´»¬ô Þ®·¼¹»²¼ ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû
Ñ¬¸»®ô ¦±²» ì ðòðû ðòðû ðòðû îòêû ðòðû ðòðû ðòîû ðòðû
Í¿·²¾«®§ùô Ì¸» Ü»®©»²ô Þ®·¼¹»²¼ êòîû èòéû îòçû ïîòïû íòîû ðòîû ðòìû ìòíû
Æ±²» ë ¬±¬¿´ ïðòëû íòìû îòðû ïîòèû êðòïû ìòíû ïðòîû îòíû
ß´¼·ô Ù´¿³±®¹¿² Ê¿´» Î»¬¿·´ Ð¿®µô Ô´¿²¬®·¿²¬ ðòðû ðòðû ðòðû ðòðû êòëû ðòïû íòíû ïòëû
Ý±©¾®·¼¹» éòïû ïòìû ðòðû ðòêû ïïòïû ðòðû ðòðû ðòïû
Ñ¬¸»®ô ¦±²» ë ðòðû ðòðû ðòðû ðòêû ïòìû ðòðû ðòðû ðòðû
Ð»²½±»¼ îòìû ðòðû ðòëû çòïû ïòçû ðòðû ðòðû ðòïû
Ð±²¬§½´«² ïòðû ïòìû ïòîû ðòèû ïðòèû ðòïû ðòéû ðòðû
Ì¿´¾±¬ Ù®»»² ðòðû ðòíû ðòîû ðòçû ïòéû ðòðû ðòíû ðòðû
Ì»½± Û¨¬®¿ô Ù®»»² Ð¿®µô Ì¿´¾±¬ Ù®»»²ô Ð±²¬§½´«² ðòðû ðòìû ðòðû ðòèû îêòéû ìòîû ëòçû ðòêû
Æ±²» ê ¬±¬¿´ ðòðû ðòðû ðòðû ðòðû ðòêû ïìòëû ìëòðû ðòðû
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Ñ¬¸»®ô ¦±²» ê ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû îòîû ðòðû
Ð±®¬¸ ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû îòëû ðòðû
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Æ±²» è ¬±¬¿´ ðòíû ïíòíû ðòðû ðòêû ðòìû ïòçû ðòðû ìíòéû
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Õ»²º·¹ Ø·´´ ðòðû ðòïû ðòðû ðòðû ðòðû ðòðû ðòðû íòëû
Ñ¬¸»®ô ¦±²» è ðòðû ðòïû ðòðû ðòðû ðòðû ðòðû ðòðû íòìû
Ð±®¬ Ì¿´¾±¬ ðòðû ðòîû ðòðû ðòðû ðòíû ïòçû ðòðû ïòçû
Ñ«¬·¼» ¬«¼§ ¿®»¿ ¬±¬¿´ îòìû ëòîû êòçû ïòëû ïêòïû ïèòðû îðòðû îìòðû
Ý¿®¼·ºº ±«¬ ±º ½»²¬®» ðòëû ïòêû ðòìû ðòêû ìòìû ïòíû ðòêû ðòðû
Ñ¬¸»® ±«¬·¼» ¬«¼§ ¿®»¿ ðòïû ïòíû ïòêû ðòçû îòçû ëòèû êòìû ïòçû
Ð±®¬ Ì¿´¾±¬ ïòèû îòíû ìòçû ðòðû èòèû èòîû îòéû îîòïû
Ð±®¬¸ ðòðû ðòðû ðòðû ðòðû ðòðû îòéû ïðòìû ðòðû
Ì±¬¿´ ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû
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Ì»½±ô Þ®»©»®§ Ô¿²»ô Þ®·¼¹»²¼ ïéòð íòé ïòé ìòí ðòí ðòð ïòð ðòí îèòî

Æ±²» î ðòï ïèòì ðòð ðòë ðòï ðòð ðòï ðòë ïçòè

Ý±ó±°ô Ô·¿ Î±¿¼ô Ð±®¬¸½¿©´ ðòð èòë ðòð ðòð ðòð ðòð ðòð ðòï èòê

Ñ¬¸»®ô ¦±²» î ðòð ðòê ðòð ðòð ðòð ðòð ðòð ðòð ðòê

Ð±®¬¸½¿©´ ðòï çòí ðòð ðòë ðòï ðòð ðòï ðòì ïðòê

Æ±²» í ðòð ðòï ìîòì ïòí ðòð ïëòè ðòí ïòð êðòç

ß´¼·ô Ô´§²º· Î±¿¼ô Ó¿»¬»¹ ðòð ðòð ïîòî ðòì ðòð íòç ðòð ðòï ïêòë

ß¼¿ô Ý¿¬´» Í¬®»»¬ô Ó¿»¬»¹ ðòð ðòð êòì ðòð ðòð ðòç ðòí ðòð éòé

Ó¿»¬»¹ ðòð ðòð èòí ðòì ðòð ðòç ðòð ðòï çòé

Ð±²¬§½§³»® ðòð ðòð ðòï ðòð ðòð ðòð ðòð ðòð ðòï

Ì»½±ô Ý¿¬´» Í¬®»»¬ô Ó¿»¬»¹ ðòð ðòï ïëòë ðòë ðòð ïðòï ðòð ðòè îéòð

Æ±²» ì éòð êòî íòç îðòï ëòê ðòî ðòí îòî ìëòì

Þ®·¼¹»²¼ Ü»·¹²»® Ñ«¬´»¬ øÓ½ß®¬¸«® Ù´»²÷ ðòð ðòð ðòð ðòð ðòð ðòð ðòð ðòð ðòð

Ô·¼´ô Þ®±¿¼ª·»©ô Ì±²¼«ô Þ®·¼¹»²¼ ðòç ðòí îòî çòç îòî ðòð ðòï ðòê ïêòî

Ó½ß®¬¸«®Ù´»² Ü»·¹²»® Ñ«¬´»¬ô Þ®·¼¹»²¼ ðòð ðòð ðòð ðòð ðòð ðòð ðòð ðòð ðòð

Ñ¬¸»®ô ¦±²» ì ðòð ðòð ðòð ïòè ðòð ðòð ðòï ðòð ïòè

Í¿·²¾«®§ùô Ì¸» Ü»®©»²ô Þ®·¼¹»²¼ êòï ëòç ïòé èòì íòì ðòî ðòî ïòë îéòí

Æ±²» ë ïðòì îòí ïòî èòè êîòç ìòï íòç ðòè çìòë

ß´¼·ô Ù´¿³±®¹¿² Ê¿´» Î»¬¿·´ Ð¿®µô Ô´¿²¬®·¿²¬ ðòð ðòð ðòð ðòð êòè ðòï ïòí ðòë èòé

Ý±©¾®·¼¹» éòð ðòç ðòð ðòì ïïòê ðòð ðòð ðòð îðòð

Ñ¬¸»®ô ¦±²» ë ðòð ðòð ðòð ðòì ïòì ðòð ðòð ðòð ïòè

Ð»²½±»¼ îòí ðòð ðòí êòí ïòç ðòð ðòð ðòð ïðòç

Ð±²¬§½´«² ïòð ïòð ðòé ðòë ïïòí ðòï ðòí ðòð ïìòç

Ì¿´¾±¬ Ù®»»² ðòð ðòî ðòï ðòê ïòè ðòð ðòï ðòð îòè

Ì»½± Û¨¬®¿ô Ù®»»² Ð¿®µô Ì¿´¾±¬ Ù®»»²ô Ð±²¬§½´«² ðòð ðòí ðòð ðòê îéòç ìòð îòí ðòî íëòî

Æ±²» ê ðòð ðòð ðòð ðòð ðòê ïíòç ïéòë ðòð íîòð

ß¼¿ô Ý±´´·»® É¿§ô Ì±²§°¿²¼§ ðòð ðòð ðòð ðòð ðòê ïíòç ïïòç ðòð îêòë

Ñ¬¸»®ô ¦±²» ê ðòð ðòð ðòð ðòð ðòð ðòð ðòè ðòð ðòè

Ð±®¬¸ ðòð ðòð ðòð ðòð ðòð ðòð ïòð ðòð ïòð

Ì±²§°¿²¼§ ðòð ðòð ðòð ðòð ðòð ðòð íòë ðòð íòë

Ì±²§®»º¿·´ ðòð ðòð ðòð ðòð ðòð ðòð ðòî ðòð ðòî

Æ±²» é ðòð ðòð ðòï ðòð ðòð ìîòé ëòë ðòî ìèòë

Ý±ó±°ô Í¬¿¬·±² Î±¿¼ô Ì®»±®½¸§ ðòð ðòð ðòð ðòð ðòð èòê ïòî ðòð çòè

Ô·¼´ô Ø·¹¸ Í¬®»»¬ô Ì®»±®½¸§ ðòð ðòð ðòï ðòð ðòð ïçòì íòê ðòî îíòí

Ñ¬¸»®ô ¦±²» é ðòð ðòð ðòð ðòð ðòð îòê ðòð ðòð îòê

Ì®»±®½¸§ ðòð ðòð ðòð ðòð ðòð ïîòï ðòé ðòð ïîòè

Æ±²» è ðòí çòð ðòð ðòì ðòì ïòè ðòð ïëòì îéòî

ß¼¿ô Ð§´» ×²¼«¬®·¿´ Û¬¿¬»ô Ð§´» Ý®±ô Ð§´» ðòí èòé ðòð ðòì ðòï ðòð ðòð ïîòí îïòé

Õ»²º·¹ Ø·´´ ðòð ðòð ðòð ðòð ðòð ðòð ðòð ïòî ïòí

Ñ¬¸»®ô ¦±²» è ðòð ðòð ðòð ðòð ðòð ðòð ðòð ïòî ïòí

Ð±®¬ Ì¿´¾±¬ ðòð ðòï ðòð ðòð ðòí ïòè ðòð ðòé íòð

Ñ«¬·¼» ¬«¼§ ¿®»¿ îòì íòë ìòï ïòð ïêòè ïéòí éòè èòë êïòì

Ý¿®¼·ºº ±«¬ ±º ½»²¬®» ðòë ïòð ðòî ðòì ìòê ïòî ðòî ðòð èòí

Ñ¬¸»® ±«¬·¼» ¬«¼§ ¿®»¿ ðòï ðòç ïòð ðòê íòï ëòê îòë ðòé ïìòì

Ð±®¬ Ì¿´¾±¬ ïòè ïòë îòç ðòð çòî éòç ïòð éòè íîòï

Ð±®¬¸ ðòð ðòð ðòð ðòð ðòð îòê ìòð ðòð êòê

Ì±¬¿´ ççòî êéòí ëçòë êçòð ïðìòë çêòï íèòè íëòî ëêçòê

Ò±¬»æ 
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Ð®·½» îðïé



Ì¿¾´» êæ Ý±³°¿®·±² ³¿®µ»¬ ¸¿®» û
Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è

Æ±²» ï ëêòçû íéòèû íîòéû ìèòëû çòîû ïíòïû ëòíû íëòîû
Þ®·¼¹»²¼ ±«¬ ±º ½»²¬®» íòçû éòìû ðòðû îòëû ðòïû ðòêû ðòéû ïòìû
Þ®·¼¹»²¼ Î»¬¿·´ Ð¿®µô Ý±©¾®·¼¹» Î±¿¼ô Þ®·¼¹»²¼ ïðòîû èòéû ïòêû ëòëû ïòèû ëòëû ïòêû êòêû
Þ®·¼¹»²¼ Ì±©² Ý»²¬®» íçòîû ïêòíû îçòðû íêòêû êòðû êòïû ïòéû îëòíû
Ñ¬¸»®ô ¦±²» ï ðòìû ïòéû ðòðû ðòïû ðòðû ðòðû ðòðû ðòïû
É¿¬»®¬±² Î»¬¿·´ Ð¿®µô É¿¬»®¬±² Î±¿¼ô Þ®·¼¹»²¼ íòðû íòéû îòîû íòçû ïòîû ðòéû ïòìû ïòçû
Æ±²» î ðòìû ïíòëû ðòðû ðòëû ðòïû ðòðû ðòèû ïòëû
Ñ¬¸»®ô ¦±²» î ðòðû ðòïû ðòðû ðòíû ðòðû ðòðû ðòðû ðòðû
Ð±®¬¸½¿©´ ðòìû ïíòìû ðòðû ðòîû ðòïû ðòðû ðòèû ïòëû
Æ±²» í ðòïû ðòðû ïéòçû ðòîû ðòïû ðòïû éòïû ðòëû
Ó¿»¬»¹ ðòïû ðòðû ïéòçû ðòðû ðòðû ðòðû éòïû ðòëû
Ð±²¬§½§³»® ðòðû ðòðû ðòðû ðòîû ðòïû ðòïû ðòðû ðòðû
Æ±²» ì ïìòîû çòçû éòêû ïèòîû êòéû ëòêû ìòçû éòðû
ß¾»®µ»²º·¹ øÊ¿´´»§ Ù¿¬»©¿§÷ ïòïû ðòðû ðòéû îòíû ðòèû ðòðû ðòïû ðòíû
Ó½ß®¬¸«®Ù´»² Ü»·¹²»® Ñ«¬´»¬ô Þ®·¼¹»²¼ ïîòçû çòçû êòéû ïëòîû ëòçû ëòêû ìòêû êòìû
Ñ¬¸»®ô ¦±²» ì ðòîû ðòðû ðòîû ðòéû ðòðû ðòðû ðòïû ðòîû
Æ±²» ë êòïû íòçû ìòïû èòêû îîòïû ìîòðû çòìû ëòíû
Ý±©¾®·¼¹» ïòëû ðòéû ðòíû ðòïû ðòîû ëòêû ðòðû ðòðû
Ô´¿²¬®·¿²¬ íòèû ïòêû ïòìû íòðû êòéû îòëû íòîû ðòíû
Ñ¬¸»®ô ¦±²» ë ðòîû ðòêû ðòîû ïòëû ðòçû ïòçû ðòîû ðòðû
Ð±²¬§½´«² ðòïû ðòèû ðòðû ðòðû îòéû ïðòêû ïòêû îòîû
Ì¿´¾±¬ Ù®»»² Í¸±°°·²¹ Ð¿®µ ðòëû ðòìû îòðû îòéû èòçû ïïòéû îòïû îòíû
Ì¿´¾±¬ Ù®»»² Ì±©² Ý»²¬®» ðòðû ðòðû ðòïû ïòíû îòéû çòéû îòíû ðòìû
Æ±²» ê ðòðû ðòðû ðòçû ðòðû ïéòðû ðòçû ëòéû ðòðû
ß¼¿ô Ý±´´·»® É¿§ô Ì±²§°¿²¼§ ðòðû ðòðû ðòéû ðòðû ìòíû ðòçû îòïû ðòðû
Ñ¬¸»®ô ¦±²» ê ðòðû ðòðû ðòïû ðòðû îòíû ðòðû îòðû ðòðû
Ì±²§°¿²¼§ ðòðû ðòðû ðòïû ðòðû ïðòìû ðòðû ïòêû ðòðû
Æ±²» é ðòðû ðòðû ðòïû ðòðû íòçû ðòðû ïëòèû ðòïû
Ñ¬¸»®ô ¦±²» é ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ïòðû ðòïû
Ì®»±®½¸§ ðòðû ðòðû ðòïû ðòðû íòçû ðòðû ïìòèû ðòðû
Æ±²» è ðòìû ëòëû îòèû ïòìû ðòëû ðòéû çòïû îëòèû
ß¼¿ô Ð§´» ×²¼«¬®·¿´ Û¬¿¬»ô Ð§´» Ý®±ô Ð§´» ðòðû ðòçû ðòðû ðòðû ðòðû ðòðû ðòðû íòçû
Õ»²º·¹ Ø·´´ ðòðû ðòðû ðòðû ðòèû ðòðû ðòðû ðòðû îòèû
Ñ¬¸»®ô ¦±²» è ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ðòïû
Ð±®¬ Ì¿´¾±¬ ðòðû ïòïû îòéû ðòðû ðòðû ðòéû çòïû ïìòéû
Ð§´» ðòìû íòëû ðòîû ðòêû ðòìû ðòðû ðòðû ìòíû
Ñ«¬·¼» ¬«¼§ ¿®»¿ îîòðû îçòíû ííòçû îîòêû ìðòëû íéòêû ìïòçû îìòêû
Ý¿®¼·ºº ïéòìû îëòéû îîòèû ïçòèû ïíòîû íîòðû ïðòíû çòíû
Ó»®¬¸§® Ì§¼º·´ ðòðû ðòðû ðòîû ðòðû îòêû ðòðû ïðòçû ðòíû
Ò»¿¬¸ ðòðû ðòðû ðòðû ðòðû ðòðû ðòðû ïòìû îòîû
Ñ¬¸»® ±«¬·¼» ¿®»¿ îòîû îòìû ðòíû ïòîû ìòîû íòíû íòéû ðòéû
Ð±²¬§°®·¼¼ ðòðû ðòðû ïòíû ðòîû ïèòêû ðòèû èòíû ðòðû
Í©¿²»¿ îòìû ïòîû çòìû ïòìû ïòçû ïòëû éòíû ïîòîû
Ì±¬¿´ ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû ïððòðû

Ò±¬»æ 

Ó¿®µ»¬ ¸¿®» ¼»®·ª»¼ º®±³ ÒÛÓÍ ¸±«»¸±´¼ «®ª»§ øÖ¿²«¿®§ îðïç÷



Ì¿¾» éæ Ý±³°¿®·±² °»²¼·²¹ °¿¬¬»®² îðïè }³

Æ±²» ï Æ±²» î Æ±²» í Æ±²» ì Æ±²» ë Æ±²» ê Æ±²» é Æ±²» è Ì±¬¿´

Æ±²» ï ççòé ìëòï îèòï ëèòí ïèòî ïèòê îòè ïçòè îçðòë

Þ®·¼¹»²¼ ±«¬ ±º ½»²¬®» êòç èòè ðòð íòð ðòï ðòç ðòì ðòè îðòç

Þ®·¼¹»²¼ Î»¬¿·´ Ð¿®µô Ý±©¾®·¼¹» Î±¿¼ô Þ®·¼¹»²¼ ïèòð ïðòì ïòí êòê íòê éòç ðòè íòé ëîòí

Þ®·¼¹»²¼ Ì±©² Ý»²¬®» êèòè ïçòë îìòç ìíòç ïîòð èòé ðòç ïìòî ïçîòç

Ñ¬¸»®ô ¦±²» ï ðòè îòï ðòð ðòï ðòð ðòð ðòð ðòï íòð

É¿¬»®¬±² Î»¬¿·´ Ð¿®µô É¿¬»®¬±² Î±¿¼ô Þ®·¼¹»²¼ ëòí ìòì ïòç ìòê îòì ïòï ðòé ïòï îïòë

Æ±²» î ðòé ïêòï ðòð ðòê ðòí ðòð ðòì ðòè ïèòç

Ñ¬¸»®ô ¦±²» î ðòð ðòî ðòð ðòí ðòð ðòð ðòð ðòð ðòë

Ð±®¬¸½¿©´ ðòé ïëòç ðòð ðòí ðòí ðòð ðòì ðòè ïèòì

Æ±²» í ðòî ðòð ïëòí ðòí ðòï ðòï íòé ðòí îðòð

Ó¿»¬»¹ ðòî ðòð ïëòí ðòð ðòð ðòð íòé ðòí ïçòë

Ð±²¬§½§³»® ðòð ðòð ðòð ðòí ðòï ðòï ðòð ðòð ðòë

Æ±²» ì îìòè ïïòè êòë îïòç ïíòí èòð îòë íòç çîòç

ß¾»®µ»²º·¹ øÊ¿´´»§ Ù¿¬»©¿§÷ ïòç ðòð ðòê îòè ïòë ðòð ðòï ðòî éòï

Ó½ß®¬¸«®Ù´»² Ü»·¹²»® Ñ«¬´»¬ô Þ®·¼¹»²¼ îîòê ïïòè ëòè ïèòí ïïòé èòð îòì íòê èìòî

Ñ¬¸»®ô ¦±²» ì ðòí ðòð ðòî ðòç ðòð ðòð ðòï ðòï ïòê

Æ±²» ë ïðòé ìòé íòë ïðòì ìíòè ëçòç ìòç íòð ïìðòè

Ý±©¾®·¼¹» îòê ðòè ðòí ðòï ðòë èòð ðòð ðòð ïîòí

Ô´¿²¬®·¿²¬ êòê ïòç ïòî íòê ïíòî íòê ïòé ðòî íïòç

Ñ¬¸»®ô ¦±²» ë ðòì ðòé ðòî ïòè ïòé îòé ðòï ðòð éòë

Ð±²¬§½´«² ðòî ðòç ðòð ðòð ëòì ïëòï ðòè ïòí îíòé

Ì¿´¾±¬ Ù®»»² Í¸±°°·²¹ Ð¿®µ ðòç ðòì ïòè íòí ïéòê ïêòê ïòï ïòí ìíòð

Ì¿´¾±¬ Ù®»»² Ì±©² Ý»²¬®» ðòð ðòð ðòï ïòê ëòì ïíòç ïòî ðòî îîòí

Æ±²» ê ðòð ðòð ðòè ðòð ííòê ïòí íòð ðòð íèòé

ß¼¿ô Ý±´´·»® É¿§ô Ì±²§°¿²¼§ ðòð ðòð ðòê ðòð èòì ïòí ïòï ðòð ïïòì

Ñ¬¸»®ô ¦±²» ê ðòð ðòð ðòï ðòð ìòê ðòð ïòð ðòð ëòé

Ì±²§°¿²¼§ ðòð ðòð ðòð ðòð îðòê ðòð ðòè ðòð îïòë

Æ±²» é ðòð ðòð ðòï ðòð éòè ðòð èòî ðòï ïêòî

Ñ¬¸»®ô ¦±²» é ðòð ðòð ðòð ðòð ðòð ðòð ðòë ðòï ðòê

Ì®»±®½¸§ ðòð ðòð ðòï ðòð éòè ðòð éòé ðòð ïëòê

Æ±²» è ðòê êòê îòì ïòê ðòç ïòð ìòè ïìòë íîòì

ß¼¿ô Ð§´» ×²¼«¬®·¿´ Û¬¿¬»ô Ð§´» Ý®±ô Ð§´» ðòð ïòï ðòð ðòð ðòð ðòð ðòð îòî íòí

Õ»²º·¹ Ø·´´ ðòð ðòð ðòð ðòç ðòð ðòð ðòð ïòê îòë

Ñ¬¸»®ô ¦±²» è ðòð ðòð ðòð ðòð ðòï ðòð ðòð ðòð ðòï

Ð±®¬ Ì¿´¾±¬ ðòð ïòí îòí ðòð ðòï ïòð ìòè èòî ïéòê

Ð§´» ðòê ìòî ðòï ðòé ðòè ðòð ðòð îòì èòç

Ñ«¬·¼» ¬«¼§ ¿®»¿ íèòë íìòç îçòï îéòî èðòî ëíòë îïòç ïíòè îççòî

Ý¿®¼·ºº íðòë íðòé ïçòë îíòè îêòï ìëòê ëòì ëòî ïèêòç

Ó»®¬¸§® Ì§¼º·´ ðòð ðòð ðòï ðòð ëòî ðòð ëòé ðòï ïïòï

Ò»¿¬¸ ðòð ðòð ðòð ðòð ðòð ðòð ðòè ïòî îòð

Ñ¬¸»® ±«¬·¼» ¿®»¿ íòç îòè ðòí ïòë èòí ìòè ïòç ðòì îíòè

Ð±²¬§°®·¼¼ ðòð ðòð ïòï ðòí íêòè ïòï ìòí ðòð ìíòê

Í©¿²»¿ ìòï ïòì èòð ïòé íòè îòï íòè êòè íïòè

Ì±¬¿´ ïéëòî ïïçòî èëòè ïîðòî ïçèòï ïìîòì ëîòî ëêòî çìçòë

Ò±¬»æ 
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Appendix: Technical inputs into capacity forecasts
Data Source How we have used the data
Base Population Experian 7-based population forecasts at 

postcode sector level. The postcode sector populations are grouped together 
to form study zones 1-8 used for the purpose of our analysis. 

Population 
Projections

Experian 3 software provides annual population projections over the 
study period.

Base Per Capita 
Expenditure 

Experian MMG3 software provides per capita annual expenditure in each 
zone of the study area on convenience (food), comparison (non-food) and 
commercial leisure.

Retail and leisure 
expenditure 
growth forecasts

Experian Expenditure growth rates from Experian Retail Planner Briefing Note published 
) (Appendix 3), as follows:

Comparison 
goods

Convenience 
goods

2018 1.1% 0.7%
2019 1.5% 0.1%
2020 1.8% -0.1%
2021-25* 2.8% 0.0%
2026-3 * 3.1% 0.0%

*per annum growth rates
Base Year 
Special Forms of 
Trading (SFT)

Experian / 
Household 
survey

Special Forms of Trading refers to the amount of money not spent in 
bricks and mortar retail floorspace and includes online shopping, telesales and
temporary markets etc. ERPBN1 (Figure 5, Appendix 3) advises the following 
SFT discounts at the base year of the study: 

Comparison goods (2018): 17%
Convenience goods (2018): 3.7%

PBA use the Experian SFT figures which make an allowance for 
store-picked online shopping transactions. 

Growth in SFT Experian ERPBN (Figure 5, Appendix 3) advises the following SFT discounts at the
study forecast years:

Comparison 
goods

Convenience 
goods

2023 20.1% 4.8%

2028 21.3% 5.3%

2033 21.6% 5.7%

PBA SFT figures which make an allowance for 
store-picked online shopping transactions. 

Sales density 
growth

Experian /
PBA

Sales density growth (or floorspace efficiency growth) refers to the ability of 
retailers to achieve increases in their turnover year on year above inflation
which is linked to expenditure growth rates (set out above). PBA applies the
following sales density growth rates over the study period: 

Comparison goods: 1.9% per annum
Convenience goods: 0.0% per annum



Î»¬¿·´ Í¬«¼§ îðïè 

Þ®·¼¹»²¼ ÔÜÐ Î»ª·»© 

ëê 

ß°°»²¼·¨ Û  Ý±³°¿®·±² °»²¼·²¹ °¿¬¬»®² ¹®¿°¸ 



Î»¬¿·´ Í¬«¼§ îðïè 

Þ®·¼¹»²¼ ÔÜÐ Î»ª·»© 

ëé 

ß°°»²¼·¨ Ú  Ð®·³¿®§ ¿²¼ »½±²¼¿®§ º®±²¬¿¹» ³¿°   









 

 

On behalf of Bridgend County Borough Council 

 
 
Project Ref: 45365/RS/001 | Rev: A | Date: May 2019 

 
Registered Office: Buckingham Court Kingsmead Business Park, London Road, High Wycombe, Buckinghamshire, HP11 1JU  
Office Address: 33 Bowling Green Lane, London, EC1R 0BJ 
T: +44 (0)203 824 6600   E: london@peterbrett.com 

Bridgend LDP Review 
Retail Study 2018  

Volume 2 -  Household survey results 
 

flowecm
Typewritten Text
Appendix 21a



Retail Study 2018 

Bridgend LDP Review  
 

 

 

\\pba.int\BGL\Projects\45365 Bridgend Retail\4B. 
Reports\Drafts\Drafts\PBA Bridgend retail study 
volume 2.docx 

ii 

Document Control Sheet 

Project Name: Bridgend LDP Evidence Base Studies (Retail Study) 

Project Ref: 45365 

Report Title: Retail Study 2018 

Doc Ref: 45365/RS/001 

Date: May 2019 

 

 Name Position Signature Date 

Prepared by: 
Edmund 

Mannings 
Graduate Planner EM 24.05.2019 

 
Francesca 
Rowson  

Senior Planner  FR 24.05.2019 

Reviewed by: Duncan Smart  Principal Planner  DS  24.05.2019 

Approved by: Cathy Hall Director  CH 24.05.2019 

For and on behalf of Peter Brett Associates LLP 

 

Revision Date Description Prepared Reviewed Approved 

A 02.04.2019 Draft report for client comment  ED/FR FR/DS CH 

B 24.05.2019 Final report  ED/FR FR/DS CH 

 

This report has been prepared by Peter Brett Associates LLP (‘PBA’) on behalf of its client to whom 
this report is addressed (‘Client’) in connection with the project described in this report and takes into 
account the Client's particular instructions and requirements. This report was prepared in accordance 
with the professional services appointment under which PBA was appointed by its Client. This report is 
not intended for and should not be relied on by any third party (i.e. parties other than the Client). PBA 
accepts no duty or responsibility (including in negligence) to any party other than the Client and 
disclaims all liability of any nature whatsoever to any such party in respect of this report. 

 

© Peter Brett Associates LLP 2019 



Retail Study 2018 

Bridgend LDP Review  
 

 

 

\\pba.int\BGL\Projects\45365 Bridgend Retail\4B. 
Reports\Drafts\Drafts\PBA Bridgend retail study 
volume 2.docx 

iii 

Contents 

1 Bridgend LDP Review Retail Study 2018 .................................................................................. 1 

 

 



Retail Study 2018 

Bridgend LDP Review  
 

 

 

\\pba.int\BGL\Projects\45365 Bridgend Retail\4B. 
Reports\Drafts\Drafts\PBA Bridgend retail study 
volume 2.docx 

1 Bridgend LDP Review Retail Study 2018 

 

 



This market research and the design of material used to obtain this survey 
information have been originated by and belong to NEMS market research, and 
may not be used or reproduced in whole or part without the company's written 
consent, or that of the Client. 

 
NEMS market research 
22 Manor Way 
Belasis Hall Technology Park 
Billingham 
TS23 4HN 
Tel 01642 37 33 55 
www.nemsmr.co.uk  

 
 
 
 
 

Bridgend Borough 
Retail Study 
for 
Peter Brett Associates 
 
February 2019 
 
Job Ref: 150119 
 

http://www.nemsmr.co.uk


NEMS market research  2 
Bridgend Borough Retail Study, February 2019 

Table of Contents 
 
Introduction: 
 Research Background & Objectives 3 
 Research Methodology 3 
 Sampling 3 
 Weightings 5 
 Statistical Accuracy 7 
 Data Tables 8 
 
Appendices: 
 Data Tabulations -  
  By Zone 10-52 
  By Zone (Weighted) 54-97 
  By Q32B - Part One 99-101 
  By Q32B - Part Two 103-105 
  By Q32B - Part One (Weighted) 107-109 
  By Q32B - Part Two (Weighted) 111-113 
 Other Responses – Summary Counts 115-117 
 Composite Analysis (Incl. SFT) 
 Composite Analysis (Excl. SFT) 
 Sample Questionnaire 
 
 



NEMS market research  3 
Bridgend Borough Retail Study, February 2019 

Introduction 

1.1 Research Background & Objectives 
To conduct a survey amongst residents in the Bridgend area to 
assess shopping habits for main food and grocery, top-up food, non-
food shopping and leisure activities. 

1.2 Research Methodology 
A total of 800 telephone interviews were conducted between 
Monday 21st January 2019 and Tuesday 5th February 2019. 
Interviews were conducted using NEMS in-house CATI (Computer 
Assisted Telephone Interviewing) Unit. Respondents were contacted 
during the day and in the evening. All respondents were the main 
shopper in the household, determined using a preliminary filter 
question. 

1.3 Sampling 

1.3.1 Survey Area 
The survey area was segmented into 8 zones, defined using 
postcode sectors. The zone details were: 

Zone Postcode Sectors Number of Interviews 

1 CF31 1, CF31 3, CF31 4, CF31 5 100 

2 CF32 0, CF33 4, CF36 3, CF36 5 100 

3 CF32 8, CF34 9, CF34 0 100 

4 CF32 7, CF32 9, CF35 6 100 

5 CF35 5, CF71 7, CF72 8, CF72 9 100 

6 CF39 8, CF40 1, CF40 2, CF41 7 100 

7 CF42 5, CF42 6, SA13 3 100 

8 CF33 6, SA13 2 100 

Total  800 
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1.3.2 Telephone Numbers 
All available telephone numbers are used to obtain the sample of 
interviews. This includes published telephone numbers (land-lines 
and some mobile numbers) and ex-directory numbers as the 
demographic profile of this sub-set is different to the demographics 
of the published numbers. All numbers are randomly generated 
using the area code as a ‘seed’. Business numbers are de-duped 
and excluded. 
We don’t screen against the TPS (Telephone Preference Service) 
database, again because the demographic profile of TPS registered 
numbers is slightly different to the rest of the population. In addition, 
there is no legal requirement to screen against TPS registered 
numbers; market research is not classified as unsolicited sales and 
marketing. 

1.3.3 Sample Profile 
It should be noted that as per the survey’s requirements, the profile 
of respondents is that of the main shopper / person responsible for 
most of the food shopping in the household. As such it will always 
differ from the demographic profile of all adults within the survey 
area. With any survey among the main shopper / person responsible 
for most of the food shopping in the household the profile is typically 
biased more towards females and older people. The age of the main 
shopper / person responsible for most of the food shopping in the 
household is becoming older due to the financial constraints on 
young people setting up home. 
A number of measures are put in place to ensure the sample is 
representative of the profile of the person responsible for most of the 
food / shopping in the household. 
First of all, interviewing is normally spread over a relatively long 
period of time, certainly longer than the theoretical minimum time it 
would take. This allows us time to call back people who weren't in 
when we made the first phone call. If we only interview people who 
are at home the first time we call, we over-represent people who 
stay at home the most; these people tend to be older / less 
economically active. 
We also control the age profile of respondents; this is a two-stage 
process. First of all, we look at the age profile of the survey area 
according to the latest Census figures. Using a by-product from 
additional data we collect from a weekly telephone survey of a 
representative sample of all adults across the country we know the 
age profile of the main-shopper in any given area. This information is 
from data based on in excess of 100,000 interviews and is regularly 
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updated and is therefore probably the most accurate and up to date 
information of its kind. 
Stratified random sampling helps ensure that the sample is as 
representative as possible. While the system dials the next random 
selected number for interviewers, all calls are made by interviewers; 
no automated call handling systems are used. 

1.3.4 Time of Interviewing 
Approximately two-thirds of all calls are made outside normal 
working hours. 

1.3.5 Monitoring of Calls 
At least 5% of telephone interviews are randomly and remotely 
monitored by Team Leaders to ensure the interviewing is conducted 
to the requisite standard. Both the dialogue and on-screen entries 
are monitored and evaluated. Interviewers are offered re-training 
should these standards not be met. 

1.4 Weightings 
To correct the small differences between the sample profile and 
population profile, the data was weighted. The population is of the 
main shopper in the household. Weightings have been applied to 
age bands based on an estimated age profile of main shoppers (see 
section 1.3.3 for details). The weighted totals differ occasionally from 
the adjusted population due to rounding error. Details of the age 
weightings are given in the table below: 

Age Main Shopper 
Profile (%) 

Interviews 
Achieved 

Age 
Weightings 

18-34 20.2% 34 4.7624 

35-44 17.8% 68 2.0897 

45-54 18.4% 213 0.6902 

55-64 18.5% 146 1.0154 

65+ 25.1% 339 0.5922 

(Refused) n/a 0 1.0000 

Total  800  
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Further weightings were then applied to adjust zone samples to be 
representative by population. Details of those weightings are given 
in the table below: 

Zone Population * Interviews 
Achieved 

Interviews 
Achieved 
(Weighted 

by Age) 

Zone 
Weightings 

1 36,248 100 104 1.3664 

2 23,484 100 96 0.9634 

3 22,920 100 104 0.8602 

4 22,904 100 98 0.9117 

5 32,701 100 97 1.3262 

6 37,697 100 94 1.5684 

7 15,316 100 88 0.6811 

8 12,921 100 119 0.4259 

Total 204,191 800   

* Source: Census 2011 
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1.5 Statistical Accuracy 
As with any data collection where a sample is being drawn to 
represent a population, there is potentially a difference between the 
response from the sample and the true situation in the population as 
a whole. Many steps have been taken to help minimise this 
difference (e.g. random sample selection, questionnaire construction 
etc) but there is always potentially a difference between the sample 
and population – this is known as the standard error. 
The standard error can be estimated using statistical calculations 
based on the sample size, the population size and the level of 
response measured (as you would expect you can potentially get a 
larger error in a 50% response than say a 10% response simply 
because of the magnitude of the numbers). 
To help understand the significance of this error, it is normally 
expressed as a confidence interval for the results. Clearly to have 
100% accuracy of the results would require you to sample the entire 
population. The usual confidence interval used is 95% - this means 
that you can be confident that in 19 out of 20 instances the actual 
population behaviour will be within the confidence interval range. 
For example, if 50% of a sample of 800 answers “Yes” to a question, 
we can be 95% sure that between 46.5% and 53.5% of the 
population holds the same opinion (i.e. +/- 3.5%). The following is a 
guide showing confidence intervals attached to various sample sizes 
from the study: 

%ge Response 95% confidence interval 

10% ±2.1% 

20% ±2.8% 

30% ±3.2% 

40% ±3.4% 

50% ±3.5% 
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1.6 Data Tables 
Tables are presented in question order with the question number 
analysed shown at the top of the table. Those questions where the 
respondent is prompted with a list of possible answers are indicated 
in the question text with a suffix of [PR]. 
The sample size for each question and corresponding column 
criteria is shown at the base of each table. A description of the 
criteria determining to whom the question applies is shown in italics 
directly below the question text; if there is no such text evident then 
the question base is the full study sample. If the tabulated data is 
weighted (indicated in the header of the tabulations), in addition to 
the sample base, the weighted base is also shown at the bottom of 
each table. 
Unless indicated otherwise in the footer of the tabulations, all 
percentages are calculated down the column. Arithmetic rounding to 
whole numbers may mean that columns of percentages do not sum 
to exactly 100%. Zero per cent denotes a percentage of less than 
0.05%. 
Percentages are calculated on the number of respondents and not 
the number of responses. This means that where more than one 
answer can be given to a question the sum of percentages may 
exceed 100%. All such multi-response questions are indicated in the 
tabulated by a suffix of [MR] on the question text. 
Where appropriate to the question, means are shown at the bottom 
of response tables. These are calculated in one of two ways: if the 
data is captured to a coded response a weighted mean is calculated 
and the code weightings are shown as a prefix above the question 
text; if actual specific values were captured from respondents these 
individual numbers are used to calculate the mean. 



 

Appendix 1: 
Data Tabulations 
By Zone 
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 Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8 
 

  Column %ges. 
150119 NEMS market research 

Q01 Where did your household last undertake a main food and grocery purchase? 
 
Aldi, Brackla Street, 

Bridgend 
3.5% 28 7.0% 7 2.0% 2 1.0% 1 7.0% 7 6.0% 6 0.0% 0 0.0% 0 5.0% 5

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 8 2.0% 2 0.0% 0 2.0% 2

Aldi, Llynfi Road, Maesteg 3.4% 27 0.0% 0 0.0% 0 22.0% 22 1.0% 1 0.0% 0 0.0% 0 4.0% 4 0.0% 0
Asda, Castle Street, Maesteg  1.3% 10 0.0% 0 0.0% 0 9.0% 9 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Asda, Colliers Way, 

Tonypandy  
8.3% 66 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 42.0% 42 23.0% 23 0.0% 0

Asda, Coychurch Road, 
Bridgend 

5.4% 43 17.0% 17 6.0% 6 2.0% 2 15.0% 15 0.0% 0 0.0% 0 0.0% 0 3.0% 3

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

5.6% 45 0.0% 0 16.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.0% 29

Co-op, 3-7 Cowbridge Road, 
Brynsadler, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 57 High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

1.6% 13 0.0% 0 13.0% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, New Road, 
Porthcawl  

0.4% 3 0.0% 0 2.0% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Treorchy  

1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 9.0% 9 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Iceland, Dunraven Street, 
Tonypandy  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 8.0% 8 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

3.8% 30 6.0% 6 7.0% 7 3.0% 3 6.0% 6 5.0% 5 1.0% 1 0.0% 0 2.0% 2

Lidl, Broadview, Tondu, 
Bridgend  

2.6% 21 2.0% 2 0.0% 0 3.0% 3 14.0% 14 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Lidl, High Street, Treorchy  3.4% 27 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 9.0% 9 16.0% 16 1.0% 1
Marks & Spencer, Talbot 

Green Retail Park, 
Pontyclun  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

5.4% 43 8.0% 8 8.0% 8 6.0% 6 12.0% 12 1.0% 1 1.0% 1 0.0% 0 7.0% 7

Tesco Express, Cowbridge 
Road, Pontyclun  

0.9% 7 3.0% 3 0.0% 0 1.0% 1 1.0% 1 1.0% 1 1.0% 1 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 3.0% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.4% 3 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

9.5% 76 23.0% 23 23.0% 23 3.0% 3 15.0% 15 7.0% 7 0.0% 0 0.0% 0 5.0% 5

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

6.8% 54 0.0% 0 1.0% 1 0.0% 0 1.0% 1 37.0% 37 9.0% 9 5.0% 5 1.0% 1

Tesco, Brewery Lane, 
Bridgend  

5.8% 46 24.0% 24 6.0% 6 5.0% 5 9.0% 9 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Tesco, Castle Street, 
Maesteg  

6.0% 48 0.0% 0 0.0% 0 35.0% 35 1.0% 1 0.0% 0 0.0% 0 10.0% 10 2.0% 2

Waitrose, Birds Lane, 
Cowbridge  

1.5% 12 2.0% 2 3.0% 3 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Cardiff Bay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 2.0% 2 0.0% 0
Pontyclun 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
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  Column %ges. 
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Pontypridd 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Port Talbot 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Porthcawl 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea 0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Talbot Green Shopping 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tonypandy 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
3.1% 25 0.0% 0 4.0% 4 0.0% 0 0.0% 0 4.0% 4 3.0% 3 2.0% 2 12.0% 12

Tesco, Prior Street, Port 
Talbot 

2.1% 17 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 4.0% 4 11.0% 11

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

1.0% 8 2.0% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 2.0% 2 2.0% 2

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 2.0% 2 0.0% 0

Cardiff - out of centre 1.5% 12 0.0% 0 2.0% 2 1.0% 1 0.0% 0 6.0% 6 2.0% 2 1.0% 1 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Other, zone 4 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 8 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Other, outside area 1.1% 9 0.0% 0 1.0% 1 1.0% 1 0.0% 0 2.0% 2 5.0% 5 0.0% 0 0.0% 0
Internet / delivered 4.1% 33 0.0% 0 4.0% 4 2.0% 2 7.0% 7 5.0% 5 2.0% 2 5.0% 5 8.0% 8
(Don't know / can't 

remember) 
1.0% 8 3.0% 3 1.0% 1 1.0% 1 1.0% 1 0.0% 0 0.0% 0 1.0% 1 1.0% 1

Base:  800 100 100 100 100 100 100 100  100
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  Column %ges. 
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Q02 And where did you shop the time before that (was it the same, or different, and if so, please specify)? 
 Not 'Don't do' or 'Don’t know' at Q01 
 
Aldi, Brackla Street, 

Bridgend 
3.0% 24 7.2% 7 3.0% 3 1.0% 1 4.0% 4 4.0% 4 1.0% 1 0.0% 0 4.0% 4

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 3.0% 3 0.0% 0 2.0% 2

Aldi, Llynfi Road, Maesteg 2.8% 22 0.0% 0 0.0% 0 17.2% 17 1.0% 1 0.0% 0 0.0% 0 3.0% 3 1.0% 1
Asda, Castle Street, Maesteg  1.8% 14 0.0% 0 0.0% 0 12.1% 12 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Asda, Colliers Way, 

Tonypandy  
5.8% 46 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 28.0% 28 17.2% 17 0.0% 0

Asda, Coychurch Road, 
Bridgend 

8.3% 66 22.7% 22 7.1% 7 4.0% 4 27.3% 27 2.0% 2 1.0% 1 0.0% 0 3.0% 3

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

4.9% 39 1.0% 1 16.2% 16 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 21.2% 21

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Co-op, Bridgend Road, 
Bryncae, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

1.4% 11 0.0% 0 10.1% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Co-op, New Road, 
Porthcawl  

0.6% 5 0.0% 0 4.0% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Penrhiwfer Road, 
Tonyrefail, Porth  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

0.6% 5 1.0% 1 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Treorchy  

1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 9.1% 9 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

0.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Iceland, Dunraven Street, 
Tonypandy  

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 6.1% 6 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

1.0% 8 0.0% 0 0.0% 0 7.1% 7 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

5.2% 41 15.5% 15 11.1% 11 3.0% 3 2.0% 2 7.0% 7 0.0% 0 0.0% 0 3.0% 3

Lidl, Broadview, Tondu, 
Bridgend  

3.2% 25 1.0% 1 1.0% 1 5.1% 5 11.1% 11 1.0% 1 1.0% 1 0.0% 0 5.1% 5

Lidl, High Street, Treorchy  4.3% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 13 20.2% 20 1.0% 1
Marks & Spencer, Talbot 

Green Retail Park, 
Pontyclun  

0.5% 4 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

6.2% 49 11.3% 11 9.1% 9 2.0% 2 12.1% 12 3.0% 3 0.0% 0 0.0% 0 12.1% 12

Tesco Express, Cowbridge 
Road, Pontyclun  

0.4% 3 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

1.0% 8 1.0% 1 0.0% 0 1.0% 1 4.0% 4 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Express, District 
Centre Broadlands, 
Bridgend  

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

7.8% 62 14.4% 14 17.2% 17 6.1% 6 13.1% 13 6.0% 6 0.0% 0 0.0% 0 6.1% 6

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

5.2% 41 0.0% 0 0.0% 0 0.0% 0 2.0% 2 28.0% 28 7.0% 7 3.0% 3 1.0% 1

Tesco, Brewery Lane, 
Bridgend  

3.4% 27 13.4% 13 3.0% 3 3.0% 3 6.1% 6 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Tesco, Castle Street, 
Maesteg  

5.1% 40 0.0% 0 0.0% 0 28.3% 28 1.0% 1 0.0% 0 0.0% 0 10.1% 10 1.0% 1

Waitrose, Birds Lane, 
Cowbridge  

1.5% 12 3.1% 3 2.0% 2 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 0.3% 2 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
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Cardiff City Centre 0.4% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maesteg 0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Merthyr Tydfil 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0
Pontyclun 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Port Talbot 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1
Porthcawl 0.3% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea 0.4% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Talbot Green Shopping 

Centre 
0.4% 3 0.0% 0 0.0% 0 1.0% 1 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Town Centre 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
3.2% 25 0.0% 0 3.0% 3 0.0% 0 0.0% 0 8.0% 8 2.0% 2 3.0% 3 9.1% 9

Tesco, Prior Street, Port 
Talbot 

1.5% 12 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 5.1% 5 6.1% 6

Picton Court Retail Park, 
Waterton, Bridgend 

0.5% 4 2.1% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.5% 4 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.0% 2

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

1.6% 13 2.1% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 3.0% 3 5.1% 5

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 3.0% 3 0.0% 0

Cardiff - out of centre 1.4% 11 1.0% 1 2.0% 2 0.0% 0 0.0% 0 6.0% 6 0.0% 0 2.0% 2 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 2.0% 2 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Other, zone 2 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 8 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Other, outside area 1.5% 12 0.0% 0 1.0% 1 0.0% 0 1.0% 1 3.0% 3 5.0% 5 2.0% 2 0.0% 0
Internet / delivered 3.3% 26 0.0% 0 1.0% 1 1.0% 1 5.1% 5 5.0% 5 4.0% 4 3.0% 3 7.1% 7
(Don't know / can't 

remember) 
0.9% 7 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 3.0% 3

Base:  792 97 99 99 99 100 100 99  99
 
Q03 What form of transport do you use to visit your main food shopping destination? 
 Not 'Don't do' or 'Don’t know' or 'Internet' at Q01 
 
Car - Driver 74.7% 567 82.5% 80 77.9% 74 75.3% 73 81.5% 75 80.0% 76 69.4% 68 54.3% 51 76.9% 70
Car - Passenger 12.4% 94 7.2% 7 12.6% 12 7.2% 7 12.0% 11 9.5% 9 14.3% 14 27.7% 26 8.8% 8
Bus 6.1% 46 3.1% 3 2.1% 2 8.2% 8 4.3% 4 2.1% 2 10.2% 10 10.6% 10 7.7% 7
Cycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Disabled vehicle (e.g. 

mobility scooter) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Taxi 1.1% 8 1.0% 1 0.0% 0 3.1% 3 0.0% 0 1.1% 1 2.0% 2 0.0% 0 1.1% 1
Train 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Walk 4.5% 34 5.2% 5 7.4% 7 6.2% 6 1.1% 1 5.3% 5 2.0% 2 4.3% 4 4.4% 4
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.1% 8 1.0% 1 0.0% 0 0.0% 0 1.1% 1 2.1% 2 1.0% 1 2.1% 2 1.1% 1
Base:  759 97 95 97 92 95 98 94  91
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Q04 When your household undertakes its main food and grocery spend (STORE MENTIONED AT Q01) does it visit other shops, leisure or 
service outlets on the same shopping trips? And if so which ones? [MR] 

 Not 'Don't do' or 'Don’t know' or 'Internet' at Q01 
 
Yes - other food shops 11.9% 90 6.2% 6 16.8% 16 15.5% 15 7.6% 7 9.5% 9 12.2% 12 13.8% 13 13.2% 12
Yes - other non food shops 

(clothing, footwear, 
electrical etc) 

15.7% 119 13.4% 13 18.9% 18 9.3% 9 15.2% 14 24.2% 23 12.2% 12 16.0% 15 16.5% 15

Yes - pubs, restaurants or 
cafes 

4.7% 36 2.1% 2 4.2% 4 7.2% 7 7.6% 7 2.1% 2 6.1% 6 4.3% 4 4.4% 4

Yes - financial service (i.e. 
bank, building society) 

2.2% 17 3.1% 3 3.2% 3 1.0% 1 5.4% 5 1.1% 1 0.0% 0 4.3% 4 0.0% 0

Yes - other service (e.g. 
hairdresser, travel agent, 
estate agent) 

1.4% 11 1.0% 1 4.2% 4 2.1% 2 0.0% 0 1.1% 1 0.0% 0 2.1% 2 1.1% 1

Yes - leisure activity 3.2% 24 2.1% 2 3.2% 3 2.1% 2 4.3% 4 3.2% 3 5.1% 5 3.2% 3 2.2% 2
Yes - other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(No) 65.6% 498 72.2% 70 55.8% 53 62.9% 61 64.1% 59 68.4% 65 70.4% 69 63.8% 60 67.0% 61
(Don't know / varies) 3.0% 23 5.2% 5 3.2% 3 4.1% 4 3.3% 3 0.0% 0 1.0% 1 4.3% 4 3.3% 3
Base:  759 97 95 97 92 95 98 94  91
 
 Mean score [£]: 
 
Q05 Approximately how much money does your household spend per week on its main food and groceries shop at (STORE MENTIONED AT 

Q01)? 
 Not 'Don't do' or 'Don’t know' at Q01 
 
£1 - 10 0.5% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2
£11 - 20 2.1% 17 4.1% 4 0.0% 0 0.0% 0 1.0% 1 1.0% 1 2.0% 2 5.1% 5 4.0% 4
£21 - 30 6.9% 55 4.1% 4 4.0% 4 9.1% 9 4.0% 4 9.0% 9 6.0% 6 10.1% 10 9.1% 9
£31 - 40 7.8% 62 4.1% 4 11.1% 11 5.1% 5 4.0% 4 6.0% 6 11.0% 11 15.2% 15 6.1% 6
£41 - 50 11.2% 89 8.2% 8 9.1% 9 8.1% 8 12.1% 12 13.0% 13 11.0% 11 19.2% 19 9.1% 9
£51 - 60 11.2% 89 12.4% 12 8.1% 8 9.1% 9 20.2% 20 12.0% 12 8.0% 8 11.1% 11 9.1% 9
£61 - 70 8.5% 67 8.2% 8 8.1% 8 8.1% 8 2.0% 2 12.0% 12 10.0% 10 6.1% 6 13.1% 13
£71 - 80 8.8% 70 12.4% 12 7.1% 7 7.1% 7 9.1% 9 11.0% 11 9.0% 9 4.0% 4 11.1% 11
£81 - 90 4.8% 38 6.2% 6 7.1% 7 4.0% 4 3.0% 3 1.0% 1 4.0% 4 8.1% 8 5.1% 5
£91 - 100 10.4% 82 10.3% 10 15.2% 15 6.1% 6 11.1% 11 14.0% 14 9.0% 9 4.0% 4 13.1% 13
£101 - 150 7.2% 57 7.2% 7 8.1% 8 10.1% 10 11.1% 11 10.0% 10 4.0% 4 5.1% 5 2.0% 2
£151 - 200 1.4% 11 0.0% 0 3.0% 3 2.0% 2 3.0% 3 0.0% 0 1.0% 1 1.0% 1 1.0% 1
£201+ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 17.3% 137 20.6% 20 16.2% 16 30.3% 30 18.2% 18 8.0% 8 23.0% 23 10.1% 10 12.1% 12
(Refused) 1.6% 13 1.0% 1 3.0% 3 1.0% 1 1.0% 1 2.0% 2 2.0% 2 0.0% 0 3.0% 3
Mean:   70.21 70.82 79.38 74.04 77.63 72.42 65.57 57.94  65.50
Base:  792 97 99 99 99 100 100 99  99
 
 Mean score [Times a week]: Everyday = 7, 5 - 6 times a week = 5.5, 3 - 4 times a week = 3.5, Twice a week = 2, Once a week = 1, Once 

every two weeks = 0.5, Once a month = 0.25, Less often = 0.1 
 
Q06 How often does your household normally visit its main food and grocery shopping destination (STORE MENTIONED AT Q01)? 
 Not 'Don't do' or 'Don’t know' at Q01 
 
Everyday 1.8% 14 2.1% 2 4.0% 4 3.0% 3 0.0% 0 2.0% 2 1.0% 1 1.0% 1 1.0% 1
5 - 6 times a week 0.9% 7 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 4.0% 4
3 - 4 times a week 3.9% 31 3.1% 3 3.0% 3 8.1% 8 1.0% 1 2.0% 2 3.0% 3 5.1% 5 6.1% 6
Twice a week 8.3% 66 5.2% 5 12.1% 12 9.1% 9 5.1% 5 8.0% 8 8.0% 8 7.1% 7 12.1% 12
Once a week 66.3% 525 76.3% 74 61.6% 61 68.7% 68 66.7% 66 66.0% 66 70.0% 70 63.6% 63 57.6% 57
Once every two weeks 11.1% 88 9.3% 9 12.1% 12 3.0% 3 19.2% 19 13.0% 13 8.0% 8 15.2% 15 9.1% 9
Once a month 3.7% 29 2.1% 2 1.0% 1 4.0% 4 3.0% 3 3.0% 3 6.0% 6 5.1% 5 5.1% 5
Less often 0.4% 3 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
(Don't know / varies) 3.7% 29 1.0% 1 6.1% 6 2.0% 2 4.0% 4 6.0% 6 3.0% 3 3.0% 3 4.0% 4
Mean:   1.25 1.24 1.40 1.48 0.95 1.17 1.18 1.15  1.44
Base:  792 97 99 99 99 100 100 99  99
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Q07 Where did your household last undertake your ‘top-up’ food and grocery purchases? (i.e smaller/ 'basket' shopping purchases which 
are not part of your main food and groceries shop) 

 
Aldi, Brackla Street, 

Bridgend 
1.0% 8 4.0% 4 1.0% 1 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1

Aldi, Llynfi Road, Maesteg 1.0% 8 0.0% 0 0.0% 0 8.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Castle Street, Maesteg  1.4% 11 0.0% 0 0.0% 0 11.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Colliers Way, 

Tonypandy  
3.0% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.0% 20 4.0% 4 0.0% 0

Asda, Coychurch Road, 
Bridgend 

2.1% 17 6.0% 6 1.0% 1 0.0% 0 6.0% 6 1.0% 1 0.0% 0 0.0% 0 3.0% 3

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

3.8% 30 0.0% 0 7.0% 7 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 22.0% 22

Co-op, 278 Tollgate Road, 
Margam Neath, Port 
Talbot 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 2.0% 2

Co-op, 3-7 Cowbridge Road, 
Brynsadler, Pontyclun 

1.0% 8 0.0% 0 0.0% 0 2.0% 2 0.0% 0 6.0% 6 0.0% 0 0.0% 0 0.0% 0

Co-op, 57 High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

0.9% 7 0.0% 0 0.0% 0 2.0% 2 0.0% 0 4.0% 4 1.0% 1 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0

Co-op, Bridgend Road, 
Bryncae, Pontyclun 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, Cambrian Avenue, 
Gilfach Goch, Porth 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

2.3% 18 0.0% 0 18.0% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, New Road, 
Porthcawl  

2.0% 16 0.0% 0 15.0% 15 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, Penrhiwfer Road, 
Tonyrefail, Porth  

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

2.5% 20 5.0% 5 0.0% 0 1.0% 1 12.0% 12 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Treorchy  

1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 11.0% 11 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.8% 6 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Co-op, Victoria Street, 
Pontycymer 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 10.0% 10 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

0.4% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

1.3% 10 2.0% 2 1.0% 1 0.0% 0 4.0% 4 2.0% 2 1.0% 1 0.0% 0 0.0% 0

Lidl, Broadview, Tondu, 
Bridgend  

1.4% 11 0.0% 0 0.0% 0 1.0% 1 10.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  2.3% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 9 9.0% 9 0.0% 0
Marks & Spencer, Talbot 

Green Retail Park, 
Pontyclun  

0.5% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 1.0% 1 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

1.3% 10 3.0% 3 1.0% 1 2.0% 2 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Cowbridge 
Road, Pontyclun  

0.5% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

0.8% 6 3.0% 3 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, District 
Centre Broadlands, 
Bridgend  

1.0% 8 8.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

3.5% 28 15.0% 15 3.0% 3 3.0% 3 3.0% 3 2.0% 2 0.0% 0 1.0% 1 1.0% 1

Tesco Extra, Green Park, 2.9% 23 0.0% 0 1.0% 1 0.0% 0 0.0% 0 17.0% 17 1.0% 1 2.0% 2 2.0% 2
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Talbot Green, Pontyclun 
Tesco, Brewery Lane, 

Bridgend  
1.8% 14 12.0% 12 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

2.8% 22 0.0% 0 1.0% 1 17.0% 17 1.0% 1 0.0% 0 0.0% 0 3.0% 3 0.0% 0

Waitrose, Birds Lane, 
Cowbridge  

1.6% 13 0.0% 0 0.0% 0 0.0% 0 1.0% 1 11.0% 11 0.0% 0 0.0% 0 1.0% 1

Bridgend Town Centre 1.5% 12 7.0% 7 1.0% 1 2.0% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 0.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Cowbridge 0.4% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Lalestan/St Brides 0.3% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 2.0% 16 0.0% 0 0.0% 0 13.0% 13 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1
Margam 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Pencoed 0.8% 6 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1 0.0% 0 0.0% 0
Port Talbot 1.0% 8 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 5.0% 5
Porthcawl 2.3% 18 0.0% 0 16.0% 16 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Swansea 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1
Tonypandy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0
Treorchy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 1.0% 1 3.0% 3

Tesco, Prior Street, Port 
Talbot 

0.9% 7 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 5.0% 5

Picton Court Retail Park, 
Waterton, Bridgend 

0.6% 5 2.0% 2 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.5% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 1.0% 1

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

0.5% 4 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Cardiff - out of centre 0.6% 5 1.0% 1 0.0% 0 0.0% 0 2.0% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Bridgend - out of centre 0.4% 3 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

1.8% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.0% 14 0.0% 0

Other, zone 1 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.4% 3 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.9% 7 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0
Other, zone 7 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0
Other, zone 8 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5
Other, outside area 1.0% 8 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 4.0% 4 2.0% 2 0.0% 0
Internet / delivered 0.4% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
(Don't know / can't 

remember) 
3.5% 28 5.0% 5 5.0% 5 4.0% 4 1.0% 1 1.0% 1 6.0% 6 3.0% 3 3.0% 3

(Don't do this type of 
shopping) 

25.0% 200 17.0% 17 16.0% 16 24.0% 24 31.0% 31 24.0% 24 30.0% 30 22.0% 22 36.0% 36

Base:  800 100 100 100 100 100 100 100  100
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Q08 And where did you go for top-up food shopping the time before that? 
 Not 'Don't do' or 'Don’t know' at Q07 
 
Aldi, Brackla Street, 

Bridgend 
0.7% 4 1.3% 1 0.0% 0 1.4% 1 2.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.3% 1 1.6% 1

Aldi, Llynfi Road, Maesteg 1.7% 10 0.0% 0 0.0% 0 13.9% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Castle Street, Maesteg  2.1% 12 0.0% 0 0.0% 0 16.7% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Colliers Way, 

Tonypandy  
2.8% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.8% 12 5.3% 4 0.0% 0

Asda, Coychurch Road, 
Bridgend 

4.2% 24 19.2% 15 0.0% 0 0.0% 0 8.8% 6 1.3% 1 0.0% 0 0.0% 0 3.3% 2

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

5.4% 31 0.0% 0 6.3% 5 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 41.0% 25

Co-op, 278 Tollgate Road, 
Margam Neath, Port 
Talbot 

0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.3% 1 3.3% 2

Co-op, 3-7 Cowbridge Road, 
Brynsadler, Pontyclun 

1.2% 7 0.0% 0 0.0% 0 2.8% 2 0.0% 0 6.7% 5 0.0% 0 0.0% 0 0.0% 0

Co-op, 57 High Street, 
Cowbridge  

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

1.4% 8 0.0% 0 0.0% 0 2.8% 2 0.0% 0 6.7% 5 1.6% 1 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 4 0.0% 0 0.0% 0

Co-op, Bridgend Road, 
Bryncae, Pontyclun 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, Cambrian Avenue, 
Gilfach Goch, Porth 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 2 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

2.6% 15 0.0% 0 19.0% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, New Road, 
Porthcawl  

2.1% 12 0.0% 0 15.2% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Penrhiwfer Road, 
Tonyrefail, Porth  

0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 4 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

3.0% 17 2.6% 2 0.0% 0 0.0% 0 17.6% 12 2.7% 2 0.0% 0 0.0% 0 1.6% 1

Co-op, Station Road, 
Treorchy  

2.3% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.3% 13 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.5% 3 3.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Victoria Street, 
Pontycymer 

0.2% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

0.5% 3 2.6% 2 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

1.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 2 10.7% 8 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

0.7% 4 0.0% 0 0.0% 0 5.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

2.6% 15 7.7% 6 3.8% 3 0.0% 0 7.4% 5 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Lidl, Broadview, Tondu, 
Bridgend  

1.2% 7 2.6% 2 0.0% 0 1.4% 1 5.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  3.0% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.9% 7 13.3% 10 0.0% 0
Marks & Spencer Outlet, 

McArthurGlen Designer 
Outlet, Bridgend  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, Talbot 
Green Retail Park, 
Pontyclun  

1.0% 6 0.0% 0 1.3% 1 0.0% 0 0.0% 0 6.7% 5 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

2.6% 15 3.8% 3 3.8% 3 1.4% 1 10.3% 7 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Tesco Express, Cowbridge 
Road, Pontyclun  

0.4% 2 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

0.7% 4 5.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, District 
Centre Broadlands, 
Bridgend  

1.6% 9 11.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0
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Tesco Extra, Cowbridge 
Road, Bridgend  

4.0% 23 12.8% 10 2.5% 2 4.2% 3 4.4% 3 2.7% 2 0.0% 0 1.3% 1 3.3% 2

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

3.5% 20 0.0% 0 0.0% 0 0.0% 0 1.5% 1 18.7% 14 3.1% 2 2.7% 2 1.6% 1

Tesco, Brewery Lane, 
Bridgend  

2.1% 12 7.7% 6 0.0% 0 2.8% 2 1.5% 1 2.7% 2 0.0% 0 0.0% 0 1.6% 1

Tesco, Castle Street, 
Maesteg  

4.0% 23 0.0% 0 1.3% 1 25.0% 18 1.5% 1 0.0% 0 0.0% 0 4.0% 3 0.0% 0

Waitrose, Birds Lane, 
Cowbridge  

1.7% 10 1.3% 1 1.3% 1 0.0% 0 0.0% 0 9.3% 7 0.0% 0 0.0% 0 1.6% 1

Bridgend Town Centre 2.3% 13 9.0% 7 0.0% 0 2.8% 2 4.4% 3 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Cardiff City Centre 0.9% 5 0.0% 0 2.5% 2 0.0% 0 0.0% 0 4.0% 3 0.0% 0 0.0% 0 0.0% 0
Cowbridge 0.9% 5 2.6% 2 0.0% 0 0.0% 0 1.5% 1 2.7% 2 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 2
Lalestan/St Brides 0.5% 3 0.0% 0 3.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 2.3% 13 0.0% 0 0.0% 0 15.3% 11 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.6% 1
Margam 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 2
Merthyr Tydfil 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.6% 1
Pencoed 1.0% 6 0.0% 0 0.0% 0 0.0% 0 8.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.3% 4 0.0% 0 0.0% 0 0.0% 0
Port Talbot 1.6% 9 0.0% 0 2.5% 2 0.0% 0 0.0% 0 1.3% 1 0.0% 0 2.7% 2 6.6% 4
Porthcawl 3.3% 19 0.0% 0 24.1% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.2% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea 0.7% 4 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 3.3% 2
Tondu 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 4 0.0% 0 0.0% 0
Treorchy 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 3 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
1.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 3 3.1% 2 2.7% 2 4.9% 3

Tesco, Prior Street, Port 
Talbot 

0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 4

Picton Court Retail Park, 
Waterton, Bridgend 

1.2% 7 1.3% 1 0.0% 0 1.4% 1 4.4% 3 0.0% 0 1.6% 1 0.0% 0 1.6% 1

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.2% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

0.4% 2 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0

Cardiff - out of centre 1.2% 7 1.3% 1 1.3% 1 0.0% 0 2.9% 2 4.0% 3 0.0% 0 0.0% 0 0.0% 0
Bridgend - out of centre 0.4% 2 0.0% 0 0.0% 0 1.4% 1 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

1.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.7% 11 0.0% 0

Treherbert 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
Other, zone 1 0.2% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.4% 2 0.0% 0 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 1.0% 6 0.0% 0 0.0% 0 0.0% 0 8.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 1.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 8 0.0% 0 0.0% 0
Other, zone 7 1.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 6 0.0% 0
Other, zone 8 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 3
Other, outside area 2.1% 12 0.0% 0 1.3% 1 0.0% 0 1.5% 1 1.3% 1 10.9% 7 2.7% 2 0.0% 0
Internet / delivered 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.6% 1
(Don't know / can't 

remember) 
1.0% 6 0.0% 0 3.8% 3 0.0% 0 0.0% 0 0.0% 0 3.1% 2 1.3% 1 0.0% 0

Base:  572 78 79 72 68 75 64 75  61
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 Mean score [£]: 
 
Q09 Approximately how much money does your household spend per week on top-up food and groceries shopping (STORE MENTIONED 

AT Q07)? 
 Not 'Don't do' or 'Don’t know' at Q07 
 
£1 - 10 33.2% 190 24.4% 19 43.0% 34 26.4% 19 32.4% 22 29.3% 22 26.6% 17 46.7% 35 36.1% 22
£11 - 20 24.7% 141 34.6% 27 13.9% 11 22.2% 16 23.5% 16 25.3% 19 25.0% 16 24.0% 18 29.5% 18
£21 - 30 14.2% 81 14.1% 11 12.7% 10 18.1% 13 14.7% 10 16.0% 12 15.6% 10 12.0% 9 9.8% 6
£31 - 40 3.5% 20 3.8% 3 2.5% 2 6.9% 5 0.0% 0 6.7% 5 3.1% 2 2.7% 2 1.6% 1
£41 - 50 2.8% 16 5.1% 4 5.1% 4 1.4% 1 4.4% 3 1.3% 1 1.6% 1 2.7% 2 0.0% 0
£51 - 60 0.7% 4 0.0% 0 1.3% 1 0.0% 0 1.5% 1 1.3% 1 1.6% 1 0.0% 0 0.0% 0
£61 - 70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£71 - 80 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 1.6% 1
£81 - 90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - 100 0.2% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£101 - 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - 200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201+ 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
(Don't know / varies) 17.8% 102 17.9% 14 19.0% 15 22.2% 16 20.6% 14 12.0% 9 23.4% 15 9.3% 7 19.7% 12
(Refused) 2.4% 14 0.0% 0 2.5% 2 1.4% 1 2.9% 2 6.7% 5 3.1% 2 1.3% 1 1.6% 1
Mean:   18.21 19.42 16.48 20.13 17.81 20.15 18.26 17.52  15.56
Base:  572 78 79 72 68 75 64 75  61
 
Q09A When your household undertakes its top-up food and grocery spend (STORE MENTIONED AT Q07) does it visit other shops, leisure or 

service outlets on the same shopping trips? And if so which ones? [MR] 
 Not 'Don't do' or 'Don’t know' or 'Internet' at Q07 
 
Yes - other food shops 6.9% 39 2.6% 2 9.0% 7 8.3% 6 5.9% 4 2.7% 2 7.8% 5 14.7% 11 3.3% 2
Yes - other non food shops 

(clothing, footwear, 
electrical etc) 

9.5% 54 14.1% 11 10.3% 8 4.2% 3 10.3% 7 9.5% 7 7.8% 5 13.3% 10 5.0% 3

Yes - pubs, restaurants or 
cafes 

3.3% 19 5.1% 4 0.0% 0 1.4% 1 1.5% 1 2.7% 2 3.1% 2 10.7% 8 1.7% 1

Yes - financial service (i.e. 
bank, building society) 

3.2% 18 0.0% 0 6.4% 5 1.4% 1 4.4% 3 2.7% 2 0.0% 0 8.0% 6 1.7% 1

Yes - other service (e.g. 
hairdresser, travel agent, 
estate agent) 

2.6% 15 0.0% 0 3.8% 3 0.0% 0 5.9% 4 4.1% 3 0.0% 0 5.3% 4 1.7% 1

Yes - leisure activity 4.2% 24 0.0% 0 3.8% 3 2.8% 2 8.8% 6 2.7% 2 9.4% 6 4.0% 3 3.3% 2
Yes - other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(No) 72.2% 411 76.9% 60 69.2% 54 80.6% 58 66.2% 45 78.4% 58 75.0% 48 56.0% 42 76.7% 46
(Don't know / varies) 4.0% 23 5.1% 4 3.8% 3 4.2% 3 4.4% 3 1.4% 1 3.1% 2 2.7% 2 8.3% 5
Base:  569 78 78 72 68 74 64 75  60
 
Q10 Does your household also spend money on food and groceries in small shops or market stalls? (i.e., not supermarkets) 
 
Yes 37.8% 302 32.0% 32 48.0% 48 36.0% 36 29.0% 29 35.0% 35 37.0% 37 48.0% 48 37.0% 37
No 62.3% 498 68.0% 68 52.0% 52 64.0% 64 71.0% 71 65.0% 65 63.0% 63 52.0% 52 63.0% 63
Base:  800 100 100 100 100 100 100 100  100
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Q11 Where are these small shops or market stalls located? 
 Yes at Q10 
 
Aberkenfig (Valleys 

Gateway) 
0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0

Bridgend Town Centre 19.2% 58 87.5% 28 16.7% 8 13.9% 5 34.5% 10 0.0% 0 2.7% 1 0.0% 0 16.2% 6
Cardiff City Centre 2.3% 7 3.1% 1 0.0% 0 0.0% 0 6.9% 2 2.9% 1 8.1% 3 0.0% 0 0.0% 0
Cowbridge 3.0% 9 6.3% 2 0.0% 0 0.0% 0 6.9% 2 14.3% 5 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 5.3% 16 0.0% 0 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.5% 15
Llantrisant 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.6% 3 0.0% 0 0.0% 0 0.0% 0
Maesteg 10.6% 32 0.0% 0 0.0% 0 75.0% 27 3.4% 1 0.0% 0 0.0% 0 8.3% 4 0.0% 0
Merthyr Tydfil 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0
Neath 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 2 2.7% 1
Pencoed 3.6% 11 0.0% 0 0.0% 0 0.0% 0 37.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 2.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.9% 8 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.3% 4 0.0% 0 0.0% 0 0.0% 0 3.4% 1 0.0% 0 2.7% 1 4.2% 2 0.0% 0
Port Talbot 2.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 3 10.8% 4
Porthcawl 13.9% 42 3.1% 1 72.9% 35 0.0% 0 3.4% 1 0.0% 0 5.4% 2 0.0% 0 8.1% 3
Pyle 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.4% 2
Swansea 2.3% 7 0.0% 0 0.0% 0 8.3% 3 0.0% 0 0.0% 0 2.7% 1 0.0% 0 8.1% 3
Talbot Green Shopping 

Centre 
0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Town Centre 3.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.9% 8 5.4% 2 0.0% 0 0.0% 0
Tonypandy 4.3% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35.1% 13 0.0% 0 0.0% 0
Tonyrefail 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.4% 2 0.0% 0 0.0% 0
Treorchy 7.6% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.1% 3 41.7% 20 0.0% 0
Cardiff - out of centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0
Treherbert 3.6% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.9% 11 0.0% 0
Other, zone 5 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 2 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 1.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.5% 5 0.0% 0 0.0% 0
Other, zone 7 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 3 0.0% 0
Other, outside area 2.6% 8 0.0% 0 2.1% 1 0.0% 0 0.0% 0 5.7% 2 2.7% 1 4.2% 2 5.4% 2
(Don't know / can't 

remember) 
4.0% 12 0.0% 0 6.3% 3 2.8% 1 3.4% 1 11.4% 4 2.7% 1 2.1% 1 2.7% 1

Base:  302 32 48 36 29 35 37 48  37
 
 Mean score [£]: 
 
Q12 Approximately how much money does your household spend per week on food and groceries in these small shops? 
 Yes at Q10 
 
£1 - 10 44.4% 134 34.4% 11 43.8% 21 25.0% 9 37.9% 11 48.6% 17 54.1% 20 60.4% 29 43.2% 16
£11 - 20 20.5% 62 25.0% 8 18.8% 9 30.6% 11 17.2% 5 25.7% 9 13.5% 5 16.7% 8 18.9% 7
£21 - 30 4.6% 14 9.4% 3 8.3% 4 0.0% 0 0.0% 0 11.4% 4 2.7% 1 2.1% 1 2.7% 1
£31 - 40 2.3% 7 0.0% 0 2.1% 1 2.8% 1 3.4% 1 0.0% 0 0.0% 0 6.3% 3 2.7% 1
£41 - 50 0.7% 2 3.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0
£51 - 60 1.3% 4 0.0% 0 0.0% 0 2.8% 1 3.4% 1 0.0% 0 2.7% 1 0.0% 0 2.7% 1
£61 - 70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£71 - 80 0.7% 2 0.0% 0 0.0% 0 2.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1
£81 - 90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - 100 0.7% 2 0.0% 0 0.0% 0 2.8% 1 0.0% 0 0.0% 0 0.0% 0 2.1% 1 0.0% 0
£101 - 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - 200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 21.9% 66 28.1% 9 25.0% 12 33.3% 12 31.0% 9 8.6% 3 21.6% 8 10.4% 5 21.6% 8
(Refused) 3.0% 9 0.0% 0 2.1% 1 0.0% 0 6.9% 2 5.7% 2 5.4% 2 0.0% 0 5.4% 2
Mean:   14.56 14.61 12.97 22.25 13.83 13.70 10.11 14.28  16.07
Base:  302 32 48 36 29 35 37 48  37
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 Mean score [%]: 
 
Q13 Approximately what proportion of your household's total spending on all food and grocery goods is done using the Internet? 
 
0% - 10% 81.9% 655 87.0% 87 68.0% 68 79.0% 79 77.0% 77 83.0% 83 90.0% 90 87.0% 87 84.0% 84
11% - 20% 1.6% 13 2.0% 2 2.0% 2 0.0% 0 5.0% 5 1.0% 1 1.0% 1 2.0% 2 0.0% 0
21% - 30% 1.3% 10 2.0% 2 0.0% 0 1.0% 1 2.0% 2 1.0% 1 1.0% 1 1.0% 1 2.0% 2
31% - 40% 0.6% 5 1.0% 1 2.0% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
41% - 50% 1.9% 15 3.0% 3 5.0% 5 1.0% 1 0.0% 0 2.0% 2 2.0% 2 2.0% 2 0.0% 0
51% - 60% 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
61% - 70% 0.6% 5 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 1.0% 1 1.0% 1 0.0% 0
71% - 80% 1.5% 12 0.0% 0 2.0% 2 0.0% 0 2.0% 2 2.0% 2 2.0% 2 1.0% 1 3.0% 3
81% - 90% 2.4% 19 0.0% 0 2.0% 2 2.0% 2 2.0% 2 5.0% 5 1.0% 1 3.0% 3 4.0% 4
91% - 100% 0.6% 5 0.0% 0 1.0% 1 0.0% 0 1.0% 1 2.0% 2 0.0% 0 1.0% 1 0.0% 0
(Don't know / varies) 3.9% 31 1.0% 1 8.0% 8 11.0% 11 2.0% 2 2.0% 2 2.0% 2 0.0% 0 5.0% 5
(Refused) 3.6% 29 4.0% 4 9.0% 9 6.0% 6 7.0% 7 0.0% 0 0.0% 0 2.0% 2 1.0% 1
Mean:   7.02 3.05 10.57 3.49 7.90 11.02 5.29 7.10  7.71
Base:  800 100 100 100 100 100 100 100  100
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Q14 So, speaking as an individual, can you tell me where you last made a purchase of clothes or shoes? 
 
Aldi, Brackla Street, 

Bridgend 
0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 5.0% 5 1.0% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.0% 8 2.0% 2 0.0% 0 0.0% 0 4.0% 4 1.0% 1 0.0% 0 1.0% 1 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.6% 5 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Marks & Spencer Outlet, 
McArthurGlen Designer 
Outlet, Bridgend  

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, Talbot 
Green Retail Park, 
Pontyclun  

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.4% 3 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.5% 4 2.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1 0.0% 0 1.0% 1

Tesco, Castle Street, 
Maesteg  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.4% 3 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0

Bridgend Town Centre 11.6% 93 29.0% 29 10.0% 10 17.0% 17 21.0% 21 4.0% 4 1.0% 1 0.0% 0 11.0% 11
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Cardiff Bay 0.4% 3 0.0% 0 0.0% 0 1.0% 1 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 14.1% 113 18.0% 18 18.0% 18 14.0% 14 14.0% 14 22.0% 22 11.0% 11 7.0% 7 9.0% 9
Cowbridge 1.1% 9 2.0% 2 1.0% 1 1.0% 1 0.0% 0 4.0% 4 1.0% 1 0.0% 0 0.0% 0
Llantrisant 3.4% 27 3.0% 3 1.0% 1 1.0% 1 5.0% 5 3.0% 3 10.0% 10 3.0% 3 1.0% 1
Maesteg 1.5% 12 0.0% 0 0.0% 0 12.0% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.9% 7 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0
Neath 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1
Newport City Centre 0.3% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Pontypridd 1.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 8 7.0% 7 0.0% 0
Port Talbot 3.1% 25 0.0% 0 3.0% 3 2.0% 2 0.0% 0 2.0% 2 0.0% 0 7.0% 7 11.0% 11
Porthcawl 2.9% 23 2.0% 2 13.0% 13 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 5.0% 5
Pyle 0.3% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea City Centre 4.8% 38 1.0% 1 2.0% 2 8.0% 8 3.0% 3 2.0% 2 1.0% 1 6.0% 6 15.0% 15
Talbot Green Town Centre 2.4% 19 0.0% 0 0.0% 0 1.0% 1 2.0% 2 7.0% 7 5.0% 5 4.0% 4 0.0% 0
Tonypandy 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 2.0% 2 0.0% 0
Treorchy 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 2.0% 2 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.5% 4 1.0% 1 1.0% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 1.0% 1 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

11.9% 95 19.0% 19 12.0% 12 12.0% 12 19.0% 19 6.0% 6 10.0% 10 6.0% 6 11.0% 11

Talbot Green Shopping Park 4.9% 39 1.0% 1 1.0% 1 1.0% 1 2.0% 2 15.0% 15 14.0% 14 4.0% 4 1.0% 1
Waterton Retail Park, 

Waterton Road, Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3 1.0% 1

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.4% 3 0.0% 0 2.0% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Other, outside area 1.3% 10 3.0% 3 2.0% 2 0.0% 0 0.0% 0 2.0% 2 1.0% 1 1.0% 1 1.0% 1
Internet / delivered 14.0% 112 9.0% 9 16.0% 16 15.0% 15 17.0% 17 15.0% 15 9.0% 9 15.0% 15 16.0% 16
Home catalogue 2.5% 20 0.0% 0 3.0% 3 1.0% 1 2.0% 2 2.0% 2 2.0% 2 7.0% 7 3.0% 3
TV / Interactive shopping 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 

remember) 
2.3% 18 3.0% 3 3.0% 3 2.0% 2 1.0% 1 2.0% 2 1.0% 1 4.0% 4 2.0% 2

(Don’t do this type of 
shopping) 

5.0% 40 2.0% 2 3.0% 3 9.0% 9 4.0% 4 2.0% 2 6.0% 6 6.0% 6 8.0% 8

Base:  800 100 100 100 100 100 100 100  100
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 Mean score [Times a year]: Everyday = 365, 5 - 6 times a week = 286, 3 - 4 times a week = 182, Twice a week = 104, Once a week = 52, 

Once every two weeks = 26, Once a month = 12, Once every two months = 6, 3 or 4 times a year = 3.5, Twice a year = 2, Once a year = 1, 
Less often = 0.5 

 
Q15 How often do you visit (LOCATION MENTIONED AT Q14) for clothes or shoes shopping? 
 Not 'Don't do' or 'Don’t know' at Q14 
 
Everyday 1.2% 9 3.2% 3 4.3% 4 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.1% 1 0.0% 0
5 - 6 times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 - 4 times a week 1.1% 8 1.1% 1 2.1% 2 1.1% 1 0.0% 0 0.0% 0 2.2% 2 1.1% 1 1.1% 1
Twice a week 0.7% 5 0.0% 0 1.1% 1 2.2% 2 0.0% 0 1.0% 1 0.0% 0 1.1% 1 0.0% 0
Once a week 5.0% 37 2.1% 2 5.3% 5 5.6% 5 5.3% 5 6.3% 6 4.3% 4 1.1% 1 10.0% 9
Once every two weeks 5.9% 44 5.3% 5 9.6% 9 4.5% 4 5.3% 5 6.3% 6 7.5% 7 5.6% 5 3.3% 3
Once a month 21.7% 161 28.4% 27 22.3% 21 19.1% 17 26.3% 25 22.9% 22 20.4% 19 14.4% 13 18.9% 17
Once every two months 15.6% 116 11.6% 11 7.4% 7 16.9% 15 14.7% 14 20.8% 20 23.7% 22 15.6% 14 14.4% 13
3 or 4 times a year 11.9% 88 13.7% 13 11.7% 11 7.9% 7 9.5% 9 14.6% 14 8.6% 8 16.7% 15 12.2% 11
Twice a year 10.1% 75 10.5% 10 4.3% 4 7.9% 7 7.4% 7 16.7% 16 8.6% 8 16.7% 15 8.9% 8
Once a year 2.7% 20 0.0% 0 1.1% 1 4.5% 4 3.2% 3 2.1% 2 3.2% 3 4.4% 4 3.3% 3
Less often 6.7% 50 6.3% 6 12.8% 12 12.4% 11 6.3% 6 1.0% 1 5.4% 5 4.4% 4 5.6% 5
(Don't know / varies) 17.4% 129 17.9% 17 18.1% 17 18.0% 16 22.1% 21 7.3% 7 16.1% 15 17.8% 16 22.2% 20
Mean:   18.69 25.25 35.97 15.01 11.16 15.78 14.92 15.70  15.29
Base:  742 95 94 89 95 96 93 90  90
 
Q16 How do you normally travel to (LOCATION MENTIONED AT Q14)? 
 Not 'Don't do' or 'Don’t know' or Internet / delivery at Q14 
 
Car - Driver 72.6% 442 75.3% 64 81.3% 61 78.1% 57 80.3% 61 70.9% 56 70.7% 58 55.9% 38 66.2% 47
Car - Passenger 10.0% 61 8.2% 7 5.3% 4 5.5% 4 10.5% 8 6.3% 5 12.2% 10 23.5% 16 9.9% 7
Bus 11.0% 67 8.2% 7 6.7% 5 12.3% 9 6.6% 5 13.9% 11 13.4% 11 10.3% 7 16.9% 12
Cycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Disabled vehicle (e.g. 

mobility scooter) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Taxi 0.3% 2 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Train 2.5% 15 1.2% 1 0.0% 0 1.4% 1 1.3% 1 1.3% 1 1.2% 1 8.8% 6 5.6% 4
Walk 3.0% 18 7.1% 6 5.3% 4 2.7% 2 0.0% 0 6.3% 5 1.2% 1 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.7% 4 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.3% 1 1.2% 1 1.5% 1 0.0% 0
Base:  609 85 75 73 76 79 82 68  71
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Q17 And the time before that, where did your household go to make a purchase of clothes or shoes? 
 Not 'Don't do' or 'Don’t know' at Q14 
 
Asda, Colliers Way, 

Tonypandy  
0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.2% 2 1.1% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.2% 9 3.2% 3 1.1% 1 0.0% 0 1.1% 1 2.1% 2 1.1% 1 1.1% 1 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.4% 3 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2

Marks & Spencer Outlet, 
McArthurGlen Designer 
Outlet, Bridgend  

0.3% 2 1.1% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, Talbot 
Green Retail Park, 
Pontyclun  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2

Tesco Extra, Cowbridge 
Road, Bridgend  

0.8% 6 2.1% 2 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 1.1% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2 0.0% 0 0.0% 0

Bridgend Town Centre 10.9% 81 23.2% 22 7.4% 7 15.7% 14 22.1% 21 2.1% 2 4.3% 4 0.0% 0 12.2% 11
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0
Cardiff Bay 0.4% 3 1.1% 1 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 22.0% 163 29.5% 28 20.2% 19 25.8% 23 25.3% 24 24.0% 23 18.3% 17 15.6% 14 16.7% 15
Cowbridge 0.7% 5 1.1% 1 2.1% 2 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0
Llantrisant 2.4% 18 2.1% 2 1.1% 1 0.0% 0 2.1% 2 2.1% 2 7.5% 7 4.4% 4 0.0% 0
Maesteg 1.3% 10 0.0% 0 0.0% 0 9.0% 8 0.0% 0 0.0% 0 0.0% 0 2.2% 2 0.0% 0
Merthyr Tydfil 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2 1.1% 1 0.0% 0
Neath 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2 2.2% 2
Pontyclun 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0
Pontypridd 1.8% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.7% 9 4.4% 4 0.0% 0
Port Talbot 2.7% 20 0.0% 0 1.1% 1 4.5% 4 0.0% 0 1.0% 1 0.0% 0 7.8% 7 7.8% 7
Porthcawl 1.3% 10 1.1% 1 8.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Pyle 0.3% 2 0.0% 0 1.1% 1 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea City Centre 7.0% 52 4.2% 4 3.2% 3 18.0% 16 3.2% 3 0.0% 0 2.2% 2 4.4% 4 22.2% 20
Talbot Green Town Centre 3.0% 22 0.0% 0 0.0% 0 0.0% 0 1.1% 1 12.5% 12 5.4% 5 4.4% 4 0.0% 0
Tonypandy 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0
Treorchy 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 5.6% 5 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.3% 2 0.0% 0 1.1% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

0.7% 5 1.1% 1 2.1% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.1% 1

Glamorgan Vale Retail Park, 
Talbot Green 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

11.2% 83 8.4% 8 20.2% 19 4.5% 4 18.9% 18 14.6% 14 7.5% 7 5.6% 5 8.9% 8

Talbot Green Shopping Park 5.0% 37 2.1% 2 0.0% 0 1.1% 1 3.2% 3 11.5% 11 16.1% 15 2.2% 2 3.3% 3
Abroad 0.4% 3 2.1% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 5.6% 5 1.1% 1

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2 0.0% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.8% 6 1.1% 1 3.2% 3 0.0% 0 0.0% 0 1.0% 1 1.1% 1 0.0% 0 0.0% 0

Other, outside area 1.5% 11 3.2% 3 2.1% 2 0.0% 0 1.1% 1 2.1% 2 1.1% 1 2.2% 2 0.0% 0
Internet / delivered 12.7% 94 11.6% 11 13.8% 13 15.7% 14 14.7% 14 11.5% 11 5.4% 5 14.4% 13 14.4% 13
Home catalogue 2.2% 16 1.1% 1 2.1% 2 1.1% 1 2.1% 2 2.1% 2 3.2% 3 4.4% 4 1.1% 1
(Don't know / can't 

remember) 
3.6% 27 1.1% 1 5.3% 5 3.4% 3 4.2% 4 3.1% 3 4.3% 4 5.6% 5 2.2% 2

Base:  742 95 94 89 95 96 93 90  90
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Q18 Now can you tell me where your household last made a purchase of furniture, carpets, or soft household furnishings? 
 
Asda, Colliers Way, 

Tonypandy  
0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

1.6% 13 5.0% 5 0.0% 0 2.0% 2 4.0% 4 0.0% 0 0.0% 0 1.0% 1 1.0% 1

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 7.4% 59 15.0% 15 6.0% 6 12.0% 12 10.0% 10 8.0% 8 2.0% 2 2.0% 2 4.0% 4
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.4% 3 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Cardiff City Centre 4.9% 39 5.0% 5 8.0% 8 6.0% 6 5.0% 5 9.0% 9 1.0% 1 0.0% 0 5.0% 5
Cowbridge 0.4% 3 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Lalestan/St Brides 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 2.9% 23 7.0% 7 1.0% 1 1.0% 1 3.0% 3 4.0% 4 4.0% 4 2.0% 2 1.0% 1
Llantwit Major 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 2.4% 19 1.0% 1 0.0% 0 13.0% 13 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.0% 1
Merthyr Tydfil 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 4.0% 4 0.0% 0
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Ogmore Vale 0.3% 2 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.4% 3 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Pontyclun 1.9% 15 1.0% 1 1.0% 1 0.0% 0 0.0% 0 9.0% 9 3.0% 3 0.0% 0 1.0% 1
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.0% 8 0.0% 0 0.0% 0 1.0% 1 1.0% 1 1.0% 1 4.0% 4 1.0% 1 0.0% 0
Port Talbot 2.0% 16 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2 12.0% 12
Porthcawl 0.8% 6 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Pyle 1.3% 10 1.0% 1 2.0% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 5.0% 5
Swansea City Centre 1.3% 10 0.0% 0 0.0% 0 4.0% 4 1.0% 1 0.0% 0 0.0% 0 1.0% 1 4.0% 4
Talbot Green Town Centre 1.0% 8 0.0% 0 0.0% 0 0.0% 0 2.0% 2 3.0% 3 1.0% 1 1.0% 1 1.0% 1
Tondu 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Tonypandy 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 1.0% 1 0.0% 0
Treorchy 2.3% 18 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 3.0% 3 14.0% 14 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

4.6% 37 6.0% 6 3.0% 3 2.0% 2 5.0% 5 7.0% 7 5.0% 5 1.0% 1 8.0% 8

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.3% 2 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.6% 5 1.0% 1 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 1.0% 1 0.0% 0

Talbot Green Shopping Park 1.5% 12 0.0% 0 0.0% 0 0.0% 0 3.0% 3 4.0% 4 4.0% 4 1.0% 1 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
1.1% 9 1.0% 1 1.0% 1 0.0% 0 4.0% 4 0.0% 0 1.0% 1 2.0% 2 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Cardiff - out of centre 0.9% 7 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 1.0% 1 4.0% 4 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.0% 1

Gelli 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Ikea, Ferry Road, Cardiff, 

CF11 0XR 
1.1% 9 0.0% 0 1.0% 1 1.0% 1 1.0% 1 3.0% 3 3.0% 3 0.0% 0 0.0% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.5% 4 0.0% 0 2.0% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Porth 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
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Ton Pentre 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 2.0% 2 0.0% 0
Other, zone 1 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Other, zone 5 0.5% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0
Other, zone 6 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Other, outside area 1.0% 8 0.0% 0 2.0% 2 1.0% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 3.0% 3
Internet / delivered 6.6% 53 5.0% 5 14.0% 14 3.0% 3 7.0% 7 2.0% 2 10.0% 10 6.0% 6 6.0% 6
Home catalogue 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2
(Don't know / can't 

remember) 
7.5% 60 9.0% 9 14.0% 14 5.0% 5 6.0% 6 4.0% 4 5.0% 5 13.0% 13 4.0% 4

(Don’t do this type of 
shopping) 

34.8% 278 39.0% 39 37.0% 37 42.0% 42 34.0% 34 32.0% 32 34.0% 34 25.0% 25 35.0% 35

Base:  800 100 100 100 100 100 100 100  100
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Q19 And the time before that, where did your household go to make a purchase of furniture, carpets, or soft household furnishings? 
 Not 'Don't do' or 'Don’t know' at Q18 
 
Asda, Colliers Way, 

Tonypandy  
0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 1.6% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1

Sainsbury's, The Derwen, 
Bridgend  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.6% 3 1.9% 1 0.0% 0 1.9% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 11.5% 53 25.0% 13 12.2% 6 24.5% 13 16.7% 10 6.3% 4 1.6% 1 1.6% 1 8.2% 5
Caerphilly 0.6% 3 0.0% 0 0.0% 0 0.0% 0 1.7% 1 3.1% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.9% 4 0.0% 0 0.0% 0 1.9% 1 0.0% 0 3.1% 2 1.6% 1 0.0% 0 0.0% 0
Cardiff City Centre 8.9% 41 13.5% 7 14.3% 7 18.9% 10 8.3% 5 7.8% 5 3.3% 2 1.6% 1 6.6% 4
Cowbridge 1.3% 6 1.9% 1 0.0% 0 1.9% 1 0.0% 0 6.3% 4 0.0% 0 0.0% 0 0.0% 0
Hendreforgan 0.2% 1 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lalestan/St Brides 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 6.1% 28 9.6% 5 6.1% 3 3.8% 2 6.7% 4 7.8% 5 8.2% 5 4.8% 3 1.6% 1
Maesteg 3.0% 14 0.0% 0 0.0% 0 20.8% 11 0.0% 0 0.0% 0 0.0% 0 3.2% 2 1.6% 1
Merthyr Tydfil 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 3 0.0% 0
Ogmore Vale 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.9% 4 0.0% 0 0.0% 0 0.0% 0 5.0% 3 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Pontyclun 2.6% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 8 4.9% 3 0.0% 0 1.6% 1
Pontycymer 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontypridd 2.2% 10 0.0% 0 0.0% 0 1.9% 1 1.7% 1 0.0% 0 8.2% 5 4.8% 3 0.0% 0
Port Talbot 3.0% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 4 16.4% 10
Porthcawl 1.1% 5 0.0% 0 10.2% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.9% 4 1.9% 1 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 2
Swansea City Centre 1.9% 9 1.9% 1 2.0% 1 3.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.2% 5
Talbot Green Town Centre 1.7% 8 0.0% 0 0.0% 0 0.0% 0 3.3% 2 3.1% 2 3.3% 2 1.6% 1 1.6% 1
Tondu 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1
Tonypandy 1.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.5% 7 0.0% 0 0.0% 0
Treorchy 3.2% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 3 19.4% 12 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

6.1% 28 13.5% 7 6.1% 3 1.9% 1 0.0% 0 10.9% 7 1.6% 1 4.8% 3 9.8% 6

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.2% 1 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.9% 4 1.9% 1 0.0% 0 0.0% 0 1.7% 1 1.6% 1 0.0% 0 0.0% 0 1.6% 1

Picton Court Retail Park, 
Waterton, Bridgend 

0.9% 4 0.0% 0 0.0% 0 0.0% 0 3.3% 2 1.6% 1 0.0% 0 1.6% 1 0.0% 0

Talbot Green Shopping Park 3.0% 14 1.9% 1 0.0% 0 0.0% 0 5.0% 3 7.8% 5 6.6% 4 1.6% 1 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
2.2% 10 1.9% 1 4.1% 2 1.9% 1 5.0% 3 0.0% 0 1.6% 1 1.6% 1 1.6% 1

B&Q, Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0

Cardiff - out of centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 1.6% 1 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 2 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

2.4% 11 0.0% 0 2.0% 1 1.9% 1 1.7% 1 6.3% 4 1.6% 1 3.2% 2 1.6% 1

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 1.6% 1 0.0% 0

Porth 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 3 0.0% 0 0.0% 0
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Ton Pentre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 2 1.6% 1 0.0% 0
Other, zone 1 0.4% 2 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1
Other, zone 5 0.4% 2 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Other, zone 6 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0
Other, outside area 1.5% 7 0.0% 0 4.1% 2 1.9% 1 0.0% 0 1.6% 1 1.6% 1 1.6% 1 1.6% 1
Internet / delivered 9.7% 45 5.8% 3 22.4% 11 7.5% 4 10.0% 6 4.7% 3 11.5% 7 6.5% 4 11.5% 7
Home catalogue 0.4% 2 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1
(Don't know / can't 

remember) 
12.8% 59 15.4% 8 12.2% 6 1.9% 1 18.3% 11 7.8% 5 14.8% 9 16.1% 10 14.8% 9

Base:  462 52 49 53 60 64 61 62  61
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Q20 Now can you tell me where your household last made a purchase of DIY and decorating goods? 
 
Aldi, Llynfi Road, Maesteg 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Asda, Coychurch Road, 

Bridgend 
0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Aberkenfig (Valleys 

Gateway) 
0.4% 3 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barry 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 12.0% 96 16.0% 16 11.0% 11 24.0% 24 17.0% 17 13.0% 13 4.0% 4 1.0% 1 10.0% 10
Cardiff Bay 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 0.8% 6 1.0% 1 1.0% 1 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0
Cowbridge 1.0% 8 2.0% 2 1.0% 1 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Llantrisant 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 2.0% 2 1.0% 1 0.0% 0
Maesteg 3.4% 27 0.0% 0 0.0% 0 23.0% 23 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0
Margam 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Merthyr Tydfil 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0
Newport City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.4% 3 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0 1.0% 1
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pontypridd 3.4% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 21.0% 21 4.0% 4 0.0% 0
Port Talbot 1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 9.0% 9
Porthcawl 0.6% 5 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 4.5% 36 1.0% 1 14.0% 14 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 20.0% 20
Swansea City Centre 0.9% 7 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 5.0% 5
Talbot Green Town Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.1% 9 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 7.0% 7 1.0% 1 0.0% 0
Treorchy 2.6% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 18.0% 18 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

10.0% 80 23.0% 23 18.0% 18 0.0% 0 13.0% 13 16.0% 16 2.0% 2 4.0% 4 4.0% 4

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.8% 6 4.0% 4 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0

Talbot Green Shopping Park 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
10.9% 87 7.0% 7 15.0% 15 10.0% 10 27.0% 27 10.0% 10 4.0% 4 4.0% 4 10.0% 10

B&Q, Cowbridge Road 
West, Culverhouse Cross, 
Cardiff, CF5 5TG 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 9 0.0% 0 0.0% 0 0.0% 0

B&Q, Ynysangharad Road, 
Pontypridd, CF37 4DA 

2.5% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.0% 11 9.0% 9 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 5.0% 5 0.0% 0

Gelli 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Morfa Shopping Park, 

Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Ton Pentre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Other, zone 1 0.3% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Other, outside area 0.9% 7 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 2.0% 2 2.0% 2 0.0% 0
Internet / delivered 1.8% 14 2.0% 2 4.0% 4 0.0% 0 1.0% 1 2.0% 2 3.0% 3 1.0% 1 1.0% 1
(Don't know / can't 

remember) 
2.6% 21 3.0% 3 4.0% 4 1.0% 1 2.0% 2 3.0% 3 2.0% 2 4.0% 4 2.0% 2

(Don’t do this type of 
shopping) 

30.0% 240 36.0% 36 26.0% 26 40.0% 40 34.0% 34 12.0% 12 32.0% 32 31.0% 31 29.0% 29

Base:  800 100 100 100 100 100 100 100  100
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Q21 And the time before that, where did your household go to make a purchase of DIY and decorating goods? 
 Not 'Don't do' or 'Don’t know' at Q20 
 
Aldi, Llynfi Road, Maesteg 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0
Aberkenfig (Valleys 

Gateway) 
0.4% 2 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0

Barry 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 16.9% 91 23.0% 14 12.9% 9 42.4% 25 28.1% 18 11.8% 10 6.1% 4 1.5% 1 14.5% 10
Cardiff Bay 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 1.7% 9 1.6% 1 5.7% 4 0.0% 0 0.0% 0 4.7% 4 0.0% 0 0.0% 0 0.0% 0
Cowbridge 1.3% 7 3.3% 2 0.0% 0 0.0% 0 0.0% 0 5.9% 5 0.0% 0 0.0% 0 0.0% 0
Cwmbran 0.2% 1 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 2
Llantrisant 1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 4 1.5% 1 1.5% 1 0.0% 0
Maesteg 3.0% 16 0.0% 0 0.0% 0 22.0% 13 0.0% 0 0.0% 0 0.0% 0 4.6% 3 0.0% 0
Merthyr Tydfil 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0
Newport City Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 1.5% 1 0.0% 0 0.0% 0
Pencoed 0.7% 4 0.0% 0 0.0% 0 0.0% 0 3.1% 2 2.4% 2 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.2% 7 0.0% 0 0.0% 0 1.4% 1
Pontycymer 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0
Pontypridd 4.5% 24 0.0% 0 0.0% 0 1.7% 1 0.0% 0 4.7% 4 24.2% 16 4.6% 3 0.0% 0
Port Talbot 2.6% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.2% 6 11.6% 8
Porthcawl 0.4% 2 0.0% 0 2.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 6.9% 37 3.3% 2 21.4% 15 3.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.1% 18
Swansea City Centre 1.9% 10 0.0% 0 0.0% 0 3.4% 2 0.0% 0 0.0% 0 0.0% 0 3.1% 2 8.7% 6
Talbot Green Town Centre 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 4 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.1% 6 3.1% 2 0.0% 0
Tonyrefail 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0
Treorchy 2.6% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 18.5% 12 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

13.7% 74 37.7% 23 22.9% 16 0.0% 0 23.4% 15 12.9% 11 1.5% 1 4.6% 3 7.2% 5

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

1.1% 6 4.9% 3 1.4% 1 0.0% 0 0.0% 0 1.2% 1 0.0% 0 1.5% 1 0.0% 0

Talbot Green Shopping Park 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 3 0.0% 0 1.5% 1 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
15.4% 83 16.4% 10 18.6% 13 23.7% 14 29.7% 19 8.2% 7 7.6% 5 4.6% 3 17.4% 12

B&Q, Cowbridge Road 
West, Culverhouse Cross, 
Cardiff, CF5 5TG 

1.9% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.8% 10 0.0% 0 0.0% 0 0.0% 0

B&Q, Ynysangharad Road, 
Pontypridd, CF37 4DA 

3.2% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.2% 10 10.8% 7 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 12.3% 8 0.0% 0

Gelli 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0
Morfa Shopping Park, 

Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 4.3% 3

Ton Pentre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 3 0.0% 0 0.0% 0
Other, zone 1 1.3% 7 4.9% 3 2.9% 2 0.0% 0 3.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.7% 4 0.0% 0 1.4% 1 0.0% 0 0.0% 0 3.5% 3 0.0% 0 0.0% 0 0.0% 0
Other, outside area 1.7% 9 0.0% 0 0.0% 0 1.7% 1 0.0% 0 3.5% 3 4.5% 3 3.1% 2 0.0% 0
Internet / delivered 2.4% 13 1.6% 1 4.3% 3 0.0% 0 6.3% 4 1.2% 1 3.0% 2 1.5% 1 1.4% 1
(Don't know / can't 

remember) 
3.7% 20 3.3% 2 4.3% 3 0.0% 0 3.1% 2 0.0% 0 7.6% 5 9.2% 6 2.9% 2

Base:  539 61 70 59 64 85 66 65  69
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Q22 Can you tell me where you or your household last made a purchase of electrical items such as TVs, DVD players, digital cameras, MP3 
players, mobile phones or computers? 

 
Aldi, Brackla Street, 

Bridgend 
0.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 4.0% 4 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

1.5% 12 2.0% 2 4.0% 4 0.0% 0 3.0% 3 0.0% 0 1.0% 1 1.0% 1 1.0% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 1.0% 1 1.0% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.4% 3 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 8.5% 68 14.0% 14 4.0% 4 20.0% 20 15.0% 15 5.0% 5 1.0% 1 1.0% 1 8.0% 8
Cardiff Bay 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0
Cardiff City Centre 4.9% 39 0.0% 0 9.0% 9 4.0% 4 3.0% 3 16.0% 16 3.0% 3 3.0% 3 1.0% 1
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Dolau 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.4% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Maesteg 1.4% 11 0.0% 0 0.0% 0 8.0% 8 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0
Merthyr Tydfil 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 3.0% 3 0.0% 0
Pencoed 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0
Pontypridd 2.6% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 15.0% 15 5.0% 5 0.0% 0
Port Talbot 1.9% 15 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 3.0% 3 10.0% 10
Porthcawl 0.5% 4 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea City Centre 2.0% 16 0.0% 0 1.0% 1 3.0% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 11.0% 11
Talbot Green Town Centre 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.0% 1 1.0% 1 0.0% 0
Tonypandy 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Treorchy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

14.3% 114 29.0% 29 18.0% 18 7.0% 7 17.0% 17 10.0% 10 1.0% 1 5.0% 5 27.0% 27

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.4% 3 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

1.0% 8 3.0% 3 1.0% 1 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Picton Court Retail Park, 
Waterton, Bridgend 

0.3% 2 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rhiw Shopping Centre, 
Nolton Street, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 3.0% 3 1.0% 1 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.5% 4 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Abroad 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Brown Lennox Retail Park, 

Ynysangharad Road, 
Pontypridd, CF37 4DA 

1.8% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 9 5.0% 5 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Cardiff - out of centre 0.4% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Currys PC World, Port Road, 

Culver House Cross, 
Cardiff, CF5 6XW 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 8.0% 8 0.0% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
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Swansea, SA1 7BP 
Other, outside area 0.5% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0
Internet / delivered 12.4% 99 11.0% 11 13.0% 13 13.0% 13 11.0% 11 14.0% 14 14.0% 14 11.0% 11 12.0% 12
Home catalogue 1.0% 8 0.0% 0 1.0% 1 2.0% 2 1.0% 1 0.0% 0 0.0% 0 3.0% 3 1.0% 1
(Don't know / can't 

remember) 
3.4% 27 4.0% 4 3.0% 3 3.0% 3 3.0% 3 4.0% 4 1.0% 1 8.0% 8 1.0% 1

(Don’t do this type of 
shopping) 

29.1% 233 36.0% 36 31.0% 31 34.0% 34 39.0% 39 19.0% 19 29.0% 29 26.0% 26 19.0% 19

Base:  800 100 100 100 100 100 100 100  100
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Q23 And the time before that, where you or your household last made a purchase of electrical items such as TVs, DVD players, digital 
cameras, MP3 players, mobile phones or computers? 

 Not 'Don't do' or 'Don’t know' at Q22 
 
Aldi, Brackla Street, 

Bridgend 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 3 3.0% 2 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 3.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2

Lidl, Bridgend Retail Park, 
Bridgend  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

2.0% 11 5.0% 3 4.5% 3 0.0% 0 5.2% 3 0.0% 0 1.4% 1 0.0% 0 1.3% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.9% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.1% 7 2.9% 2 1.5% 1 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.2% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.7% 4 0.0% 0 1.5% 1 1.6% 1 3.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 12.2% 66 28.3% 17 10.6% 7 28.6% 18 20.7% 12 6.5% 5 1.4% 1 1.5% 1 6.3% 5
Cardiff City Centre 6.7% 36 1.7% 1 9.1% 6 4.8% 3 3.4% 2 22.1% 17 2.9% 2 4.5% 3 2.5% 2
Cowbridge 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Dolau 0.2% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1
Llantrisant 1.1% 6 0.0% 0 1.5% 1 0.0% 0 1.7% 1 1.3% 1 4.3% 3 0.0% 0 0.0% 0
Maesteg 2.0% 11 0.0% 0 0.0% 0 17.5% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Margam 0.2% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 2 0.0% 0 0.0% 0
Pencoed 0.2% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 2.6% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 10 6.1% 4 0.0% 0
Port Talbot 2.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.5% 1 11.3% 9
Porthcawl 0.9% 5 0.0% 0 4.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2
Pyle 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1
Swansea City Centre 3.0% 16 0.0% 0 1.5% 1 4.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.0% 12
Talbot Green Town Centre 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 4 0.0% 0 1.5% 1 0.0% 0
Tonypandy 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 2 0.0% 0 0.0% 0
Tonyrefail 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0
Treorchy 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 3 1.5% 1 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.4% 2 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

18.1% 98 38.3% 23 25.8% 17 6.3% 4 24.1% 14 13.0% 10 2.9% 2 7.6% 5 28.8% 23

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.7% 4 1.7% 1 1.5% 1 1.6% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 1.3% 1

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.6% 3 1.7% 1 1.5% 1 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.4% 2 1.7% 1 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rhiw Shopping Centre, 
Nolton Street, Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 4.3% 3 0.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
1.1% 6 1.7% 1 4.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

3.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 14.3% 10 7.6% 5 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Currys PC World, Port Road, 
Culver House Cross, 
Cardiff, CF5 6XW 

1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 6 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 10.6% 7 0.0% 0
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Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2

Other, outside area 1.1% 6 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 2 4.5% 3 0.0% 0
Internet / delivered 17.6% 95 16.7% 10 24.2% 16 19.0% 12 17.2% 10 14.3% 11 18.6% 13 18.2% 12 13.8% 11
Home catalogue 1.7% 9 0.0% 0 1.5% 1 4.8% 3 1.7% 1 0.0% 0 0.0% 0 4.5% 3 1.3% 1
TV / Interactive shopping 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1
(Don't know / can't 

remember) 
8.9% 48 0.0% 0 6.1% 4 4.8% 3 13.8% 8 7.8% 6 11.4% 8 22.7% 15 5.0% 4

Base:  540 60 66 63 58 77 70 66  80
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Q24 Can you tell me where you or your household last made a purchase of domestic appliances, such as washing machines, fridges or 
cookers? 

 
Asda, Colliers Way, 

Tonypandy  
0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.5% 4 0.0% 0 1.0% 1 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.8% 6 3.0% 3 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 9.8% 78 15.0% 15 11.0% 11 22.0% 22 10.0% 10 11.0% 11 1.0% 1 0.0% 0 8.0% 8
Cardiff City Centre 3.0% 24 1.0% 1 5.0% 5 2.0% 2 3.0% 3 9.0% 9 1.0% 1 2.0% 2 1.0% 1
Llantrisant 1.1% 9 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 3.0% 3 3.0% 3 0.0% 0
Maesteg 1.3% 10 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0
Merthyr Tydfil 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3 0.0% 0
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1
Newport City Centre 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 1.0% 1 0.0% 0 0.0% 0
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Pontypridd 2.5% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.0% 16 4.0% 4 0.0% 0
Port Talbot 2.1% 17 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 3 13.0% 13
Porthcawl 0.9% 7 0.0% 0 6.0% 6 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Swansea City Centre 0.6% 5 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 2.0% 2
Talbot Green Town Centre 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 1.0% 1 0.0% 0
Treorchy 1.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 10.0% 10 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

15.5% 124 23.0% 23 26.0% 26 10.0% 10 23.0% 23 10.0% 10 2.0% 2 6.0% 6 24.0% 24

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.3% 2 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 3.0% 3 1.0% 1 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.5% 4 0.0% 0 2.0% 2 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 6.0% 6 5.0% 5 0.0% 0

Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Currys PC World, Port Road, 

Culver House Cross, 
Cardiff, CF5 6XW 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 10.0% 10 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Other, zone 8 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Other, outside area 0.5% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 1.0% 1
Internet / delivered 16.8% 134 14.0% 14 18.0% 18 17.0% 17 15.0% 15 22.0% 22 17.0% 17 15.0% 15 16.0% 16
Home catalogue 0.8% 6 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 3.0% 3 1.0% 1
TV / Interactive shopping 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 

remember) 
3.5% 28 2.0% 2 7.0% 7 1.0% 1 2.0% 2 4.0% 4 4.0% 4 7.0% 7 1.0% 1

(Don’t do this type of 
shopping) 

28.3% 226 38.0% 38 24.0% 24 35.0% 35 37.0% 37 19.0% 19 29.0% 29 18.0% 18 26.0% 26
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Base:  800 100 100 100 100 100 100 100  100
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Q25 And the time before that, where you or your household last made a purchase of domestic appliances, such as washing machines, 
fridges or cookers? 

 Not 'Don't do' or 'Don’t know' at Q24 
 
Asda, Colliers Way, 

Tonypandy  
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.2% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.7% 4 3.3% 2 0.0% 0 0.0% 0 3.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 1.5% 1 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.7% 4 3.3% 2 0.0% 0 1.6% 1 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barry 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 11.5% 63 20.0% 12 10.1% 7 25.0% 16 18.0% 11 11.7% 9 1.5% 1 0.0% 0 9.6% 7
Caerphilly 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
Cardiff City Centre 3.8% 21 3.3% 2 2.9% 2 3.1% 2 4.9% 3 10.4% 8 1.5% 1 1.3% 1 2.7% 2
Llantrisant 1.1% 6 0.0% 0 0.0% 0 0.0% 0 1.6% 1 1.3% 1 3.0% 2 2.7% 2 0.0% 0
Maesteg 0.7% 4 0.0% 0 0.0% 0 6.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 2.7% 2 0.0% 0
Neath 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Newport City Centre 0.2% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 3 0.0% 0 0.0% 0 0.0% 0
Pontycymer 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0
Pontypridd 3.8% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.4% 17 5.3% 4 0.0% 0
Port Talbot 2.9% 16 0.0% 0 1.4% 1 1.6% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 3 15.1% 11
Porthcawl 0.7% 4 0.0% 0 5.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2
Swansea City Centre 1.5% 8 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0 2.7% 2 4.1% 3
Talbot Green Town Centre 1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 3 0.0% 0 2.7% 2 1.4% 1
Treorchy 2.7% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 6 12.0% 9 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

19.6% 107 38.3% 23 30.4% 21 7.8% 5 29.5% 18 15.6% 12 3.0% 2 6.7% 5 28.8% 21

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.2% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.2% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.4% 2 1.7% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 4 6.0% 4 0.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
1.1% 6 0.0% 0 5.8% 4 0.0% 0 1.6% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

2.2% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 13.4% 9 2.7% 2 0.0% 0

Cardiff - out of centre 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0
Currys PC World, Port Road, 

Culver House Cross, 
Cardiff, CF5 6XW 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 3 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

2.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 12.0% 9 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 3

Other, outside area 0.7% 4 1.7% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.3% 1 1.4% 1
Internet / delivered 25.6% 140 20.0% 12 31.9% 22 34.4% 22 19.7% 12 29.9% 23 22.4% 15 24.0% 18 21.9% 16
Home catalogue 0.9% 5 0.0% 0 0.0% 0 3.1% 2 1.6% 1 0.0% 0 0.0% 0 2.7% 2 0.0% 0
(Don't know / can't 

remember) 
8.8% 48 6.7% 4 11.6% 8 7.8% 5 13.1% 8 5.2% 4 6.0% 4 13.3% 10 6.8% 5

Base:  546 60 69 64 61 77 67 75  73
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Q26 Can you tell me where you or your household last made a purchase of health, beauty or chemist items? 
 
Aldi, Brackla Street, 

Bridgend 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 3.0% 3 1.0% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.3% 10 5.0% 5 1.0% 1 1.0% 1 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7

Lidl, High Street, Treorchy  0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.4% 3 1.0% 1 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

2.3% 18 8.0% 8 6.0% 6 0.0% 0 2.0% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 3.0% 3 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.5% 4 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.5% 4 0.0% 0 0.0% 0 1.0% 1 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 14.4% 115 50.0% 50 12.0% 12 11.0% 11 28.0% 28 6.0% 6 1.0% 1 0.0% 0 7.0% 7
Cardiff City Centre 2.8% 22 3.0% 3 3.0% 3 2.0% 2 2.0% 2 5.0% 5 5.0% 5 2.0% 2 0.0% 0
Cowbridge 1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 8 0.0% 0 0.0% 0 1.0% 1
Kenfig Hill 2.5% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.0% 20
Lalestan/St Brides 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Llantrisant 1.5% 12 0.0% 0 0.0% 0 0.0% 0 1.0% 1 4.0% 4 6.0% 6 1.0% 1 0.0% 0
Maesteg 5.8% 46 0.0% 0 1.0% 1 43.0% 43 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1
Margam 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Merthyr Tydfil 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Neath 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 2.8% 22 0.0% 0 0.0% 0 0.0% 0 17.0% 17 4.0% 4 1.0% 1 0.0% 0 0.0% 0
Pontyclun 1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.0% 10 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0
Port Talbot 3.3% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 8.0% 8 17.0% 17
Porthcawl 7.4% 59 0.0% 0 47.0% 47 0.0% 0 1.0% 1 1.0% 1 1.0% 1 0.0% 0 9.0% 9
Pyle 0.5% 4 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Swansea City Centre 0.6% 5 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 1.0% 1 2.0% 2
Talbot Green Town Centre 4.0% 32 0.0% 0 0.0% 0 0.0% 0 2.0% 2 25.0% 25 4.0% 4 0.0% 0 1.0% 1
Tondu 0.6% 5 0.0% 0 0.0% 0 2.0% 2 2.0% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Tonypandy 1.9% 15 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 14.0% 14 0.0% 0 0.0% 0
Tonyrefail 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Treorchy 3.4% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 24.0% 24 0.0% 0
Bridgend Shopping Centre, 

Cheapside, Bridgend 
0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.4% 3 1.0% 1 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.5% 12 0.0% 0 0.0% 0 0.0% 0 5.0% 5 5.0% 5 1.0% 1 1.0% 1 0.0% 0
Gelli 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0
Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Ton Pentre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Treherbert 2.9% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 22.0% 22 0.0% 0
Other, zone 1 0.4% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.4% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0
Other, zone 7 1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.0% 12 1.0% 1
Other, outside area 1.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 12.0% 12 0.0% 0 0.0% 0
Internet / delivered 4.3% 34 4.0% 4 7.0% 7 5.0% 5 2.0% 2 2.0% 2 5.0% 5 1.0% 1 8.0% 8
Home catalogue 0.4% 3 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
TV / Interactive shopping 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
(Don't know / can't 

remember) 
2.0% 16 0.0% 0 5.0% 5 2.0% 2 1.0% 1 1.0% 1 1.0% 1 4.0% 4 2.0% 2

(Don’t do this type of 
shopping) 

18.5% 148 21.0% 21 14.0% 14 30.0% 30 22.0% 22 9.0% 9 20.0% 20 14.0% 14 18.0% 18

Base:  800 100 100 100 100 100 100 100  100
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Q27 And the time before that, where did you or your household go to make a purchase of health, beauty or chemist items? 
 Not 'Don't do' or 'Don’t know' at Q26 
 
Aldi, Brackla Street, 

Bridgend 
0.2% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Castle Street, Maesteg  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Asda, Colliers Way, 

Tonypandy  
0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 2.5% 2 2.4% 2 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.8% 5 5.1% 4 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 5

Lidl, Bridgend Retail Park, 
Bridgend  

0.5% 3 0.0% 0 0.0% 0 0.0% 0 2.6% 2 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.8% 5 3.8% 3 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1

Tesco Extra, Cowbridge 
Road, Bridgend  

2.2% 14 8.9% 7 3.7% 3 0.0% 0 2.6% 2 1.1% 1 0.0% 0 0.0% 0 1.3% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.9% 8 2.5% 2 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.8% 5 6.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.5% 3 0.0% 0 0.0% 0 1.5% 1 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 16.8% 107 55.7% 44 16.0% 13 14.7% 10 37.7% 29 5.6% 5 0.0% 0 0.0% 0 7.5% 6
Cardiff City Centre 6.8% 43 6.3% 5 8.6% 7 4.4% 3 5.2% 4 15.6% 14 7.6% 6 2.4% 2 2.5% 2
Cowbridge 1.6% 10 1.3% 1 0.0% 0 0.0% 0 0.0% 0 10.0% 9 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 3.3% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.3% 21
Llantrisant 2.0% 13 0.0% 0 0.0% 0 2.9% 2 3.9% 3 3.3% 3 5.1% 4 1.2% 1 0.0% 0
Maesteg 6.9% 44 0.0% 0 0.0% 0 63.2% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1
Merthyr Tydfil 0.6% 4 0.0% 0 1.2% 1 1.5% 1 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0
Neath 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 3 1.3% 1
Pencoed 3.6% 23 0.0% 0 0.0% 0 0.0% 0 23.4% 18 4.4% 4 1.3% 1 0.0% 0 0.0% 0
Pontyclun 1.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 10 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 4 1.2% 1 0.0% 0
Port Talbot 4.4% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 9.8% 8 23.8% 19
Porthcawl 7.7% 49 0.0% 0 51.9% 42 0.0% 0 1.3% 1 1.1% 1 0.0% 0 0.0% 0 6.3% 5
Pyle 0.6% 4 0.0% 0 1.2% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 2.5% 2
Swansea City Centre 0.5% 3 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2
Talbot Green Town Centre 3.5% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 17 3.8% 3 1.2% 1 1.3% 1
Tondu 0.5% 3 0.0% 0 0.0% 0 2.9% 2 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 2.2% 14 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 16.5% 13 0.0% 0 0.0% 0
Tonyrefail 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 3 0.0% 0 0.0% 0
Treorchy 5.0% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 8 29.3% 24 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.3% 2 1.3% 1 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 3 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.8% 5 3.8% 3 1.2% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.9% 12 0.0% 0 0.0% 0 0.0% 0 6.5% 5 5.6% 5 1.3% 1 1.2% 1 0.0% 0
Gelli 0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 6 0.0% 0 0.0% 0
Morfa Shopping Park, 

Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0

Porth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0
Ton Pentre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2 0.0% 0 0.0% 0
Treherbert 3.0% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 22.0% 18 0.0% 0
Other, zone 1 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.2% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.5% 3 0.0% 0 0.0% 0 0.0% 0 3.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2 0.0% 0 0.0% 0
Other, zone 7 1.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.2% 10 1.3% 1
Other, outside area 2.2% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 3 12.7% 10 1.2% 1 0.0% 0
Internet / delivered 5.3% 34 3.8% 3 11.1% 9 4.4% 3 1.3% 1 3.3% 3 6.3% 5 1.2% 1 11.3% 9
Home catalogue 0.2% 1 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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TV / Interactive shopping 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1
(Don't know / can't 

remember) 
1.9% 12 2.5% 2 1.2% 1 0.0% 0 1.3% 1 0.0% 0 5.1% 4 4.9% 4 0.0% 0

Base:  636 79 81 68 77 90 79 82  80
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Q28 Can you tell me where you or your household last made a purchase of recreational goods such as sports equipment, bicycles, musical 
instruments or toys? 

 
Aldi, Brackla Street, 

Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Asda, Colliers Way, 
Tonypandy  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.3% 2 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Tesco Extra, Cowbridge 

Road, Bridgend  
0.4% 3 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Bridgend Town Centre 5.4% 43 5.0% 5 6.0% 6 7.0% 7 15.0% 15 4.0% 4 3.0% 3 0.0% 0 3.0% 3
Cardiff City Centre 3.1% 25 0.0% 0 5.0% 5 3.0% 3 5.0% 5 4.0% 4 4.0% 4 2.0% 2 2.0% 2
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.6% 5 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1 0.0% 0
Llantwit Major 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maesteg 0.8% 6 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Penarth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.9% 7 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 5.0% 5 1.0% 1 0.0% 0
Port Talbot 0.9% 7 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 1.0% 1
Porthcawl 0.4% 3 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Swansea City Centre 1.6% 13 1.0% 1 0.0% 0 3.0% 3 0.0% 0 1.0% 1 1.0% 1 1.0% 1 6.0% 6
Talbot Green Town Centre 1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 9 1.0% 1 2.0% 2 0.0% 0
Tondu 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0
Treorchy 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

2.1% 17 6.0% 6 0.0% 0 2.0% 2 1.0% 1 4.0% 4 0.0% 0 0.0% 0 4.0% 4

Glamorgan Vale Retail Park, 
Talbot Green 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

2.5% 20 3.0% 3 2.0% 2 1.0% 1 5.0% 5 2.0% 2 0.0% 0 2.0% 2 5.0% 5

Talbot Green Shopping Park 1.9% 15 0.0% 0 0.0% 0 0.0% 0 2.0% 2 7.0% 7 5.0% 5 0.0% 0 1.0% 1
Waterton Retail Park, 

Waterton Road, Bridgend 
0.6% 5 0.0% 0 3.0% 3 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.8% 6 0.0% 0 3.0% 3 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0

Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Other, outside area 0.5% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0
Internet / delivered 12.4% 99 13.0% 13 20.0% 20 10.0% 10 13.0% 13 12.0% 12 10.0% 10 12.0% 12 9.0% 9
(Don't know / can't 

remember) 
1.6% 13 0.0% 0 4.0% 4 1.0% 1 4.0% 4 0.0% 0 0.0% 0 1.0% 1 3.0% 3

(Don’t do this type of 
shopping) 

57.9% 463 68.0% 68 51.0% 51 65.0% 65 47.0% 47 48.0% 48 60.0% 60 64.0% 64 60.0% 60

Base:  800 100 100 100 100 100 100 100  100
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Q29 And the time before that, where did you or your household go to make a purchase of recreational goods such as sports equipment, 
bicycles, musical instruments or toys? 

 Not 'Don't do' or 'Don’t know' at Q28 
 
Asda, Colliers Way, 

Tonypandy  
0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 2.9% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.9% 3 3.1% 1 0.0% 0 0.0% 0 4.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1

Lidl, Broadview, Tondu, 
Bridgend  

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1

Tesco Extra, Cowbridge 
Road, Bridgend  

1.2% 4 3.1% 1 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.4% 2

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 2.9% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.6% 2 0.0% 0 0.0% 0 0.0% 0 4.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 9.6% 31 12.5% 4 11.1% 5 20.6% 7 18.4% 9 1.9% 1 2.5% 1 0.0% 0 10.8% 4
Cardiff City Centre 9.6% 31 9.4% 3 13.3% 6 8.8% 3 14.3% 7 9.6% 5 7.5% 3 5.7% 2 5.4% 2
Llantrisant 1.9% 6 0.0% 0 0.0% 0 0.0% 0 4.1% 2 1.9% 1 5.0% 2 2.9% 1 0.0% 0
Maesteg 2.8% 9 0.0% 0 0.0% 0 14.7% 5 0.0% 0 0.0% 0 0.0% 0 11.4% 4 0.0% 0
Neath 0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.1% 3
Penarth 0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.8% 3 0.0% 0 0.0% 0 0.0% 0
Pontypridd 2.2% 7 0.0% 0 0.0% 0 2.9% 1 0.0% 0 0.0% 0 12.5% 5 2.9% 1 0.0% 0
Port Talbot 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 2 0.0% 0
Porthcawl 0.6% 2 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0
Swansea City Centre 4.0% 13 0.0% 0 2.2% 1 8.8% 3 2.0% 1 1.9% 1 5.0% 2 0.0% 0 13.5% 5
Talbot Green Town Centre 4.0% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.2% 11 2.5% 1 2.9% 1 0.0% 0
Tondu 0.3% 1 3.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 3 2.9% 1 0.0% 0
Treorchy 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 2.9% 1 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

3.7% 12 6.3% 2 2.2% 1 2.9% 1 0.0% 0 7.7% 4 2.5% 1 0.0% 0 8.1% 3

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

8.3% 27 21.9% 7 4.4% 2 11.8% 4 14.3% 7 1.9% 1 0.0% 0 5.7% 2 10.8% 4

Talbot Green Shopping Park 5.2% 17 0.0% 0 0.0% 0 0.0% 0 6.1% 3 15.4% 8 12.5% 5 0.0% 0 2.7% 1
Waterton Retail Park, 

Waterton Road, Bridgend 
0.9% 3 0.0% 0 4.4% 2 2.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

1.9% 6 0.0% 0 6.7% 3 0.0% 0 2.0% 1 3.8% 2 0.0% 0 0.0% 0 0.0% 0

Cardiff - out of centre 0.6% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 1 1.9% 1 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 5.7% 2 0.0% 0

Other, outside area 0.9% 3 0.0% 0 2.2% 1 0.0% 0 0.0% 0 0.0% 0 2.5% 1 2.9% 1 0.0% 0
Internet / delivered 28.7% 93 37.5% 12 42.2% 19 23.5% 8 22.4% 11 23.1% 12 25.0% 10 31.4% 11 27.0% 10
TV / Interactive shopping 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 1 0.0% 0
(Don't know / can't 

remember) 
4.3% 14 3.1% 1 6.7% 3 2.9% 1 4.1% 2 1.9% 1 7.5% 3 5.7% 2 2.7% 1

Base:  324 32 45 34 49 52 40 35  37
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Q30 And where was the last purchase of other non-food items such as books, CDs, jewellery or china and glass items? 
 
Asda, Colliers Way, 

Tonypandy  
1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 7.0% 7 2.0% 2 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.1% 9 3.0% 3 0.0% 0 1.0% 1 3.0% 3 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3

Marks & Spencer Outlet, 
McArthurGlen Designer 
Outlet, Bridgend  

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.8% 6 0.0% 0 3.0% 3 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 1.0% 1 1.0% 1 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.3% 2 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 7.5% 60 16.0% 16 3.0% 3 12.0% 12 16.0% 16 2.0% 2 1.0% 1 0.0% 0 10.0% 10
Cardiff Bay 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Cardiff City Centre 5.8% 46 5.0% 5 8.0% 8 6.0% 6 7.0% 7 9.0% 9 6.0% 6 1.0% 1 4.0% 4
Cowbridge 1.0% 8 0.0% 0 1.0% 1 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Maesteg 1.4% 11 0.0% 0 0.0% 0 9.0% 9 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1
Merthyr Tydfil 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0
Neath 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Pencoed 0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.4% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 1.0% 1 0.0% 0
Port Talbot 1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 6.0% 6
Porthcawl 1.3% 10 0.0% 0 10.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Swansea City Centre 1.3% 10 2.0% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6
Talbot Green Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0
Treorchy 1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 8.0% 8 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

1.9% 15 0.0% 0 1.0% 1 1.0% 1 7.0% 7 1.0% 1 2.0% 2 0.0% 0 3.0% 3

Talbot Green Shopping Park 0.6% 5 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 1.0% 1 1.0% 1 0.0% 0
Abroad 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Treherbert 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Other, zone 1 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Other, zone 7 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Other, outside area 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 3.0% 3 0.0% 0
Internet / delivered 23.5% 188 26.0% 26 37.0% 37 18.0% 18 16.0% 16 30.0% 30 26.0% 26 16.0% 16 19.0% 19
Home catalogue 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
(Don't know / can't 

remember) 
2.3% 18 0.0% 0 0.0% 0 6.0% 6 2.0% 2 1.0% 1 2.0% 2 5.0% 5 2.0% 2

(Don’t do this type of 
shopping) 

40.1% 321 44.0% 44 33.0% 33 44.0% 44 45.0% 45 33.0% 33 34.0% 34 50.0% 50 38.0% 38

Base:  800 100 100 100 100 100 100 100  100
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Q31 And the time before that, where did you or your household go to make a purchase of other non-food items such as books, CDs, 
jewellery or china and glass items? 

 Not 'Don't do' or 'Don’t know' at Q30 
 
Asda, Colliers Way, 

Tonypandy  
1.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 7.8% 5 2.2% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

2.2% 10 5.4% 3 0.0% 0 2.0% 1 7.5% 4 0.0% 0 0.0% 0 0.0% 0 3.3% 2

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1

Lidl, High Street, Treorchy  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.7% 3 3.6% 2 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

1.1% 5 1.8% 1 1.5% 1 0.0% 0 5.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

2.0% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.1% 6 3.1% 2 2.2% 1 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.2% 1 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 13.2% 61 39.3% 22 4.5% 3 20.0% 10 26.4% 14 1.5% 1 1.6% 1 0.0% 0 16.7% 10
Cardiff City Centre 11.1% 51 10.7% 6 17.9% 12 16.0% 8 7.5% 4 16.7% 11 9.4% 6 6.7% 3 1.7% 1
Cowbridge 0.9% 4 1.8% 1 0.0% 0 0.0% 0 0.0% 0 4.5% 3 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Llantrisant 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Maesteg 2.0% 9 0.0% 0 0.0% 0 16.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Merthyr Tydfil 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0
Neath 0.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 2 3.3% 2
Pencoed 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.7% 3 0.0% 0 1.5% 1 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.9% 7 2.2% 1 0.0% 0
Port Talbot 2.0% 9 0.0% 0 0.0% 0 4.0% 2 0.0% 0 0.0% 0 0.0% 0 4.4% 2 8.3% 5
Porthcawl 2.0% 9 0.0% 0 13.4% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.4% 2 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1
Swansea City Centre 2.2% 10 1.8% 1 0.0% 0 4.0% 2 0.0% 0 0.0% 0 0.0% 0 2.2% 1 10.0% 6
Talbot Green Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 1.9% 1 1.5% 1 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.5% 8 0.0% 0 0.0% 0
Treorchy 1.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 2 13.3% 6 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 3.3% 2

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

3.0% 14 1.8% 1 3.0% 2 2.0% 1 9.4% 5 1.5% 1 1.6% 1 0.0% 0 5.0% 3

Talbot Green Shopping Park 1.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 4 0.0% 0 2.2% 1 0.0% 0
Abroad 0.2% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Capital Shopping Park, 

Leckwith Road, Cardiff, 
CF11 8EG 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0

Treherbert 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0
Other, zone 1 0.2% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Other, zone 7 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0
Other, outside area 1.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0 6.7% 3 1.7% 1
Internet / delivered 38.8% 179 33.9% 19 49.3% 33 34.0% 17 34.0% 18 43.9% 29 37.5% 24 37.8% 17 36.7% 22
Home catalogue 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 2.2% 1 0.0% 0
TV / Interactive shopping 0.4% 2 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 1.6% 1 0.0% 0 0.0% 0
(Don't know / can't 

remember) 
2.6% 12 0.0% 0 3.0% 2 0.0% 0 5.7% 3 3.0% 2 1.6% 1 4.4% 2 3.3% 2

Base:  461 56 67 50 53 66 64 45  60
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Q32A When undertaking shopping via the internet, how do you NORMALLY receive the items you have purchased? 
 
Delivery to home 64.4% 515 61.0% 61 69.0% 69 68.0% 68 70.0% 70 77.0% 77 56.0% 56 58.0% 58 56.0% 56
Delivery to another address 

e.g neighbour / work (but 
not a store or collection 
point) 

0.8% 6 3.0% 3 1.0% 1 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Delivered to store (Click & 
collect) 

2.5% 20 4.0% 4 4.0% 4 0.0% 0 3.0% 3 2.0% 2 4.0% 4 2.0% 2 1.0% 1

Delivered to a collection 
point (e.g third party 
newsagent or convenience 
store etc.) 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 

remember / varies) 
0.8% 6 1.0% 1 0.0% 0 1.0% 1 1.0% 1 1.0% 1 0.0% 0 2.0% 2 0.0% 0

(Don't shop online) 31.5% 252 31.0% 31 26.0% 26 30.0% 30 26.0% 26 19.0% 19 40.0% 40 38.0% 38 42.0% 42
Base:  800 100 100 100 100 100 100 100  100
 
Q32B What is your nearest town centre? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 38.5% 308 100.0% 100 24.0% 24 19.0% 19 92.0% 92 25.0% 25 5.0% 5 0.0% 0 43.0% 43
Cardiff City Centre 2.5% 20 0.0% 0 1.0% 1 0.0% 0 0.0% 0 15.0% 15 2.0% 2 1.0% 1 1.0% 1
Cowbridge 2.1% 17 0.0% 0 1.0% 1 0.0% 0 0.0% 0 16.0% 16 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Maesteg 12.0% 96 0.0% 0 0.0% 0 81.0% 81 0.0% 0 0.0% 0 0.0% 0 12.0% 12 3.0% 3
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Pencoed 0.9% 7 0.0% 0 0.0% 0 0.0% 0 5.0% 5 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 8 0.0% 0 0.0% 0 0.0% 0
Pontypridd 3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 8 11.0% 11 6.0% 6 0.0% 0
Port Talbot 6.5% 52 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.0% 15 36.0% 36
Porthcawl 10.8% 86 0.0% 0 72.0% 72 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 12.0% 12
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Swansea City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Talbot Green Town Centre 4.6% 37 0.0% 0 0.0% 0 0.0% 0 1.0% 1 26.0% 26 9.0% 9 1.0% 1 0.0% 0
Tonypandy 5.0% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.0% 40 0.0% 0 0.0% 0
Tonyrefail 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0
Treorchy 9.6% 77 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.0% 21 56.0% 56 0.0% 0
Aberdare Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Bargoed Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Gelli Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Pentre Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Treherbert Village Centre 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0
(Don't know / uncertain) 0.4% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1
Base:  800 100 100 100 100 100 100 100  100
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Q32C What things do you think could be improved about that town centre? [MR] 
 Not 'Don't know / uncertain' at Q32B 
 
Better signposting within the 

centre 
0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cheaper parking 7.5% 60 13.0% 13 12.1% 12 4.0% 4 12.0% 12 11.0% 11 5.0% 5 0.0% 0 3.0% 3
Improved access for 

wheelchair and pushchair 
users 

1.0% 8 1.0% 1 3.0% 3 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2

More accessible car parking 2.9% 23 4.0% 4 4.0% 4 1.0% 1 4.0% 4 2.0% 2 5.0% 5 1.0% 1 2.0% 2
More frequent bus services 

to the centre 
0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.0% 1 0.0% 0 1.0% 1

More frequent train services 0.5% 4 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 1.0% 1
More parking 12.0% 96 12.0% 12 9.1% 9 4.0% 4 13.0% 13 25.0% 25 15.0% 15 12.1% 12 6.1% 6
More priority for pedestrians 1.3% 10 7.0% 7 1.0% 1 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
More reliable / comfortable 

bus services 
1.1% 9 2.0% 2 1.0% 1 0.0% 0 2.0% 2 1.0% 1 0.0% 0 1.0% 1 2.0% 2

More reliable train services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More secure parking 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0
New / relocated bus stops 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better street furniture / floral 

displays 
1.3% 10 2.0% 2 0.0% 0 2.0% 2 2.0% 2 1.0% 1 0.0% 0 1.0% 1 2.0% 2

Cleaner streets / removal of 
litter 

2.3% 18 6.0% 6 1.0% 1 1.0% 1 3.0% 3 3.0% 3 1.0% 1 0.0% 0 3.0% 3

Improve appearance / 
environment of centre 

5.0% 40 5.0% 5 6.1% 6 5.0% 5 6.0% 6 1.0% 1 3.0% 3 2.0% 2 12.1% 12

Improved security measures / 
more CCTV / more police 

0.8% 6 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 1.0% 1 0.0% 0 2.0% 2

More control on alcohol / 
drinkers / drug users 

0.8% 6 5.0% 5 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More control on other 
anti-social behaviour 

1.1% 9 3.0% 3 1.0% 1 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 2.0% 2

More green spaces / areas 0.6% 5 0.0% 0 0.0% 0 2.0% 2 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More shelter from wind / 

rain 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better choice of shops in 
general 

39.6% 316 52.0% 52 26.3% 26 46.0% 46 55.0% 55 21.0% 21 39.0% 39 29.3% 29 48.5% 48

Better crèche facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better quality of shops 13.7% 109 14.0% 14 9.1% 9 24.0% 24 10.0% 10 7.0% 7 13.0% 13 3.0% 3 29.3% 29
Bigger / better supermarket 3.3% 26 3.0% 3 7.1% 7 4.0% 4 1.0% 1 1.0% 1 4.0% 4 2.0% 2 4.0% 4
Expand the town centre’s 

colleges / expand 
university 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Fewer bars / nightclubs 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improvement to the market 3.5% 28 4.0% 4 1.0% 1 11.0% 11 4.0% 4 3.0% 3 0.0% 0 3.0% 3 2.0% 2
More / better eating places 1.4% 11 2.0% 2 3.0% 3 0.0% 0 1.0% 1 0.0% 0 2.0% 2 1.0% 1 2.0% 2
More / better leisure facilities 3.1% 25 2.0% 2 11.1% 11 2.0% 2 0.0% 0 3.0% 3 3.0% 3 3.0% 3 1.0% 1
More / better pubs / 

night-life 
0.8% 6 1.0% 1 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 2.0% 2

More family oriented 
facilities 

0.9% 7 2.0% 2 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 1.0% 1

More independent shops 15.4% 123 11.0% 11 14.1% 14 25.0% 25 18.0% 18 3.0% 3 22.0% 22 5.1% 5 25.3% 25
More national multiple (high 

street chain) retailers 
14.3% 114 16.0% 16 7.1% 7 22.0% 22 24.0% 24 6.0% 6 16.0% 16 6.1% 6 17.2% 17

More secure children’s play 
areas 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 2.0% 2

Provision of more residential 
accommodation 

0.3% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fewer charity shops 3.6% 29 3.0% 3 5.1% 5 4.0% 4 5.0% 5 2.0% 2 1.0% 1 0.0% 0 9.1% 9
More / better public toilets 7.0% 56 3.0% 3 27.3% 27 11.0% 11 2.0% 2 2.0% 2 0.0% 0 2.0% 2 9.1% 9
More clothes shops 2.6% 21 3.0% 3 2.0% 2 3.0% 3 1.0% 1 1.0% 1 4.0% 4 5.1% 5 2.0% 2
More service outlets (banks 

etc) 
2.4% 19 0.0% 0 0.0% 0 2.0% 2 1.0% 1 1.0% 1 10.0% 10 4.0% 4 1.0% 1

Fewer empty shops 0.8% 6 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.0% 2
Less traffic congestion 2.6% 21 0.0% 0 1.0% 1 0.0% 0 1.0% 1 4.0% 4 4.0% 4 8.1% 8 3.0% 3
(Don’t know) 4.4% 35 6.0% 6 5.1% 5 1.0% 1 1.0% 1 9.0% 9 6.0% 6 5.1% 5 2.0% 2
(None mentioned) 17.2% 137 10.0% 10 10.1% 10 13.0% 13 11.0% 11 24.0% 24 18.0% 18 34.3% 34 17.2% 17
Base:  797 100 99 100 100 100 100 99  99
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Q33 In which city, town or out-of-town location does your household spend most money on restaurants & cafes? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Barry 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Bridgend Town Centre 15.4% 123 44.0% 44 9.0% 9 19.0% 19 27.0% 27 8.0% 8 4.0% 4 2.0% 2 10.0% 10
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Cardiff Bay 1.0% 8 2.0% 2 1.0% 1 2.0% 2 2.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 11.8% 94 10.0% 10 9.0% 9 14.0% 14 14.0% 14 21.0% 21 8.0% 8 7.0% 7 11.0% 11
Cowbridge 3.1% 25 5.0% 5 5.0% 5 0.0% 0 3.0% 3 11.0% 11 1.0% 1 0.0% 0 0.0% 0
Cwmbran 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5
Lalestan/St Brides 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Llantrisant 1.6% 13 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 7.0% 7 4.0% 4 0.0% 0
Maesteg 4.0% 32 0.0% 0 0.0% 0 29.0% 29 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Margam 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2
Merthyr Tydfil 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Neath 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penarth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Pencoed 1.4% 11 0.0% 0 0.0% 0 0.0% 0 9.0% 9 1.0% 1 0.0% 0 1.0% 1 0.0% 0
Pontyclun 0.8% 6 1.0% 1 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1 0.0% 0
Port Talbot 3.8% 30 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 11.0% 11 17.0% 17
Porthcawl 8.3% 66 3.0% 3 43.0% 43 0.0% 0 5.0% 5 1.0% 1 1.0% 1 0.0% 0 13.0% 13
Swansea City Centre 1.0% 8 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 1.0% 1 2.0% 2 2.0% 2
Talbot Green Town Centre 3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.0% 20 4.0% 4 1.0% 1 0.0% 0
Tonypandy 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0
Tonyrefail 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Treorchy 3.5% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 23.0% 23 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

1.9% 15 1.0% 1 3.0% 3 3.0% 3 4.0% 4 0.0% 0 1.0% 1 1.0% 1 2.0% 2

Talbot Green Shopping Park 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 5.0% 5 0.0% 0 0.0% 0
Treherbert 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5 0.0% 0
Other 3.6% 29 2.0% 2 3.0% 3 0.0% 0 0.0% 0 5.0% 5 12.0% 12 5.0% 5 2.0% 2
(Don't know / varies) 5.5% 44 4.0% 4 4.0% 4 5.0% 5 6.0% 6 5.0% 5 7.0% 7 10.0% 10 3.0% 3
(Don't do this activity) 24.8% 198 28.0% 28 22.0% 22 22.0% 22 27.0% 27 17.0% 17 32.0% 32 22.0% 22 28.0% 28
Base:  800 100 100 100 100 100 100 100  100
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Q34 In which city, town or out-of-town location does your household spend most money on  pubs / bars / nightclubs / music venues? 
 
Aberkenfig (Valleys 

Gateway) 
0.8% 6 1.0% 1 0.0% 0 0.0% 0 3.0% 3 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Bridgend Town Centre 8.4% 67 30.0% 30 1.0% 1 9.0% 9 15.0% 15 3.0% 3 0.0% 0 1.0% 1 8.0% 8
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Cardiff Bay 0.5% 4 0.0% 0 0.0% 0 1.0% 1 1.0% 1 1.0% 1 0.0% 0 0.0% 0 1.0% 1
Cardiff City Centre 7.0% 56 5.0% 5 5.0% 5 13.0% 13 9.0% 9 10.0% 10 8.0% 8 4.0% 4 2.0% 2
Cowbridge 1.4% 11 1.0% 1 0.0% 0 0.0% 0 2.0% 2 8.0% 8 0.0% 0 0.0% 0 0.0% 0
Cwmbran 0.4% 3 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Kenfig Hill 1.4% 11 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 10.0% 10
Llantrisant 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1 0.0% 0 0.0% 0
Maesteg 3.4% 27 0.0% 0 0.0% 0 24.0% 24 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0
Margam 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 1.3% 10 0.0% 0 0.0% 0 1.0% 1 8.0% 8 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0
Port Talbot 1.4% 11 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 8.0% 8
Porthcawl 6.4% 51 0.0% 0 39.0% 39 0.0% 0 3.0% 3 1.0% 1 0.0% 0 0.0% 0 8.0% 8
Pyle 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Swansea City Centre 0.6% 5 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 1.0% 1 1.0% 1
Talbot Green Town Centre 1.0% 8 0.0% 0 0.0% 0 0.0% 0 1.0% 1 6.0% 6 1.0% 1 0.0% 0 0.0% 0
Tondu 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Tonypandy 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.0% 1 0.0% 0
Treorchy 2.1% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 13.0% 13 0.0% 0
Mcarthurglen Designer 

Outlet, Derwen, Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Treherbert 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 5.0% 5 0.0% 0
Other 5.1% 41 4.0% 4 7.0% 7 1.0% 1 1.0% 1 11.0% 11 8.0% 8 7.0% 7 2.0% 2
(Don't know / varies) 3.3% 26 3.0% 3 3.0% 3 4.0% 4 2.0% 2 3.0% 3 7.0% 7 3.0% 3 1.0% 1
(Don't do this activity) 51.8% 414 55.0% 55 45.0% 45 44.0% 44 51.0% 51 48.0% 48 60.0% 60 57.0% 57 54.0% 54
Base:  800 100 100 100 100 100 100 100  100
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Q35 Where does your household spend most money on the cinema / theatre? 
 
Cineworld, Cardiff 2.0% 16 4.0% 4 1.0% 1 2.0% 2 1.0% 1 5.0% 5 2.0% 2 0.0% 0 1.0% 1
Coliseum Theatre, Aberdare 0.3% 2 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grand Pavilion, Porthcawl 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gwyn Hall, Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
New Theatre, Cardiff 1.6% 13 2.0% 2 2.0% 2 1.0% 1 1.0% 1 3.0% 3 3.0% 3 0.0% 0 1.0% 1
ODEON, Cardiff Bay 0.9% 7 0.0% 0 0.0% 0 0.0% 0 1.0% 1 6.0% 6 0.0% 0 0.0% 0 0.0% 0
ODEON, Designer Outlet 

Village, Bridgend 
30.0% 240 47.0% 47 52.0% 52 37.0% 37 45.0% 45 24.0% 24 8.0% 8 6.0% 6 21.0% 21

Park & Dare Theatre, 
Treorchy 

3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 19.0% 19 0.0% 0

Premiere Cinema, Cardiff 0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Reel Cinema, Port Talbot 2.5% 20 0.0% 0 4.0% 4 4.0% 4 0.0% 0 0.0% 0 0.0% 0 6.0% 6 6.0% 6
Sherman Theatre, Cardiff 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Showcase Cinema, Nantgarw 4.3% 34 0.0% 0 0.0% 0 0.0% 0 1.0% 1 12.0% 12 16.0% 16 5.0% 5 0.0% 0
Swansea Grand Theatre 0.4% 3 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.0% 1
The Phoenix, Ton Pentre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
The Princess Royal Theatre, 

Port Talbot 
0.6% 5 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1

Vue Cinema, Cardiff 2.0% 16 1.0% 1 1.0% 1 0.0% 0 3.0% 3 9.0% 9 2.0% 2 0.0% 0 0.0% 0
Vue Cinema, Merthyr 1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 9.0% 9 1.0% 1
Vue Cinema, Swansea 1.0% 8 1.0% 1 0.0% 0 1.0% 1 2.0% 2 1.0% 1 0.0% 0 1.0% 1 2.0% 2
Wales Millennium Centre, 

Cardiff 
3.4% 27 2.0% 2 2.0% 2 5.0% 5 1.0% 1 10.0% 10 2.0% 2 1.0% 1 4.0% 4

Cardiff City Centre 0.3% 2 1.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maesteg Town Hall, Talbot 

Street, Maesteg 
0.4% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Reel Cinema, Hollywood 
Park, The Princess 
Margaret Way, Port Talbot 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

St David's Hall, The Hayes, 
Cardiff 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2 0.0% 0 0.0% 0 1.0% 1

Taliesin Arts Centre, Sketty, 
Swansea 

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Red Dragon Centre, 
Hemingway Road, Cardiff 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

(Don't know / varies) 1.1% 9 0.0% 0 0.0% 0 3.0% 3 2.0% 2 1.0% 1 1.0% 1 1.0% 1 1.0% 1
(Don't do this activity) 43.0% 344 41.0% 41 35.0% 35 41.0% 41 40.0% 40 25.0% 25 55.0% 55 49.0% 49 58.0% 58
Base:  800 100 100 100 100 100 100 100  100
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Q36 In which city, town or out-of-town location does your household spend most money on health & fitness? 
 
Energie Fitness, Brackla 

Shopping Centre, 
Bridgend 

0.8% 6 3.0% 3 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

First Class, Kestrel Close, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

GYM4LESS, Litchard 
Industrial Estate, Bridgend 

0.3% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Halo Bridgend Life Centre, 
Bridgend 

2.1% 17 5.0% 5 2.0% 2 1.0% 1 7.0% 7 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Halo Garw Valley Life 
Centre, Pontycymmer 

0.3% 2 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halo Ogmore Valley Life 
Centre, Ogmore Vale 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0

Halo Pencoed Swimming 
Pool, Pencoed 

1.0% 8 0.0% 0 0.0% 0 1.0% 1 6.0% 6 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Halo Pyle Swimming Pool, 
Pyle, Kenfig Hill 

1.6% 13 0.0% 0 6.0% 6 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 6.0% 6

K 2 Gym, Main Ave, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuffield Heath Fitness & 
Wellbeing Gym, Waterton 
Rd, Bridgend 

2.3% 18 7.0% 7 7.0% 7 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0 1.0% 1

Physique Health & Leisure, 
Brackla, Bridgend 

0.6% 5 3.0% 3 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Porthcawl Health & Fitness, 
Porthcawl 

0.6% 5 1.0% 1 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Snap Fitness, Bridgend 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Xtreme Physique, Pyle, 

Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Halo, Old Forge Site, 
Nant-y-Crynwydd, 
Maesteg 

2.1% 17 0.0% 0 0.0% 0 15.0% 15 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0

Port Talbot 1.0% 8 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 3.0% 3
Rhondda Sports Centre, 

Tyntla Road, Geligaled 
Park, Pentre 

2.5% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.0% 13 7.0% 7 0.0% 0

Other 4.6% 37 1.0% 1 6.0% 6 2.0% 2 6.0% 6 17.0% 17 4.0% 4 1.0% 1 0.0% 0
(Don't know / varies) 3.0% 24 6.0% 6 3.0% 3 1.0% 1 3.0% 3 3.0% 3 5.0% 5 2.0% 2 1.0% 1
(Don't do this activity) 76.4% 611 72.0% 72 73.0% 73 75.0% 75 70.0% 70 74.0% 74 78.0% 78 86.0% 86 83.0% 83
Base:  800 100 100 100 100 100 100 100  100
 
Q37 In which city, town, or out-of-town location does your household spend most money on bingo / casinos? 
 
Castle Bingo, Bridgend 4.4% 35 8.0% 8 3.0% 3 5.0% 5 9.0% 9 2.0% 2 2.0% 2 0.0% 0 6.0% 6
Castle Bingo, Canton, 

Cardiff 
0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Castle Bingo, Morriston, 
Swansea 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Castle Bingo, Nantgarw 1.8% 14 0.0% 0 0.0% 0 1.0% 1 0.0% 0 3.0% 3 6.0% 6 4.0% 4 0.0% 0
Castle Bingo, Neath 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.0% 1
Grosvenor Casino, Cardiff 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Judges Bingo, Tonypandy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Les Croupiers Casino, 

Cardiff 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mecca Bingo, Camarthen 
Road, Swansea 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Blaengwynfi Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Cardiff City Centre 0.3% 2 1.0% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croeserw Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Ogmore Vale Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed Social Club, Hendre 

Road, Pencoed, Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

The Royal British Legion, 
Pyle Road, Pyle, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

United Services Club, New 
Road, Porthcawl 

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 0.5% 4 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
(Don't do this activity) 90.9% 727 91.0% 91 95.0% 95 89.0% 89 89.0% 89 93.0% 93 90.0% 90 90.0% 90 90.0% 90
Base:  800 100 100 100 100 100 100 100  100
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Q38 In which city, town, or out-of-town location does your household spend most money on family entertainment or recreation? (i.e. ten pin 
bowling, ice skating, children's play centres, museums, visitor attractions etc.) 

 
Bridgend Town Centre 2.0% 16 5.0% 5 2.0% 2 2.0% 2 4.0% 4 1.0% 1 1.0% 1 0.0% 0 1.0% 1
Cardiff Bay 1.6% 13 2.0% 2 3.0% 3 0.0% 0 1.0% 1 5.0% 5 1.0% 1 0.0% 0 1.0% 1
Cardiff City Centre 9.5% 76 9.0% 9 14.0% 14 16.0% 16 8.0% 8 15.0% 15 5.0% 5 5.0% 5 4.0% 4
Cowbridge 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Pontyclun 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 1.0% 1 0.0% 0 0.0% 0
Port Talbot 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 2
Porthcawl 0.8% 6 0.0% 0 2.0% 2 1.0% 1 2.0% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Swansea City Centre 1.5% 12 0.0% 0 3.0% 3 5.0% 5 0.0% 0 0.0% 0 0.0% 0 2.0% 2 2.0% 2
Talbot Green Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0
Tonyrefail 0.6% 5 1.0% 1 1.0% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 1.0% 1 0.0% 0
Treorchy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Treherbert 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0
Other 1.5% 12 0.0% 0 1.0% 1 0.0% 0 1.0% 1 2.0% 2 8.0% 8 0.0% 0 0.0% 0
(Don't know / varies) 1.5% 12 0.0% 0 1.0% 1 1.0% 1 0.0% 0 2.0% 2 3.0% 3 3.0% 3 2.0% 2
(Don't do this activity) 78.5% 628 83.0% 83 72.0% 72 74.0% 74 82.0% 82 70.0% 70 75.0% 75 84.0% 84 88.0% 88
Base:  800 100 100 100 100 100 100 100  100
 
GEN Gender of respondent: 
 
Male 34.0% 272 39.0% 39 39.0% 39 38.0% 38 28.0% 28 30.0% 30 31.0% 31 28.0% 28 39.0% 39
Female 66.0% 528 61.0% 61 61.0% 61 62.0% 62 72.0% 72 70.0% 70 69.0% 69 72.0% 72 61.0% 61
Base:  800 100 100 100 100 100 100 100  100
 
AGE Could I ask how old you are please? 
 
18 to 24 1.6% 13 1.0% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1 2.0% 2 1.0% 1 7.0% 7
25 to 34 2.6% 21 3.0% 3 3.0% 3 3.0% 3 3.0% 3 2.0% 2 2.0% 2 1.0% 1 4.0% 4
35 to 44 8.5% 68 11.0% 11 10.0% 10 13.0% 13 11.0% 11 9.0% 9 4.0% 4 6.0% 6 4.0% 4
45 to 54 26.6% 213 36.0% 36 25.0% 25 36.0% 36 31.0% 31 30.0% 30 26.0% 26 10.0% 10 19.0% 19
55 to 64 18.3% 146 19.0% 19 15.0% 15 13.0% 13 17.0% 17 20.0% 20 23.0% 23 25.0% 25 14.0% 14
65 + 42.4% 339 30.0% 30 47.0% 47 34.0% 34 38.0% 38 38.0% 38 43.0% 43 57.0% 57 52.0% 52
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base:  800 100 100 100 100 100 100 100  100
 
QUOTA Zone: 
 
Zone 1 12.5% 100 100.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 2 12.5% 100 0.0% 0 100.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 3 12.5% 100 0.0% 0 0.0% 0 100.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4 12.5% 100 0.0% 0 0.0% 0 0.0% 0 100.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5 12.5% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 100 0.0% 0 0.0% 0 0.0% 0
Zone 6 12.5% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 100 0.0% 0 0.0% 0
Zone 7 12.5% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 100 0.0% 0
Zone 8 12.5% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 100
Base:  800 100 100 100 100 100 100 100  100
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PC Postcode sector: 
 
CF31 1 2.4% 19 19.0% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 2 2.9% 23 23.0% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 3 1.5% 12 12.0% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 4 2.8% 22 22.0% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 5 3.0% 24 24.0% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 0 1.9% 15 0.0% 0 15.0% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 7 1.0% 8 0.0% 0 0.0% 0 0.0% 0 8.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 8 2.1% 17 0.0% 0 0.0% 0 17.0% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 9 3.5% 28 0.0% 0 0.0% 0 0.0% 0 28.0% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF33 4 1.5% 12 0.0% 0 12.0% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF33 6 7.5% 60 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 60.0% 60
CF34 0 3.8% 30 0.0% 0 0.0% 0 30.0% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF34 9 6.6% 53 0.0% 0 0.0% 0 53.0% 53 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF35 5 1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.0% 10 0.0% 0 0.0% 0 0.0% 0
CF35 6 8.0% 64 0.0% 0 0.0% 0 0.0% 0 64.0% 64 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF36 3 4.5% 36 0.0% 0 36.0% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF36 5 4.6% 37 0.0% 0 37.0% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF39 8 3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25.0% 25 0.0% 0 0.0% 0
CF40 1 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.0% 0 0.0% 0
CF40 2 2.4% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.0% 19 0.0% 0 0.0% 0
CF41 7 6.3% 50 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50.0% 50 0.0% 0 0.0% 0
CF42 5 5.4% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43.0% 43 0.0% 0
CF42 6 3.6% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.0% 29 0.0% 0
CF71 7 2.6% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.0% 21 0.0% 0 0.0% 0 0.0% 0
CF72 8 5.6% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 45.0% 45 0.0% 0 0.0% 0 0.0% 0
CF72 9 3.0% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.0% 24 0.0% 0 0.0% 0 0.0% 0
SA13 2 5.0% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.0% 40
SA13 3 3.5% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28.0% 28 0.0% 0
Base:  800 100 100 100 100 100 100 100  100
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Q01 Where did your household last undertake a main food and grocery purchase? 
 
Aldi, Brackla Street, 

Bridgend 
4.2% 34 7.7% 11 2.1% 2 2.0% 2 10.3% 9 5.2% 7 0.0% 0 0.0% 0 6.1% 3

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

1.7% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 11 1.4% 2 0.0% 0 1.4% 1

Aldi, Llynfi Road, Maesteg 3.8% 30 0.0% 0 0.0% 0 27.9% 25 0.7% 1 0.0% 0 0.0% 0 7.4% 4 0.0% 0
Asda, Castle Street, Maesteg  1.1% 9 0.0% 0 0.0% 0 7.9% 7 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Asda, Colliers Way, 

Tonypandy  
7.8% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 34.7% 51 17.7% 11 0.0% 0

Asda, Coychurch Road, 
Bridgend 

6.0% 48 18.4% 26 5.4% 5 1.1% 1 16.8% 15 0.0% 0 0.0% 0 0.0% 0 1.5% 1

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

4.0% 32 0.0% 0 13.7% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38.9% 20

Co-op, 3-7 Cowbridge Road, 
Brynsadler, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 57 High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

1.5% 12 0.0% 0 12.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, New Road, 
Porthcawl  

0.4% 3 0.0% 0 2.8% 3 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Treorchy  

1.7% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 8 8.7% 5 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

1.0% 8 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 5.1% 7 0.0% 0 0.0% 0

Iceland, Dunraven Street, 
Tonypandy  

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 2 8.0% 5 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

3.2% 25 5.0% 7 6.6% 6 1.9% 2 5.1% 5 3.4% 4 0.7% 1 0.0% 0 1.1% 1

Lidl, Broadview, Tondu, 
Bridgend  

2.5% 20 1.2% 2 0.0% 0 3.6% 3 16.2% 15 0.0% 0 0.0% 0 0.0% 0 1.2% 1

Lidl, High Street, Treorchy  3.0% 24 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 7.6% 11 19.8% 12 0.6% 0
Marks & Spencer, Talbot 

Green Retail Park, 
Pontyclun  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

4.9% 39 5.7% 8 7.4% 7 5.4% 5 10.9% 10 4.9% 6 1.1% 2 0.0% 0 3.6% 2

Tesco Express, Cowbridge 
Road, Pontyclun  

0.7% 6 1.8% 3 0.0% 0 0.6% 1 1.0% 1 0.7% 1 0.6% 1 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 3.3% 3 1.7% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

1.3% 10 4.6% 7 0.0% 0 0.0% 0 0.0% 0 2.9% 4 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

11.0% 88 24.1% 34 26.3% 24 2.0% 2 12.2% 11 10.6% 14 0.0% 0 0.0% 0 6.4% 3

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

7.1% 57 0.0% 0 0.6% 1 0.0% 0 0.6% 1 31.8% 41 7.5% 11 6.1% 4 0.5% 0

Tesco, Brewery Lane, 
Bridgend  

7.8% 62 22.5% 32 9.9% 9 4.5% 4 10.2% 9 0.0% 0 5.1% 7 0.0% 0 0.9% 0

Tesco, Castle Street, 
Maesteg  

4.6% 37 0.0% 0 0.0% 0 31.3% 28 0.7% 1 0.0% 0 0.0% 0 9.5% 6 4.5% 2

Waitrose, Birds Lane, 
Cowbridge  

1.5% 12 2.6% 4 1.9% 2 0.0% 0 0.0% 0 5.0% 6 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Caerphilly 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Cardiff Bay 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 1.9% 1 0.0% 0
Pontyclun 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.0% 0
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Pontypridd 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0
Port Talbot 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Porthcawl 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea 0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Talbot Green Shopping 

Centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tonypandy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
2.0% 16 0.0% 0 3.0% 3 0.0% 0 0.0% 0 3.0% 4 2.0% 3 1.8% 1 11.1% 6

Tesco, Prior Street, Port 
Talbot 

2.0% 16 0.0% 0 0.0% 0 4.6% 4 0.0% 0 4.9% 6 0.0% 0 4.1% 2 5.9% 3

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 1.7% 1

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

1.1% 9 2.0% 3 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.6% 1 1.9% 1 4.5% 2

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

1.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 8 1.8% 1 0.0% 0

Cardiff - out of centre 1.4% 11 0.0% 0 1.7% 2 1.0% 1 0.0% 0 4.7% 6 1.5% 2 1.2% 1 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 6 0.0% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 4 0.7% 0 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Other, zone 4 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Other, outside area 1.2% 9 0.0% 0 0.6% 1 0.7% 1 0.0% 0 1.7% 2 4.1% 6 0.0% 0 0.0% 0
Internet / delivered 3.1% 25 0.0% 0 4.0% 4 1.2% 1 4.6% 4 5.3% 7 1.4% 2 4.9% 3 8.2% 4
(Don't know / can't 

remember) 
0.9% 7 3.2% 4 0.6% 1 0.7% 1 0.6% 1 0.0% 0 0.0% 0 0.8% 0 0.5% 0

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q02 And where did you shop the time before that (was it the same, or different, and if so, please specify)? 
 Not 'Don't do' or 'Don’t know' at Q01 
 
Aldi, Brackla Street, 

Bridgend 
3.7% 30 9.2% 13 2.0% 2 2.0% 2 6.8% 6 2.7% 3 0.7% 1 0.0% 0 5.7% 3

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

2.3% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 8 6.4% 9 0.0% 0 1.4% 1

Aldi, Llynfi Road, Maesteg 2.4% 19 0.0% 0 0.0% 0 18.5% 17 0.7% 1 0.0% 0 0.0% 0 2.1% 1 0.5% 0
Asda, Castle Street, Maesteg  1.8% 15 0.0% 0 0.0% 0 13.0% 12 0.0% 0 0.0% 0 1.1% 2 2.4% 1 0.0% 0
Asda, Colliers Way, 

Tonypandy  
6.8% 54 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 29.9% 44 15.0% 9 0.0% 0

Asda, Coychurch Road, 
Bridgend 

8.7% 69 24.3% 33 5.3% 5 3.7% 3 26.4% 24 1.2% 2 1.1% 2 0.0% 0 1.5% 1

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

3.8% 30 0.7% 1 14.4% 13 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 29.3% 15

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0

Co-op, Bridgend Road, 
Bryncae, Pontyclun 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

1.2% 10 0.0% 0 10.4% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Co-op, New Road, 
Porthcawl  

0.5% 4 0.0% 0 4.1% 4 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Penrhiwfer Road, 
Tonyrefail, Porth  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

0.4% 3 0.7% 1 0.0% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Treorchy  

0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 8.3% 5 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

1.0% 8 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 5.1% 7 0.0% 0 0.0% 0

Iceland, Dunraven Street, 
Tonypandy  

0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 6 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 5.0% 3 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

1.2% 10 0.0% 0 0.0% 0 10.4% 9 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

5.3% 42 12.6% 17 9.4% 9 1.9% 2 2.1% 2 9.3% 12 0.0% 0 0.0% 0 1.9% 1

Lidl, Broadview, Tondu, 
Bridgend  

3.5% 27 0.6% 1 1.1% 1 4.8% 4 14.1% 13 4.9% 6 0.6% 1 0.0% 0 3.0% 2

Lidl, High Street, Treorchy  4.0% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.5% 17 24.4% 15 0.6% 0
Marks & Spencer, Talbot 

Green Retail Park, 
Pontyclun  

0.4% 3 0.0% 0 0.0% 0 0.7% 1 0.0% 0 1.2% 2 0.6% 1 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

5.6% 44 8.7% 12 12.4% 11 1.2% 1 14.8% 13 2.7% 3 0.0% 0 0.0% 0 6.3% 3

Tesco Express, Cowbridge 
Road, Pontyclun  

0.4% 4 0.7% 1 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

0.9% 7 0.7% 1 0.0% 0 1.0% 1 3.0% 3 2.1% 3 0.0% 0 0.0% 0 0.0% 0

Tesco Express, District 
Centre Broadlands, 
Bridgend  

0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

8.6% 68 14.9% 20 22.2% 20 5.2% 5 10.1% 9 6.1% 8 0.0% 0 0.0% 0 11.3% 6

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

5.6% 45 0.0% 0 0.0% 0 0.0% 0 1.2% 1 25.4% 33 6.1% 9 3.0% 2 0.5% 0

Tesco, Brewery Lane, 
Bridgend  

3.8% 30 14.3% 20 3.4% 3 1.9% 2 4.3% 4 0.0% 0 1.1% 2 0.0% 0 0.9% 0

Tesco, Castle Street, 
Maesteg  

4.0% 32 0.0% 0 0.0% 0 26.3% 23 0.7% 1 0.0% 0 0.0% 0 12.6% 8 0.5% 0

Waitrose, Birds Lane, 
Cowbridge  

2.6% 20 7.4% 10 1.4% 1 0.0% 0 0.0% 0 6.9% 9 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Caerphilly 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
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Cardiff City Centre 0.2% 2 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maesteg 0.1% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Merthyr Tydfil 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.0% 1 0.0% 0
Pontyclun 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.8% 0 0.0% 0
Port Talbot 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.5% 0
Porthcawl 0.2% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Talbot Green Shopping 

Centre 
0.3% 2 0.0% 0 0.0% 0 0.6% 1 1.0% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Town Centre 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 4 0.0% 0 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
3.4% 27 0.0% 0 2.0% 2 0.0% 0 0.0% 0 10.3% 13 1.4% 2 3.0% 2 17.0% 9

Tesco, Prior Street, Port 
Talbot 

1.1% 9 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.0% 0 0.0% 0 4.8% 3 3.4% 2

Picton Court Retail Park, 
Waterton, Bridgend 

0.5% 4 1.2% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.1% 2 0.0% 0 0.0% 0

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.3% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 1.1% 1

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

1.1% 9 2.0% 3 0.0% 0 0.0% 0 0.0% 0 1.3% 2 1.1% 2 2.1% 1 2.9% 1

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 6 2.5% 1 0.0% 0

Cardiff - out of centre 1.3% 10 1.0% 1 1.8% 2 0.0% 0 0.0% 0 4.5% 6 0.0% 0 2.0% 1 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 5 0.0% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 4 1.4% 1 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Other, zone 2 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Other, outside area 1.5% 12 0.0% 0 0.6% 1 0.0% 0 0.7% 1 2.7% 3 4.0% 6 2.3% 1 0.0% 0
Internet / delivered 3.6% 28 0.0% 0 2.2% 2 0.6% 1 7.5% 7 5.3% 7 4.3% 6 3.5% 2 7.7% 4
(Don't know / can't 

remember) 
0.6% 5 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 1.7% 3 0.0% 0 1.6% 1

Weighted base:  793 138 91 89 89 128 148 60  50
Sample:  792 97 99 99 99 100 100 99  99
 
Q03 What form of transport do you use to visit your main food shopping destination? 
 Not 'Don't do' or 'Don’t know' or 'Internet' at Q01 
 
Car - Driver 76.6% 589 80.3% 110 83.2% 73 80.4% 71 88.4% 75 82.0% 100 68.3% 99 51.0% 29 68.3% 32
Car - Passenger 11.5% 88 8.8% 12 8.7% 8 5.0% 4 7.8% 7 11.4% 14 15.2% 22 28.0% 16 12.1% 6
Bus 5.2% 40 2.6% 4 1.3% 1 5.1% 5 2.5% 2 1.3% 2 11.8% 17 8.1% 5 11.6% 5
Cycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Disabled vehicle (e.g. 

mobility scooter) 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0

Taxi 0.9% 7 0.6% 1 0.0% 0 2.6% 2 0.0% 0 0.6% 1 1.7% 3 0.0% 0 0.5% 0
Train 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Walk 3.7% 29 3.0% 4 6.8% 6 6.9% 6 0.6% 1 3.2% 4 1.3% 2 5.2% 3 6.8% 3
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.8% 14 4.7% 7 0.0% 0 0.0% 0 0.6% 1 1.4% 2 0.6% 1 6.4% 4 0.6% 0
Weighted base:  768 138 88 88 85 121 146 57  46
Sample:  759 97 95 97 92 95 98 94  91
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Q04 When your household undertakes its main food and grocery spend (STORE MENTIONED AT Q01) does it visit other shops, leisure or 
service outlets on the same shopping trips? And if so which ones? [MR] 

 Not 'Don't do' or 'Don’t know' or 'Internet' at Q01 
 
Yes - other food shops 11.3% 87 5.7% 8 18.9% 17 12.6% 11 7.2% 6 9.9% 12 11.8% 17 18.6% 11 12.3% 6
Yes - other non food shops 

(clothing, footwear, 
electrical etc) 

15.3% 117 10.7% 15 20.5% 18 7.5% 7 10.7% 9 26.5% 32 11.9% 17 23.4% 13 13.6% 6

Yes - pubs, restaurants or 
cafes 

4.2% 32 2.7% 4 4.7% 4 5.7% 5 6.7% 6 1.9% 2 4.4% 6 3.9% 2 6.0% 3

Yes - financial service (i.e. 
bank, building society) 

1.8% 14 2.3% 3 2.5% 2 0.7% 1 5.1% 4 1.1% 1 0.0% 0 3.4% 2 0.0% 0

Yes - other service (e.g. 
hairdresser, travel agent, 
estate agent) 

0.9% 7 1.0% 1 2.8% 2 1.3% 1 0.0% 0 0.8% 1 0.0% 0 1.4% 1 0.5% 0

Yes - leisure activity 2.7% 21 1.6% 2 3.7% 3 2.7% 2 3.1% 3 2.2% 3 3.6% 5 2.6% 1 1.5% 1
Yes - other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(No) 69.1% 531 78.1% 107 57.0% 50 68.4% 60 68.9% 59 66.8% 81 73.2% 107 61.9% 35 69.4% 32
(Don't know / varies) 2.3% 18 3.5% 5 2.1% 2 3.9% 3 4.0% 3 0.0% 0 1.1% 2 3.5% 2 2.0% 1
Weighted base:  768 138 88 88 85 121 146 57  46
Sample:  759 97 95 97 92 95 98 94  91
 
 Mean score [£]: 
 
Q05 Approximately how much money does your household spend per week on its main food and groceries shop at (STORE MENTIONED AT 

Q01)? 
 Not 'Don't do' or 'Don’t know' at Q01 
 
£1 - 10 0.4% 3 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 4.5% 2
£11 - 20 2.2% 17 6.6% 9 0.0% 0 0.0% 0 0.6% 1 0.6% 1 1.3% 2 3.4% 2 5.5% 3
£21 - 30 7.0% 55 6.6% 9 2.6% 2 6.8% 6 2.5% 2 11.7% 15 5.2% 8 12.0% 7 11.6% 6
£31 - 40 6.2% 49 2.5% 4 8.0% 7 2.9% 3 5.6% 5 5.5% 7 8.4% 12 10.8% 6 10.1% 5
£41 - 50 11.0% 87 7.6% 10 9.5% 9 10.7% 10 12.6% 11 9.7% 12 12.7% 19 22.7% 14 5.2% 3
£51 - 60 12.1% 96 10.1% 14 6.5% 6 11.1% 10 23.2% 21 16.7% 21 9.6% 14 8.0% 5 9.6% 5
£61 - 70 8.0% 64 9.8% 13 11.4% 10 8.1% 7 1.7% 2 8.2% 11 7.9% 12 8.2% 5 7.3% 4
£71 - 80 11.1% 88 17.2% 24 6.5% 6 4.6% 4 8.5% 8 14.2% 18 13.2% 20 5.9% 3 10.6% 5
£81 - 90 5.7% 45 5.6% 8 12.0% 11 2.9% 3 6.6% 6 0.6% 1 5.1% 8 9.7% 6 7.4% 4
£91 - 100 9.6% 76 10.2% 14 15.7% 14 4.0% 4 9.5% 8 12.1% 15 7.9% 12 4.2% 2 11.9% 6
£101 - 150 9.1% 72 6.5% 9 11.7% 11 16.3% 15 12.6% 11 11.6% 15 5.0% 7 5.4% 3 2.4% 1
£151 - 200 1.0% 8 0.0% 0 2.1% 2 1.6% 1 2.8% 2 0.0% 0 0.6% 1 1.2% 1 0.5% 0
£201+ 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 14.9% 118 16.0% 22 11.6% 11 29.9% 27 13.2% 12 5.1% 7 21.4% 32 7.9% 5 8.2% 4
(Refused) 1.5% 12 0.7% 1 2.3% 2 1.0% 1 0.6% 1 1.8% 2 1.7% 3 0.0% 0 5.0% 3
Mean:   72.30 69.55 83.87 77.43 78.55 74.75 67.63 60.52  60.72
Weighted base:  793 138 91 89 89 128 148 60  50
Sample:  792 97 99 99 99 100 100 99  99
 
 Mean score [Times a week]: Everyday = 7, 5 - 6 times a week = 5.5, 3 - 4 times a week = 3.5, Twice a week = 2, Once a week = 1, Once 

every two weeks = 0.5, Once a month = 0.25, Less often = 0.1 
 
Q06 How often does your household normally visit its main food and grocery shopping destination (STORE MENTIONED AT Q01)? 
 Not 'Don't do' or 'Don’t know' at Q01 
 
Everyday 1.7% 14 1.6% 2 5.8% 5 1.9% 2 0.0% 0 1.8% 2 1.1% 2 0.7% 0 0.5% 0
5 - 6 times a week 0.5% 4 0.6% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 2.4% 1
3 - 4 times a week 2.9% 23 2.0% 3 3.4% 3 6.5% 6 0.6% 1 1.7% 2 2.4% 4 5.6% 3 3.7% 2
Twice a week 6.6% 53 3.9% 5 9.1% 8 6.7% 6 4.0% 4 7.6% 10 6.2% 9 5.7% 3 13.9% 7
Once a week 69.9% 554 77.9% 107 62.8% 57 74.8% 67 67.5% 60 65.1% 83 72.9% 108 66.9% 40 63.3% 32
Once every two weeks 10.1% 80 10.3% 14 14.3% 13 3.2% 3 17.8% 16 10.4% 13 6.0% 9 15.3% 9 5.0% 3
Once a month 5.1% 41 1.7% 2 0.6% 1 3.8% 3 5.0% 4 8.1% 10 8.8% 13 3.9% 2 8.6% 4
Less often 0.2% 1 0.0% 0 0.0% 0 0.7% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0
(Don't know / varies) 3.0% 24 2.1% 3 4.0% 4 1.6% 1 4.5% 4 5.3% 7 1.9% 3 2.0% 1 2.0% 1
Mean:   1.18 1.15 1.47 1.34 0.92 1.12 1.13 1.14  1.29
Weighted base:  793 138 91 89 89 128 148 60  50
Sample:  792 97 99 99 99 100 100 99  99
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Q07 Where did your household last undertake your ‘top-up’ food and grocery purchases? (i.e smaller/ 'basket' shopping purchases which 
are not part of your main food and groceries shop) 

 
Aldi, Brackla Street, 

Bridgend 
1.6% 13 5.3% 8 0.6% 1 2.0% 2 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.9% 0

Aldi, Llynfi Road, Maesteg 0.8% 6 0.0% 0 0.0% 0 6.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Castle Street, Maesteg  1.2% 10 0.0% 0 0.0% 0 10.8% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Colliers Way, 

Tonypandy  
4.0% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.9% 29 5.0% 3 0.0% 0

Asda, Coychurch Road, 
Bridgend 

2.0% 16 4.8% 7 2.2% 2 0.0% 0 5.3% 5 1.1% 1 0.0% 0 0.0% 0 1.6% 1

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

2.0% 16 0.0% 0 6.6% 6 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 17.6% 9

Co-op, 278 Tollgate Road, 
Margam Neath, Port 
Talbot 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.7% 0 2.6% 1

Co-op, 3-7 Cowbridge Road, 
Brynsadler, Pontyclun 

1.2% 9 0.0% 0 0.0% 0 2.7% 2 0.0% 0 5.4% 7 0.0% 0 0.0% 0 0.0% 0

Co-op, 57 High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

0.7% 6 0.0% 0 0.0% 0 1.2% 1 0.0% 0 3.0% 4 0.6% 1 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 5 0.0% 0 0.0% 0

Co-op, Bridgend Road, 
Bryncae, Pontyclun 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.6% 1 1.8% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, Cambrian Avenue, 
Gilfach Goch, Porth 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.8% 9 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

1.9% 15 0.0% 0 16.1% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, New Road, 
Porthcawl  

1.7% 14 0.0% 0 13.8% 13 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Co-op, Penrhiwfer Road, 
Tonyrefail, Porth  

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 6 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

2.5% 20 7.1% 10 0.0% 0 0.7% 1 8.0% 7 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, Station Road, 
Treorchy  

1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 7 9.4% 6 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.6% 5 3.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Co-op, Victoria Street, 
Pontycymer 

0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 8.4% 5 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

0.7% 5 0.0% 0 0.0% 0 5.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

1.1% 9 1.1% 2 0.6% 1 0.0% 0 4.5% 4 1.4% 2 0.7% 1 0.0% 0 0.0% 0

Lidl, Broadview, Tondu, 
Bridgend  

1.2% 10 0.0% 0 0.0% 0 2.0% 2 9.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  1.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 10 8.2% 5 0.0% 0
Marks & Spencer, Talbot 

Green Retail Park, 
Pontyclun  

1.0% 8 0.0% 0 0.6% 1 0.0% 0 0.0% 0 5.5% 7 0.0% 0 0.7% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

1.2% 9 2.3% 3 1.1% 1 1.1% 1 4.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Cowbridge 
Road, Pontyclun  

0.6% 5 0.0% 0 0.6% 1 0.0% 0 0.0% 0 3.4% 4 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

0.8% 6 2.1% 3 0.0% 0 0.7% 1 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, District 
Centre Broadlands, 
Bridgend  

1.7% 14 9.7% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

4.5% 36 17.1% 24 3.4% 3 1.9% 2 1.9% 2 1.7% 2 0.0% 0 1.2% 1 4.0% 2

Tesco Extra, Green Park, 2.7% 21 0.0% 0 1.1% 1 0.0% 0 0.0% 0 13.7% 18 0.7% 1 1.8% 1 1.0% 1
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Talbot Green, Pontyclun 
Tesco, Brewery Lane, 

Bridgend  
2.7% 21 13.9% 20 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

2.3% 18 0.0% 0 0.7% 1 14.1% 13 0.7% 1 0.0% 0 0.0% 0 6.9% 4 0.0% 0

Waitrose, Birds Lane, 
Cowbridge  

1.8% 14 0.0% 0 0.0% 0 0.0% 0 0.6% 1 10.3% 13 0.0% 0 0.0% 0 0.5% 0

Bridgend Town Centre 2.0% 16 9.0% 13 0.6% 1 1.2% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 0.2% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Cowbridge 0.8% 6 4.0% 6 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Lalestan/St Brides 0.1% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 2.3% 19 0.0% 0 0.0% 0 19.5% 18 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.5% 0
Margam 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Merthyr Tydfil 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Pencoed 0.6% 4 0.0% 0 0.0% 0 0.0% 0 5.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 8 0.6% 1 0.0% 0 0.0% 0
Port Talbot 0.4% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 3.0% 2
Porthcawl 1.7% 14 0.0% 0 13.1% 12 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 1.8% 1
Swansea 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.5% 0
Tonypandy 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 4 0.0% 0 0.0% 0
Treorchy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 2 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.7% 1 1.2% 1 1.7% 1

Tesco, Prior Street, Port 
Talbot 

0.3% 3 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 3.0% 2

Picton Court Retail Park, 
Waterton, Bridgend 

0.6% 5 1.1% 2 0.0% 0 2.0% 2 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.4% 4 0.0% 0 1.1% 1 0.0% 0 0.0% 0 1.1% 1 0.6% 1 0.0% 0 0.6% 0

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

0.3% 3 1.0% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.5% 0

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0

Cardiff - out of centre 0.7% 5 0.7% 1 0.0% 0 0.0% 0 3.2% 3 1.3% 2 0.0% 0 0.0% 0 0.0% 0
Bridgend - out of centre 0.7% 5 0.0% 0 0.0% 0 0.7% 1 5.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

0.9% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.6% 8 0.0% 0

Other, zone 1 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.2% 2 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.9% 7 0.0% 0 0.0% 0 0.0% 0 7.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 1.2% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 10 0.0% 0 0.0% 0
Other, zone 7 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 3 0.0% 0
Other, zone 8 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.2% 6
Other, outside area 1.1% 9 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.6% 1 2.6% 4 6.1% 4 0.0% 0
Internet / delivered 0.9% 7 0.0% 0 0.6% 1 0.0% 0 0.0% 0 4.9% 6 0.0% 0 0.0% 0 0.5% 0
(Don't know / can't 

remember) 
3.7% 30 3.4% 5 9.1% 8 4.3% 4 0.7% 1 0.7% 1 6.4% 9 2.0% 1 1.5% 1

(Don't do this type of 
shopping) 

24.1% 192 12.6% 18 22.0% 20 20.7% 19 33.1% 30 24.6% 32 27.2% 40 20.2% 12 44.0% 22

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q08 And where did you go for top-up food shopping the time before that? 
 Not 'Don't do' or 'Don’t know' at Q07 
 
Aldi, Brackla Street, 

Bridgend 
0.7% 4 0.8% 1 0.0% 0 0.9% 1 4.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aldi, Glamorgan Vale Retail 
Park, Llantrisant 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.9% 0 1.6% 0

Aldi, Llynfi Road, Maesteg 1.7% 10 0.0% 0 0.0% 0 14.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Castle Street, Maesteg  2.0% 11 0.0% 0 0.0% 0 16.8% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Colliers Way, 

Tonypandy  
4.8% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.5% 26 4.2% 2 0.0% 0

Asda, Coychurch Road, 
Bridgend 

4.4% 25 16.7% 20 0.0% 0 0.0% 0 6.7% 4 0.8% 1 0.0% 0 0.0% 0 1.8% 1

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

2.9% 17 0.0% 0 9.4% 6 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 36.9% 10

Co-op, 278 Tollgate Road, 
Margam Neath, Port 
Talbot 

0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.9% 0 3.1% 1

Co-op, 3-7 Cowbridge Road, 
Brynsadler, Pontyclun 

1.5% 8 0.0% 0 0.0% 0 3.6% 2 0.0% 0 6.3% 6 0.0% 0 0.0% 0 0.0% 0

Co-op, 57 High Street, 
Cowbridge  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, 6 Southgate Avenue, 
Llantrisant, Pontyclun 

1.2% 7 0.0% 0 0.0% 0 1.6% 1 0.0% 0 5.0% 5 0.9% 1 0.0% 0 0.0% 0

Co-op, 75 Tylacelyn Road, 
Penygraig, Tonypandy 

0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 5 0.0% 0 0.0% 0

Co-op, Bridgend Road, 
Bryncae, Pontyclun 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0 0.0% 0 0.0% 0

Co-op, Cambrian Avenue, 
Gilfach Goch, Porth 

1.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 9 0.0% 0 0.0% 0

Co-op, Lias Road, 
Porthcawl  

1.9% 11 0.0% 0 17.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, New Road, 
Porthcawl  

1.9% 11 0.0% 0 16.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Penrhiwfer Road, 
Tonyrefail, Porth  

1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 6 0.0% 0 0.0% 0

Co-op, Penybont 
Road,  Pencoed, Bridgend 

2.9% 17 6.2% 7 0.0% 0 0.0% 0 12.2% 7 1.8% 2 0.0% 0 0.0% 0 1.1% 0

Co-op, Station Road, 
Treorchy  

1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.8% 6 0.0% 0

Co-op, The 
Triangle,  Canolfan, 
Brackla 

0.5% 3 2.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op, Victoria Street, 
Pontycymer 

0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bracklea Street 
Shopping Centre, 
Bridgend  

0.4% 3 1.4% 2 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, High Street, 
Treorchy  

1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 4 10.5% 5 0.0% 0

Iceland, Llynfi Road, 
Maesteg  

0.8% 5 0.0% 0 0.0% 0 7.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Bridgend Retail Park, 
Bridgend  

3.2% 19 5.7% 7 3.5% 2 0.0% 0 14.7% 9 1.0% 1 0.0% 0 0.0% 0 0.0% 0

Lidl, Broadview, Tondu, 
Bridgend  

1.2% 7 1.8% 2 0.0% 0 0.9% 1 6.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  2.3% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 7 12.7% 6 0.0% 0
Marks & Spencer Outlet, 

McArthurGlen Designer 
Outlet, Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, Talbot 
Green Retail Park, 
Pontyclun  

2.1% 12 0.0% 0 0.9% 1 0.0% 0 0.0% 0 12.0% 11 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

2.4% 14 2.1% 3 5.8% 4 0.8% 1 9.8% 6 0.0% 0 0.0% 0 3.0% 1 0.0% 0

Tesco Express, Cowbridge 
Road, Pontyclun  

0.6% 3 0.0% 0 0.9% 1 0.0% 0 0.0% 0 2.9% 3 0.0% 0 0.0% 0 0.0% 0

Tesco Express, Coychurch 
Road, Pencoed, Bridgend 

1.6% 10 8.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, District 
Centre Broadlands, 
Bridgend  

2.5% 14 12.1% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Express, High Street, 
Cowbridge  

0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 4 0.0% 0 0.0% 0 0.0% 0
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Tesco Extra, Cowbridge 
Road, Bridgend  

4.0% 23 9.7% 12 4.2% 3 2.5% 2 3.0% 2 2.8% 3 0.0% 0 1.5% 1 8.3% 2

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

3.2% 18 0.0% 0 0.0% 0 0.0% 0 0.9% 1 14.8% 14 2.2% 2 2.3% 1 0.9% 0

Tesco, Brewery Lane, 
Bridgend  

3.5% 20 12.9% 15 0.0% 0 3.4% 2 1.1% 1 1.8% 2 0.0% 0 0.0% 0 1.1% 0

Tesco, Castle Street, 
Maesteg  

3.2% 18 0.0% 0 1.0% 1 19.2% 13 1.1% 1 0.0% 0 0.0% 0 8.8% 4 0.0% 0

Waitrose, Birds Lane, 
Cowbridge  

1.6% 9 0.8% 1 0.9% 1 0.0% 0 0.0% 0 7.9% 8 0.0% 0 0.0% 0 0.9% 0

Bridgend Town Centre 2.8% 16 10.3% 12 0.0% 0 1.6% 1 3.0% 2 0.0% 0 0.9% 1 0.0% 0 0.0% 0
Cardiff City Centre 0.7% 4 0.0% 0 2.1% 1 0.0% 0 0.0% 0 2.7% 3 0.0% 0 0.0% 0 0.0% 0
Cowbridge 1.4% 8 4.8% 6 0.0% 0 0.0% 0 0.9% 1 1.6% 2 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1
Lalestan/St Brides 0.3% 2 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 2.8% 16 0.0% 0 0.0% 0 22.6% 15 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.9% 0
Margam 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 1
Merthyr Tydfil 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.9% 0
Pencoed 0.8% 4 0.0% 0 0.0% 0 0.0% 0 7.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.1% 9 0.0% 0 0.0% 0 0.0% 0
Port Talbot 0.9% 5 0.0% 0 1.9% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 2.3% 1 4.6% 1
Porthcawl 2.5% 14 0.0% 0 22.5% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.1% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea 0.4% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 2.5% 1
Tondu 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.5% 5 0.0% 0 0.0% 0
Treorchy 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0
Aldi, Commercial Road, Port 

Talbot 
1.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 3 2.2% 2 2.3% 1 2.9% 1

Tesco, Prior Street, Port 
Talbot 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1

Picton Court Retail Park, 
Waterton, Bridgend 

1.8% 10 0.7% 1 0.0% 0 2.7% 2 8.0% 5 0.0% 0 1.1% 1 0.0% 0 7.3% 2

Lidl, Baglan Way Retail 
Park, Afan Way, Port 
Talbot, 

0.2% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morrisons, Baglan Industrial 
Park, Christchurch Road, 
Port Talbot 

0.3% 2 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0

Aldi, Cymmer Road, Porth, 
CF39 9BQ 

0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 4 0.0% 0 0.0% 0

Cardiff - out of centre 1.3% 7 0.8% 1 1.5% 1 0.0% 0 4.1% 2 3.2% 3 0.0% 0 0.0% 0 0.0% 0
Bridgend - out of centre 0.2% 1 0.0% 0 0.0% 0 0.9% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Cymmer Road, Porth, 

CF39 9BL 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0

Morrisons, Pontypridd Road, 
Porth, CF39 9PH 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0 0.0% 0

Spar, Bute Street, Treherbert, 
Treorchy, CF42 5NR 

1.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.1% 6 0.0% 0

Treherbert 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0
Other, zone 1 0.2% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.2% 1 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 1.1% 6 0.0% 0 0.0% 0 0.0% 0 10.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 2.0% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.6% 11 0.0% 0 0.0% 0
Other, zone 7 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 4 0.0% 0
Other, zone 8 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 3
Other, outside area 2.4% 14 0.0% 0 1.0% 1 0.0% 0 1.1% 1 0.8% 1 8.1% 8 7.8% 4 0.0% 0
Internet / delivered 1.1% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 6 0.0% 0 0.0% 0 0.9% 0
(Don't know / can't 

remember) 
0.8% 5 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0 2.6% 3 0.9% 0 0.0% 0

Weighted base:  578 119 63 67 59 96 98 47  28
Sample:  572 78 79 72 68 75 64 75  61
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Q09 Approximately how much money does your household spend per week on top-up food and groceries shopping (STORE MENTIONED 

AT Q07)? 
 Not 'Don't do' or 'Don’t know' at Q07 
 
£1 - 10 33.5% 193 26.5% 32 44.0% 28 30.7% 21 36.4% 22 35.0% 33 26.6% 26 46.1% 22 38.3% 11
£11 - 20 23.4% 135 29.0% 35 15.4% 10 17.1% 11 19.5% 12 21.3% 20 27.5% 27 26.3% 12 28.6% 8
£21 - 30 16.4% 95 15.2% 18 12.0% 8 24.4% 16 19.4% 12 18.3% 18 15.6% 15 11.5% 5 10.9% 3
£31 - 40 3.6% 21 4.2% 5 2.4% 2 4.7% 3 0.0% 0 7.4% 7 1.9% 2 4.5% 2 0.9% 0
£41 - 50 3.0% 17 6.3% 7 6.5% 4 1.3% 1 3.5% 2 0.8% 1 0.9% 1 1.7% 1 0.0% 0
£51 - 60 0.5% 3 0.0% 0 0.9% 1 0.0% 0 0.9% 1 0.8% 1 0.9% 1 0.0% 0 0.0% 0
£61 - 70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£71 - 80 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.9% 0
£81 - 90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - 100 0.1% 1 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£101 - 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - 200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201+ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0
(Don't know / varies) 17.3% 100 18.8% 23 16.3% 10 19.7% 13 18.4% 11 10.6% 10 24.0% 24 7.6% 4 19.5% 5
(Refused) 2.0% 11 0.0% 0 2.4% 2 1.3% 1 1.8% 1 4.8% 5 2.6% 3 0.9% 0 0.9% 0
Mean:   18.04 19.81 16.70 18.56 17.50 18.65 16.80 18.26  14.68
Weighted base:  578 119 63 67 59 96 98 47  28
Sample:  572 78 79 72 68 75 64 75  61
 
Q09A When your household undertakes its top-up food and grocery spend (STORE MENTIONED AT Q07) does it visit other shops, leisure or 

service outlets on the same shopping trips? And if so which ones? [MR] 
 Not 'Don't do' or 'Don’t know' or 'Internet' at Q07 
 
Yes - other food shops 6.0% 34 1.4% 2 9.0% 6 5.3% 4 6.4% 4 3.0% 3 6.6% 6 17.0% 8 8.5% 2
Yes - other non food shops 

(clothing, footwear, 
electrical etc) 

8.9% 51 14.5% 17 10.8% 7 2.5% 2 7.3% 4 8.2% 7 6.4% 6 13.9% 6 2.8% 1

Yes - pubs, restaurants or 
cafes 

3.2% 18 4.9% 6 0.0% 0 0.9% 1 3.2% 2 2.5% 2 2.0% 2 11.6% 5 0.9% 0

Yes - financial service (i.e. 
bank, building society) 

2.5% 14 0.0% 0 4.5% 3 0.9% 1 5.0% 3 2.4% 2 0.0% 0 11.9% 6 1.1% 0

Yes - other service (e.g. 
hairdresser, travel agent, 
estate agent) 

1.7% 10 0.0% 0 3.4% 2 0.0% 0 4.4% 3 3.3% 3 0.0% 0 4.1% 2 0.9% 0

Yes - leisure activity 4.1% 23 0.0% 0 2.7% 2 3.6% 2 13.6% 8 2.4% 2 6.7% 7 3.8% 2 1.8% 1
Yes - other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(No) 74.3% 424 72.0% 86 70.8% 44 82.4% 55 64.8% 38 81.9% 73 81.1% 80 53.6% 25 79.2% 22
(Don't know / varies) 4.6% 26 9.8% 12 3.5% 2 6.2% 4 3.0% 2 0.9% 1 2.7% 3 2.3% 1 5.7% 2
Weighted base:  570 119 63 67 59 89 98 47  27
Sample:  569 78 78 72 68 74 64 75  60
 
Q10 Does your household also spend money on food and groceries in small shops or market stalls? (i.e., not supermarkets) 
 
Yes 37.6% 300 35.4% 50 55.4% 51 36.5% 33 24.2% 22 34.5% 44 33.9% 50 53.3% 32 36.4% 18
No 62.4% 500 64.6% 92 44.6% 41 63.5% 57 75.8% 68 65.5% 84 66.1% 98 46.7% 28 63.6% 32
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q11 Where are these small shops or market stalls located? 
 Yes at Q10 
 
Aberkenfig (Valleys 

Gateway) 
0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 2 0.0% 0 0.0% 0

Bridgend Town Centre 23.4% 70 89.2% 45 19.9% 10 12.5% 4 39.1% 8 0.0% 0 1.9% 1 0.0% 0 9.4% 2
Cardiff City Centre 2.0% 6 1.6% 1 0.0% 0 0.0% 0 5.4% 1 2.1% 1 6.2% 3 0.0% 0 0.0% 0
Cowbridge 5.3% 16 7.6% 4 0.0% 0 0.0% 0 7.2% 2 23.9% 11 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 3.4% 10 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 52.8% 10
Llantrisant 1.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.9% 3 0.0% 0 0.0% 0 0.0% 0
Maesteg 10.1% 30 0.0% 0 0.0% 0 78.8% 26 8.8% 2 0.0% 0 0.0% 0 8.4% 3 0.0% 0
Merthyr Tydfil 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0
Neath 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 2.3% 0
Pencoed 2.3% 7 0.0% 0 0.0% 0 0.0% 0 31.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 2.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.9% 9 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.9% 3 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 1.9% 1 3.4% 1 0.0% 0
Port Talbot 1.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.5% 5 5.7% 1
Porthcawl 14.6% 44 1.6% 1 71.5% 36 0.0% 0 2.9% 1 0.0% 0 5.3% 3 0.0% 0 17.2% 3
Pyle 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 1
Swansea 1.4% 4 0.0% 0 0.0% 0 6.9% 2 0.0% 0 0.0% 0 1.9% 1 0.0% 0 5.3% 1
Talbot Green Shopping 

Centre 
0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Town Centre 4.0% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.2% 9 5.0% 3 0.0% 0 0.0% 0
Tonypandy 7.2% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 43.1% 22 0.0% 0 0.0% 0
Tonyrefail 1.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 4 0.0% 0 0.0% 0
Treorchy 5.2% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.9% 3 39.5% 13 0.0% 0
Cardiff - out of centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0
Treherbert 2.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22.3% 7 0.0% 0
Other, zone 5 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 2 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 1.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.9% 5 0.0% 0 0.0% 0
Other, zone 7 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 1 0.0% 0
Other, outside area 2.4% 7 0.0% 0 1.3% 1 0.0% 0 0.0% 0 8.3% 4 2.2% 1 3.4% 1 3.0% 1
(Don't know / can't 

remember) 
3.5% 10 0.0% 0 6.2% 3 1.8% 1 2.9% 1 8.4% 4 3.2% 2 1.3% 0 1.6% 0

Weighted base:  300 50 51 33 22 44 50 32  18
Sample:  302 32 48 36 29 35 37 48  37
 
 Mean score [£]: 
 
Q12 Approximately how much money does your household spend per week on food and groceries in these small shops? 
 Yes at Q10 
 
£1 - 10 43.3% 130 38.2% 19 34.7% 18 19.5% 6 33.1% 7 42.5% 19 60.9% 31 67.7% 22 46.2% 9
£11 - 20 19.2% 58 22.1% 11 16.1% 8 35.3% 12 19.5% 4 22.6% 10 10.9% 5 15.3% 5 12.7% 2
£21 - 30 6.4% 19 6.2% 3 12.9% 7 0.0% 0 0.0% 0 11.9% 5 3.2% 2 2.2% 1 11.0% 2
£31 - 40 1.2% 4 0.0% 0 1.9% 1 1.8% 1 2.9% 1 0.0% 0 0.0% 0 4.0% 1 1.4% 0
£41 - 50 0.5% 2 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 1 0.0% 0
£51 - 60 1.2% 4 0.0% 0 0.0% 0 5.5% 2 2.5% 1 0.0% 0 1.9% 1 0.0% 0 1.6% 0
£61 - 70 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£71 - 80 0.3% 1 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 0
£81 - 90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - 100 0.3% 1 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 0 0.0% 0
£101 - 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - 200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 24.5% 74 31.8% 16 33.2% 17 34.3% 11 36.6% 8 17.8% 8 18.1% 9 7.4% 2 12.4% 2
(Refused) 2.9% 9 0.0% 0 1.1% 1 0.0% 0 5.4% 1 5.1% 2 5.0% 3 0.0% 0 12.4% 2
Mean:   13.99 12.33 14.18 22.49 13.98 14.27 10.07 13.03  16.71
Weighted base:  300 50 51 33 22 44 50 32  18
Sample:  302 32 48 36 29 35 37 48  37
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Q13 Approximately what proportion of your household's total spending on all food and grocery goods is done using the Internet? 
 
0% - 10% 78.7% 630 84.7% 120 59.3% 55 70.8% 64 77.1% 69 81.0% 104 82.4% 122 85.6% 51 89.1% 45
11% - 20% 2.2% 18 2.7% 4 5.6% 5 0.0% 0 5.2% 5 1.1% 1 0.7% 1 3.2% 2 0.0% 0
21% - 30% 1.3% 10 2.6% 4 0.0% 0 0.7% 1 3.2% 3 0.7% 1 0.7% 1 0.7% 0 1.4% 1
31% - 40% 0.7% 5 0.7% 1 1.3% 1 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.5% 0
41% - 50% 4.4% 35 5.9% 8 10.6% 10 4.6% 4 0.0% 0 2.8% 4 5.7% 8 1.9% 1 0.0% 0
51% - 60% 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
61% - 70% 0.5% 4 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.7% 1 0.7% 1 0.7% 0 0.0% 0
71% - 80% 2.7% 21 0.0% 0 1.2% 1 0.0% 0 5.4% 5 1.4% 2 7.3% 11 2.4% 1 2.8% 1
81% - 90% 2.0% 16 0.0% 0 2.8% 3 1.2% 1 1.3% 1 5.3% 7 0.6% 1 3.1% 2 2.7% 1
91% - 100% 0.8% 6 0.0% 0 0.6% 1 0.0% 0 0.7% 1 3.2% 4 0.0% 0 1.2% 1 0.0% 0
(Don't know / varies) 3.8% 30 0.6% 1 10.4% 10 13.9% 12 1.2% 1 1.7% 2 1.8% 3 0.0% 0 3.0% 2
(Refused) 3.0% 24 2.9% 4 7.4% 7 8.9% 8 4.5% 4 0.0% 0 0.0% 0 1.3% 1 0.5% 0
Mean:   9.01 4.69 13.88 5.07 9.54 12.44 10.57 8.20  5.79
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q14 So, speaking as an individual, can you tell me where you last made a purchase of clothes or shoes? 
 
Aldi, Brackla Street, 

Bridgend 
0.5% 4 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 3.6% 5 0.8% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.3% 10 3.0% 4 0.0% 0 0.0% 0 4.4% 4 0.7% 1 0.0% 0 2.4% 1 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.5% 4 0.0% 0 3.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Marks & Spencer Outlet, 
McArthurGlen Designer 
Outlet, Bridgend  

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, Talbot 
Green Retail Park, 
Pontyclun  

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.4% 3 0.6% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 1.1% 2 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.9% 7 1.5% 2 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 3 1.1% 2 0.0% 0 0.5% 0

Tesco, Castle Street, 
Maesteg  

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 4 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.5% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 0.0% 0 0.0% 0

Bridgend Town Centre 13.3% 107 31.1% 44 12.3% 11 16.0% 14 17.8% 16 2.7% 3 5.1% 7 0.0% 0 20.0% 10
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Cardiff Bay 0.4% 3 0.0% 0 0.0% 0 0.7% 1 2.1% 2 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 16.1% 129 17.1% 24 21.6% 20 15.0% 13 15.1% 14 21.9% 28 12.1% 18 5.4% 3 16.2% 8
Cowbridge 1.4% 11 1.6% 2 0.6% 1 0.6% 1 0.0% 0 5.0% 6 1.1% 2 0.0% 0 0.0% 0
Llantrisant 3.6% 29 1.9% 3 0.7% 1 4.6% 4 3.7% 3 2.4% 3 9.2% 14 2.5% 1 0.5% 0
Maesteg 1.1% 9 0.0% 0 0.0% 0 9.8% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.6% 5 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 6.7% 4 0.0% 0
Neath 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.5% 0
Newport City Centre 0.2% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.1% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0
Pontypridd 1.9% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 9 10.0% 6 0.0% 0
Port Talbot 1.9% 15 0.0% 0 2.4% 2 2.6% 2 0.0% 0 1.8% 2 0.0% 0 5.7% 3 9.6% 5
Porthcawl 1.9% 15 1.1% 2 10.6% 10 0.0% 0 0.6% 1 0.0% 0 0.0% 0 1.3% 1 4.1% 2
Pyle 0.2% 2 0.0% 0 1.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea City Centre 4.1% 33 0.6% 1 1.2% 1 5.5% 5 1.9% 2 5.6% 7 5.1% 7 5.5% 3 12.4% 6
Talbot Green Town Centre 2.2% 17 0.0% 0 0.0% 0 0.6% 1 1.2% 1 6.4% 8 4.0% 6 2.7% 2 0.0% 0
Tonypandy 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 3.0% 2 0.0% 0
Treorchy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 1.8% 1 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.4% 3 0.7% 1 0.6% 1 0.0% 0 0.7% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.6% 1 0.8% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

11.6% 93 16.3% 23 11.8% 11 12.1% 11 14.6% 13 5.9% 8 13.3% 20 6.8% 4 8.1% 4

Talbot Green Shopping Park 5.6% 45 0.7% 1 0.7% 1 4.6% 4 1.3% 1 16.2% 21 10.3% 15 3.2% 2 0.5% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1

Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 3.7% 2 0.6% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.3% 2 0.0% 0 1.7% 2 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Porth 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Other, outside area 1.7% 14 5.8% 8 1.7% 2 0.0% 0 0.0% 0 1.2% 2 1.1% 2 0.7% 0 0.6% 0
Internet / delivered 14.1% 113 7.9% 11 14.7% 13 13.5% 12 29.6% 27 15.1% 19 10.5% 16 15.6% 9 9.8% 5
Home catalogue 1.6% 12 0.0% 0 3.4% 3 0.6% 1 1.2% 1 1.2% 2 1.7% 3 4.7% 3 1.5% 1
TV / Interactive shopping 0.4% 3 2.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 

remember) 
2.2% 18 4.7% 7 2.0% 2 1.3% 1 0.6% 1 1.7% 2 0.6% 1 3.7% 2 4.5% 2

(Don’t do this type of 
shopping) 

4.2% 34 2.6% 4 1.9% 2 6.8% 6 3.3% 3 4.3% 6 4.7% 7 4.5% 3 7.9% 4

Weighted base:  800 142 92 90 90 128 148 60  51
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Sample:  800 100 100 100 100 100 100 100  100
 
 Mean score [Times a year]: Everyday = 365, 5 - 6 times a week = 286, 3 - 4 times a week = 182, Twice a week = 104, Once a week = 52, 

Once every two weeks = 26, Once a month = 12, Once every two months = 6, 3 or 4 times a year = 3.5, Twice a year = 2, Once a year = 1, 
Less often = 0.5 

 
Q15 How often do you visit (LOCATION MENTIONED AT Q14) for clothes or shoes shopping? 
 Not 'Don't do' or 'Don’t know' at Q14 
 
Everyday 2.9% 22 10.5% 14 7.1% 6 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.9% 0 0.0% 0
5 - 6 times a week 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
3 - 4 times a week 0.9% 7 0.7% 1 1.9% 2 0.7% 1 0.0% 0 0.0% 0 1.9% 3 1.3% 1 0.6% 0
Twice a week 0.6% 4 0.0% 0 0.8% 1 2.9% 2 0.0% 0 0.8% 1 0.0% 0 0.9% 0 0.0% 0
Once a week 4.1% 31 1.8% 2 3.7% 3 4.9% 4 7.3% 6 5.1% 6 3.2% 5 1.3% 1 7.6% 3
Once every two weeks 6.9% 52 3.7% 5 13.8% 12 10.0% 8 8.2% 7 4.7% 6 7.5% 10 4.2% 2 2.1% 1
Once a month 23.2% 174 29.1% 38 21.8% 19 20.0% 17 25.7% 22 24.0% 29 20.2% 28 19.8% 11 21.8% 10
Once every two months 14.9% 112 9.0% 12 6.5% 6 13.8% 11 14.0% 12 17.3% 21 25.1% 35 13.8% 8 16.3% 7
3 or 4 times a year 10.9% 82 10.5% 14 9.9% 9 4.4% 4 11.1% 10 20.4% 25 5.9% 8 15.0% 8 11.3% 5
Twice a year 11.7% 87 12.7% 17 4.3% 4 15.6% 13 10.9% 9 17.2% 21 6.8% 10 18.9% 10 8.6% 4
Once a year 3.2% 24 0.0% 0 0.6% 1 4.6% 4 3.5% 3 1.8% 2 7.3% 10 2.9% 2 6.1% 3
Less often 6.2% 46 5.3% 7 13.6% 12 7.4% 6 3.8% 3 0.7% 1 8.9% 13 2.9% 2 6.8% 3
(Don't know / varies) 14.4% 108 16.7% 22 16.0% 14 15.7% 13 15.6% 13 7.0% 8 13.2% 18 18.3% 10 18.8% 8
Mean:   24.83 55.45 46.65 15.71 12.44 14.76 13.25 14.89  12.03
Weighted base:  749 132 88 82 86 120 140 55  44
Sample:  742 95 94 89 95 96 93 90  90
 
Q16 How do you normally travel to (LOCATION MENTIONED AT Q14)? 
 Not 'Don't do' or 'Don’t know' or Internet / delivery at Q14 
 
Car - Driver 72.8% 452 71.8% 85 86.0% 62 85.2% 60 82.7% 48 70.4% 70 68.1% 83 55.4% 24 54.2% 21
Car - Passenger 9.8% 61 5.9% 7 3.7% 3 3.6% 2 7.7% 4 12.8% 13 15.2% 18 22.5% 10 9.3% 4
Bus 10.5% 65 10.6% 13 5.7% 4 7.2% 5 5.3% 3 9.8% 10 14.3% 17 7.2% 3 26.4% 10
Cycle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Disabled vehicle (e.g. 

mobility scooter) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Taxi 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Train 1.7% 11 0.8% 1 0.0% 0 0.7% 1 1.1% 1 0.8% 1 0.8% 1 7.3% 3 9.4% 4
Walk 3.9% 24 10.8% 13 3.7% 3 3.3% 2 0.0% 0 5.5% 5 0.8% 1 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 1.1% 7 0.0% 0 0.0% 0 0.0% 0 3.3% 2 0.8% 1 0.9% 1 7.6% 3 0.0% 0
Weighted base:  621 118 72 70 59 100 122 43  39
Sample:  609 85 75 73 76 79 82 68  71
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Q17 And the time before that, where did your household go to make a purchase of clothes or shoes? 
 Not 'Don't do' or 'Don’t know' at Q14 
 
Asda, Colliers Way, 

Tonypandy  
0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 1.8% 3 0.9% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.3% 10 2.8% 4 1.1% 1 0.0% 0 1.1% 1 1.4% 2 1.1% 2 1.3% 1 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1

Marks & Spencer Outlet, 
McArthurGlen Designer 
Outlet, Bridgend  

0.2% 1 0.6% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Marks & Spencer, Talbot 
Green Retail Park, 
Pontyclun  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Tesco Extra, Cowbridge 
Road, Bridgend  

0.8% 6 2.9% 4 1.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.6% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3 0.0% 0 0.0% 0

Bridgend Town Centre 11.4% 85 21.5% 28 7.4% 7 16.6% 14 17.1% 15 1.4% 2 7.3% 10 0.0% 0 22.8% 10
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0
Cardiff Bay 0.7% 5 2.2% 3 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 24.4% 183 27.5% 36 17.1% 15 32.9% 27 24.0% 21 32.3% 39 20.9% 29 16.4% 9 14.4% 6
Cowbridge 0.8% 6 0.7% 1 1.3% 1 0.0% 0 0.0% 0 3.4% 4 0.0% 0 0.0% 0 0.0% 0
Llantrisant 2.4% 18 1.4% 2 0.8% 1 0.0% 0 1.4% 1 1.4% 2 7.4% 10 3.5% 2 0.0% 0
Maesteg 1.2% 9 0.0% 0 0.0% 0 6.0% 5 0.0% 0 0.0% 0 0.0% 0 7.1% 4 0.0% 0
Merthyr Tydfil 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 2 0.7% 0 0.0% 0
Neath 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 1.2% 1
Pontyclun 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Pontypridd 2.0% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.6% 11 8.1% 4 0.0% 0
Port Talbot 1.5% 11 0.0% 0 0.6% 1 2.5% 2 0.0% 0 1.1% 1 0.0% 0 6.7% 4 8.1% 4
Porthcawl 1.2% 9 0.6% 1 8.9% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0
Pyle 0.2% 2 0.0% 0 1.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea City Centre 4.5% 34 3.0% 4 2.0% 2 16.4% 14 2.2% 2 0.0% 0 1.4% 2 4.0% 2 19.4% 9
Talbot Green Town Centre 2.6% 20 0.0% 0 0.0% 0 0.0% 0 0.7% 1 10.2% 12 3.7% 5 2.9% 2 0.0% 0
Tonypandy 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Treorchy 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 4.2% 2 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.2% 1 0.0% 0 0.6% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

1.0% 8 1.1% 1 5.9% 5 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.7% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

12.4% 93 10.7% 14 21.9% 19 4.3% 4 17.0% 15 13.9% 17 11.0% 15 8.0% 4 10.6% 5

Talbot Green Shopping Park 5.3% 40 1.2% 2 0.0% 0 5.0% 4 2.8% 2 9.1% 11 11.9% 17 2.0% 1 7.1% 3
Abroad 0.4% 3 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0
Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 4.3% 2 0.7% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

1.0% 7 0.6% 1 2.4% 2 0.0% 0 0.0% 0 2.3% 3 1.1% 2 0.0% 0 0.0% 0

Other, outside area 1.2% 9 2.3% 3 1.3% 1 0.0% 0 0.6% 1 1.8% 2 1.1% 2 1.5% 1 0.0% 0
Internet / delivered 14.7% 110 18.0% 24 18.2% 16 12.9% 11 28.4% 24 11.3% 14 6.2% 9 16.3% 9 9.4% 4
Home catalogue 2.2% 16 0.6% 1 1.3% 1 0.6% 1 1.3% 1 1.3% 2 6.7% 9 2.9% 2 0.6% 0
(Don't know / can't 

remember) 
2.5% 19 0.6% 1 5.0% 4 2.1% 2 3.0% 3 2.5% 3 2.9% 4 3.7% 2 1.1% 1

Weighted base:  749 132 88 82 86 120 140 55  44
Sample:  742 95 94 89 95 96 93 90  90
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Q18 Now can you tell me where your household last made a purchase of furniture, carpets, or soft household furnishings? 
 
Asda, Colliers Way, 

Tonypandy  
0.6% 5 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

1.2% 10 2.9% 4 0.0% 0 1.1% 1 4.2% 4 0.0% 0 0.0% 0 0.8% 0 0.5% 0

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 8.3% 67 15.8% 22 8.7% 8 14.5% 13 11.7% 11 6.3% 8 1.7% 3 1.8% 1 2.1% 1
Caerphilly 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.6% 5 2.0% 3 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Cardiff City Centre 5.2% 42 3.7% 5 7.0% 6 10.5% 9 5.6% 5 9.7% 12 1.1% 2 0.0% 0 3.5% 2
Cowbridge 0.3% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 1.4% 2 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.5% 4 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 4.0% 2
Lalestan/St Brides 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 2.7% 22 7.1% 10 0.6% 1 0.7% 1 2.3% 2 2.9% 4 2.5% 4 1.5% 1 0.5% 0
Llantwit Major 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 1.8% 14 0.6% 1 0.0% 0 12.9% 12 0.0% 0 0.0% 0 0.0% 0 2.8% 2 0.5% 0
Merthyr Tydfil 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 5.1% 3 0.0% 0
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Ogmore Vale 0.2% 1 0.0% 0 0.0% 0 0.7% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Pontyclun 2.8% 23 0.6% 1 0.6% 1 0.0% 0 0.0% 0 12.2% 16 2.3% 3 0.0% 0 4.0% 2
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.7% 14 0.0% 0 0.0% 0 0.6% 1 0.6% 1 1.1% 1 7.5% 11 0.7% 0 0.0% 0
Port Talbot 1.2% 10 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 14.0% 7
Porthcawl 0.5% 4 0.0% 0 3.6% 3 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Pyle 1.1% 9 0.6% 1 1.7% 2 0.0% 0 1.0% 1 0.0% 0 1.1% 2 0.0% 0 7.4% 4
Swansea City Centre 0.7% 6 0.0% 0 0.0% 0 3.0% 3 0.7% 1 0.0% 0 0.0% 0 2.4% 1 2.2% 1
Talbot Green Town Centre 0.8% 6 0.0% 0 0.0% 0 0.0% 0 1.2% 1 2.4% 3 0.7% 1 0.7% 0 0.9% 0
Tondu 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0
Tonypandy 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 7 1.2% 1 0.0% 0
Treorchy 1.3% 11 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 2.0% 3 12.1% 7 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

3.7% 30 3.9% 6 3.9% 4 1.3% 1 4.0% 4 5.8% 7 3.5% 5 0.7% 0 5.7% 3

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.8% 7 4.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.6% 5 0.0% 0 2.2% 2 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.6% 5 0.7% 1 0.0% 0 4.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.7% 5 2.0% 3 0.0% 0 0.0% 0 1.4% 1 0.7% 1 0.0% 0 0.8% 0 0.0% 0

Talbot Green Shopping Park 1.3% 10 0.0% 0 0.0% 0 0.0% 0 2.3% 2 2.7% 3 3.1% 5 0.7% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
1.7% 13 4.6% 7 0.7% 1 0.0% 0 3.0% 3 0.0% 0 1.1% 2 3.0% 2 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Cardiff - out of centre 0.8% 6 0.0% 0 0.6% 1 0.0% 0 0.0% 0 2.2% 3 0.6% 1 3.3% 2 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.4% 1 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.9% 5 0.6% 0

Gelli 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.7% 0 0.0% 0
Ikea, Ferry Road, Cardiff, 

CF11 0XR 
1.5% 12 0.0% 0 2.2% 2 0.6% 1 0.7% 1 2.0% 3 4.4% 6 0.0% 0 0.0% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.4% 3 0.0% 0 1.2% 1 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Porth 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0
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Ton Pentre 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 4 1.8% 1 0.0% 0
Other, zone 1 0.3% 2 0.0% 0 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Other, zone 5 0.6% 4 0.6% 1 0.0% 0 0.0% 0 0.0% 0 2.1% 3 0.6% 1 0.0% 0 0.0% 0
Other, zone 6 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Other, outside area 0.5% 4 0.0% 0 1.3% 1 0.6% 1 0.0% 0 0.7% 1 0.0% 0 0.7% 0 1.5% 1
Internet / delivered 8.3% 66 6.0% 9 15.3% 14 3.9% 4 13.3% 12 1.3% 2 14.2% 21 5.6% 3 4.7% 2
Home catalogue 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 1.0% 1
(Don't know / can't 

remember) 
6.4% 51 6.9% 10 14.4% 13 4.6% 4 5.6% 5 3.3% 4 4.7% 7 10.7% 6 2.3% 1

(Don’t do this type of 
shopping) 

34.7% 278 37.6% 53 33.6% 31 33.1% 30 29.1% 26 37.0% 47 36.2% 54 25.9% 16 41.7% 21

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q19 And the time before that, where did your household go to make a purchase of furniture, carpets, or soft household furnishings? 
 Not 'Don't do' or 'Don’t know' at Q18 
 
Asda, Colliers Way, 

Tonypandy  
0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 1.1% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 3.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.7% 3 1.2% 1 0.0% 0 0.9% 1 3.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 13.9% 66 19.0% 15 19.6% 9 32.8% 18 21.8% 13 5.2% 4 1.8% 2 1.8% 1 13.6% 4
Caerphilly 0.9% 4 0.0% 0 0.0% 0 0.0% 0 3.2% 2 2.8% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.9% 4 0.0% 0 0.0% 0 0.9% 1 0.0% 0 3.5% 3 1.2% 1 0.0% 0 0.0% 0
Cardiff City Centre 9.3% 44 15.3% 12 9.3% 4 25.8% 14 6.2% 4 7.1% 5 2.1% 2 1.8% 1 4.5% 1
Cowbridge 1.9% 9 3.6% 3 0.0% 0 1.1% 1 0.0% 0 7.2% 6 0.0% 0 0.0% 0 0.0% 0
Hendreforgan 0.1% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.4% 2 0.0% 0 0.0% 0 0.0% 0 3.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lalestan/St Brides 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 5.9% 28 9.9% 8 7.5% 4 2.1% 1 6.8% 4 6.6% 5 5.5% 5 3.4% 1 0.9% 0
Maesteg 2.2% 10 0.0% 0 0.0% 0 16.2% 9 0.0% 0 0.0% 0 0.0% 0 2.3% 1 1.0% 0
Merthyr Tydfil 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 2 0.0% 0
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.6% 3 0.0% 0 0.0% 0 0.0% 0 2.9% 2 0.0% 0 1.1% 1 0.0% 0 0.0% 0
Pontyclun 4.4% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.7% 15 4.0% 3 0.0% 0 7.2% 2
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontypridd 3.7% 18 0.0% 0 0.0% 0 0.9% 1 0.9% 1 0.0% 0 16.4% 14 5.9% 2 0.0% 0
Port Talbot 1.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 2 16.9% 5
Porthcawl 1.0% 5 0.0% 0 10.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.5% 3 1.0% 1 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1
Swansea City Centre 1.3% 6 3.6% 3 1.4% 1 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 1
Talbot Green Town Centre 1.3% 6 0.0% 0 0.0% 0 0.0% 0 1.8% 1 2.2% 2 3.1% 3 1.1% 0 1.5% 0
Tondu 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0
Tonypandy 1.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.5% 7 0.0% 0 0.0% 0
Treorchy 2.0% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 3 17.1% 7 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.2% 2

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

5.1% 24 8.3% 7 6.6% 3 1.1% 1 0.0% 0 11.6% 9 1.1% 1 4.7% 2 8.2% 2

Bridgend Shopping Centre, 
Cheapside, Bridgend 

1.4% 7 8.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.9% 4 1.2% 1 0.0% 0 0.0% 0 3.2% 2 1.2% 1 0.0% 0 0.0% 0 1.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.6% 3 0.0% 0 0.0% 0 0.0% 0 2.1% 1 1.2% 1 0.0% 0 1.2% 0 0.0% 0

Talbot Green Shopping Park 2.6% 12 1.0% 1 0.0% 0 0.0% 0 3.6% 2 5.7% 4 5.2% 5 1.1% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
2.7% 13 8.3% 7 2.6% 1 1.1% 1 3.6% 2 0.0% 0 1.8% 2 1.1% 0 1.0% 0

B&Q, Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 3 0.0% 0 0.0% 0 0.0% 0

Cardiff - out of centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.2% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 4 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

3.0% 14 0.0% 0 4.2% 2 0.9% 1 7.4% 4 4.6% 4 1.8% 2 4.8% 2 0.9% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 1.8% 1 0.0% 0

Porth 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 3 0.0% 0 0.0% 0
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Ton Pentre 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 3 1.1% 0 0.0% 0
Other, zone 1 0.5% 2 0.0% 0 4.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0
Other, zone 5 0.4% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0
Other, zone 6 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0
Other, outside area 1.5% 7 0.0% 0 2.4% 1 0.9% 1 0.0% 0 3.6% 3 1.8% 2 1.8% 1 0.9% 0
Internet / delivered 11.2% 53 8.4% 7 21.9% 10 9.5% 5 9.5% 6 3.4% 3 20.7% 18 5.2% 2 7.0% 2
Home catalogue 0.2% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
(Don't know / can't 

remember) 
9.7% 46 9.8% 8 9.1% 4 1.1% 1 13.0% 8 5.5% 4 12.4% 11 15.7% 6 15.4% 4

Weighted base:  471 79 48 56 59 76 87 38  28
Sample:  462 52 49 53 60 64 61 62  61
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Q20 Now can you tell me where your household last made a purchase of DIY and decorating goods? 
 
Aldi, Llynfi Road, Maesteg 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Asda, Coychurch Road, 

Bridgend 
0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Aberkenfig (Valleys 

Gateway) 
0.5% 4 1.0% 1 0.0% 0 0.0% 0 2.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barry 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 12.5% 100 13.9% 20 8.2% 8 24.3% 22 21.5% 19 12.7% 16 7.4% 11 2.4% 1 6.0% 3
Cardiff Bay 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 1.9% 15 1.0% 1 5.0% 5 0.0% 0 0.0% 0 7.4% 9 0.0% 0 0.0% 0 0.0% 0
Cowbridge 1.2% 9 2.7% 4 0.6% 1 0.0% 0 0.0% 0 3.9% 5 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.5% 4
Llantrisant 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 1.7% 3 1.2% 1 0.0% 0
Maesteg 3.9% 31 0.0% 0 0.0% 0 32.1% 29 0.0% 0 0.0% 0 0.0% 0 3.3% 2 0.0% 0
Margam 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0
Merthyr Tydfil 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 2.4% 1 0.0% 0
Newport City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Pencoed 0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 5 0.0% 0 0.0% 0 4.0% 2
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Pontypridd 4.2% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 4 19.0% 28 3.3% 2 0.0% 0
Port Talbot 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 2 5.0% 3
Porthcawl 0.6% 4 0.0% 0 4.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 3.2% 25 0.6% 1 16.6% 15 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 17.2% 9
Swansea City Centre 0.4% 3 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 3.0% 2
Talbot Green Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.5% 12 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 7.4% 11 0.8% 0 0.0% 0
Treorchy 1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 3 15.2% 9 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 2

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

11.1% 89 25.8% 37 19.9% 18 0.0% 0 13.8% 12 12.5% 16 1.3% 2 3.2% 2 3.3% 2

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.6% 5 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.8% 0 0.0% 0

Talbot Green Shopping Park 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
10.0% 80 6.7% 10 15.6% 14 9.2% 8 23.7% 21 8.0% 10 4.7% 7 7.0% 4 9.9% 5

B&Q, Cowbridge Road 
West, Culverhouse Cross, 
Cardiff, CF5 5TG 

2.4% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.1% 19 0.0% 0 0.0% 0 0.0% 0

B&Q, Ynysangharad Road, 
Pontypridd, CF37 4DA 

2.2% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.8% 13 7.5% 4 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 8.7% 5 0.0% 0

Gelli 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Morfa Shopping Park, 

Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 1.9% 1

Porth 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Ton Pentre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0
Other, zone 1 0.2% 2 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0
Other, outside area 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.6% 1 3.2% 4 1.5% 2 2.3% 1 0.0% 0
Internet / delivered 1.5% 12 1.2% 2 3.4% 3 0.0% 0 1.0% 1 1.3% 2 2.1% 3 1.2% 1 0.9% 0
(Don't know / can't 

remember) 
2.4% 20 2.3% 3 2.9% 3 0.6% 1 2.7% 2 1.9% 2 2.2% 3 7.4% 4 1.1% 1

(Don’t do this type of 
shopping) 

30.2% 242 40.1% 57 22.2% 20 32.5% 29 31.3% 28 15.3% 20 37.2% 55 25.5% 15 34.0% 17

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q21 And the time before that, where did your household go to make a purchase of DIY and decorating goods? 
 Not 'Don't do' or 'Don’t know' at Q20 
 
Aldi, Llynfi Road, Maesteg 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0
Aberkenfig (Valleys 

Gateway) 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 17.9% 97 22.1% 18 9.0% 6 37.2% 22 33.6% 20 12.8% 14 11.4% 10 3.5% 1 14.6% 5
Cardiff Bay 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 3.3% 18 1.7% 1 10.0% 7 0.0% 0 0.0% 0 8.8% 9 0.0% 0 0.0% 0 0.0% 0
Cowbridge 1.6% 9 4.6% 4 0.0% 0 0.0% 0 0.0% 0 4.6% 5 0.0% 0 0.0% 0 0.0% 0
Cwmbran 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 2
Llantrisant 1.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4 1.8% 2 1.7% 1 0.0% 0
Maesteg 3.1% 17 0.0% 0 0.0% 0 24.9% 15 0.0% 0 0.0% 0 0.0% 0 3.9% 2 0.0% 0
Merthyr Tydfil 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 2 0.0% 0 0.0% 0
Newport City Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.2% 1 0.0% 0 0.0% 0
Pencoed 0.5% 3 0.0% 0 0.0% 0 0.0% 0 2.0% 1 1.5% 2 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 7 0.0% 0 0.0% 0 6.2% 2
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Pontypridd 6.1% 33 0.0% 0 0.0% 0 1.0% 1 0.0% 0 5.6% 6 27.7% 25 3.7% 1 0.0% 0
Port Talbot 1.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.4% 3 6.9% 2
Porthcawl 0.2% 1 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 4.8% 26 2.1% 2 20.4% 14 3.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.2% 8
Swansea City Centre 0.7% 4 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 5.0% 2
Talbot Green Town Centre 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.8% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.6% 8 4.5% 2 0.0% 0
Tonyrefail 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Treorchy 1.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2 13.5% 5 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 2

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

15.9% 86 41.9% 34 29.5% 20 0.0% 0 25.1% 15 10.8% 11 1.0% 1 3.7% 1 7.7% 3

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

1.1% 6 3.1% 3 2.9% 2 0.0% 0 0.0% 0 0.9% 1 0.0% 0 1.2% 0 0.0% 0

Talbot Green Shopping Park 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2 0.0% 0 1.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
15.8% 85 18.1% 15 17.0% 12 29.4% 18 27.5% 16 7.3% 8 9.5% 8 7.0% 3 17.5% 6

B&Q, Cowbridge Road 
West, Culverhouse Cross, 
Cardiff, CF5 5TG 

4.0% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.5% 22 0.0% 0 0.0% 0 0.0% 0

B&Q, Ynysangharad Road, 
Pontypridd, CF37 4DA 

2.8% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.1% 12 7.9% 3 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 19.2% 8 0.0% 0

Gelli 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0
Morfa Shopping Park, 

Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 2.9% 1

Ton Pentre 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 3 0.0% 0 0.0% 0
Other, zone 1 0.9% 5 3.1% 3 1.7% 1 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 5 0.6% 3 0.0% 0 0.8% 1 0.0% 0 0.0% 0 2.8% 3 0.0% 0 0.0% 0 0.0% 0
Other, outside area 1.5% 8 0.0% 0 0.0% 0 0.8% 1 0.0% 0 3.4% 4 3.5% 3 2.7% 1 0.0% 0
Internet / delivered 1.8% 10 1.0% 1 2.6% 2 0.0% 0 5.3% 3 0.9% 1 2.2% 2 1.7% 1 1.3% 0
(Don't know / can't 

remember) 
2.9% 16 2.1% 2 3.1% 2 0.0% 0 2.5% 1 0.0% 0 6.3% 6 10.7% 4 1.7% 1

Weighted base:  539 82 69 60 59 106 90 40  33
Sample:  539 61 70 59 64 85 66 65  69
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Q22 Can you tell me where you or your household last made a purchase of electrical items such as TVs, DVD players, digital cameras, MP3 
players, mobile phones or computers? 

 
Aldi, Brackla Street, 

Bridgend 
0.3% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 9 2.9% 2 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.5% 4 0.0% 0 0.0% 0 0.0% 0 4.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 3

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

3.0% 24 2.7% 4 8.5% 8 0.0% 0 2.1% 2 0.0% 0 5.1% 7 1.2% 1 4.0% 2

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 6 1.1% 2 0.7% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.4% 3 0.0% 0 2.2% 2 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 8.4% 67 11.2% 16 3.8% 4 22.7% 20 13.8% 12 3.7% 5 5.1% 7 1.2% 1 4.4% 2
Cardiff Bay 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 1.1% 2 0.0% 0 0.0% 0
Cardiff City Centre 4.6% 36 0.0% 0 8.1% 7 2.8% 2 2.0% 2 14.6% 19 2.9% 4 2.5% 1 0.5% 0
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Dolau 0.5% 4 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.7% 6 0.0% 0 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0
Maesteg 1.0% 8 0.0% 0 0.0% 0 7.5% 7 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0
Merthyr Tydfil 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 2.5% 1 0.0% 0
Pencoed 0.2% 2 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.6% 1 0.0% 0 0.0% 0
Pontypridd 2.8% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 12.7% 19 3.5% 2 0.0% 0
Port Talbot 1.7% 13 0.0% 0 1.1% 1 0.0% 0 0.0% 0 4.9% 6 0.0% 0 2.5% 1 9.0% 5
Porthcawl 0.5% 4 0.0% 0 4.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Swansea City Centre 0.8% 6 0.0% 0 0.6% 1 2.3% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 0 6.8% 3
Talbot Green Town Centre 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 4 0.6% 1 1.2% 1 0.0% 0
Tonypandy 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Treorchy 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.3% 1 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

13.6% 109 30.3% 43 17.6% 16 6.1% 5 16.0% 14 6.9% 9 0.6% 1 5.5% 3 32.5% 16

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.3% 3 0.0% 0 1.1% 1 0.7% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.5% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.8% 6 2.3% 3 0.7% 1 0.0% 0 2.4% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.3% 3 0.6% 1 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rhiw Shopping Centre, 
Nolton Street, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.1% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 5 2.0% 3 0.7% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.3% 3 0.0% 0 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Abroad 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Brown Lennox Retail Park, 

Ynysangharad Road, 
Pontypridd, CF37 4DA 

1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.4% 9 3.8% 2 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0

Cardiff - out of centre 1.0% 8 0.0% 0 0.6% 1 0.0% 0 0.0% 0 6.0% 8 0.0% 0 0.0% 0 0.0% 0
Currys PC World, Port Road, 

Culver House Cross, 
Cardiff, CF5 6XW 

0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 6 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 13.3% 8 0.0% 0

Marks & Spencer, Copthorne 
Way, Cardiff, CF5 6YZ 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
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Swansea, SA1 7BP 
Other, outside area 0.5% 4 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 3 1.2% 1 0.0% 0
Internet / delivered 16.4% 131 15.1% 21 12.4% 11 21.5% 19 17.7% 16 16.8% 22 19.8% 29 13.7% 8 8.3% 4
Home catalogue 0.9% 8 0.0% 0 1.1% 1 1.2% 1 2.1% 2 0.0% 0 0.0% 0 2.5% 1 4.0% 2
(Don't know / can't 

remember) 
2.7% 22 2.5% 4 6.2% 6 2.2% 2 1.9% 2 2.9% 4 0.7% 1 6.1% 4 0.5% 0

(Don’t do this type of 
shopping) 

27.3% 218 35.4% 50 22.5% 21 24.7% 22 35.6% 32 21.0% 27 26.2% 39 27.6% 17 21.7% 11

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q23 And the time before that, where you or your household last made a purchase of electrical items such as TVs, DVD players, digital 
cameras, MP3 players, mobile phones or computers? 

 Not 'Don't do' or 'Don’t know' at Q22 
 
Aldi, Brackla Street, 

Bridgend 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 4 2.4% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 2.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Lidl, Bridgend Retail Park, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

4.4% 25 11.7% 10 2.9% 2 0.0% 0 5.5% 3 0.0% 0 6.9% 7 0.0% 0 5.2% 2

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

2.1% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 9 2.3% 3 1.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.2% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.4% 2 0.0% 0 0.9% 1 0.9% 1 2.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 11.7% 65 23.9% 21 8.9% 6 24.5% 16 14.2% 8 4.9% 5 6.9% 7 1.7% 1 4.1% 2
Cardiff City Centre 5.5% 31 1.1% 1 6.4% 4 2.6% 2 2.1% 1 18.7% 18 2.5% 3 3.8% 1 1.4% 1
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0
Dolau 0.7% 4 0.0% 0 0.0% 0 6.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0
Llantrisant 2.2% 12 0.0% 0 7.0% 5 0.0% 0 1.7% 1 1.4% 1 4.9% 5 0.0% 0 0.0% 0
Maesteg 1.5% 8 0.0% 0 0.0% 0 12.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Margam 0.1% 1 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0
Pencoed 0.3% 2 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 2.3% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 11 4.1% 2 0.0% 0
Port Talbot 1.9% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 6 0.0% 0 1.0% 0 10.4% 4
Porthcawl 0.4% 2 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1
Pyle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0
Swansea City Centre 1.2% 7 0.0% 0 0.9% 1 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.1% 4
Talbot Green Town Centre 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 3 0.0% 0 1.0% 0 0.0% 0
Tonypandy 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 0.0% 0 0.0% 0
Tonyrefail 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
Treorchy 0.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 4 1.0% 0 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.2% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

17.1% 96 35.7% 32 30.4% 20 5.9% 4 18.6% 10 9.9% 10 1.9% 2 8.4% 3 37.5% 15

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.6% 3 0.9% 1 1.5% 1 0.9% 1 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.6% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.5% 3 1.6% 1 1.0% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.5% 3 0.9% 1 0.0% 0 0.0% 0 3.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rhiw Shopping Centre, 
Nolton Street, Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2 2.7% 3 0.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.6% 3 0.9% 1 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

2.6% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 10.3% 11 5.8% 2 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0

Currys PC World, Port Road, 
Culver House Cross, 
Cardiff, CF5 6XW 

1.2% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.0% 7 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 20.1% 8 0.0% 0
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Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1

Other, outside area 1.1% 6 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 5.2% 2 0.0% 0
Internet / delivered 23.1% 129 20.7% 18 28.0% 18 28.4% 19 29.8% 17 16.5% 16 26.3% 28 18.1% 7 14.1% 6
Home catalogue 1.6% 9 0.0% 0 1.5% 1 2.5% 2 3.4% 2 0.0% 0 0.0% 0 6.3% 3 5.2% 2
TV / Interactive shopping 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
(Don't know / can't 

remember) 
8.4% 47 0.0% 0 4.1% 3 8.5% 6 14.3% 8 13.4% 13 8.9% 10 18.1% 7 2.7% 1

Weighted base:  560 88 66 66 56 98 108 40  39
Sample:  540 60 66 63 58 77 70 66  80
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Q24 Can you tell me where you or your household last made a purchase of domestic appliances, such as washing machines, fridges or 
cookers? 

 
Asda, Colliers Way, 

Tonypandy  
0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 5 0.0% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.3% 2 0.0% 0 0.6% 1 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 8 0.6% 1 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.5% 4 1.7% 2 0.0% 0 0.6% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 9.5% 76 17.9% 25 8.4% 8 21.9% 20 6.9% 6 9.8% 13 0.7% 1 0.0% 0 5.8% 3
Cardiff City Centre 2.9% 23 0.6% 1 4.9% 4 1.1% 1 2.3% 2 9.8% 13 0.7% 1 1.3% 1 0.6% 0
Llantrisant 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.1% 3 2.4% 4 2.5% 1 0.0% 0
Maesteg 1.1% 9 0.0% 0 0.0% 0 7.5% 7 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Merthyr Tydfil 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.6% 2 0.0% 0
Neath 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 4.0% 2
Newport City Centre 0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 5 0.6% 1 0.0% 0 0.0% 0
Pontycymer 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Pontypridd 2.6% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.9% 19 2.9% 2 0.0% 0
Port Talbot 1.1% 9 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.0% 0 0.0% 0 2.0% 1 7.0% 4
Porthcawl 0.9% 7 0.0% 0 7.4% 7 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Swansea City Centre 0.3% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 1.4% 1
Talbot Green Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.7% 0 0.0% 0
Treorchy 1.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 5 9.9% 6 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

15.2% 121 24.7% 35 27.7% 26 8.8% 8 20.3% 18 11.9% 15 1.3% 2 6.2% 4 27.5% 14

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.2% 1 0.6% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 3 2.0% 3 1.2% 1 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.3% 3 0.0% 0 1.4% 1 0.0% 0 0.6% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

1.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 5.1% 8 3.8% 2 0.0% 0

Cardiff - out of centre 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 6 0.0% 0 0.0% 0 0.0% 0
Currys PC World, Port Road, 

Culver House Cross, 
Cardiff, CF5 6XW 

0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 5 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 10.0% 6 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0

Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Other, zone 8 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Other, outside area 0.5% 4 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 1.2% 1 0.5% 0
Internet / delivered 20.6% 165 15.1% 21 21.2% 19 25.6% 23 25.6% 23 21.3% 27 22.8% 34 12.1% 7 19.3% 10
Home catalogue 0.7% 5 0.0% 0 0.0% 0 0.6% 1 2.1% 2 0.0% 0 0.0% 0 4.2% 3 0.6% 0
TV / Interactive shopping 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 

remember) 
4.5% 36 2.7% 4 9.5% 9 0.7% 1 1.7% 2 2.6% 3 7.5% 11 10.4% 6 0.9% 0

(Don’t do this type of 
shopping) 

27.1% 217 34.5% 49 18.9% 17 26.9% 24 33.7% 30 16.4% 21 32.0% 47 21.3% 13 29.5% 15
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Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q25 And the time before that, where you or your household last made a purchase of domestic appliances, such as washing machines, 
fridges or cookers? 

 Not 'Don't do' or 'Don’t know' at Q24 
 
Asda, Colliers Way, 

Tonypandy  
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.2% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

1.8% 10 8.2% 7 0.0% 0 0.0% 0 4.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.4% 8 1.0% 1 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.5% 3 1.8% 2 0.0% 0 0.8% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Barry 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0
Bridgend Town Centre 11.6% 63 23.5% 21 8.1% 5 25.2% 16 11.8% 7 10.3% 11 1.2% 1 0.0% 0 5.8% 2
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cardiff Bay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0
Cardiff City Centre 3.5% 19 1.8% 2 1.9% 1 2.1% 1 3.1% 2 10.7% 11 1.2% 1 1.0% 0 1.7% 1
Llantrisant 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.9% 1 1.3% 1 2.3% 2 2.7% 1 0.0% 0
Maesteg 0.5% 3 0.0% 0 0.0% 0 4.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.8% 1 0.0% 0
Neath 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 2
Newport City Centre 0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0 0.0% 0 0.0% 0
Pontycymer 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Pontypridd 4.1% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.0% 21 4.3% 2 0.0% 0
Port Talbot 1.7% 9 0.0% 0 1.0% 1 6.3% 4 0.0% 0 0.0% 0 0.0% 0 3.7% 1 8.5% 3
Porthcawl 0.7% 4 0.0% 0 5.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1
Swansea City Centre 1.0% 6 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 5.2% 2 4.5% 2
Talbot Green Town Centre 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0 2.0% 1 0.7% 0
Treorchy 1.8% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 6 10.3% 4 0.0% 0
Aberfan Shopping Centre, 

Port Talbot 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0

Bridgend Retail Park, 
Cowbridge Road, 
Bridgend 

19.8% 108 36.1% 32 35.2% 23 5.3% 3 26.2% 15 16.8% 17 2.1% 2 5.6% 2 35.4% 12

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.3% 1 0.9% 1 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 3 4.3% 4 0.0% 0 0.0% 0
Waterton Retail Park, 

Waterton Road, Bridgend 
0.8% 4 0.0% 0 4.5% 3 0.0% 0 0.9% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0

Brown Lennox Retail Park, 
Ynysangharad Road, 
Pontypridd, CF37 4DA 

2.8% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 15.1% 14 2.0% 1 0.0% 0

Cardiff - out of centre 1.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 6 0.0% 0 0.0% 0 0.0% 0
Currys PC World, Port Road, 

Culver House Cross, 
Cardiff, CF5 6XW 

0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 4 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

1.3% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2 12.9% 5 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0

Morfa Shopping Park, 
Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1

Other, outside area 0.7% 4 1.6% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.7% 1 0.7% 0
Internet / delivered 30.2% 166 21.1% 19 33.7% 22 44.3% 29 31.5% 18 27.3% 28 32.9% 29 24.5% 10 27.5% 10
Home catalogue 0.9% 5 0.0% 0 0.0% 0 1.7% 1 3.3% 2 0.0% 0 0.0% 0 5.2% 2 0.0% 0
(Don't know / can't 

remember) 
6.7% 37 3.9% 4 9.9% 7 4.9% 3 13.6% 8 4.2% 4 5.1% 5 12.0% 5 5.7% 2

Weighted base:  548 89 66 65 58 104 89 41  35
Sample:  546 60 69 64 61 77 67 75  73
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Q26 Can you tell me where you or your household last made a purchase of health, beauty or chemist items? 
 
Aldi, Brackla Street, 

Bridgend 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0

Asda, Colliers Way, 
Tonypandy  

0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 2.0% 3 0.7% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.2% 10 3.5% 5 0.7% 1 0.6% 1 3.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.4% 3

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.3% 2 1.0% 1 0.6% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

2.7% 22 6.7% 10 9.9% 9 0.0% 0 1.2% 1 1.7% 2 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.2% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 6 2.1% 3 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.5% 4 3.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.3% 3 0.0% 0 0.0% 0 1.0% 1 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 17.5% 140 52.3% 74 15.5% 14 13.8% 12 31.8% 29 5.5% 7 1.1% 2 0.0% 0 3.9% 2
Cardiff City Centre 3.5% 28 3.2% 5 2.1% 2 1.6% 1 2.8% 3 7.8% 10 3.7% 5 3.2% 2 0.0% 0
Cowbridge 1.7% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.4% 13 0.0% 0 0.0% 0 0.5% 0
Kenfig Hill 1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.1% 13
Lalestan/St Brides 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Llantrisant 1.7% 14 0.0% 0 0.0% 0 0.0% 0 2.1% 2 3.3% 4 4.5% 7 1.2% 1 0.0% 0
Maesteg 5.3% 42 0.0% 0 0.7% 1 45.0% 40 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.6% 0
Margam 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Merthyr Tydfil 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.7% 0 0.0% 0
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.6% 0
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 2.2% 18 0.0% 0 0.0% 0 0.0% 0 13.5% 12 3.8% 5 0.6% 1 0.0% 0 0.0% 0
Pontyclun 1.2% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.8% 10 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.2% 11 0.0% 0 0.0% 0
Port Talbot 2.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 11.6% 7 16.2% 8
Porthcawl 5.9% 48 0.0% 0 42.0% 39 0.0% 0 0.6% 1 0.6% 1 0.6% 1 0.0% 0 13.2% 7
Pyle 0.3% 2 0.0% 0 1.1% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1
Swansea City Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 1.2% 1 1.4% 1
Talbot Green Town Centre 5.0% 40 0.0% 0 0.0% 0 0.0% 0 1.6% 1 26.4% 34 2.9% 4 0.0% 0 0.5% 0
Tondu 0.5% 4 0.0% 0 0.0% 0 2.7% 2 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0
Tonypandy 2.7% 21 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 14.1% 21 0.0% 0 0.0% 0
Tonyrefail 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 3 0.0% 0 0.0% 0
Treorchy 2.4% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 3 27.7% 17 0.0% 0
Bridgend Shopping Centre, 

Cheapside, Bridgend 
0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 5 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

0.3% 2 0.7% 1 0.7% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 1.8% 14 0.0% 0 0.0% 0 0.0% 0 6.6% 6 5.4% 7 0.6% 1 1.2% 1 0.0% 0
Gelli 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.1% 7 0.0% 0 0.0% 0
Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Ton Pentre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Treherbert 1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 18.5% 11 0.0% 0
Other, zone 1 0.3% 3 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.3% 2 0.0% 0 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.7% 6 0.0% 0 0.0% 0 0.0% 0 6.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 4 0.0% 0 0.0% 0
Other, zone 7 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 5 4.0% 2
Other, outside area 2.2% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 9.8% 14 0.0% 0 0.0% 0
Internet / delivered 5.2% 41 6.7% 10 6.6% 6 9.8% 9 1.2% 1 1.3% 2 6.5% 10 0.7% 0 8.3% 4
Home catalogue 0.2% 2 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
TV / Interactive shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
(Don't know / can't 

remember) 
2.0% 16 0.0% 0 7.9% 7 1.1% 1 1.0% 1 0.6% 1 1.1% 2 3.7% 2 4.5% 2

(Don’t do this type of 
shopping) 

18.1% 145 20.8% 30 10.1% 9 22.6% 20 19.1% 17 9.9% 13 28.8% 42 12.3% 7 11.9% 6

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q27 And the time before that, where did you or your household go to make a purchase of health, beauty or chemist items? 
 Not 'Don't do' or 'Don’t know' at Q26 
 
Aldi, Brackla Street, 

Bridgend 
0.1% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Castle Street, Maesteg  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1 0.0% 0
Asda, Colliers Way, 

Tonypandy  
0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 1.8% 2 2.2% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.9% 6 3.6% 4 0.0% 0 0.0% 0 2.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.5% 2

Lidl, Bridgend Retail Park, 
Bridgend  

0.5% 3 0.0% 0 0.0% 0 0.0% 0 2.2% 2 1.2% 1 0.0% 0 0.0% 0 0.0% 0

Lidl, High Street, Treorchy  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.9% 6 4.1% 5 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

2.7% 17 8.0% 9 7.7% 6 0.0% 0 1.5% 1 0.7% 1 0.0% 0 0.0% 0 0.6% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

2.6% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.4% 14 2.1% 2 0.0% 0 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.9% 6 5.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.3% 2 0.0% 0 0.0% 0 1.3% 1 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 19.4% 124 58.7% 66 17.4% 13 11.9% 8 42.7% 31 3.8% 4 0.0% 0 0.0% 0 4.1% 2
Cardiff City Centre 8.3% 53 5.8% 6 8.2% 6 8.1% 6 7.1% 5 17.5% 20 6.5% 7 4.2% 2 1.3% 1
Cowbridge 2.8% 18 2.5% 3 0.0% 0 0.0% 0 0.0% 0 12.9% 15 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 2.4% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36.1% 15
Llantrisant 1.7% 11 0.0% 0 0.0% 0 1.7% 1 2.5% 2 2.5% 3 3.9% 4 1.4% 1 0.0% 0
Maesteg 6.6% 42 0.0% 0 0.0% 0 60.7% 42 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0
Merthyr Tydfil 0.5% 3 0.0% 0 0.8% 1 0.9% 1 0.0% 0 0.0% 0 0.0% 0 3.6% 2 0.0% 0
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 2 0.7% 0
Pencoed 2.7% 17 0.0% 0 0.0% 0 0.0% 0 15.8% 11 4.2% 5 0.9% 1 0.0% 0 0.0% 0
Pontyclun 1.3% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.2% 8 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.9% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 12 0.9% 0 0.0% 0
Port Talbot 2.6% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 13.7% 7 20.6% 9
Porthcawl 6.2% 39 0.0% 0 46.2% 35 0.0% 0 0.8% 1 0.7% 1 0.0% 0 0.0% 0 7.6% 3
Pyle 0.4% 3 0.0% 0 1.3% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 1.6% 1
Swansea City Centre 0.7% 5 0.0% 0 0.0% 0 6.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1
Talbot Green Town Centre 4.2% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.7% 23 3.6% 4 0.8% 0 0.6% 0
Tondu 0.5% 3 0.0% 0 0.0% 0 3.5% 2 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 3.1% 20 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 18.4% 19 0.0% 0 0.0% 0
Tonyrefail 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 3 0.0% 0 0.0% 0
Treorchy 4.1% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.7% 11 30.4% 15 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1

Bridgend Shopping Centre, 
Cheapside, Bridgend 

0.5% 3 0.8% 1 2.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Glamorgan Vale Retail Park, 
Talbot Green 

0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 5 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

1.0% 6 4.6% 5 0.9% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Picton Court Retail Park, 
Waterton, Bridgend 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.8% 1 0.0% 0 0.0% 0 0.0% 0

Talbot Green Shopping Park 2.6% 17 0.0% 0 0.0% 0 0.0% 0 8.2% 6 5.9% 7 3.2% 3 1.4% 1 0.0% 0
Gelli 0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.7% 6 0.0% 0 0.0% 0
Morfa Shopping Park, 

Brunel Way, Bon-y-maen, 
Swansea, SA1 7BP 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0

Porth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0
Ton Pentre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 3 0.0% 0 0.0% 0
Treherbert 1.6% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 18.3% 9 0.0% 0
Other, zone 1 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Other, zone 2 0.1% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 4 0.9% 6 0.0% 0 0.0% 0 0.0% 0 8.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 3 0.0% 0 0.0% 0
Other, zone 7 1.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.3% 5 4.8% 2
Other, outside area 2.4% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 3 11.5% 12 0.8% 0 0.0% 0
Internet / delivered 4.8% 31 4.2% 5 11.8% 9 4.2% 3 0.8% 1 2.3% 3 5.6% 6 0.8% 0 11.6% 5
Home catalogue 0.1% 1 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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TV / Interactive shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0
(Don't know / can't 

remember) 
1.4% 9 1.6% 2 1.3% 1 0.0% 0 0.8% 1 0.0% 0 3.9% 4 3.2% 2 0.0% 0

Weighted base:  639 112 75 68 72 115 104 50  42
Sample:  636 79 81 68 77 90 79 82  80
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Q28 Can you tell me where you or your household last made a purchase of recreational goods such as sports equipment, bicycles, musical 
instruments or toys? 

 
Aldi, Brackla Street, 

Bridgend 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Asda, Colliers Way, 
Tonypandy  

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.3% 2 1.0% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 2

Lidl, High Street, Treorchy  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Tesco Extra, Cowbridge 

Road, Bridgend  
0.7% 6 0.7% 1 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 1.2% 1 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.2% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0

Bridgend Town Centre 5.8% 47 3.2% 5 6.4% 6 4.9% 4 22.4% 20 3.1% 4 2.3% 3 0.0% 0 8.6% 4
Cardiff City Centre 3.7% 30 0.0% 0 10.8% 10 7.2% 6 4.0% 4 2.7% 3 3.2% 5 1.8% 1 1.4% 1
Cowbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.9% 7 2.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 1.2% 1 0.0% 0
Llantwit Major 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maesteg 0.4% 3 0.0% 0 0.0% 0 3.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1
Penarth 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.0% 8 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 3.9% 6 0.7% 0 0.0% 0
Port Talbot 0.6% 5 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 4 0.6% 0
Porthcawl 0.2% 2 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Swansea City Centre 1.3% 10 2.0% 3 0.0% 0 3.6% 3 0.0% 0 0.7% 1 0.6% 1 1.2% 1 3.2% 2
Talbot Green Town Centre 2.2% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 16 0.7% 1 1.3% 1 0.0% 0
Tondu 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.7% 0 0.0% 0
Treorchy 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

1.9% 15 5.5% 8 0.0% 0 1.3% 1 0.7% 1 3.4% 4 0.0% 0 0.0% 0 2.2% 1

Glamorgan Vale Retail Park, 
Talbot Green 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

2.7% 21 6.1% 9 1.7% 2 1.0% 1 6.5% 6 1.4% 2 0.0% 0 1.5% 1 3.2% 2

Talbot Green Shopping Park 2.8% 22 0.0% 0 0.0% 0 0.0% 0 1.6% 1 10.9% 14 4.1% 6 0.0% 0 1.8% 1
Waterton Retail Park, 

Waterton Road, Bridgend 
0.6% 5 0.0% 0 3.4% 3 0.7% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

1.0% 8 0.0% 0 2.3% 2 0.0% 0 2.1% 2 3.2% 4 0.0% 0 0.0% 0 0.0% 0

Cardiff - out of centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 1.5% 1 0.0% 0

Enterprise Retail Park, 
Nantyffin Road, 
Llansamlet, Swansea, SA7 
9RF 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0

Porth 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0
Other, outside area 0.7% 6 0.0% 0 0.6% 1 0.0% 0 0.0% 0 2.9% 4 1.1% 2 0.0% 0 0.0% 0
Internet / delivered 16.3% 130 16.0% 23 23.3% 21 17.1% 15 15.6% 14 13.5% 17 16.1% 24 14.0% 8 14.6% 7
(Don't know / can't 

remember) 
1.9% 16 0.0% 0 7.4% 7 2.0% 2 4.5% 4 0.0% 0 0.0% 0 0.7% 0 5.0% 3

(Don’t do this type of 
shopping) 

51.4% 411 62.6% 89 36.2% 33 56.3% 51 35.7% 32 42.5% 54 59.0% 87 64.1% 38 52.7% 27

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q29 And the time before that, where did you or your household go to make a purchase of recreational goods such as sports equipment, 
bicycles, musical instruments or toys? 

 Not 'Don't do' or 'Don’t know' at Q28 
 
Asda, Colliers Way, 

Tonypandy  
0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 1.9% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.9% 3 2.6% 1 0.0% 0 0.0% 0 3.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.5% 2

Lidl, Broadview, Tondu, 
Bridgend  

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

2.1% 8 1.8% 1 8.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.6% 2

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 3.3% 1 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.7% 3 0.0% 0 0.0% 0 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 9.8% 36 7.9% 4 17.2% 9 11.9% 4 23.0% 12 1.2% 1 1.5% 1 0.0% 0 21.7% 5
Cardiff City Centre 7.8% 29 8.7% 5 9.9% 5 8.7% 3 8.4% 5 9.3% 7 4.9% 3 5.2% 1 2.7% 1
Llantrisant 1.5% 6 0.0% 0 0.0% 0 0.0% 0 2.9% 2 1.1% 1 4.2% 3 3.3% 1 0.0% 0
Maesteg 1.6% 6 0.0% 0 0.0% 0 7.7% 3 0.0% 0 0.0% 0 0.0% 0 13.8% 3 0.0% 0
Neath 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.9% 1
Penarth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 4 0.0% 0 0.0% 0 0.0% 0
Pontypridd 2.7% 10 0.0% 0 0.0% 0 4.8% 2 0.0% 0 0.0% 0 13.1% 8 1.9% 0 0.0% 0
Port Talbot 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 1 0.0% 0
Porthcawl 0.3% 1 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0
Swansea City Centre 3.4% 13 0.0% 0 1.9% 1 17.3% 6 1.7% 1 1.2% 1 3.1% 2 0.0% 0 6.3% 1
Talbot Green Town Centre 5.1% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.6% 17 1.8% 1 1.9% 0 0.0% 0
Tondu 0.2% 1 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 3 1.9% 0 0.0% 0
Treorchy 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 3.3% 1 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

2.5% 9 3.5% 2 1.3% 1 1.6% 1 0.0% 0 6.0% 4 1.8% 1 0.0% 0 3.9% 1

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

9.4% 35 31.2% 17 3.0% 2 10.1% 4 18.3% 10 1.2% 1 0.0% 0 5.5% 1 6.4% 1

Talbot Green Shopping Park 5.9% 22 0.0% 0 0.0% 0 0.0% 0 3.9% 2 17.5% 13 10.4% 6 0.0% 0 4.2% 1
Waterton Retail Park, 

Waterton Road, Bridgend 
0.9% 3 0.0% 0 5.0% 3 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Capital Shopping Park, 
Leckwith Road, Cardiff, 
CF11 8EG 

2.6% 10 0.0% 0 6.9% 4 0.0% 0 3.5% 2 5.6% 4 0.0% 0 0.0% 0 0.0% 0

Cardiff - out of centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 4.1% 1 0.0% 0

Other, outside area 0.7% 3 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 2.6% 2 1.9% 0 0.0% 0
Internet / delivered 32.9% 123 41.2% 22 40.6% 21 34.7% 13 22.6% 12 23.9% 18 39.6% 24 33.0% 7 27.6% 6
TV / Interactive shopping 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 1 0.0% 0
(Don't know / can't 

remember) 
3.2% 12 1.5% 1 3.3% 2 1.6% 1 5.3% 3 1.2% 1 5.7% 3 5.2% 1 2.0% 0

Weighted base:  373 53 52 37 54 74 61 21  21
Sample:  324 32 45 34 49 52 40 35  37
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Q30 And where was the last purchase of other non-food items such as books, CDs, jewellery or china and glass items? 
 
Asda, Colliers Way, 

Tonypandy  
1.2% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 5.4% 8 1.8% 1 0.0% 0

Asda, Coychurch Road, 
Bridgend 

0.9% 7 2.2% 3 0.0% 0 0.6% 1 1.8% 2 0.0% 0 1.1% 2 0.0% 0 0.5% 0

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.4% 3

Marks & Spencer Outlet, 
McArthurGlen Designer 
Outlet, Bridgend  

0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Sainsbury's, The Derwen, 
Bridgend  

0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

0.9% 7 0.0% 0 6.7% 6 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.4% 6 1.1% 2 1.2% 1 0.0% 0

Tesco, Brewery Lane, 
Bridgend  

0.4% 3 1.0% 1 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 7.5% 60 14.9% 21 2.1% 2 13.1% 12 13.8% 12 1.8% 2 0.6% 1 0.0% 0 19.5% 10
Cardiff Bay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.6% 0
Cardiff City Centre 7.2% 57 4.8% 7 7.4% 7 9.4% 8 9.1% 8 14.7% 19 4.3% 6 1.2% 1 2.4% 1
Cowbridge 1.2% 9 0.0% 0 0.6% 1 0.0% 0 0.0% 0 6.9% 9 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Maesteg 0.9% 7 0.0% 0 0.0% 0 7.0% 6 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.6% 0
Merthyr Tydfil 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 3.2% 2 0.0% 0
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1
Pencoed 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.3% 3 0.0% 0 1.1% 1 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.5% 7 0.7% 0 0.0% 0
Port Talbot 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.7% 2 6.9% 4
Porthcawl 0.9% 7 0.0% 0 7.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.2% 1 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Swansea City Centre 0.7% 5 1.2% 2 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 2
Talbot Green Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.0% 0
Tonypandy 1.8% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 14 0.0% 0 0.0% 0
Treorchy 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 3 8.0% 5 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.6% 1 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

1.8% 15 0.0% 0 0.6% 1 2.0% 2 6.9% 6 2.2% 3 1.7% 3 0.0% 0 1.9% 1

Talbot Green Shopping Park 0.5% 4 0.0% 0 0.6% 1 0.0% 0 0.0% 0 1.7% 2 0.7% 1 0.7% 0 0.0% 0
Abroad 0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cyfarthfa Retail Park, 

Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Porth 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Treherbert 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Other, zone 1 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Other, zone 7 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
Other, outside area 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 2.6% 2 0.0% 0
Internet / delivered 26.9% 216 26.2% 37 43.2% 40 24.8% 22 20.3% 18 28.4% 36 28.0% 41 16.9% 10 19.8% 10
Home catalogue 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
(Don't know / can't 

remember) 
2.2% 18 0.0% 0 0.0% 0 4.4% 4 1.2% 1 0.6% 1 6.1% 9 4.3% 3 1.0% 1

(Don’t do this type of 
shopping) 

37.8% 303 47.9% 68 28.7% 26 36.6% 33 43.0% 39 31.5% 40 32.4% 48 52.3% 31 33.8% 17

Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q31 And the time before that, where did you or your household go to make a purchase of other non-food items such as books, CDs, 
jewellery or china and glass items? 

 Not 'Don't do' or 'Don’t know' at Q30 
 
Asda, Colliers Way, 

Tonypandy  
1.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 6.2% 6 1.5% 0 0.0% 0

Asda, Coychurch Road, 
Bridgend 

1.8% 9 4.2% 3 0.0% 0 1.0% 1 5.3% 3 0.0% 0 0.0% 0 0.0% 0 6.9% 2

Asda, Pyle Industrial Estate, 
Pyle Cross, Pyle 

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0

Lidl, High Street, Treorchy  0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0
Sainsbury's, The Derwen, 

Bridgend  
0.6% 3 2.4% 2 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Cowbridge 
Road, Bridgend  

1.9% 9 3.9% 3 7.0% 5 0.0% 0 3.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Extra, Green Park, 
Talbot Green, Pontyclun 

2.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 6 3.5% 3 2.7% 1 0.0% 0

Tesco, Castle Street, 
Maesteg  

0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0

Aberkenfig (Valleys 
Gateway) 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 13.1% 63 39.3% 29 2.9% 2 19.4% 10 23.4% 12 0.9% 1 1.0% 1 0.0% 0 23.9% 8
Cardiff City Centre 12.4% 59 11.1% 8 18.4% 12 14.4% 8 5.0% 3 23.3% 20 7.0% 6 8.0% 2 0.8% 0
Cowbridge 0.8% 4 1.1% 1 0.0% 0 0.0% 0 0.0% 0 3.5% 3 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0
Llantrisant 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0
Maesteg 1.2% 6 0.0% 0 0.0% 0 10.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0
Merthyr Tydfil 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 0 0.0% 0
Neath 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 1 1.7% 1
Pencoed 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.5% 3 0.0% 0 1.5% 1 0.0% 0 0.0% 0 1.8% 2 0.0% 0 0.0% 0 0.0% 0
Pontypridd 1.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.2% 7 1.5% 0 0.0% 0
Port Talbot 1.4% 7 0.0% 0 0.0% 0 4.4% 2 0.0% 0 0.0% 0 0.0% 0 4.2% 1 9.9% 3
Porthcawl 1.2% 6 0.0% 0 8.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pyle 0.3% 1 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0
Swansea City Centre 1.1% 5 1.1% 1 0.0% 0 2.8% 1 0.0% 0 0.0% 0 0.0% 0 1.5% 0 7.7% 3
Talbot Green Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 1.8% 1 1.1% 1 0.0% 0 0.0% 0 0.0% 0
Tonypandy 3.3% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.6% 16 0.0% 0 0.0% 0
Treorchy 1.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 15.4% 4 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.1% 1

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

3.2% 15 1.9% 1 4.1% 3 3.4% 2 9.2% 5 3.2% 3 1.0% 1 0.0% 0 3.0% 1

Talbot Green Shopping Park 1.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 6 0.0% 0 1.5% 0 0.0% 0
Abroad 0.1% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Capital Shopping Park, 

Leckwith Road, Cardiff, 
CF11 8EG 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Cyfarthfa Retail Park, 
Swansea Road, Merthyr 
Tydfil, CF48 1HY 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Ikea, Ferry Road, Cardiff, 
CF11 0XR 

0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0

Treherbert 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0
Other, zone 1 0.4% 2 0.0% 0 3.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other, zone 6 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Other, zone 7 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0
Other, outside area 0.9% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 0.0% 0 6.0% 2 0.8% 0
Internet / delivered 42.5% 204 35.1% 26 48.7% 32 43.1% 23 46.6% 23 43.5% 38 42.7% 39 39.4% 10 38.7% 13
Home catalogue 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 1.5% 0 0.0% 0
TV / Interactive shopping 0.4% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 1.2% 1 0.0% 0 0.0% 0
(Don't know / can't 

remember) 
2.0% 10 0.0% 0 1.9% 1 0.0% 0 4.2% 2 2.6% 2 1.8% 2 7.0% 2 1.7% 1

Weighted base:  479 74 66 53 50 87 91 26  33
Sample:  461 56 67 50 53 66 64 45  60
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Q32A When undertaking shopping via the internet, how do you NORMALLY receive the items you have purchased? 
 
Delivery to home 69.9% 559 69.0% 98 78.0% 72 78.4% 70 77.2% 69 78.8% 101 56.2% 83 59.2% 36 59.0% 30
Delivery to another address 

e.g neighbour / work (but 
not a store or collection 
point) 

1.0% 8 2.0% 3 2.2% 2 0.7% 1 0.0% 0 2.2% 3 0.0% 0 0.0% 0 0.0% 0

Delivered to store (Click & 
collect) 

4.1% 33 7.7% 11 2.6% 2 0.0% 0 4.2% 4 3.2% 4 5.0% 7 6.6% 4 0.5% 0

Delivered to a collection 
point (e.g third party 
newsagent or convenience 
store etc.) 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 

remember / varies) 
0.5% 4 0.6% 1 0.0% 0 0.6% 1 0.7% 1 1.1% 1 0.0% 0 1.3% 1 0.0% 0

(Don't shop online) 24.5% 196 20.7% 29 17.2% 16 20.3% 18 17.9% 16 14.8% 19 38.8% 57 32.9% 20 40.0% 20
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
 
Q32B What is your nearest town centre? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bridgend Town Centre 40.3% 322 100.0% 142 24.6% 23 15.0% 13 95.1% 85 21.0% 27 4.0% 6 0.0% 0 51.2% 26
Cardiff City Centre 3.5% 28 0.0% 0 0.7% 1 0.0% 0 0.0% 0 19.0% 24 1.5% 2 0.7% 0 0.5% 0
Cowbridge 2.9% 23 0.0% 0 0.6% 1 0.0% 0 0.0% 0 17.6% 23 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 4 0.0% 0 0.0% 0
Maesteg 10.4% 84 0.0% 0 0.0% 0 85.0% 76 0.0% 0 0.0% 0 0.0% 0 10.8% 7 1.5% 1
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Pencoed 0.6% 5 0.0% 0 0.0% 0 0.0% 0 3.0% 3 1.7% 2 0.0% 0 0.0% 0 0.0% 0
Pontyclun 1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.9% 13 0.0% 0 0.0% 0 0.0% 0
Pontypridd 3.3% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 8 8.6% 13 9.1% 5 0.0% 0
Port Talbot 3.6% 28 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.3% 11 33.3% 17
Porthcawl 9.0% 72 0.0% 0 72.7% 67 0.0% 0 0.6% 1 0.0% 0 0.7% 1 0.0% 0 7.1% 4
Pyle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Swansea City Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0
Talbot Green Town Centre 6.2% 50 0.0% 0 0.0% 0 0.0% 0 0.6% 1 24.6% 32 11.6% 17 1.2% 1 0.0% 0
Tonypandy 7.9% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42.9% 63 0.0% 0 0.0% 0
Tonyrefail 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 6 0.0% 0 0.0% 0
Treorchy 7.8% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 20.9% 31 53.3% 32 0.0% 0
Aberdare Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Bargoed Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Gelli Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Pentre Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Treherbert Village Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.3% 3 0.0% 0
(Don't know / uncertain) 0.4% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 4.0% 2
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q32C What things do you think could be improved about that town centre? [MR] 
 Not 'Don't know / uncertain' at Q32B 
 
Better signposting within the 

centre 
0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Cheaper parking 8.1% 64 11.7% 17 14.1% 13 4.3% 4 10.1% 9 11.2% 14 4.6% 7 0.0% 0 1.7% 1
Improved access for 

wheelchair and pushchair 
users 

0.9% 7 0.7% 1 3.5% 3 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 4.7% 2

More accessible car parking 2.4% 19 2.6% 4 2.8% 3 0.6% 1 2.7% 2 1.3% 2 4.7% 7 1.2% 1 1.1% 1
More frequent bus services 

to the centre 
0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.9% 4 1.1% 2 0.0% 0 0.5% 0

More frequent train services 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 1 1.2% 2 0.0% 0 0.0% 0 0.5% 0
More parking 15.3% 122 13.4% 19 13.9% 13 3.9% 3 14.1% 13 28.6% 37 19.2% 28 13.0% 8 3.3% 2
More priority for pedestrians 2.3% 18 10.3% 15 2.2% 2 0.7% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
More reliable / comfortable 

bus services 
0.7% 6 1.5% 2 0.6% 1 0.0% 0 1.3% 1 0.6% 1 0.0% 0 0.7% 0 1.0% 1

More reliable train services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More secure parking 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.6% 1 0.0% 0 0.0% 0
New / relocated bus stops 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better street furniture / floral 

displays 
1.9% 16 2.0% 3 0.0% 0 1.5% 1 5.5% 5 0.7% 1 0.0% 0 2.4% 1 8.3% 4

Cleaner streets / removal of 
litter 

3.9% 31 9.3% 13 0.7% 1 0.7% 1 6.1% 6 6.2% 8 0.7% 1 0.0% 0 5.2% 3

Improve appearance / 
environment of centre 

4.2% 33 4.5% 6 4.3% 4 4.8% 4 4.3% 4 1.1% 1 2.5% 4 1.8% 1 17.9% 9

Improved security measures / 
more CCTV / more police 

0.9% 7 0.0% 0 0.0% 0 1.0% 1 3.2% 3 0.0% 0 0.7% 1 0.0% 0 4.7% 2

More control on alcohol / 
drinkers / drug users 

1.7% 13 8.9% 13 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

More control on other 
anti-social behaviour 

2.2% 17 7.6% 11 0.7% 1 0.0% 0 4.2% 4 0.0% 0 0.0% 0 0.0% 0 4.7% 2

More green spaces / areas 0.9% 7 0.0% 0 0.0% 0 1.1% 1 6.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More shelter from wind / 

rain 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Better choice of shops in 
general 

36.2% 289 46.4% 66 25.3% 23 44.3% 40 49.2% 44 16.5% 21 35.3% 52 28.3% 17 52.8% 26

Better crèche facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better quality of shops 12.3% 98 10.5% 15 9.8% 9 20.4% 18 12.6% 11 6.6% 8 9.8% 15 7.3% 4 36.2% 18
Bigger / better supermarket 3.4% 27 1.9% 3 5.5% 5 4.1% 4 2.1% 2 2.2% 3 6.1% 9 2.0% 1 2.2% 1
Expand the town centre’s 

colleges / expand 
university 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Fewer bars / nightclubs 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Improvement to the market 3.3% 27 6.4% 9 0.6% 1 9.8% 9 2.9% 3 2.0% 3 0.0% 0 3.9% 2 1.1% 1
More / better eating places 1.6% 12 1.3% 2 5.0% 5 0.0% 0 0.7% 1 0.0% 0 1.7% 3 0.7% 0 4.8% 2
More / better leisure facilities 4.2% 34 1.2% 2 11.0% 10 1.9% 2 0.0% 0 3.8% 5 6.3% 9 6.8% 4 4.2% 2
More / better pubs / 

night-life 
1.5% 12 4.6% 7 2.2% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 1.2% 1 4.8% 2

More family oriented 
facilities 

0.8% 6 3.0% 4 0.6% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 1.4% 1 0.5% 0

More independent shops 12.9% 103 10.5% 15 10.7% 10 21.4% 19 14.2% 13 2.3% 3 17.6% 26 4.8% 3 30.1% 15
More national multiple (high 

street chain) retailers 
15.6% 124 18.0% 26 4.6% 4 26.2% 24 31.7% 28 5.1% 7 14.1% 21 10.0% 6 18.7% 9

More secure children’s play 
areas 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 1.4% 1 4.7% 2

Provision of more residential 
accommodation 

0.3% 2 0.0% 0 0.6% 1 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fewer charity shops 3.1% 25 3.6% 5 6.8% 6 2.6% 2 5.5% 5 1.7% 2 0.7% 1 0.0% 0 6.0% 3
More / better public toilets 5.4% 43 2.5% 4 24.9% 23 7.2% 7 5.5% 5 1.2% 2 0.0% 0 1.5% 1 5.2% 3
More clothes shops 2.2% 18 2.2% 3 1.2% 1 3.3% 3 1.0% 1 1.1% 1 3.1% 5 5.3% 3 1.1% 1
More service outlets (banks 

etc) 
2.7% 21 0.0% 0 0.0% 0 1.5% 1 1.0% 1 0.7% 1 9.0% 13 7.5% 4 0.5% 0

Fewer empty shops 0.6% 5 1.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 1.0% 1
Less traffic congestion 2.3% 18 0.0% 0 2.2% 2 0.0% 0 0.6% 1 4.5% 6 2.7% 4 8.8% 5 1.6% 1
(Don’t know) 4.2% 33 4.0% 6 3.2% 3 0.6% 1 0.6% 1 6.3% 8 8.7% 13 3.5% 2 1.0% 1
(None mentioned) 16.6% 132 7.9% 11 12.1% 11 15.8% 14 13.5% 12 24.4% 31 17.6% 26 27.8% 17 20.2% 10
Weighted base:  797 142 91 90 90 128 148 60  49
Sample:  797 100 99 100 100 100 100 99  99
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Q33 In which city, town or out-of-town location does your household spend most money on restaurants & cafes? 
 
Aberkenfig (Valleys 

Gateway) 
0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Barry 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.5% 0
Bridgend Town Centre 16.1% 129 44.0% 62 9.1% 8 21.8% 20 23.7% 21 6.1% 8 3.9% 6 1.8% 1 5.2% 3
Caerphilly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Cardiff Bay 1.1% 9 1.3% 2 0.6% 1 2.7% 2 1.4% 1 2.2% 3 0.0% 0 0.0% 0 0.0% 0
Cardiff City Centre 12.4% 99 8.2% 12 10.0% 9 19.9% 18 17.1% 15 20.2% 26 5.4% 8 8.9% 5 10.9% 6
Cowbridge 4.1% 32 8.8% 13 4.7% 4 0.0% 0 2.3% 2 9.3% 12 1.1% 2 0.0% 0 0.0% 0
Cwmbran 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Kenfig Hill 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.4% 3
Lalestan/St Brides 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
Llantrisant 1.4% 12 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.1% 1 5.2% 8 3.2% 2 0.0% 0
Maesteg 2.7% 22 0.0% 0 0.0% 0 21.5% 19 0.6% 1 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Margam 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 1.4% 1
Merthyr Tydfil 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 1.2% 1 0.0% 0
Neath 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 1.1% 1
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penarth 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Pencoed 1.0% 8 0.0% 0 0.0% 0 0.0% 0 7.1% 6 1.1% 1 0.0% 0 0.7% 0 0.0% 0
Pontyclun 1.3% 11 0.6% 1 0.0% 0 0.0% 0 0.0% 0 7.7% 10 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 3 1.2% 1 0.0% 0
Port Talbot 1.5% 12 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 8.4% 5 10.8% 5
Porthcawl 7.7% 62 2.1% 3 48.9% 45 0.0% 0 3.7% 3 0.7% 1 0.7% 1 0.0% 0 16.5% 8
Swansea City Centre 0.6% 5 0.0% 0 0.6% 1 1.3% 1 0.0% 0 0.0% 0 0.6% 1 2.3% 1 1.0% 1
Talbot Green Town Centre 4.8% 39 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.5% 28 7.2% 11 0.7% 0 0.0% 0
Tonypandy 0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.2% 6 0.0% 0 0.0% 0
Tonyrefail 0.1% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Treorchy 2.4% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 7 19.7% 12 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Mcarthurglen Designer 
Outlet, Derwen, Bridgend 

1.7% 14 0.6% 1 2.0% 2 3.3% 3 5.4% 5 0.0% 0 1.1% 2 1.2% 1 1.4% 1

Talbot Green Shopping Park 1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 6.1% 9 0.0% 0 0.0% 0
Treherbert 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 2 0.0% 0
Other 3.6% 29 1.2% 2 1.9% 2 0.0% 0 0.0% 0 3.1% 4 11.0% 16 4.5% 3 4.5% 2
(Don't know / varies) 5.0% 40 2.9% 4 2.6% 2 5.2% 5 4.7% 4 5.1% 6 7.0% 10 11.3% 7 1.9% 1
(Don't do this activity) 27.7% 222 30.3% 43 19.6% 18 21.1% 19 32.5% 29 18.2% 23 37.1% 55 25.9% 16 37.3% 19
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q34 In which city, town or out-of-town location does your household spend most money on  pubs / bars / nightclubs / music venues? 
 
Aberkenfig (Valleys 

Gateway) 
0.5% 4 0.6% 1 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.6% 1 0.0% 0 0.5% 0

Barry 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Bridgend Town Centre 8.1% 65 26.5% 38 0.7% 1 7.9% 7 14.5% 13 2.0% 3 0.0% 0 1.2% 1 5.5% 3
Caerphilly 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.0% 0 0.0% 0
Cardiff Bay 0.7% 6 0.0% 0 0.0% 0 4.6% 4 0.7% 1 0.7% 1 0.0% 0 0.0% 0 0.5% 0
Cardiff City Centre 10.1% 81 3.5% 5 8.4% 8 23.0% 21 10.8% 10 17.5% 22 7.5% 11 5.5% 3 2.3% 1
Cowbridge 2.1% 16 4.6% 7 0.0% 0 0.0% 0 2.1% 2 6.3% 8 0.0% 0 0.0% 0 0.0% 0
Cwmbran 0.3% 2 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Kenfig Hill 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 10.5% 5
Llantrisant 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 0.7% 1 0.0% 0 0.0% 0
Maesteg 2.6% 21 0.0% 0 0.0% 0 20.2% 18 0.0% 0 0.0% 0 0.0% 0 4.3% 3 0.0% 0
Margam 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Merthyr Tydfil 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 0 0.0% 0
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Ogmore Vale 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed 1.1% 9 0.0% 0 0.0% 0 0.7% 1 8.0% 7 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Pontyclun 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 4 0.0% 0 0.0% 0 0.0% 0
Pontypridd 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.7% 0 0.0% 0
Port Talbot 0.5% 4 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 1.3% 1 4.7% 2
Porthcawl 6.2% 49 0.0% 0 44.2% 41 0.0% 0 2.0% 2 0.7% 1 0.0% 0 0.0% 0 11.8% 6
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Swansea City Centre 0.5% 4 1.0% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.6% 1 1.2% 1 0.5% 0
Talbot Green Town Centre 1.2% 10 0.0% 0 0.0% 0 0.0% 0 0.6% 1 4.7% 6 2.2% 3 0.0% 0 0.0% 0
Tondu 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Tonypandy 0.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 5 0.7% 0 0.0% 0
Treorchy 1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 4 11.9% 7 0.0% 0
Mcarthurglen Designer 

Outlet, Derwen, Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Treherbert 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 4.3% 3 0.0% 0
Other 5.2% 41 2.5% 4 4.8% 4 0.7% 1 0.6% 1 12.6% 16 7.3% 11 5.4% 3 4.5% 2
(Don't know / varies) 3.2% 26 3.3% 5 3.4% 3 3.7% 3 1.4% 1 2.4% 3 5.5% 8 2.5% 1 0.9% 0
(Don't do this activity) 52.3% 418 58.0% 82 38.5% 35 37.3% 33 54.6% 49 45.1% 58 65.2% 96 59.2% 36 56.3% 29
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q35 Where does your household spend most money on the cinema / theatre? 
 
Cineworld, Cardiff 2.8% 23 2.6% 4 2.2% 2 4.0% 4 2.1% 2 6.7% 9 1.4% 2 0.0% 0 1.8% 1
Coliseum Theatre, Aberdare 0.2% 1 0.0% 0 0.6% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grand Pavilion, Porthcawl 0.3% 2 0.0% 0 2.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Gwyn Hall, Neath 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
New Theatre, Cardiff 1.7% 13 2.0% 3 1.7% 2 2.0% 2 0.6% 1 2.3% 3 2.3% 3 0.0% 0 0.5% 0
ODEON, Cardiff Bay 0.8% 7 0.0% 0 0.0% 0 0.0% 0 1.0% 1 4.4% 6 0.0% 0 0.0% 0 0.0% 0
ODEON, Designer Outlet 

Village, Bridgend 
33.1% 265 57.5% 82 53.2% 49 36.1% 32 47.3% 42 20.0% 26 12.7% 19 6.4% 4 22.4% 11

Park & Dare Theatre, 
Treorchy 

2.2% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.3% 6 18.3% 11 0.0% 0

Premiere Cinema, Cardiff 0.2% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
Reel Cinema, Port Talbot 2.0% 16 0.0% 0 4.7% 4 5.3% 5 0.0% 0 0.0% 0 0.0% 0 6.1% 4 6.7% 3
Sherman Theatre, Cardiff 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Showcase Cinema, Nantgarw 6.1% 49 0.0% 0 0.0% 0 0.0% 0 0.6% 1 10.6% 14 21.1% 31 6.1% 4 0.0% 0
Swansea Grand Theatre 0.2% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.5% 0
The Phoenix, Ton Pentre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0
The Princess Royal Theatre, 

Port Talbot 
0.8% 6 0.0% 0 0.0% 0 5.5% 5 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.6% 0

Vue Cinema, Cardiff 3.3% 27 0.7% 1 0.7% 1 0.0% 0 3.8% 3 15.3% 20 1.4% 2 0.0% 0 0.0% 0
Vue Cinema, Merthyr 1.8% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9% 6 0.7% 1 11.1% 7 0.6% 0
Vue Cinema, Swansea 1.0% 8 1.0% 1 0.0% 0 2.0% 2 3.2% 3 0.7% 1 0.0% 0 1.2% 1 1.4% 1
Wales Millennium Centre, 

Cardiff 
3.1% 25 2.6% 4 1.7% 2 3.0% 3 1.0% 1 9.6% 12 1.3% 2 1.2% 1 2.2% 1

Cardiff City Centre 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Maesteg Town Hall, Talbot 

Street, Maesteg 
0.4% 3 0.0% 0 0.0% 0 3.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Reel Cinema, Hollywood 
Park, The Princess 
Margaret Way, Port Talbot 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

St David's Hall, The Hayes, 
Cardiff 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 4.8% 4 1.2% 2 0.0% 0 0.0% 0 0.9% 0

Taliesin Arts Centre, Sketty, 
Swansea 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

The Red Dragon Centre, 
Hemingway Road, Cardiff 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0

(Don't know / varies) 0.9% 7 0.0% 0 0.0% 0 3.9% 4 1.3% 1 0.6% 1 0.6% 1 0.7% 0 0.9% 0
(Don't do this activity) 37.5% 300 32.5% 46 32.4% 30 33.9% 30 33.0% 30 22.9% 29 51.5% 76 46.5% 28 60.8% 31
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q36 In which city, town or out-of-town location does your household spend most money on health & fitness? 
 
Energie Fitness, Brackla 

Shopping Centre, 
Bridgend 

1.6% 12 4.6% 7 0.0% 0 0.0% 0 6.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0

First Class, Kestrel Close, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

GYM4LESS, Litchard 
Industrial Estate, Bridgend 

1.0% 8 4.6% 7 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0

Halo Bridgend Life Centre, 
Bridgend 

2.9% 23 10.1% 14 1.8% 2 0.7% 1 5.9% 5 0.0% 0 0.0% 0 0.0% 0 2.3% 1

Halo Garw Valley Life 
Centre, Pontycymmer 

0.6% 5 0.0% 0 0.0% 0 4.6% 4 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halo Ogmore Valley Life 
Centre, Ogmore Vale 

0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 3 0.0% 0 0.0% 0 0.0% 0

Halo Pencoed Swimming 
Pool, Pencoed 

0.8% 7 0.0% 0 0.0% 0 0.7% 1 6.0% 5 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Halo Pyle Swimming Pool, 
Pyle, Kenfig Hill 

1.0% 8 0.0% 0 4.4% 4 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 3.5% 2

K 2 Gym, Main Ave, 
Bridgend 

0.1% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Nuffield Heath Fitness & 
Wellbeing Gym, Waterton 
Rd, Bridgend 

2.3% 18 5.2% 7 7.5% 7 0.0% 0 2.8% 3 0.7% 1 0.0% 0 0.0% 0 0.9% 0

Physique Health & Leisure, 
Brackla, Bridgend 

0.8% 7 3.3% 5 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

Porthcawl Health & Fitness, 
Porthcawl 

0.8% 7 0.7% 1 5.0% 5 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Snap Fitness, Bridgend 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Xtreme Physique, Pyle, 

Bridgend 
0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0

Halo, Old Forge Site, 
Nant-y-Crynwydd, 
Maesteg 

2.3% 19 0.0% 0 0.0% 0 19.4% 17 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0

Port Talbot 1.1% 9 0.0% 0 2.8% 3 4.6% 4 0.0% 0 0.0% 0 0.0% 0 1.8% 1 1.7% 1
Rhondda Sports Centre, 

Tyntla Road, Geligaled 
Park, Pentre 

3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.6% 20 8.0% 5 0.0% 0

Other 5.2% 41 0.7% 1 5.7% 5 1.3% 1 5.7% 5 18.5% 24 2.9% 4 1.2% 1 0.0% 0
(Don't know / varies) 2.9% 23 4.1% 6 3.6% 3 0.7% 1 2.4% 2 2.1% 3 4.7% 7 1.9% 1 0.5% 0
(Don't do this activity) 72.9% 584 66.1% 94 69.2% 64 64.9% 58 66.8% 60 74.6% 96 78.8% 116 85.2% 51 88.4% 45
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q37 In which city, town, or out-of-town location does your household spend most money on bingo / casinos? 
 
Castle Bingo, Bridgend 4.8% 38 12.1% 17 3.9% 4 3.9% 4 7.5% 7 1.8% 2 1.7% 3 0.0% 0 4.3% 2
Castle Bingo, Canton, 

Cardiff 
0.6% 5 0.0% 0 0.0% 0 4.6% 4 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Castle Bingo, Morriston, 
Swansea 

0.1% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Castle Bingo, Nantgarw 2.9% 23 0.0% 0 0.0% 0 0.6% 1 0.0% 0 2.5% 3 10.3% 15 6.6% 4 0.0% 0
Castle Bingo, Neath 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.5% 0
Grosvenor Casino, Cardiff 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.2% 3 0.0% 0 0.0% 0
Judges Bingo, Tonypandy 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 2 0.8% 0 0.0% 0
Les Croupiers Casino, 

Cardiff 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Mecca Bingo, Camarthen 
Road, Swansea 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0

Blaengwynfi Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Cardiff City Centre 0.7% 6 0.7% 1 5.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croeserw Village Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Ogmore Vale Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pencoed Social Club, Hendre 

Road, Pencoed, Bridgend 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

The Royal British Legion, 
Pyle Road, Pyle, Bridgend 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0

United Services Club, New 
Road, Porthcawl 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 0.3% 2 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.5% 0
(Don't do this activity) 89.2% 714 87.2% 124 90.5% 83 88.2% 79 89.7% 81 94.4% 121 84.7% 125 88.8% 53 93.6% 47
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
 
Q38 In which city, town, or out-of-town location does your household spend most money on family entertainment or recreation? (i.e. ten pin 

bowling, ice skating, children's play centres, museums, visitor attractions etc.) 
 
Bridgend Town Centre 3.6% 29 12.6% 18 1.3% 1 1.3% 1 6.8% 6 0.7% 1 0.6% 1 0.0% 0 0.6% 0
Cardiff Bay 1.8% 14 1.3% 2 1.9% 2 0.0% 0 0.7% 1 6.4% 8 0.6% 1 0.0% 0 1.8% 1
Cardiff City Centre 12.7% 102 8.5% 12 22.3% 21 29.3% 26 13.4% 12 14.4% 18 4.4% 6 5.7% 3 5.6% 3
Cowbridge 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.0% 0 0.0% 0 0.0% 0
Llantrisant 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Maesteg 0.3% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.0% 0
Pontyclun 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 2 0.7% 1 0.0% 0 0.0% 0
Port Talbot 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 1.1% 1
Porthcawl 0.5% 4 0.0% 0 2.1% 2 0.6% 1 1.6% 1 0.0% 0 0.0% 0 0.7% 0 0.0% 0
Swansea City Centre 1.5% 12 0.0% 0 4.3% 4 7.3% 7 0.0% 0 0.0% 0 0.0% 0 1.8% 1 1.2% 1
Talbot Green Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tonypandy 2.0% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.7% 16 0.0% 0 0.0% 0
Tonyrefail 0.8% 6 1.0% 1 0.6% 1 0.0% 0 2.1% 2 0.0% 0 1.1% 2 1.2% 1 0.0% 0
Treorchy 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 5 0.0% 0 0.0% 0
Bridgend Retail Park, 

Cowbridge Road, 
Bridgend 

0.1% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Treherbert 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0
Other 2.1% 17 0.0% 0 0.6% 1 0.0% 0 0.7% 1 1.8% 2 9.0% 13 0.0% 0 0.0% 0
(Don't know / varies) 2.1% 17 0.0% 0 0.7% 1 2.0% 2 0.0% 0 4.3% 6 3.6% 5 4.7% 3 1.4% 1
(Don't do this activity) 70.9% 568 76.6% 109 65.5% 60 58.5% 53 73.9% 66 69.2% 89 66.0% 97 81.2% 49 88.5% 45
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
 
GEN Gender of respondent: 
 
Male 32.6% 261 36.3% 52 38.3% 35 41.6% 37 27.6% 25 29.0% 37 30.5% 45 23.5% 14 30.1% 15
Female 67.4% 539 63.7% 90 61.7% 57 58.4% 52 72.4% 65 71.0% 91 69.5% 103 76.5% 46 69.9% 35
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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AGE Could I ask how old you are please? 
 
18 to 24 6.2% 49 4.6% 7 0.0% 0 4.6% 4 0.0% 0 4.9% 6 10.1% 15 5.4% 3 28.0% 14
25 to 34 12.2% 98 13.7% 20 15.0% 14 13.7% 12 14.5% 13 9.9% 13 10.1% 15 5.4% 3 16.0% 8
35 to 44 18.3% 146 22.1% 31 21.9% 20 26.0% 23 23.4% 21 19.5% 25 8.9% 13 14.2% 9 7.0% 4
45 to 54 19.7% 157 23.9% 34 18.1% 17 23.8% 21 21.7% 20 21.4% 27 19.1% 28 7.8% 5 11.0% 6
55 to 64 19.4% 155 18.6% 26 15.9% 15 12.6% 11 17.5% 16 21.0% 27 24.8% 37 28.8% 17 12.0% 6
65 + 24.4% 195 17.1% 24 29.1% 27 19.3% 17 22.9% 21 23.3% 30 27.0% 40 38.3% 23 25.9% 13
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
 
QUOTA Zone: 
 
Zone 1 17.8% 142 100.0% 142 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 2 11.5% 92 0.0% 0 100.0% 92 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 3 11.2% 90 0.0% 0 0.0% 0 100.0% 90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4 11.2% 90 0.0% 0 0.0% 0 0.0% 0 100.0% 90 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5 16.0% 128 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 128 0.0% 0 0.0% 0 0.0% 0
Zone 6 18.5% 148 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 148 0.0% 0 0.0% 0
Zone 7 7.5% 60 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 60 0.0% 0
Zone 8 6.3% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 51
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
 
PC Postcode sector: 
 
CF31 1 3.5% 28 19.9% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 2 4.1% 32 22.9% 32 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 3 1.7% 13 9.5% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 4 5.0% 40 28.3% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF31 5 3.4% 28 19.4% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 0 2.0% 16 0.0% 0 17.5% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 7 0.8% 6 0.0% 0 0.0% 0 0.0% 0 6.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 8 1.5% 12 0.0% 0 0.0% 0 13.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF32 9 3.6% 29 0.0% 0 0.0% 0 0.0% 0 32.2% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF33 4 1.2% 9 0.0% 0 10.3% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF33 6 4.1% 33 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 64.6% 33
CF34 0 2.8% 23 0.0% 0 0.0% 0 25.3% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF34 9 6.8% 55 0.0% 0 0.0% 0 60.9% 55 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF35 5 1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.2% 12 0.0% 0 0.0% 0 0.0% 0
CF35 6 6.8% 55 0.0% 0 0.0% 0 0.0% 0 61.0% 55 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF36 3 4.8% 38 0.0% 0 41.5% 38 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF36 5 3.5% 28 0.0% 0 30.8% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CF39 8 4.6% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24.9% 37 0.0% 0 0.0% 0
CF40 1 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.7% 7 0.0% 0 0.0% 0
CF40 2 3.5% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.0% 28 0.0% 0 0.0% 0
CF41 7 9.5% 76 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51.4% 76 0.0% 0 0.0% 0
CF42 5 3.1% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.7% 24 0.0% 0
CF42 6 2.2% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.5% 18 0.0% 0
CF71 7 3.4% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.4% 27 0.0% 0 0.0% 0 0.0% 0
CF72 8 7.4% 59 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46.0% 59 0.0% 0 0.0% 0 0.0% 0
CF72 9 3.7% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.4% 30 0.0% 0 0.0% 0 0.0% 0
SA13 2 2.2% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35.4% 18
SA13 3 2.2% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.8% 18 0.0% 0
Weighted base:  800 142 92 90 90 128 148 60  51
Sample:  800 100 100 100 100 100 100 100  100
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Q32B Cardiff Q32B 
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Q32B 
Llantrisant 

Q32B 
Maesteg 
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Tydfil 

Q32B Neath Q32B 
Pencoed 

Q32B 
Pontyclun 

Q32B 
Pontypridd 

Q32B Port 
Talbot 

Q32B 
Porthcawl 
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Q32B What is your nearest town centre? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Bridgend Town Centre 38.5% 308 0.0% 0 100.0% 308 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cardiff City Centre 2.5% 20 0.0% 0 0.0% 0 100.0% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cowbridge 2.1% 17 0.0% 0 0.0% 0 0.0% 0 100.0% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Llantrisant 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Maesteg 12.0% 96 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 96 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pencoed 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pontyclun 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 8 0.0% 0 0.0% 0 0.0% 0 
Pontypridd 3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 25 0.0% 0 0.0% 0 
Port Talbot 6.5% 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 52 0.0% 0 
Porthcawl 10.8% 86 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 86 
Pyle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Swansea City Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Talbot Green Town Centre 4.6% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonypandy 5.0% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonyrefail 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Treorchy 9.6% 77 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Aberdare Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Bargoed Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Gelli Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pentre Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Treherbert Village Centre 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Don't know / uncertain) 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Base:  800 1 308 20 17 2 96 1  2 7 8 25 52 86 
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Q32C What things do you think could be improved about that town centre? [MR] 
 Not 'Don't know / uncertain' at Q32B 
 
Better signposting within the 

centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cheaper parking 7.5% 60 0.0% 0 12.3% 38 15.0% 3 11.8% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 12.5% 1 4.0% 1 1.9% 1 9.3% 8 
Improved access for 

wheelchair and pushchair 
users 

1.0% 8 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 1 0.0% 0 0.0% 0 1.9% 1 2.3% 2 

More accessible car parking 2.9% 23 0.0% 0 4.9% 15 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 1.2% 1 
More frequent bus services 

to the centre 
0.8% 6 0.0% 0 1.0% 3 5.0% 1 5.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 

More frequent train services 0.5% 4 0.0% 0 0.3% 1 0.0% 0 5.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 1.9% 1 0.0% 0 
More parking 12.0% 96 0.0% 0 11.7% 36 15.0% 3 29.4% 5 100.0% 2 6.3% 6 0.0% 0 0.0% 0 14.3% 1 50.0% 4 12.0% 3 1.9% 1 8.1% 7 
More priority for pedestrians 1.3% 10 0.0% 0 3.2% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More reliable / comfortable 

bus services 
1.1% 9 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 5.8% 3 1.2% 1 

More reliable train services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More secure parking 0.3% 2 0.0% 0 0.0% 0 0.0% 0 5.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
New / relocated bus stops 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better street furniture / floral 

displays 
1.3% 10 0.0% 0 2.3% 7 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cleaner streets / removal of 
litter 

2.3% 18 0.0% 0 3.6% 11 10.0% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 1.9% 1 1.2% 1 

Improve appearance / 
environment of centre 

5.0% 40 0.0% 0 6.5% 20 0.0% 0 0.0% 0 0.0% 0 6.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.6% 5 4.7% 4 

Improved security measures / 
more CCTV / more police 

0.8% 6 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 0.0% 0 

More control on alcohol / 
drinkers / drug users 

0.8% 6 0.0% 0 1.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More control on other 
anti-social behaviour 

1.1% 9 0.0% 0 2.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More green spaces / areas 0.6% 5 0.0% 0 1.0% 3 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More shelter from wind / 

rain 
0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Better choice of shops in 
general 

39.6% 316 0.0% 0 50.0% 154 5.0% 1 11.8% 2 0.0% 0 45.8% 44 100.0% 1 50.0% 1 42.9% 3 12.5% 1 48.0% 12 46.2% 24 32.6% 28 

Better crèche facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better quality of shops 13.7% 109 0.0% 0 16.9% 52 0.0% 0 11.8% 2 0.0% 0 20.8% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.0% 4 15.4% 8 14.0% 12 
Bigger / better supermarket 3.3% 26 0.0% 0 1.9% 6 0.0% 0 0.0% 0 50.0% 1 4.2% 4 100.0% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 1 1.9% 1 9.3% 8 
Expand the town centre’s 

colleges / expand 
university 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Fewer bars / nightclubs 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Improvement to the market 3.5% 28 0.0% 0 3.9% 12 0.0% 0 0.0% 0 0.0% 0 12.5% 12 0.0% 0 0.0% 0 14.3% 1 12.5% 1 0.0% 0 0.0% 0 0.0% 0 
More / better eating places 1.4% 11 0.0% 0 1.6% 5 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 3.5% 3 
More / better leisure facilities 3.1% 25 0.0% 0 1.0% 3 0.0% 0 5.9% 1 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 12.8% 11 
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More / better pubs / 
night-life 

0.8% 6 100.0% 1 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 2 

More family oriented 
facilities 

0.9% 7 0.0% 0 0.6% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 14.3% 1 0.0% 0 0.0% 0 0.0% 0 2.3% 2 

More independent shops 15.4% 123 0.0% 0 17.2% 53 0.0% 0 0.0% 0 0.0% 0 24.0% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 2 23.1% 12 10.5% 9 
More national multiple (high 

street chain) retailers 
14.3% 114 0.0% 0 18.2% 56 0.0% 0 0.0% 0 0.0% 0 20.8% 20 0.0% 0 0.0% 0 0.0% 0 12.5% 1 20.0% 5 19.2% 10 5.8% 5 

More secure children’s play 
areas 

0.6% 5 0.0% 0 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Provision of more residential 
accommodation 

0.3% 2 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Fewer charity shops 3.6% 29 0.0% 0 3.9% 12 0.0% 0 11.8% 2 0.0% 0 2.1% 2 0.0% 0 50.0% 1 0.0% 0 0.0% 0 0.0% 0 9.6% 5 7.0% 6 
More / better public toilets 7.0% 56 0.0% 0 3.9% 12 0.0% 0 0.0% 0 0.0% 0 14.6% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 32.6% 28 
More clothes shops 2.6% 21 0.0% 0 1.6% 5 0.0% 0 0.0% 0 0.0% 0 4.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 2 2.3% 2 
More service outlets (banks 

etc) 
2.4% 19 0.0% 0 0.6% 2 0.0% 0 5.9% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 2 1.9% 1 0.0% 0 

Fewer empty shops 0.8% 6 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0 
Less traffic congestion 2.6% 21 0.0% 0 1.3% 4 5.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 1 0.0% 0 1.2% 1 
(Don’t know) 4.4% 35 0.0% 0 4.5% 14 5.0% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 14.3% 1 0.0% 0 16.0% 4 7.7% 4 2.3% 2 
(None mentioned) 17.2% 137 0.0% 0 12.0% 37 55.0% 11 23.5% 4 0.0% 0 11.5% 11 0.0% 0 50.0% 1 14.3% 1 37.5% 3 8.0% 2 19.2% 10 7.0% 6 
Base:  797 1 308 20 17 2 96 1  2 7 8 25 52 86 
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Q32B What is your nearest town centre? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Bridgend Town Centre 38.5% 308 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cardiff City Centre 2.5% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cowbridge 2.1% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Llantrisant 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Maesteg 12.0% 96 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Neath 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pencoed 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pontyclun 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pontypridd 3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Port Talbot 6.5% 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Porthcawl 10.8% 86 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pyle 0.1% 1 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Swansea City Centre 0.1% 1 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Talbot Green Town Centre 4.6% 37 0.0% 0 0.0% 0 100.0% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonypandy 5.0% 40 0.0% 0 0.0% 0 0.0% 0 100.0% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonyrefail 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Treorchy 9.6% 77 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 77 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Aberdare Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Bargoed Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 
Gelli Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 
Pentre Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 
Treherbert Village Centre 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 7 
(Don't know / uncertain) 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Base:  800 1 1 37 40 5 77 1  1 1 1 7 
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Q32C What things do you think could be improved about that town centre? [MR] 
 Not 'Don't know / uncertain' at Q32B 
 
Better signposting within the 

centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cheaper parking 7.5% 60 0.0% 0 0.0% 0 8.1% 3 2.5% 1 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Improved access for 

wheelchair and pushchair 
users 

1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More accessible car parking 2.9% 23 0.0% 0 0.0% 0 5.4% 2 2.5% 1 20.0% 1 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More frequent bus services 

to the centre 
0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More frequent train services 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More parking 12.0% 96 0.0% 0 0.0% 0 29.7% 11 12.5% 5 40.0% 2 13.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More priority for pedestrians 1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More reliable / comfortable 

bus services 
1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More reliable train services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More secure parking 0.3% 2 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
New / relocated bus stops 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better street furniture / floral 

displays 
1.3% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cleaner streets / removal of 
litter 

2.3% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 

Improve appearance / 
environment of centre 

5.0% 40 0.0% 0 0.0% 0 2.7% 1 7.5% 3 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Improved security measures / 
more CCTV / more police 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More control on alcohol / 
drinkers / drug users 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More control on other 
anti-social behaviour 

1.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More green spaces / areas 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More shelter from wind / 

rain 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Better choice of shops in 
general 

39.6% 316 0.0% 0 0.0% 0 10.8% 4 57.5% 23 40.0% 2 13.0% 10 0.0% 0 0.0% 0 0.0% 0 100.0% 1 71.4% 5 

Better crèche facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better quality of shops 13.7% 109 0.0% 0 0.0% 0 2.7% 1 20.0% 8 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 
Bigger / better supermarket 3.3% 26 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 2.6% 2 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 
Expand the town centre’s 

colleges / expand 
university 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Fewer bars / nightclubs 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Improvement to the market 3.5% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More / better eating places 1.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 
More / better leisure facilities 3.1% 25 0.0% 0 0.0% 0 8.1% 3 5.0% 2 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.3% 1 
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More / better pubs / 
night-life 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More family oriented 
facilities 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More independent shops 15.4% 123 0.0% 0 0.0% 0 2.7% 1 40.0% 16 0.0% 0 5.2% 4 0.0% 0 0.0% 0 0.0% 0 100.0% 1 28.6% 2 
More national multiple (high 

street chain) retailers 
14.3% 114 0.0% 0 0.0% 0 2.7% 1 25.0% 10 0.0% 0 5.2% 4 0.0% 0 0.0% 0 0.0% 0 100.0% 1 14.3% 1 

More secure children’s play 
areas 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Provision of more residential 
accommodation 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Fewer charity shops 3.6% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More / better public toilets 7.0% 56 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More clothes shops 2.6% 21 0.0% 0 0.0% 0 8.1% 3 2.5% 1 0.0% 0 5.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More service outlets (banks 

etc) 
2.4% 19 0.0% 0 0.0% 0 0.0% 0 20.0% 8 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42.9% 3 

Fewer empty shops 0.8% 6 0.0% 0 0.0% 0 0.0% 0 2.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Less traffic congestion 2.6% 21 0.0% 0 0.0% 0 10.8% 4 0.0% 0 0.0% 0 13.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Don’t know) 4.4% 35 0.0% 0 0.0% 0 10.8% 4 7.5% 3 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(None mentioned) 17.2% 137 0.0% 0 100.0% 1 21.6% 8 7.5% 3 20.0% 1 45.5% 35 100.0% 1 0.0% 0 0.0% 0 0.0% 0 28.6% 2 
Base:  797 1 1 37 40 5 77 1  1 1 1 7 
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Q32B What is your nearest town centre? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Bridgend Town Centre 40.3% 322 0.0% 0 100.0% 322 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cardiff City Centre 3.5% 28 0.0% 0 0.0% 0 100.0% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cowbridge 2.9% 23 0.0% 0 0.0% 0 0.0% 0 100.0% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Llantrisant 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Maesteg 10.4% 84 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 84 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 99.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pencoed 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pontyclun 1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 13 0.0% 0 0.0% 0 0.0% 0 
Pontypridd 3.3% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 26 0.0% 0 0.0% 0 
Port Talbot 3.6% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 28 0.0% 0 
Porthcawl 9.0% 72 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 72 
Pyle 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Swansea City Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Talbot Green Town Centre 6.2% 50 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonypandy 7.9% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonyrefail 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Treorchy 7.8% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Aberdare Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Bargoed Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Gelli Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pentre Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Treherbert Village Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Don't know / uncertain) 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Weighted base:  800 1 322 28 23 4 84 1  1 5 13 26 28 72 
Sample:  800 1 308 20 17 2 96 1  2 7 8 25 52 86 
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Q32C What things do you think could be improved about that town centre? [MR] 
 Not 'Don't know / uncertain' at Q32B 
 
Better signposting within the 

centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cheaper parking 8.1% 64 0.0% 0 11.5% 37 11.6% 3 7.9% 2 0.0% 0 2.2% 2 0.0% 0 0.0% 0 0.0% 0 21.9% 3 6.1% 2 1.0% 0 14.3% 10 
Improved access for 

wheelchair and pushchair 
users 

0.9% 7 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.2% 1 0.0% 0 0.0% 0 0.9% 0 3.6% 3 

More accessible car parking 2.4% 19 0.0% 0 3.6% 12 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 1 0.9% 1 
More frequent bus services 

to the centre 
0.7% 6 0.0% 0 0.8% 3 4.8% 1 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 

More frequent train services 0.3% 2 0.0% 0 0.2% 1 0.0% 0 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.9% 0 0.0% 0 
More parking 15.3% 122 0.0% 0 12.3% 40 10.0% 3 45.0% 10 100.0% 4 5.1% 4 0.0% 0 0.0% 0 11.2% 1 72.0% 9 12.7% 3 0.9% 0 15.9% 11 
More priority for pedestrians 2.3% 18 0.0% 0 5.7% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More reliable / comfortable 

bus services 
0.7% 6 0.0% 0 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 3.2% 1 0.8% 1 

More reliable train services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More secure parking 0.3% 2 0.0% 0 0.0% 0 0.0% 0 5.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
New / relocated bus stops 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better street furniture / floral 

displays 
1.9% 16 0.0% 0 3.9% 13 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cleaner streets / removal of 
litter 

3.9% 31 0.0% 0 6.5% 21 25.5% 7 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.9% 0 0.9% 1 

Improve appearance / 
environment of centre 

4.2% 33 0.0% 0 6.1% 20 0.0% 0 0.0% 0 0.0% 0 5.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 2 3.3% 2 

Improved security measures / 
more CCTV / more police 

0.9% 7 0.0% 0 1.6% 5 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.1% 1 0.0% 0 0.0% 0 

More control on alcohol / 
drinkers / drug users 

1.7% 13 0.0% 0 4.1% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More control on other 
anti-social behaviour 

2.2% 17 0.0% 0 5.4% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More green spaces / areas 0.9% 7 0.0% 0 1.8% 6 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More shelter from wind / 

rain 
0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Better choice of shops in 
general 

36.2% 289 0.0% 0 46.1% 148 2.8% 1 7.4% 2 0.0% 0 44.7% 37 100.0% 1 50.0% 0 33.5% 2 7.2% 1 47.9% 13 42.2% 12 29.3% 21 

Better crèche facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better quality of shops 12.3% 98 0.0% 0 14.6% 47 0.0% 0 7.4% 2 0.0% 0 18.7% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.9% 5 20.7% 6 12.9% 9 
Bigger / better supermarket 3.4% 27 0.0% 0 1.7% 5 0.0% 0 0.0% 0 75.2% 3 4.1% 3 100.0% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 0 0.9% 0 7.3% 5 
Expand the town centre’s 

colleges / expand 
university 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Fewer bars / nightclubs 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Improvement to the market 3.3% 27 0.0% 0 4.3% 14 0.0% 0 0.0% 0 0.0% 0 11.0% 9 0.0% 0 0.0% 0 11.2% 1 7.2% 1 0.0% 0 0.0% 0 0.0% 0 
More / better eating places 1.6% 12 0.0% 0 1.5% 5 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 2 0.0% 0 6.4% 5 
More / better leisure facilities 4.2% 34 0.0% 0 1.2% 4 0.0% 0 12.0% 3 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.4% 3 0.0% 0 13.9% 10 
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More / better pubs / 
night-life 

1.5% 12 100.0% 1 2.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 2 

More family oriented 
facilities 

0.8% 6 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.5% 0 0.0% 0 0.0% 0 11.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 

More independent shops 12.9% 103 0.0% 0 14.8% 48 0.0% 0 0.0% 0 0.0% 0 19.7% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.7% 2 14.2% 4 8.8% 6 
More national multiple (high 

street chain) retailers 
15.6% 124 0.0% 0 20.9% 67 0.0% 0 0.0% 0 0.0% 0 25.1% 21 0.0% 0 0.0% 0 0.0% 0 7.2% 1 18.6% 5 22.4% 6 3.9% 3 

More secure children’s play 
areas 

0.6% 5 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Provision of more residential 
accommodation 

0.3% 2 0.0% 0 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Fewer charity shops 3.1% 25 0.0% 0 3.7% 12 0.0% 0 9.2% 2 0.0% 0 1.3% 1 0.0% 0 50.0% 0 0.0% 0 0.0% 0 0.0% 0 5.2% 1 9.4% 7 
More / better public toilets 5.4% 43 0.0% 0 4.0% 13 0.0% 0 0.0% 0 0.0% 0 9.1% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 30.3% 22 
More clothes shops 2.2% 18 0.0% 0 1.3% 4 0.0% 0 0.0% 0 0.0% 0 4.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.5% 1 1.6% 1 
More service outlets (banks 

etc) 
2.7% 21 0.0% 0 0.4% 1 0.0% 0 4.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.4% 5 0.9% 0 0.0% 0 

Fewer empty shops 0.6% 5 0.0% 0 0.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 
Less traffic congestion 2.3% 18 0.0% 0 0.4% 1 10.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.5% 0 0.0% 0 2.8% 2 
(Don’t know) 4.2% 33 0.0% 0 3.4% 11 3.3% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 16.2% 1 0.0% 0 13.9% 4 5.1% 1 1.7% 1 
(None mentioned) 16.6% 132 0.0% 0 12.2% 39 43.6% 12 15.7% 4 0.0% 0 13.8% 12 0.0% 0 50.0% 0 27.9% 1 20.7% 3 5.0% 1 25.9% 7 5.2% 4 
Weighted base:  797 1 322 28 23 4 84 1  1 5 13 26 28 72 
Sample:  797 1 308 20 17 2 96 1  2 7 8 25 52 86 
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Q32B What is your nearest town centre? 
 
Aberkenfig (Valleys 

Gateway) 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Bridgend Town Centre 40.3% 322 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cardiff City Centre 3.5% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Cowbridge 2.9% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Llantrisant 0.5% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Maesteg 10.4% 84 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Merthyr Tydfil 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Neath 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pencoed 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pontyclun 1.6% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pontypridd 3.3% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Port Talbot 3.6% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Porthcawl 9.0% 72 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Pyle 0.0% 0 99.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Swansea City Centre 0.1% 0 0.0% 0 100.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Talbot Green Town Centre 6.2% 50 0.0% 0 0.0% 0 100.0% 50 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonypandy 7.9% 63 0.0% 0 0.0% 0 0.0% 0 100.0% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Tonyrefail 0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Treorchy 7.8% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Aberdare Town Centre 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 99.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Bargoed Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 2 0.0% 0 0.0% 0 0.0% 0 
Gelli Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 
Pentre Village Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 
Treherbert Village Centre 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 3 
(Don't know / uncertain) 0.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Weighted base:  800 0 0 50 63 6 63 0  2 1 1 3 
Sample:  800 1 1 37 40 5 77 1  1 1 1 7 
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Q32C What things do you think could be improved about that town centre? [MR] 
 Not 'Don't know / uncertain' at Q32B 
 
Better signposting within the 

centre 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cheaper parking 8.1% 64 0.0% 0 0.0% 0 6.4% 3 2.5% 2 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Improved access for 

wheelchair and pushchair 
users 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More accessible car parking 2.4% 19 0.0% 0 0.0% 0 3.4% 2 2.5% 2 19.3% 1 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More frequent bus services 

to the centre 
0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More frequent train services 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More parking 15.3% 122 0.0% 0 0.0% 0 35.8% 18 13.1% 8 35.8% 2 12.3% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More priority for pedestrians 2.3% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More reliable / comfortable 

bus services 
0.7% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More reliable train services 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More secure parking 0.3% 2 0.0% 0 0.0% 0 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
New / relocated bus stops 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better street furniture / floral 

displays 
1.9% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Cleaner streets / removal of 
litter 

3.9% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 0.0% 0 

Improve appearance / 
environment of centre 

4.2% 33 0.0% 0 0.0% 0 1.1% 1 5.9% 4 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Improved security measures / 
more CCTV / more police 

0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More control on alcohol / 
drinkers / drug users 

1.7% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More control on other 
anti-social behaviour 

2.2% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More green spaces / areas 0.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More shelter from wind / 

rain 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Better choice of shops in 
general 

36.2% 289 0.0% 0 0.0% 0 8.0% 4 54.5% 34 47.6% 3 10.4% 7 0.0% 0 0.0% 0 0.0% 0 100.0% 1 74.6% 2 

Better crèche facilities 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Better quality of shops 12.3% 98 0.0% 0 0.0% 0 5.5% 3 14.3% 9 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 
Bigger / better supermarket 3.4% 27 0.0% 0 0.0% 0 5.5% 3 0.0% 0 0.0% 0 6.3% 4 0.0% 0 100.0% 2 0.0% 0 0.0% 0 0.0% 0 
Expand the town centre’s 

colleges / expand 
university 

0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Fewer bars / nightclubs 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Improvement to the market 3.3% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More / better eating places 1.6% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 1 0.0% 0 
More / better leisure facilities 4.2% 34 0.0% 0 0.0% 0 19.2% 10 2.9% 2 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.7% 0 
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More / better pubs / 
night-life 

1.5% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More family oriented 
facilities 

0.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

More independent shops 12.9% 103 0.0% 0 0.0% 0 3.2% 2 31.3% 20 0.0% 0 4.7% 3 0.0% 0 0.0% 0 0.0% 0 100.0% 1 34.5% 1 
More national multiple (high 

street chain) retailers 
15.6% 124 0.0% 0 0.0% 0 1.9% 1 20.4% 13 0.0% 0 8.6% 5 0.0% 0 0.0% 0 0.0% 0 100.0% 1 21.8% 1 

More secure children’s play 
areas 

0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Provision of more residential 
accommodation 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Fewer charity shops 3.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More / better public toilets 5.4% 43 99.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More clothes shops 2.2% 18 0.0% 0 0.0% 0 7.7% 4 1.5% 1 0.0% 0 4.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
More service outlets (banks 

etc) 
2.7% 21 0.0% 0 0.0% 0 0.0% 0 17.0% 11 0.0% 0 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38.1% 1 

Fewer empty shops 0.6% 5 0.0% 0 0.0% 0 0.0% 0 2.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
Less traffic congestion 2.3% 18 0.0% 0 0.0% 0 8.0% 4 0.0% 0 0.0% 0 12.7% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(Don’t know) 4.2% 33 0.0% 0 0.0% 0 8.0% 4 14.7% 9 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
(None mentioned) 16.6% 132 0.0% 0 100.1% 0 26.7% 13 4.4% 3 16.5% 1 48.5% 30 99.9% 0 0.0% 0 0.0% 0 0.0% 0 25.4% 1 
Weighted base:  797 0 0 50 63 6 63 0  2 1 1 3 
Sample:  797 1 1 37 40 5 77 1  1 1 1 7 
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Bridgend Borough Retail Study 
for Peter Brett Associates 

‘Other’ Responses 
 

Q33 In which city, town or out-of-town location does your household spend most money on 
restaurants & cafes? 

 
Porth Town Centre 4 
Aberdare Town Centre 2 
Brackla Local Centre 2 
Miskin Village Centre 2 
Ystrad Village Centre 2 
Carmarthen Town Centre 1 
Corntown Village Centre 1 
Creigiau Local Centre 1 
Cymmer Village Centre 1 
High Wycombe Town Centre 1 
Kenfig Village Centre 1 
Libanus Village Centre 1 
Llanharan Village Centre 1 
Nantgarw Village Centre 1 
North Cornelly Village Centre 1 
Penderyn Village Centre 1 
Pentre Village Centre 1 
South Cornelly Village Centre 1 
Ton Pentre Village Centre 1 
Treforest Village Centre 1 
Wick Village Centre 1 
Windsor Town Centre 1 
Total 29 
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Q34 In which city, town or out-of-town location does your household spend most money on  pubs 
/ bars / nightclubs / music venues? 

 
Ystrad Village Centre 5 
Brackla Local Centre 4 
Wick Village Centre 3 
Aberthin Village Centre 2 
Brynna Village Centre 2 
Central London 2 
Cymmer Village Centre 2 
Groes-faen Village Centre 2 
Southerndown Village Centre 2 
Bettws Local Centre 1 
Blackmill Village Centre 1 
Broughton District Centre 1 
Carmarthen Town Centre 1 
Clydac Village Centre 1 
Colwinston Village Centre 1 
Coychurch Village Centre 1 
Cwmparc Village Centre 1 
Gelli Village Centre 1 
Gilfach Goch Village Centre 1 
Great Malvern Local Centre 1 
Laleston Village Centre 1 
Llanharry Village Centre 1 
Llwynypia Village Centre 1 
Newton Village Centre 1 
Pentre Village Centre 1 
Tynewydd Village Centre 1 
Total 41 
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Q36 In which city, town or out-of-town location does your household spend most money on 
health & fitness? 

 
Vale Resort, Hensol Park, Hensol, Vale of Glamorgan 7 
Llamtrisant Leisure Centre, Park View, Llantrisant, Pontyclun 6 
Cardiff City Centre 3 
Cowbridge Leisure Centre, The Broad Shoard, Cowbridge 3 
Talbot Green Town Centre 3 
Awel y Mor Community Centre, Wellfield Avenue, Porthcawl 1 
Best Western Heronston Hotel & Spa, Ewenny Road, Cardiff 1 
Bridgend College, Cowbridge Road, Bridgend 1 
Cardiff Marriott Hotel, Mill Lane, Cardiff 1 
Coed-y-mwstwr Golf Club, Bryn Road, Coychurch, Bridgend 1 
Elite Fitness, Fairwater Industrial Estate, Norbury Road, Cardiff 1 
Ogmore Vale Village Centre 1 
Pontyclun Town Centre 1 
Pontypridd Village Centre 1 
Porthcawl Town Centre 1 
Sport Wales National Centre, Sophia Close, Cardiff 1 
Tonyrefail Leisure Centre, Waunrhydd Road, Tonyrefail 1 
Trecco Bay Holiday Park, Porthcawl 1 
Treorchu Village Centre 1 
Unique Fitness, Unnamed Road, Maesteg 1 
Total 37 

 
 
Q38 In which city, town, or out-of-town location does your household spend most money on 

family entertainment or recreation? (i.e. ten pin bowling, ice skating, children's play 
centres, museums, visitor attractions etc.) 

 
Nantgarw Village Centre 5 
Central London 3 
Aberdare Town Centre 1 
Ton Pentre Village Centre 1 
Treforest Village Centre 1 
Windsor Town Centre 1 
Total 12 
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Composite food

1 Zone 1 31.2% 79.7% 40.1% 13.1% 50.7% 16.4% 8.3% 0.2% 17.7%
2 Zone 2 3.5% 0.1% 26.9% 0.0% 0.7% 0.1% 0.3% 0.0% 1.5%
3 Zone 3 9.8% 0.0% 0.2% 70.7% 1.8% 0.0% 0.9% 15.9% 2.5%
4 Zone 4 7.4% 7.0% 8.9% 6.5% 27.6% 5.0% 0.9% 0.2% 5.7%
5 Zone 5 15.2% 10.5% 3.3% 2.0% 12.3% 57.1% 9.9% 4.1% 2.2%
6 Zone 6 9.1% 0.0% 0.0% 0.0% 0.0% 0.6% 44.1% 13.9% 0.0%
7 Zone 7 6.0% 0.0% 0.0% 0.2% 0.0% 0.0% 13.8% 43.1% 0.5%
8 Zone 8 4.3% 0.3% 13.0% 0.0% 0.5% 0.4% 0.0% 1.9% 41.2%
0 Outside catchment area 10.7% 2.4% 5.0% 6.8% 1.5% 15.3% 19.6% 17.4% 22.3%
X SFT 2.8% 0.0% 2.6% 0.7% 4.8% 5.2% 2.3% 3.4% 6.6%

Composite Non-food

1 Zone 1 23.1% 44.8% 26.9% 25.5% 35.6% 11.5% 7.3% 4.7% 27.7%
2 Zone 2 1.4% 0.3% 9.4% 0.0% 0.4% 0.0% 0.1% 0.5% 1.3%
3 Zone 3 2.1% 0.1% 0.0% 14.4% 0.2% 0.1% 0.0% 5.4% 0.4%
4 Zone 4 7.2% 10.4% 7.4% 5.9% 12.9% 4.5% 5.6% 3.7% 5.7%
5 Zone 5 12.2% 5.2% 2.7% 3.5% 6.7% 34.3% 17.1% 6.9% 4.6%
6 Zone 6 2.6% 0.0% 0.0% 0.8% 0.0% 0.7% 11.5% 4.3% 0.0%
7 Zone 7 1.3% 0.0% 0.0% 0.1% 0.0% 0.0% 2.7% 12.0% 0.1%
8 Zone 8 2.9% 0.3% 4.4% 2.1% 1.1% 0.6% 0.3% 6.7% 21.8%
0 Outside catchment area 24.5% 17.3% 20.0% 26.1% 16.1% 30.3% 30.7% 32.6% 20.5%
X SFT 22.8% 21.6% 29.2% 21.5% 27.0% 18.1% 24.6% 23.2% 17.9%
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Composite food

1 Zone 1 32.2% 79.7% 41.4% 13.2% 53.5% 17.3% 8.6% 0.2% 19.0%
2 Zone 2 3.6% 0.1% 27.4% 0.0% 0.7% 0.1% 0.3% 0.0% 1.5%
3 Zone 3 10.0% 0.0% 0.2% 71.2% 1.9% 0.0% 0.9% 16.5% 2.8%
4 Zone 4 7.7% 7.0% 9.1% 6.5% 29.1% 5.3% 0.9% 0.2% 6.2%
5 Zone 5 15.6% 10.5% 3.4% 2.0% 12.8% 60.1% 10.2% 4.3% 2.3%
6 Zone 6 9.3% 0.0% 0.0% 0.0% 0.0% 0.6% 45.0% 14.5% 0.0%
7 Zone 7 6.2% 0.0% 0.0% 0.2% 0.0% 0.0% 14.1% 44.4% 0.5%
8 Zone 8 4.4% 0.3% 13.3% 0.0% 0.6% 0.4% 0.0% 1.9% 43.7%
0 Outside catchment area 11.0% 2.4% 5.2% 6.9% 1.5% 16.1% 20.0% 18.0% 24.0%
X SFT 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%

Composite Non-food

1 Zone 1 29.8% 56.9% 37.8% 32.7% 48.5% 13.1% 9.2% 5.3% 35.2%
2 Zone 2 1.8% 0.4% 13.5% 0.0% 0.5% 0.0% 0.1% 0.8% 1.5%
3 Zone 3 2.6% 0.1% 0.0% 17.9% 0.2% 0.1% 0.1% 7.1% 0.5%
4 Zone 4 9.4% 14.2% 9.9% 7.6% 18.2% 5.6% 6.7% 4.9% 7.0%
5 Zone 5 15.7% 6.1% 3.9% 4.1% 8.6% 42.0% 22.1% 9.4% 5.3%
6 Zone 6 3.6% 0.0% 0.0% 0.9% 0.0% 0.9% 17.0% 5.7% 0.0%
7 Zone 7 1.8% 0.0% 0.0% 0.1% 0.0% 0.0% 3.9% 15.8% 0.1%
8 Zone 8 3.6% 0.4% 5.5% 2.8% 1.4% 0.7% 0.5% 9.1% 25.8%
0 Outside catchment area 31.7% 22.0% 29.3% 33.9% 22.6% 37.6% 40.5% 41.9% 24.6%
X SFT 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%



 

Appendix 10: 
Sample Questionnaire 
 



Job No: 150119
Bridgend Borough Retail Study

Good morning / afternoon / evening, I am …… from NEMS market research and we are conducting a short survey in 
your area about shopping on behalf of Bridgend Borough Council.  The survey will help the authority understand 
what the future shopping and leisure needs of the wider area will be. Do you have time to answer some questions? It 
will take about five minutes.

QA Are you the main shopper in your household?

1 Yes
2 No - Ask if main shopper is available, if not - close

PC Could you please provide your post code?
RECORD POSTCODE

First we have a few questions about where you undertake food and groceries shopping.  In answering these 
questions the location may be a supermarket, a smaller store or independent retailer, or a town centre, or could be 
the use of facilities such as the Internet. 

Q01 Where did your household last undertake a main food and grocery purchase? 
DO NOT PROMPT. ONE ANSWER ONLY. 

#Food Food Shopping List

Q02 And where did you shop the time before that (was it the same, or different, and if so, please specify)?

DO NOT PROMPT. ONE ANSWER ONLY. 

#Food Food Shopping List

Q03 What form of transport do you use to visit your main food shopping destination?
DO NOT PROMPT. ONE ANSWER ONLY.

1 Car - Driver
2 Car - Passenger
3 Bus
4 Cycle
5 Disabled vehicle (e.g. mobility scooter)
6 Taxi
7 Train
8 Walk
A Other (PLEASE WRITE IN)
B (Don't know / varies)

Q04 When your household undertakes its main food and grocery spend (STORE MENTIONED AT Q01) does it visit other 
shops, leisure or service outlets on the same shopping trips? And if so which ones?
DO NOT READ OUT. CAN BE MULTICODED.

1 Yes - other food shops
2 Yes - other non food shops (clothing, footwear, electrical etc)
3 Yes - pubs, restaurants or cafes
4 Yes - financial service (i.e. bank, building society)
5 Yes - other service (e.g. hairdresser, travel agent, estate agent)
6 Yes - leisure activity
7 Yes - other (PLEASE WRITE IN)
8 (No)
9 (Don't know / varies)

Q05 Approximately how much money does your household spend per week on its main food and groceries shop at 
(STORE MENTIONED AT Q01)?
PLEASE WRITE IN TO THE NEAREST £

X To the nearest £: (PLEASE WRITE IN)
Y (Don't know / varies)
Z (Refused)

Q06 How often does your household normally visit its main food and grocery shopping destination (STORE MENTIONED 
AT Q01)?
ONE ANSWER ONLY.

1 Everyday
2 5 - 6 times a week
3 3 - 4 times a week
4 Twice a week
5 Once a week
6 Once every two weeks
7 Once a month
8 Less often
9 (Don't know / varies)

Q07 Where did your household last undertake your ‘top-up’ food and grocery purchases? (i.e smaller/ 'basket' shopping 
purchases which are not part of your main food and groceries shop)
DO NOT PROMPT. ONE ANSWER ONLY. 

#Food Food Shopping List
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Q08 And where did you go for top-up food shopping the time before that?
DO NOT PROMPT. ONE ANSWER ONLY. 

#Food Food Shopping List

Q09 Approximately how much money does your household spend per week on top-up food and groceries shopping 
(STORE MENTIONED AT Q07)?
PLEASE WRITE IN TO THE NEAREST £

X To the nearest £: (PLEASE WRITE IN)
Y (Don't know / varies)
Z (Refused)

Not answered by those who said 'Internet / delivered' at Q07
Q09A When your household undertakes its top-up food and grocery spend (STORE MENTIONED AT Q07) does it visit 

other shops, leisure or service outlets on the same shopping trips? And if so which ones?
DO NOT READ OUT. CAN BE MULTICODED.

1 Yes - other food shops
2 Yes - other non food shops (clothing, footwear, electrical etc)
3 Yes - pubs, restaurants or cafes
4 Yes - financial service (i.e. bank, building society)
5 Yes - other service (e.g. hairdresser, travel agent, estate agent)
6 Yes - leisure activity
7 Yes - other (PLEASE WRITE IN)
8 (No)
9 (Don't know / varies)

Q10 Does your household also spend money on food and groceries in small shops or market stalls? (i.e., not 
supermarkets)
DO NOT PROMPT. ONE ANSWER ONLY. 

1 Yes GO TO Q11
2 No GO TO Q13

Q11 Where are these small shops or market stalls located?
DO NOT PROMPT. ONE ANSWER ONLY. 

#Food Food Shopping List - NOTE ONLY THE LOCAL STORES LIST WILL SHOW ON THIS QUESTION

Q12 Approximately how much money does your household spend per week on food and groceries in these small shops?

PLEASE WRITE IN TO THE NEAREST £

X To the nearest £: (PLEASE WRITE IN)
Y (Don't know / varies)
Z (Refused)

Q13 Approximately what proportion of your household's total spending on all food and grocery goods is done using the 
Internet?
PLEASE WRITE IN TO THE NEAREST %

1 To the nearest %: (PLEASE WRITE IN)
X (Don't know / varies)
Y (Refused)

We now have a few questions about where you go for non-food shopping.  In answering these questions the 
location may be a town centre, a retail park, or a free standing store, or could be facilities such as the Internet, TV / 
interactive shopping or use of a home catalogue. 

Q14 So, speaking as an individual, can you tell me where you last made a purchase of clothes or shoes?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q15 How often do you visit (LOCATION MENTIONED AT Q14) for clothes or shoes shopping?
ONE ANSWER ONLY.

1 Everyday
2 5 - 6 times a week
3 3 - 4 times a week
4 Twice a week
5 Once a week
6 Once every two weeks
7 Once a month
8 Once every two months
9 3 or 4 times a year
A Twice a year
B Once a year
C Less often
D (Don't know / varies)
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Skip Q16 if shop via 'Internet', 'Catalogue' or 'TV shopping' at Q14:
Q16 How do you normally travel to (LOCATION MENTIONED AT Q14)?

ONE ANSWER ONLY.

1 Car - Driver
2 Car - Passenger
3 Bus
4 Cycle
5 Disabled vehicle (e.g. mobility scooter)
6 Taxi
7 Train
8 Walk
A Other (PLEASE WRITE IN)
B (Don't know / varies)

Q17 And the time before that, where did your household go to make a purchase of clothes or shoes?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q18 Now can you tell me where your household last made a purchase of furniture, carpets, or soft household 
furnishings?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q19 And the time before that, where did your household go to make a purchase of furniture, carpets, or soft household 
furnishings?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q20 Now can you tell me where your household last made a purchase of DIY and decorating goods?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q21 And the time before that, where did your household go to make a purchase of DIY and decorating goods?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q22 Can you tell me where you or your household last made a purchase of electrical items such as TVs, DVD players, 
digital cameras, MP3 players, mobile phones or computers? 
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q23 And the time before that, where you or your household last made a purchase of electrical items such as TVs, DVD 
players, digital cameras, MP3 players, mobile phones or computers?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q24 Can you tell me where you or your household last made a purchase of domestic appliances, such as washing 
machines, fridges or cookers?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q25 And the time before that, where you or your household last made a purchase of domestic appliances, such as 
washing machines, fridges or cookers?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q26 Can you tell me where you or your household last made a purchase of health, beauty or chemist items?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q27 And the time before that, where did you or your household go to make a purchase of health, beauty or chemist 
items?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List
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Q28 Can you tell me where you or your household last made a purchase of recreational goods such as sports equipment, 
bicycles, musical instruments or toys?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q29 And the time before that, where did you or your household go to make a purchase of recreational goods such as 
sports equipment, bicycles, musical instruments or toys?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q30 And where was the last purchase of other non-food items such as books, CDs, jewellery or china and glass items?

DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q31 And the time before that, where did you or your household go to make a purchase of other non-food items such as 
books, CDs, jewellery or china and glass items?
DO NOT PROMPT. ONE ANSWER ONLY.
IF 'MARKET STALL' PROBE FOR LOCATION

#NonFood Non Food List

Q32A When undertaking shopping via the internet, how do you NORMALLY receive the items you have purchased?

ONE ANSWER ONLY. PROMPT IF NECESSARY.

1 Delivery to home
2 Delivery to another address e.g neighbour / work (but not a store or collection point)
3 Delivered to store (Click & collect)
4 Delivered to a collection point (e.g third party newsagent or convenience store etc.)
5 Other (PLEASE WRITE IN)
6 (Don't know / can't remember / varies)
7 (Don't shop online)

Q32B What is your nearest town centre?
DO NOT PROMPT. ONE ANSWER ONLY.

#Towns Town Centre list

Go to Q33 if 'Don't know':
Q32C What things do you think could be improved about that town centre?

DO NOT PROMPT. SELECT ALL THAT APPLY.

001 Better signposting within the centre
002 Cheaper parking 
003 Improved access for wheelchair and pushchair users
004 More accessible car parking 
005 More frequent bus services to the centre
006 More frequent train services
007 More parking
008 More priority for pedestrians 
009 More reliable / comfortable bus services 
010 More reliable train services
011 More secure parking
012 New / relocated bus stops
013 Better street furniture / floral displays
014 Cleaner streets / removal of litter
015 Improve appearance / environment of centre 
016 Improved security measures / more CCTV / more police
017 More control on alcohol / drinkers / drug users
018 More control on other anti-social behaviour 
019 More green spaces / areas
020 More shelter from wind / rain 
021 Better choice of shops in general
022 Better crèche facilities
023 Better quality of shops
024 Bigger / better supermarket
025 Expand the town centre’s colleges / expand university
026 Fewer bars / nightclubs 
027 Improvement to the market
028 More / better eating places
029 More / better leisure facilities
030 More / better pubs / night-life
031 More family oriented facilities
032 More independent shops 
033 More national multiple (high street chain) retailers
034 More secure children’s play areas
035 Provision of more residential accommodation 
036 Other (PLEASE WRITE IN)
037 (Don’t know)
038 (None mentioned)
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Finally, I am going to ask a few questions on destinations for leisure and cultural activities.

Q33 In which city, town or out-of-town location does your household spend most money on restaurants & cafes?

DO NOT READ OUT. ONE ANSWER ONLY.

#Leisure Leisure List

Q34 In which city, town or out-of-town location does your household spend most money on  pubs / bars / nightclubs / 
music venues? 
DO NOT READ OUT. ONE ANSWER ONLY.

#Leisure Leisure List

Q35 Where does your household spend most money on the cinema / theatre?
DO NOT PROMPT. ONE ANSWER ONLY.

#CinThea Cinema & Theatre List

Q36 In which city, town or out-of-town location does your household spend most money on health & fitness?

DO NOT PROMPT. ONE ANSWER ONLY.

#Health Health & Fitness List

Q37 In which city, town, or out-of-town location does your household spend most money on bingo / casinos?

DO NOT READ OUT. ONE ANSWER ONLY.

#Bingo Bingo & Casino List

Q38 In which city, town, or out-of-town location does your household spend most money on family entertainment or 
recreation? (i.e. ten pin bowling, ice skating, children's play centres, museums, visitor attractions etc.)

DO NOT PROMPT. ONE ANSWER ONLY.

#Leisure Leisure List

GEN Gender of respondent:
CODE FROM OBSERVATION

1 Male
2 Female

AGE Could I ask how old you are please?
ONE ANSWER ONLY. DO NOT READ OUT.

1 18 to 24
2 25 to 34
3 35 to 44
4 45 to 54
5 55 to 64
6 65 +
7 (Refused)

Thank & close.
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